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The  Tail  Does  Not 


Wag  the  Do 


“If  I  had  some  Milk  I  could  have  some  Mush,  iin^iad 
some  Meal” — that  is  the  predicament  of  the  advertiser 
who  buys  merchandising  service  and  gets  nothing  else  with 
it— and  can’t  cash  in  on  the  merchandising  service.  • 

Substantially  it  is  buying  merchandise  to  obtain  a  whistle. 

The  result-getting  factors  of  merchandising  service  are 
right  relations  with  dealers,  a  record  of  fair  dealing  and 
downright  advertising  effectiveness  that  makes  business 
for  dealer  and  advertiser  alike.  The  dealer  must  profit. 
Before  he  stocks  merchandise  he  must  know  that  it  is 
backed  by  advertising  that  will  move  it. 

The  Chicago  Daily  News  provides  a  highly  efficient  mer¬ 
chandising  service  for  its  advertisers,  adapted  to  their 
purpose.  The  dealer’s  co-operation  is  enlisted  upon  a  basis 
of  good  business  and  the  basis  of  this  good  business  is 
advertising  in' 

The  Chicago  Daily  News 

FIRST  IN  CHICAGO 
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as  re^ularlj/ 

as  the  months  roll  around 


JANUARY  _ 

FEBRUARY  \ _ [ - APRuT  I 

I  0  10  Al*!.IX|w|XlJ  MARCH  iTTMTTlwlTiili; 


iffli 


The  Plain  Dealer 
Has  the  BUYERS 


The  Cleveland  PLAIN 
DEALER  publishes  as 
much  National  Advertising 
as  ALL  other  Cleveland 
newspapers  COMBINED! 

So  far  in  1924,  the  Na¬ 
tional  lineage  in  The 
PLAIN  DEALER  rep¬ 
resents  a  gain  of  91,153 
lines  over  the  same  period 
in  1923. 


Advertisers  KNOW  The  Plain 
Dealer  ALONE  Will  Sell  It! 


J.  B.  WOODWARD 
110  E.  ad  St., 

New  Yoric 

WOODWARD  A  KELLY 
ISO  N.  Mich.  Ave.,  Chicago 
Fine  Arts  Bldg.,  Detroit 


Then  • 

i Medium  -1  Cost 


aler 


ALONE 


WUI  Sell  It 


R.  J.  BIDWEIX  CO. 
Times  Building 
Los  Angeles,  CaL 

742  Market  St., 
San  Francisco,  CaL 


Stll  it  South  Through  Ntwspaptrs 


t  won't  cover  him 


7  You  can’t  blanket  the  United  States  with  a  magazine  or  a  few 
magazines.  This  is  particularly  true  of  the  South.  Many  adver¬ 
tisers  do  not  realize  that  a  great  group  of  all-American  people, 
comprising  some  20,0C)0,cxx),  cannot  be  covered  with  a  magazine  having,  say, 
less  than  200,000  circulation  in  ten  great  states.  The  way  to  reach  the  South¬ 
ern  people  is  through  the  Southern  newspapers. 

The  Southern  Newspaper  Is  The  Paramount 
Influence  in  the  South 

In  the  South  the  people  take  their  newspapers  more  seriously.  They  do  not  read 
them  in  the  street  cars  and  throw  them  away.  'Fhey  do  not  go  out  on  the  streets 
at  various  hours  of  the  day  and  buy  numerous  editions,  looking  at  the  comics  one 
time  and  the  market  news  another  time ;  and  throw  them  in  a  trash  pile.  In  the  South 
the  newspaper  is  an  institution ;  it  goes  into  the  home  and  is  part  of  the  daily  lives  of 
the  people.  A  Southern  man  swears  by  his  newspaper.  In  the  Southern  States  the 
advertisers  can  find  the  greatest  group  of  all-American  people,  that  is,  people  of  Ameri¬ 
can  extraction,  people  whose  ancestors  have  been  in  this  country  for  one  hundred 
years  or  more.  With  the  same  ideas,  the  same  social  customs  and  the  same  institu¬ 
tions,  they  live  alike,  vote  alike  and  buy  alike.  An  advertiser  ought  to  take  advantage 
of  this  fact  and  reach  the  great  Southern  market  in  the  best  and  most  efficient  way. 

There  Is  No  Business  Depression  Here 

Plan  your  Fall  campaign  now.  The  South  in  the  South,  for  the  past  two  or  three 

is  the  most  prosperous  part  of  the  country.  years ;  and  the  miles  of  improved  roads 

Statistics  and  jwsiness  fig^res^  prove  it.  have  increased  four  or  five  times. 

While  it  is  agricultural  yet,  with  mineral  Enterprising  manufacturers  are  reaping 

resources,  lumber  and  manufactunng  m-  ,^^5,  ^  ,he 

er»ts  so  d..ersified.^hese  states  report  5  ^  J  inUnsiM  seUing 

little  unemployment  and  brisk  business.  .  ,  a-  •  j  •  •  ai  o  ai.  t 

■cr  xa.  u  u  A  ana  adi’crttsme  drive  in  the  i>outn.  Write 

For  over  a  year  cotton  has  sold  around  i  t  l  c-  a  r  au 

30c  a  pound  or  more.  This  means  pros-  Walter  Johnson  Secretary  of  the 

perity  and  plenty  of  money  in  circulation  Southern  Newspajier  Publishers  Associa- 
south  of  the  Mason  and  Dixon  Line.  tion,  Chattanoogja,  Tenn.,  or  to  any  of  the 

The  number  of  automobiles  has  doubled  following  papers : 

These  Newspapers  Will  Help  You  Sell  More  Goods  Through  Advertising 

ALABAMA  AtUnte  Jonnal  NORTH  CAROLINA  Oreenwood  Indax-Joarsal 

Albany  Dacatur  Dally  Kaeon  Daily  Telaffraph  Aaheyilla  Cltixan  Greenyilla  Pladmont 

Anniitao  Star  Kooltrle  Obaerrer  AaheTille  nmaa  KoA  Ml  Hmld 

Birmincham  Aca-Harald  Boma  Nawt  Trlbnna  Oharlotta  Vaws  Bpartanbni*  Harald 

BirminKbam  Nawt  Barannah  Karnlnc  Haws  Concord  Tribune  Spartanburg  doumal 

Oadadeo  Journal  Sarannah  Preta  EUnabeth  City  Adranoe  Snmtar  Item 

HuntsTlUe  Daily  Timaa  Wayeroai  Journal  Harald  Fayettayillo  Obaarrer 

Montgonoery  Journal  KENTUCKY  Caatonia  Oazatta 

Montgomery  Adyartiaar  Ashland  Indapandant  Oraaniboro  Kewa 

Mobila  News  Item  Laxlnnton  Harald  OreanTille  Ralleotor 

P^ah  Eraning  Sun  DUpatbh 

Paducah  Nowa-Damocrat  _ 

Selma  Timaa  Journal  Wlnohaater  Sun  ?®® 

~  .  Halaigh  Hewa  A  Obaarrar 

FLORIDA  LOUISIANA  Bal^h  Timet 

Da  land  Nawa  Alazandria  Town  Talk  Rocky  Mount.  Telegram 

Ft.  Mynra  Praaa  Baton  Rouge  State  Timet  Salisbury  Poat 

Oainaarllle  Sun  Lake  Charles  American  Praia  BtataariUe  Dally 

JackaonTiUo  Journal  Lafayette  Adyertiaer  Wilmington  Dlipatch 

Jaduonyilla  Timet  Union  Monroe  Nawa  SUr  Wilmington  Morning  SUr 

Lakeland  Star-Telegram  New  Orleans  Item  Wilton  Timaa 

Miami  Harald  New  Orleans  States  Winiton-Salem  Journal 

Miami  Newt-Metropolis  New  Orleans  Tlnsea  Picayune  Winatcn-Salem  Sentinel 


TENNESSEE 
Chattanooga  News 
Chattanooga  Timet 
Clarksyille  Leaf  Chronicle 
Colombia  Harald 
Oreanyille  Damoerat4un 
Jackson  Bun 
Johnson  City  Chronicle 
J<dinson  City  Eyenlng  News 
Johnson  City  StaiT 
Xnozyilla  Journal  A  Tribune 
Knozyllle  Sentinel 
Memphis  Commercial  Appeal 
Memphis  Preaa 
Nashyllle  Banner 


VIRGINIA 
Bristol  Herald-Oonrier 
Clifton  Forge  Reyiew 
Danyllle  Raster 
Lynchburg  News  A  Adyanoe 
Newport  News  Daily  Preta 
and  Timaa  Herald 
SOUTH  CAROLINA  Petersburg  Progrota  Indaoc 
Anderson  Daily  Mail  Roanoke  Times 

A-derson  Tribo-ia  Roanoke  World-Nawa 

Columbia  Record  Staunton  News  Leader 

Columbia  State  Winoheater  Byening  Star 


OKLAHOMA 
Chiokasha  Espreta 
Daily  Oklahoman  and  TImee 
Muskogee  Dally  Phoenix 
Muskogee  Times  Democrat 


■3 


Editor  &  Publisher  for  June  1-4,  1924 


Choose  Philadelphia 

FOR  YOUR  ADVERTISING 

2,000,000  Population 
860,000  Building  and  Loan  Shareholders 
412,000  Separate  Dwellings 

That’s  the  story  of  Philadelphia,  not  to  mention  the  suburbs  which  contribute  another 
million  population  to  the  buying  territory. 

Philadelphians  are  keen  to  own  their  homes  and  860,000  wage  earners  in  that  city 
regularly  each  month  lay  by  through  its  2,500  Building  and  Loan  Associations  enough 
money  to  pay  for  their  homes. 

25%  of  America’s  Building  and  Loan  Associations  are  in  Philadelphia. 

Shares  in  Philadelphia’s  Building  &  Loan  Associations  mature  every  10^  to  11  years. 
About  50%  of  Philadelphia’s  homes  are  owned  by  the  families  that  live  in  them. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 


PHILADELPHIA’S  NEWSPAPER 


^  “In 
Philadelphia 

neaifyeveryho^  reads 

JheBuUetinL 


Net  paid  circulation  for  sik  months  ending  March  31, 
1924— 

512,445  copies  a  day 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  the  United  States. 


NEW  YORK — 814  Park-Lexington  Building  <46th  St.  and  Park  Ave.) 

CHICAGO — Verree  &  Conklin,  Inc,,  28  Eait  Jack«on  Boulevard 

DETROIT — C.  L.  Weaver,  Verree  &  Conklia,  In^.,  117  Lafayette  Boulevard 

SAN  FRANCISCO — Harry  J.  Wittschen,  Verree  &  Conklin,  Inc.,  681  Market  St. 


(Copyright  1924 — Bulletin  C^ompuiy) 
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}  In  Interview  Hearst  Speaks  Plainly  of 

Policies  of  His  Organization 


Has  No  Plan  for  Given  Number  of  Papers — Buys  When  Others  Want  to  Sell,  If  He  Sees  Success 
Ahead — “No  Menacing  Monopoly” — Public  Benefits  From  Progressive  Newspapers — World’s 
Greatest  Newspaper  Proprietor  Freely  Discusses  Many  Vital  Questions  in  Journalism 


WILLIAM  RANDOLPH  HEARST, 
in  an  extraordinary  interview  ex¬ 
clusively  granted  to  Editor  and  Pub¬ 
lisher  this  week,  clearly  revealed  his 
opinion  and  policy  on  vital  questions  in 
journalism. 

Following  his  custom  in  recent  years 
Mr.  Hearst  chose  to  prepare  textual  re¬ 
plies  to  a  series  of  formal  questions. 
Editor  and  Publisher  prepared  15  ques¬ 
tions,  specifying  that  Mr.  Hearst  might 
feel  free  to  disregard  any  one  of  them. 
He  answered  them  all,  dictating  his  re¬ 
plies  to  his  secretary. 

"Is  it  true  that  your  intention  is  to 
possess  one  hundred  newspapers  in  the 
United  States?’’  was  the  first  question 
asked. 

Mr.  Hearst  said:  “I  have  no  intention 
to  possess  any  given  number  of  news¬ 
papers  nor  any  plan  to  possess  any  more 
newspapers  or  to  take  on  any  more  work 
or  trouble. 

“But  occasionally  somebody  wants  to 
get  rid  of  a  paper  and  tries  to  sell  it  to 
me,  and  if  1  think  I  can  see  a  way  to 
make  it  a  success,  I  am  very  likely  to 
take  over  the  job  and  try  out  my  pro¬ 
gram.” 

(2)  "Granted  that  you  beliex’c  in  your 
own  editorial  policies,  still  as  a  citizen 
do  you  believe  that  it  is  good  public 
policy  for  one  mortal  man  to  possess  the 
great  power  that  is  inherent  in  the  con¬ 
trol  of  so  many  newspapers?" 

Mr.  Hearst  said:  “In  the  first  place, 

I  have  not  ‘so  many  newspapers.’  There 
are  twenty-five  hundred  newspapers  in 
the  United  States,  and  I  have  twenty- 
three  newspapers.  No  very  menacing 
monopoly  in  that  proportion,  I  should  say. 

“In  the  second  place  there  are  ten 
times  as  many  newspapers  as  I  possess, 
owned  by  reactionary  and  predatory  in¬ 
terests  that  endeavor  to  use  them  in  their 
schemes  to  exploit  the  public. 

“And,  therefore,  it  is  not  only  not  dan¬ 
gerous  but  exceedingly  beneficial  from  a 
public  viewpoint  to  have  a  few  groups 
,of  newspapers  like  the  Scripps-Howard 
papers  and  mine,  owned  and  operated  in 
support  of  progressive  policies,  and  to 
protect  the  public’s  property  and  privi¬ 
leges. 

“In  the  third  place,  no  newspaper  has 
power  for  long  if  it  misuse  it — which  is 
the  saving  situation  in  the  possession  of 
newspapers  by  public  exploiters ;  and 
pwhaps,  too,  with  respect  to  any  indi¬ 
viduals  or  interests. 

“We  all  know  many  cases  where  poli¬ 
cies  and  nominees  have  failed  of  public 
approval  although  every  newspaper  in 
the' community  supported  them,  or  have 
ynred  public  approval  although  every 
p  .^^^^per  opposed  them. 
^||g|lKf>Alpierican  people  are  an  ind^ 
"  ■^HelilTy  thinking  people. 

,  “Newspapers  do  not  form  the  opinioR* 
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of  the  public;  but  if  they  are  to  be  suc¬ 
cessful,  they  must ‘express  the  opinion  of 
the  public.” 

(3)  "How  is  it  possible  for  you  or  any 
man  to  delegate  authority  which  ivill 
guarantee  an  administration" of  a  news¬ 
paper  in  a  distant  city  which  will  be  fair 
and  just  to  readers  in  local  matters,  con¬ 
cerning  which  you  could  not  possibly 
have  full  informatum?" 

“The  assumption  that  I  cannot  find 
able  men  in  a  community  to  conduct  a 
newspaper  as  well  as  I  would  if  I  were 
oo  tlK  gronnd  is  tjgkaoe  of  stupid 'conceit 
of  which  I  am  not  guilty. 

‘1  organize,  our  papers  with  the  best 


men  available  in  a  community  and  they 
consult  me  in  general  matters,  but  en¬ 
deavor  to  carry  out  the  desires  of  the 
community  in  all  community  matters. 

“In  addition  I  generally  have  a  local 
advisory  board  of  leading  citizens  to  help 
the  local  publisher  to  obtain  accurate  in¬ 
formation  in  regard  to  local  requirements 
and  sentiments. 

“The  whole  purpose  of  our  papers  is  to 
serve  loyally  the  communities  .  in  which 
they  are  respectively  published;  and  the 
papers  are  united  into  one  large  organi¬ 
zation  only  to  make  that  service  nvire 
effective.” 

(4)  "When  you  buy  a  newspaftr, 
what  do  you  pay  for?  Mr.  iiunseu  ptys 


he  does  not  pay  for  circulation,  but  char¬ 
acter.” 

“1  pay  for  opportunity.  The  character 
and  circulation  of  a  paper  are  what  you 
make  them.  The  opportunity  is  deter¬ 
mined  by  the  field  and  the  relative  ex¬ 
cellence  of  the  competing  newspapers.” 

(5)  What  must  a  newspaper  yield, 
from  its  business  and  from  its  editorial 
departments,  to  meet  your  minimum  re¬ 
quirements? 

“I  have  no  minimum  or  maximum  re¬ 
quirements.  1  expect  a  newspaper  to 
make  as  much  profit  as  is  compatible  with 
giving  the  public  a  good  newspaper,  and 
making  subscribers  and  advertisers  feel 
that  they  are  getting  a  full  return  for 
their  money  in  excellence  and  service. 

“1  spend  a  lot  of  money  in  making  my 
newspapers.  As  a  matter  of  fact  1  put 
back  into  the  making  of  my  newspapers 
over  ninety  percent  of  the  money  these 
newspapers  take  in  from  subscribers  and 
advertisers.  This  I  think  I  ought  to  do 
in  order  to  give  adequate  service.” 

(6)  "What  is  the  capital  value  of  a 
regular  subscriber?” 

“I  do  not  know.  I  do  not  think  you 
can  estimate  the  value  of  a  satisfied  sub¬ 
scriber  merely  in  terms  of  money.” 

(7)  "How  do  you  define  the  power 
of  a  newspaper  which  reaches  from 
twenty-five  to  fifty  percent  of  the  popu¬ 
lation  of  a  hrst-class  American  city,  and 
to  what  extent  have  newspaper  editors 
and  advertisers  exercised  this  power?” 

“The  power  of  a  newspaper  depends 
not  merely  upon  the  number  of  its  read¬ 
ers,  but  upon  the  confidence  its  readers 
repose  in  it.  That  confidence  is  earned 
by  intelligent  and  unselfish  service — by 
a  long  record  of  effort  for  the  public  good 
as  the  editor  sees  it. 

“The  power  of  a  newspaper  which  has 
deserved  and  won  the  confidence  of  its 
readers  is  considerable;  but  the  .Ameri¬ 
can  people  do  not  follow  blindly  the  lead 
of  any  newspaper,  even  though  they  may 
entirely  respect  its  motives.” 

(8)  “Is  the  political  induence  of  the 
American  press,  in  general,  declining  or 

.  increasing,  and  why?” 

“I  rather  think  that  the  influence  of 
I  the  American  press  is  on  the  whole  de- 
)  dining.  This,  I  believe,  is  because  so 
-  many  newspapers  are  owned  or  influenced 
s  by  reactionary  interests  and  predatory 
corporations,  and  are  used  selfishly,  to 
0  promote  the  welfare  of  these  reactionary 
fi  interests,  rather  than  the  welfare  of  the 
e  public. 

“This  tends  to  weaken  the  confidence 
e  of  the  public  in  all  newspapers  more  or 
less. 

“Furthermore  there  are  other  agencies 
r,  of  publidty  which  divide  the  field  with 
)s  the  newspapers  nowadays.  There  are 
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the  moving  pictures  and  the  radio  for  i 

example.”  i 

-  i 

(9)  "Why  do  you  give  so  much  time 

to  motion  pictures?"  j 

“I  give  so  much  time  to  motion  pictures 
because  I  think  they  are  as  important  as 
publications  as  agencies  of  publicity,  both 
for  information  and  entertainment.” 

(10)  "Are  you  interested  in  radio  and 
wfMt  does  it  promise?" 

“I  am  very  much  interested  in  radio, 
but  I  do  not  know  how  much  it  promises 
for  independent  enterprise. 

“It  looks  at  present  as  if  radio  were 
likely  to  be  controlled  by  a  few  large 
corporations  and  employed  in  great  part 
for  their  propaganda. 

“However,  there  may  develop  a  great 
field  for  radio  in  connection  with  news¬ 
papers  and  news  services.” 

(11)  "Do  you  care  to  discuss  the  sale 
of  stocks  of  newspaper  corporations  in  the 
open  market — and  why  do  you  sell 
bonds?" 

“I  sold  bonds  because  I  wanted  to 
borrow  some  money,  and  1  preferred  to 
borrow  it  from  the  public  rather  than 
from  Wall  Street.” 

(12)  "Is  circulation  the  test  of  tnerit?” 

“To  a  degree  circulation  is  a  test  of 

merit.  If  any  manufactured  article  sold 
more  and  at  a  higher  price  than  another 
similar  article,  you  would  naturally  infer 
that  the  one  which  sold  the  greater 
amount  at  the  higher  price  was  the  better 
— or  at  least  that  it  pleased  the  public 
better;  and  that  is  the  main  standard  of 
comparison.” 

(13)  "When  are  advertising  rates  too 
low?" 

“Advertising  rates  are  too  low  when 
they  give  the  advertiser  a  great  profit 
and  the  newspaper  little  or  no  profit  as  is 
often  the  case. 

“Advertising  rates  are  seldom  too  high, 
if  an  advertiser  knows  how  to  employ 
advantageously  the  publicity  of  a  widely 
distributed  and  well  established  news¬ 
paper.” 

(14)  “Will  we  have  Avc-cent  news¬ 
papers  in  America,  and  why?" 

“I  do  not  think  there  will  be  many 
five-cent  papers  unless  the  price  of  print 
paper  materially  increases.” 

(15)  "What  are  the  correct  propor¬ 
tions  of  the  daily  ration  in  percentages 
— news,  ad7>ertising,  opinion,  entertain¬ 
ment?" 

“The  correct  proportions  of  news, 
advertising,  opinion  and  entertainment  are 
what  every  fellow  has  to  figure  out  for 
himself  with  relation  to  the  conditions 
which  confront  him. 

“However,  there  is  one  thing  sure,  and 
tliat  is  that  the  news  and  the  opinion,  and 
to  a  certain  extent  the  advertising,  must 
all  come  under  the  head  of  entertainment 
to  a  reasonable  degree  or  they  will  not  be 
read. 

“People  do  not  read  to  be  bored.  They 


read  to  be  interested,  and  unless  we  can 
make  our  material  in  every  department 
interesting,  it  simply  is  not  read ;  in 
which  case  we  would  be  like  the  chap  who 
winked  at  the  girl  in  the  dark— we  would 
know  what  we  are  doing  but  the  public 
would  not.” 

SURVEY  OF  MILWAUKEE 

Merchandising  Service  Bureau  of  Jour¬ 
nal  Prepares  200  Pages  of  Facts 

The  Merchandising  Service  Bureau  of 
the  MUzvaukee  Journal,  has  prepared  an 
exhaustive  survey  of  the  Milwaukee 
Market.  R.  A.  Turnquist  is  the  Journal’s 
advertising  manager.  This  is  an  annual 
service,  running  usually  to  more  than  200 
pages  of  facts  and  figures. 

According  to  the  foreword  of  the  sur¬ 
vey,  the  bureau  is  maintained  on  a 
“basis  of  consistent  co-operation  with  the 
manufacturer,  his  representatives,  the 
broker,  wholesaler,  and  retailer.” 

The  survey  covers  vital  statistics, 
wholesale  figures,  automotive  figures, 
advertising  lineage,  building,  and  cir¬ 
culation,  besides  numerous  other  sub¬ 
jects  of  interest  to  space  buyers. 


NEWSPRINT  PRICES  TO 
BE  LOWERED  SOON 

Indicated  Reduction  of  $2  Per  Ton, 
According  to  Report* — One  Com¬ 
pany  Reported  Selling  at 
$3.65  Now 

Reduction  in  newsprint  prices  is  as¬ 
sured. 

While  |>aper  company  officials  in  New 
York  were  in  general  reluctant  to  make 
definite  announcements  this  week,  they 
plainly  indicated  that  statements  offering 
lower  prices  would  be  forthcoming, 
probably  “within  a  few  days.” 

The  price  to  be  quoted  for  the  last 
half  of  this  year,  it  seems,  will  be  $3.65 
per  cwt.,  a  reduction  of  10  cents  per 
cwt.,  or  $2  a  ton. 

Pejepscot  Paper  Company  is  already 
naming  this  figure. 

.\mong  other  companies  the  situation 
seems  to  be  one  of  watchful  waiting. 
They  apparently  want  to  make  certain 
how  the  majority  are  going  before  they 
come  out  with  final  announcements. 

.\t  the  same  time,  one  high  official  of 
a  New  York  concern  declared  emphati¬ 


ON  TO  BRITAIN  FOR  THE  TWENTIETH 
CONVENTION  A.A.CW. 

,^EXT  week’s  issue  of  Editor  &  Publisher  will  pay  tribute 
to  the  greatest  event  in  the  history  of  organized  adver¬ 
tising,  the  twentieth  annual  convention  of  the  Associated 
Advertising  Clubs  of  the  World,  Wembly,  England,  July  12 
to  19,  to  he  attended  by  an  American  delegation  number¬ 
ing  two  thousand. 

Our  issue  promises  to  be  the  largest,  most  complete  and 
colorful  edition  ever  printed  for  the  cause  of  advertising. 
It  will  contain  the  official  program,  full  list  of  delegates, 
articles  by  the  leading  figures  in  advertising  in  America 
and  Great  Britain,  with  all  the  information  concerning  this 
extraordinary  expedition  which  the  visitor  would  require. 

Editor  &  Publisher  appreciatively  acknowledges  the 
magnificent  support  it  has  had  in  this  venture  from  the 
advertising  interests  of  this  country  and  Great  Britain,  mak¬ 
ing  possible  this  truly  representative  issue. 

A  surprise  feature  of  next  week’s  issue  will  be  an  inspir¬ 
ing  announcement  from  the  lively  advertising  and  news¬ 
paper  forces  of  Texas,  in  behalf  of  the  cherished  plan  of 
the  gem  city  of  the  mighty  empire  of  the  Southwest, 
Houston,  to  capture  the  1925  convention  of  the  Associated 
Advertising  Clubs  of  the  World.  An  irresistible  invitation 
will  be  extended  through  our  columns  and  the  slogan  of 
Wembley  promises  to  be,  “On-to-Houston,  1925.” 

Final  forms  in  the  American  section  of  the  On-to-Britain 
number  of  Editor  &  Publisher  close  at  noon  on  Tuesday, 
June  17. 


cally  that  newspaper  publishers  “ought 
to  be  made  to  realize  the  fallacy  of  tWr 
policy  of  driving  the  newsprint  industry 
from  this  country  by  demanding  a  price 
for  the  commodity  at  which  there  can 
be  no  profit  for  the  .\merican  manu¬ 
facturer.” 

Such  a  statement  would  seem  to  show 
that  .American  mills  are  being  forced  to 
lower  newsprint  rates  because  of  the  in¬ 
crease  in  foreign  importations. 

“The  American  paper  industry  is  drift¬ 
ing  across  the  line  into  Canada,"  one 
official  stated.  “Publishers  are  making 
a  mistake  to  allow  this  to  happen.  While 
Canadians  may  charge  lower  prices  now, 
they  can  always  levy  an  export  tax, 
which  would  result  in  immediate  and 
sharp  inclines.” 

While  this  is  given  as  one  reason,  the 
main  reason,  it  is  said,  is  due  to  over¬ 
production  of  newsprint.  High  water 
last  winter,  it  is  known,  made  for  big 
production.  For  that  reason,  accordiiy 
to  report,  such  big  companies  as  Inter¬ 
national  are  making  ready  to  curtail  the 
output  in  some  of  their  mills. 

When  this  report  was  brought  by 
Editor  &  Publisher  before  an  otficid 
of  International,  he  would  not  deny  its 
truth,  but  declined  to  be  specific  in  re¬ 
gard  to  which  or  how  many  mills  would 
be  curtailed. 

What  is  feared  is  that  the  demand  will 
nowhere  near  meet  the  supply,  according 
to  one  paper  man. 


A  Niche  All  It*  Own 

New  York  June  9,  1924 
To  ELditor  and  Publisher: — In  my 
capacity  as  an  advertising  man,  I  must 
keep  in  touch  with  all  phases  of  adver¬ 
tising.  Editor  &  Pubusher  fills  an  im¬ 
portant  niche  of  its  own  and  I  read  eadi 
issue  with  great  relish  and  acquisition 
of  knowledge,  from  cover  to  cover.  To 
put  in  mildly,  I  would  say  that  your 
medium  is  a  liberal  and  broad  education 
in  all  branches  of  the  newspaper  publish¬ 
ing  business  in  eluding  those  high,  in¬ 
spirational  qualities  without  which  this 
profession  could  not  be  successful. 

V.  W.  Sebastian, 
Eastern  Manager, 
Group  of  Business  Publications. 


Amerika  Injunction  Suit  Delayed 

Circuit  Judge  Frey  has  continued  un¬ 
til  June  16  the  hearing  on  the  injunc¬ 
tion  to  restrain  George  S.  Pollard  from 
disposing  of  2,(^  shares  of  stock  of  the 
Amerika  Publishing  Company,  publish¬ 
ers  of  St.  Louis’  new  morning  news¬ 
paper,  the  American.  The  stock  is  held 
by  Pollard  as  security  for  two  notes 
executed  by  Col.  J.  D.  Flynn,  who  re¬ 
cently  purchased  control  of  the  company. 

Harrison  Sell*  Oklahoma  Weekly 

Former  State  Senator  Luther  Harrison 
has  sold  the  Holdcns'illc  (Okla.)  Demo¬ 
crat,  weekly,  to  Jesse  Day,  Ekirl  Day  and 
Louis  Fowler.  Jesse  Day  formerly  owned 
the  Wcwoka  (Okla.)  Capital-Democrat. 
Senator  Harrison  has  become  chief  edito¬ 
rial  writer  on  the  Daily  Oklahoimm. 
Oklahoma  City. 


Group  photograph  of  Association  of  Newspaper  Advertising  Executives,  in  session  at  Columbus. 
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NEW  DECALOGUE  OF  ETHICS  ADOPTED  BY  A.  N.  A.  E. 

4 

Columbus  Convention  Re-Elects  Carroll  President — Elxcessive  Co-Operation  Demands  Denounced  and 
1920  Standard  Again  Ccxnmended — Classified  Men  in  Session 


F.  T.  Casioll 


(By  Telegraph  to  Editob  &  PuBLisan) 

COLUMBUS,  Ohio,  June  11. — Newspa¬ 
per  advertising  executives  turned 
thumbs  down  on  excessive  and  expensive 
tnerchandising  cooperation  with  National 
advertisers  at  the  annual  convention  of 
the  Association  of  Newspaper  Advertising 
Executives,  held 
at  the  Deshler 
Hotel.  June  9-11. 

Declaring  that 
the  abuse  of  mer¬ 
chandise  service 
departments  o  f 
daily  newspapers 
has  become  a 
menace,  constant¬ 
ly  growing  in 
proportion,  the 
convention  passed 
a  resolution  as¬ 
serting  that  a  firm 
stand  should  be 
taken  by  all  news¬ 
papers.  Commen¬ 
dation  was  expressed  for  newspapers 
which  are  showing  leadership  by  ad- 
h^ing  to  the  standards  of  practice  of 
merchandising  service  adopt^  by  the 
association  in  1920,  and  declining  to  ren¬ 
der  “ridiculous  and  uneconomic  socalled 
cooperation.”  The  association  urged  all 
newspapers  to  stand  firmly  for  the  stand¬ 
ards  of  practice  and  to  exert  every  effort 
to  discourage  unethical  and  unreasonable 
requests  for  C(K>pe  ration  that  ‘‘do  not 
come  within  the  scope  of  our  standards 
of  practice.” 

A  resolution  was  also  adopted  con¬ 
demning  the  use  of  the  word  solicitor  as 
an^ied  to  those  engaged  in  selling  space 
in  newspapers  on  the  grounds  that  it  is 
a  misnomer  and  does  not  lend  dignity 
to  the  profession.  The  use  of  the  words 
“advertising  salesman”  was  recommended 
in  its  stead. 

A  third  resolution  urging  discontinu¬ 
ance  of  the  practice  of  allowing  a  jobber 
or  wholesale  dealer  to  make  a  blanket 
contract  for  newspaper  advertising,  at 
local  net  rates,  to  force  national  adver¬ 
tising  of  commodities,  thereby  depriving 
the  agency  of  its  commission,  was  passed. 
This  was  termed  unethical  as  well  as  un¬ 
sound  business  practice. 

The  resolution  condemning  excessive 
merchandising  cooperation  expressed  the 
dominant  feeling  in  the  minds  of  the  as¬ 
sembled  advertis¬ 
ing  -  executives. 

Virtually  all  of 
the  more  than  100 
advertising  man¬ 
agers  present  said 
that  survey  and 
merchandising  re¬ 
quests  from  ad¬ 
vertisers  have 
I^sed  reasonable 
limits.  Scarcely  a 
speaker  on  the 
crowded  program 
missed  the  oppor¬ 
tunity  to  cite  some 
recent  request  for 
m  e  r  c  h  a  n  d  i  s  - 
ing  service,  both  absurd  and  ex¬ 
pensive.  The  fundamental  idea  of 
famishing  market  data  to  prospective 
or  present  advertisers  was  in  no 
way  criticized.  The  attack  was  levelled 
at  the  unreasonable  and  exorbitant  re¬ 
quests  which  have  placed  increasing  bur¬ 
dens  upon  newspaper  advertising  depart¬ 
ments. 

Another  important  action  taken  by  the 
convention  was  the  adoption  of  a  code  of 
ethics  governing  newspaper  advertising. 
It  contained  10  articles,  stating  general 
pr^iples  of  practice  and  outlining  the 
a^tude  of  the  profession  on  selling  poli¬ 
cies  and  the  handling  of  accounts  after 
they  are  obtained.  In  brief  the  code 
iWged  support  to  the  ‘‘Truth  in  Adver¬ 
tising”  movement,  stressed  cooperation 
with  all  departments  of  the  A.  A.  C.  W., 
provided  recognition  only  for  bona  fide 


By  WARREN  BASSETT 


advertising  agencies  capable  of  rendering 
complete  and  adequate  service,  and  de¬ 
clare  all  advertising  rates  should  be 
based  upon  run  of  paper  service. 

The  code  asserted  that  no  advertise¬ 
ment  should  be  published  in  the  guise  of 
news  and  declared  that  merchandising 
service  should  be  governed  by  the  stand¬ 
ard  of  merchandising  practice  for  news¬ 
papers  adopted  by  the  A.  N.  A.  E.  in  1920 
and  endorsed  by  the  A.  A.  C.  W.  in  1922. 

The  code  was  presented  for  consider¬ 
ation  by  A.  J.  McFaul,  business  manager 
of  the  St.  Paul  Pioneer  Press  and  Dis¬ 
patch. 

Frank  T.  Carroll,  of  the  Indianapolis 
News,  was  re-elected  president  of  the  A. 
X.  A.  E.  at  the  election  held  Wednesday. 
Harvey  R.  Young,  advertising  manager 
of  the  Columbus  Dispatch  was  elected 
vice-president,  succeeding  (jieorge  W. 
Preston,  advertising  manager  of  the 
Little  Rock  (Ark.)  Gazette.  Don  U. 


Bridge,  national  advertising  manager, 
Indianapolis  News,  was  re-elected  secre¬ 
tary. 

Two  new  directors  were  named  by  the 
association,  A.  J.  McFaul,  business  and 
advertising  manager,  St.  Paul  Pioneer 
Press  and  Dispatch,  and  Carl  P.  Sloane, 
publisher,  Peoria  {III.)  Journal-Tran¬ 
script.  They  succeed  C.  H.  Tobey,  for¬ 
merly  publisher  Boston  American,  and 
Nathan  O.  Fullmer,  business  manager. 
Salt  Lake  City  Deseret  News.  Hold-over 
directors  are:  A.  L.  Shuman,  advertising 
manager.  Fort  Worth  Star-Telegram; 
Harvey  R.  Young,  advertising  manager, 
Columbus'  Dispatch;  Joseph  W.  Simpson, 
national  advertising  department,  Phila¬ 
delphia  Bulletin  -  Battle  Oark,  advertis¬ 
ing  manager,  Nashiille  Banner;  Frank 
T.  Carroll,  advertising  manager,  Indian¬ 
apolis  ^ews;  George  W.  Preston,  adver¬ 
tising  manager.  Little  Rock  (Ark.) 
Gazette. 


H.  R.  Young 


Ethics  By  Which  A.  N.  A.  E. 
Guides  Members 

Presented  to  Convention  by  A.  J.  McFaul,  Business  Manager  St.  Paul  Dis¬ 
patch  and  Pioneer-Press. 

PREAMBLE — We  hold  that  a  strong  and  independent  press  is  one  of  the 
greatest  influences  for  good  in  the  moral,  educational  and  commercial  progress 
of  human  kind;  and  we  hold  further  that  advertising,  based  on  sound  and 
honest  business  principles,  is  the  ally,  not  the  enemy,  of  the  public.  Be¬ 
lieving  that  it  is  to  the  interest  of  publishers  and  advertisers  alike,  and 
especially  of  the  public  whom  both  serve,  that  the  obligations  of  newspapers 
and  advertisers  to  each  other,  and  to  the  people,  should  be  clearly  and 
openly  stated,  we,  the  members  of  the  Association  of  Newspaper  Advertising 
Executives,  pledge  ourselves  to  the  observance  of  the  code  of  practice  here 
given,  for  the  joint  purposes  of  guaranteeing  the  continued  freedom  of  the 
press  from  any  combination  whatsoever,  and  of  strengthening  the  hands  of 
repnuble  advertisers  in  their  honorable  pursuit  of  trade. 

1.  Since  Truth  in  Advertising  has  been  recognized  from  the  beginning  as 
an  essential  in  honest  merchandising,  every  co-operation  should  be  continued 
with  the  Associated  Advertising  Clubs  of  the  World  to  the  end  that  no  ad¬ 
vertisement  be  accepted  for  publication  if  it  is  misleading,  fraudulent  or 
harmful. 

2.  Complete  co-operation  with  all  other  departments  of  the  National  Ad¬ 
vertising  Commission  of  the  A.A.C.W.  should  continue  in  order  that  organ¬ 
ized  advertising  may  have  greater  power  to  prevent  and  control  abuses 
which  tend  to  bring  the  whole  or  any  part  thereof  into  disrepute. 

3.  We  believe  that  every  newspaper  may  be  a  successful  and  economical 
advertising  medium  when  properly  used.  Complete  co-operation  should  exist 
between  all  newspaper  advertising  departments  and  references  to  competing 
newspapers,  when  necessary,  should  be  truthful  statements  subject  to  Verifi¬ 
cation  from  reliable  sources.  Derogatory  references  regarding  the  personneL 
policies  or  advertising  value  of  contemporary  newspapers,  should  be  avoided 
to  the  end  that  all  forms  of  destructive  and  unfair  competition  may  be 
eliminated  and  the  standards  of  newspaper  advertising  constantly  raised 
higher. 

4.  Circulation  statements  and  statements  of  advertising  lineage  should  be 
truthful  statements  of  fact  subject  to  verification  by  authorized  organizations, 
or  the  newspaper  responsible  for  the  statement. 

5.  The  advertising  agency  is  an  established  institution  which  has  assisted 
in  the  development  of  advertising,  and  should  be  supported  because  of  its 
service  to  business.  Commissions  to  advertising  agencies  should  be  allowed 
on  national  advertising  when  recommended  by  properly  constituted  authority, 
and  if  in  accordance  with  established  policy  of  the  newspaper,  but  the  recog¬ 
nition  of  the  agency  should  be  restricted  to  the  organizations  functioning 
as  bonafide  agencies  capable  of  rendering  complete  and  adequate  advertis¬ 
ing  service. 

6.  The  published  rate  card  should  carry  every  rate  that  any  advertiser 
can  earn.  Every  contract  should  be  subject  to  the  scrutiny  of  any  interested 
person. 

7.  Since  every  page  and  every  column  in  a  newspaper  has  its  value  to 
the  advertiser,  all  advertising  rates  should  be  based  npon  run-of-paper  service. 

8.  Business  is  honorable,  and  advertising,  its  voice,  needs  no  apology.  No 
advertisement  should  be  published  in  the  guise  of  news  or  editorial  matter 
and  all  advertising  should  be  clearly  designated  as  such  by  borders,  type  or 
similar  device. 

9.  Advertising,  being  a  service  which  is  exchanged  for  a  definite  rate  per 
line  or  per  inch,  has  nothing  in  common  with  the  news  or  editorial  colniras 
of  the  newspaper.  Matter  designated  as  news  which  comes  to  the  advertising 
department  should  be  referred  to  the  editorial  department  for  use  or  rejec¬ 
tion  by  that  department  on  the  basis  of  its  news  value. 

10.  Merchandising  Service  having  a  recognized  place  in  the  creation  of 
national  advertising.  The  Standard  of  Merchandising  Practice  for  Newspapers 
adopted  by  this  association  in  1920  and  endorsed  in  general  convention  by 
the  A.A.C.W.  in  1922,  should  be  the  basis  for  all  such  service. 


A.  L.  Shuman 


Honorary  directors  are :  Ulric  B. 
Walmsley.  London  Daily  Sketch,  and 
Sir  Robert  Baird,  Belfast  Telegram. 

Members  of  the  national  commission, 

A.  A.  C.  W.  re-elected,  are:  A.  L.  Shu¬ 
man,  advertising  manager.  Ft.  Worth 
Stur-1  elegram ;  Frank  D.  Webb,  News¬ 
paper  Service, 

Baltimore  ; 

George  M.  Bur- 
bach,  advertising 
manager,  St. 

Louis  Post-Dis¬ 
patch. 

One  of  Presi¬ 
dent  Carroll’s 
first  duties  will 
be  the  appoint¬ 
ment  of  a  new 
advisory  commit¬ 
tee  of  15,  which 
will  advise  mem¬ 
bers  of  the  A.  N. 

A.  E.  on  all  prob¬ 
lems  arising  in 
connection  with  their  work  during  the 
year. 

Other  topics  stressed  by  the  conven¬ 
tion  were  training  of  advertising  sales¬ 
man,  placing  the  work  of  display  men  on 
a  professional  basis,  efficient  methods  by 
which  newspapers  can  advertise  them¬ 
selves  and  mag^ine  tie-up  conqtaigns 
simultaneously  with  the  A.  N.  A.  E.  meet. 

The  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers  also  held  their 
annual  convention,  participating  in  sever¬ 
al  joint  sessions  with  the  advertising  ex¬ 
ecutives.  The  classified  men  used  an  ex¬ 
tra  day  for  their  deliberations,  adjourn¬ 
ing  Thursday,  Jime  12.  The  display  men 
adjourned  Wednesday. 

Selection  of  next  year’s  convention 
city  was  left  to  the  new  board  of  direc¬ 
tors.  St.  Louis  and  several  other  cities 
made  bids.  President  Carroll  indicated, 
however,  that  next  year’s  sessions  will  be 
held  as  in  the  past  at  the  city  chosen  for 
the  A.  A.  C.  W.  Convention.  A  separate 
meeting  was  necessitated  this  year  be¬ 
cause  of  the  A.  C.  C.  W.  meet  going  to 
London. 

Following  registration  Monday  morn¬ 
ing  at  the  Desher  Hotel,  a  joint  meeting 
of  both  organizations  was  held  in  the 
hotel  assembly  room  at  which  the  dele¬ 
gates  were  welcomed  to  Ohio  by  Gov¬ 
ernor  Vic  Dona- 
hey,  and  to  the 
city  of  Columbus 
by  Mayor  James 
J.  Thomas. 

Charles  F. 
Fischer,  vice- 
president  and 
business  manager 
of  the  Columbus 
Citizen,  welcomed 
the  delegates  on 
behalf  of  the 
local  newspapers. 

Frank  T.  Car- 
roll,  advertising 
manager  of  the 
I  ndianapolis 
News  and  president  of  the  A.  N.  A.  E., 
who  presided  at  the  i"eeting,  then  intro¬ 
duced  Don  Bridge,  National  Advertising 
Manager  Indianapolis  News,  secretary  A. 
N.  A.  K,  who  read  the  annual  report. 
Bridge  described  the  work  of  the  ad¬ 
visory  council,  composed  of  15  members, 
organized  at  the  Atlantic  City  convention 
last  year.  This  group  has  answered  all 
questions  pertaining  to  newspaper  ad¬ 
vertising  submitted  by  members. 

The  speaker’s  bureau,  also  organized 
last  year,  has  been  especially  active. 
Bridge  reported.  This  bureau  has  pro¬ 
vided  speakers  on  newspapCT  subjects 
for  meetings  of  press  associations  smd 
advertising  clubs.  It  has  also  supervised 
the  preparation  of  the  propam  for  the 
newspaper  departmental  of  the  A.  A. 
C.  W.  convention  to  be  held  in  London 
in  July.  Bridge  also  reported  the  forma- 


G.  M.  Buzbach 
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tion  of  i  ■^ie\tince  committee,  and  the 
siKCessforpublication  of  the  A.  N.  A.  E.’s 
bulletin,  “Newspaper  Advertising.” 

One  hundred  and  four  new  members 
have  been  admitted  to  the  A.  N.  A.  E.  in 
the  past  year,  the  report  stated.  Total 
membership  is  now  approximately  300. 
Net  funds  of  the  association  totaled 
$.3,277. 

Newspapers  could  not  exist  without  the 
department  stores  and  department  stores 
could  not  exist  without  the  newspapers. 
Joseph  B.  Mills,  publicity  director  of  the 
J.  L.  Hudson  Company,  Detroit,  de¬ 
clared  at  the  beginning  of  his  talk  on 
“Department  Store  Advertising  from 
the  Inside” — the  first  speech  of  the  A.  N. 
A.  E.  afternoon  program  Monday. 

“Advertising  managers  must  know 
merchandising  from  the  selling  angle.” 
he  declared.  “Today  goods  must  be  sold. 
Not  long  ago  advertising  was  placed  be¬ 
fore  merchandising.  Today  the  situation 
is  just  the  reverse. 

“The  American  newspaper  today  stands 
preeminently  as  a  result  producer.  This 
is  no  aspersion  on  other  forms  of  adver¬ 
tising  such  as  magazine  and  direct  mail. 
But  newspaper  space  can  be  relied  upon 
to  sell  goods.” 

Mr.  Mills  declared  tat  direct  mail  is 
used  by  is  store  in  connection  with  news¬ 
paper  copy,  sometimes  sent  out  before  the 
ad\  ertisement  ap>p)ears  calling  attention  to 
unusual  values  to  be  merchandised,  some¬ 
times  coincident  with  newspaper  space, 
and  sometimes  as  a  follow  up  medium. 

To  show  how  completely  newspaper 
advertising  dominates  the  publicity  of  the 
J.  L.  Hudson  Company,  Mr.  Mills  quoted 
relative  figures  for  thie  piast  year.  Total 
pnjblicity  appropriation  of  the  store  to¬ 
talled  3.6  per  cent  of  sales  receipts.  Of 
this  amount,  2.6  per  cent  or  two-thirds, 
was  devoted  entirely  to  newspaper  sp)ace. 

A  rip)ple  of  surprise  greeted  the  Detroit 
man’s  statement  that  the  Hudson  Com- 
p)any,  by  building  an  addition  to  its  store, 
expects  to  increase  its  gross  sales  from 
$30,000,000  per  year  to  $^,000,000,  “with¬ 
out  the  necessity 


A.  J.  McFaul 


damnation,  Mr.  Roberts  prefers  the  term 
“special  supplement.” 

“The  Cleveland  Plain  Dealer  has  devel¬ 
oped  many  special  supplements,  and  with 
general  high  success,”  he  stated.  “But 
before  we  undertake  to  publish  one  we 
make  sure  it  has  a  constructive  idea  be¬ 
hind  it  either  for  the  community  or  for  a 
special  industry. 

“Its  aim  must  be  to  create  desire  in  the 
mind  of  the  public.  VVe  believe  jubilee 
editions  celebrating  the  anniversary  of  the 
newspaper  itself,  or  the  birthday  of  the 
city  are  useless.  They  are  not  construc¬ 
tive. 

“We  are  strongly  convinced,  however, 
that  automobile,  better  homes,  real  estate, 
and  tourist  supplements  boost  sales  and 
create  desire.  Personally,  I  am  certain 
that  the  present  tremendous  sales  in  the 
automobile  industry  can  be  traced  back 
to  desire  awakened  in  the  mind  of  the 
public  years  ago.  The  force  of  construc¬ 
tive  advertising  does  not  die  a  week,  a 
month,  or  a  year  after  it  appears :  it  is 
cumulative.  I  do  not  believe  the  dailies 
could  stop  publishing  automobile  supple¬ 
ments  now  if  they  wanted  to.” 

Spring  activity 


of  increasing  our 
advertising  line¬ 
age  by  one  inch.” 

This  feat  could 
be  accomplished, 
he  went  on  to  ex¬ 
plain,  by  increas¬ 
ing  the  efficiency 
of  the  sales  force 
employed  by  the 
store,  and  by  get¬ 
ting  the  last  iota 
of  “pulling 
ptower”  from  the 
newsp>ap>er  space 
now  being  used. 
“Copty  writers 
must  produce  better  copy,”  he  said,  “Not 
a  line  must  be  wasted.  Ads  today  must 
complete  with  news  for  attention.  I  be- 


in  real  estate  can 
be  traced  directly 
to  the  real  estate 
supiplements,  Rob¬ 
erts  declared.  Not 
only  is  the  atten¬ 
tion  of  the  public 
focused  on  home 
building,  but  the 
real  estate  deal¬ 
ers  themselves 
are  spiurred  to  ac¬ 
tion.  For  9  years 
the  Plain  Elealer 
has  been  publish¬ 
ing  a  real  estate 
section,  each  year 


tion  the  bonus  system  for  salesn^n  in¬ 
augurated  by  him  on  the  Texas  daily  last 
year  for  the  purpiose  of  combating  the 
large  labor  turnover  and  to  increase  local 
lineage. 

Star-Telegram  executives  took  as  a 
basis  the  total  local  advertising  revenue 
for  1922  and  offered  as  a  bonus  5  pier 
cent  of  the  increase  in  1923,  each  man  to 
receive  a  pro  rata  share  according  to  his 
salary. 

No  raises  in  wages  were  to  be  made 
during  the  year,  if  a  man  left  the  employ 
of  the  papier  he  automatically  lost  his 
share  in  the  bonus.  New  men  added  to 
the  staff  were  to  share  only  for  the  time 
they  were  in  the  papier’s  employ. 

“We  thought  this  system  would  greatly 
decrease  the  labor  turnover,  which  in  a 
ccwnpiaratively  small  town  where  results 
depiend  largely  upxm  a  man’s  piersonal 
acquaintance,  is  tremendously  expiensive.” 
Mr.  Shuman  declared.  “In  this,  the  plan 
was  successful.  We  also  wanted  to  cut 
down  errors  in  copy  and  increase  the 
efficiency  of  the  staff.  This,  too,  was  ac- 
ccwnplished.  Individual  claims  were  al¬ 
most  eliminated.  A  mtist  excellent  team¬ 
work  resulted. 

“However,  the  actual  amount  divided 
at  the  end  of  the  year  was  far  less  than 
we  had  hopied  because  of  unfavorable 


Conlon,  advertising  manager,  Coluntbut 
(O.)  Dispatch;  W.  E.  Donahue,  local 
display  manager,  Chicago  Tribune;  IV. 
F.  Johns,  advertising  manager,*  Afin- 
neapolis  Journal. 

H.  L.  Hawkins,  of  the  Philadelphia 
Bulletin,  discussed  “The  Non-Cancellahl* 
Contract  as  a  Method  of  Protecting  the 
Newspapter  when  Merchandise  Is  Sold 
Upon  the  Promise  of  Advertising,”  sub¬ 
stituting  for  Joseph  W.  Simp>son,  of  the 
Bulletin,  who  was  unable  to  attend  the 
convention. 

Carl  P.  Slane  stressed  the  necessity 
for  the  adoption  by  newsp)ap)ers  of  j 
standardized  program  of  merchandising 
service. 


Don  Bkidge 


lieve  it  is  ptossible,  with  concentrated  ap>- 
peal,  to  make  small  sptace  produce  just 
as  good  results  as  large.  Advertising  is 
news  and  should  be  treated  as  such.  The 
blue  pencil  should  be  used  just  as  freely.” 

Sptecial  editions  were  hit  in  the  de¬ 
partment  store  man’s  talk.  Declaring 
that  under  no  circumstances  would  he  in¬ 
crease  the  lineage  of  his  store  in  any 
sptecial  edition,  he  backed  the  statement 
with  the  old  criticism  that  such  bulky 
issues  are  seldom  read  thoroughly  by  the 
public. 

Not  more  advertising,  but  better  adver¬ 
tising  should  be  the  aim  of  newsptapters. 
Mills  concluded. 

“It  is  my  belief  that  dailies  should  con¬ 
centrate  upx>n  merchandise  which  sells. 
Too  often  the  aim  is  meri  ly  more  lineage. 
Whenever  an  advertising  campiaign  fails 
because  it  tried  to  put  across  an  inferior 
or  unnecessary  article,  it  hurts  newspaper 
advertising.” 

Si)ecial  editions,  frowned  upon  by  the 
department  store  executive,  found  a 
strong  defender  in  H.  W.  Roberts,  adver¬ 
tising  manager  of  the  Cleveland  Plain 
Dealer. 

His  answer  to  the  question:  “Is  It 
Good  Policy  to  Publish  Sp)ecial  Editions 
In  Order  to  Maintain  Lineage  Even  If 
They  Are  Not  Profitable?”  was  an  em- 
I>hatic  “Yes,”  backed  up  by  exp)erience. 

Acknowledging  that  the  term  “sp)ecial 
edition”  draws  upon  itself  general  con- 


with  increasing  success. 

“if  the  idea  were  fundamentally  un¬ 
sound,  the  section  would  have  been 
scrapjpjed  long  before  this,”  he  asserted. 

‘“rhe  better  homes  sections,  too,  have 
an  undeniableveffect  u[)on  trade.  Some  of 
our  sections  have  been  instigated  by  the 
furniture  men  themselves.  I  have  re¬ 
ceived  unquestionable  evidence  that  these 
sections  have  increased  the  sales  of  better 
furniture.  The  desire  for  more  artistic 
home  furnishings  instilled  in  the  public 
by  this  method  sooner  or  later  shows  up 
in  sales.  It  may  be  a  month,  it  may  not 
be  until  a  year  later — but  the  desire 
has  been  created.” 

As  a  result  of  its  better  homes  supple¬ 
ments,  the  Plain  Dealer  has  increased  its 
regular  run  of  furniture  advertising,  until 
it  has  moved  from  third  to  first  place  in 
furniture  lineage  in  the  city,  Roberts  said. 

The  special  touring  supplement  in¬ 
augurated  4  years  ago  by  the  Plain 
Dealer  has  met  with  increasing  popular¬ 
ity.  Last  year,  Roberts  states.  200,000 
road  maps  weic  distributed  by  the  Cleve¬ 
land  Automobile  Club,  evidencing  the  in¬ 
terest  of  the  public  in  automobile  travel. 

One  of  the  best  features  of  the  special 
supplement  is  that  it  encourages  groups 
of  industries  to  become  regular  advertis¬ 
ers,  according  to  the  Plain  Dealer  adver¬ 
tising  manager.  Through  building  and 
supply  sections,  the  regular  run  of  build¬ 
ing  copy  in  the  Plain  Dealer  has  been 
built  to  three  pages,  he  said. 

“There  are  two  other  virtues  of  the 
special  supplement  which  its  critics  cannot 
refute,”  Roberts  continued.  “It  identifies 
the  newspaper  with  a  locality  or  an  indus¬ 
try,  and  it  keeps  the  paper’s  organization 
from  going  to  sleep. 

“As  an  illustration  of  the  former  I  can 
cite  our  ‘Playhouse  Square’  supplement, 
which  broadcast  the  theatrical  center  of 
Qeveland.  We  sold  most  of  the  theaters 
and  shops  in  the  district,  and  our  name 
‘Playhouse  Square’  has  stuck.  Most  of 
the  advertisers  who  took  space  in  the  sec¬ 
tion  now  use  our  columns  exclusively. 
It  identified  us  with  the  locality. 

“’The  supplements  keep  our  department 
on  its  toes  thinking  up  news  ideas  and 
new  methods  of  approach.  One  man,  us¬ 
ually  a  specialist  in  the  tyi»  of  advertis¬ 
ing  we  are  trying  to  get,  is  assigned  to 
sell  all  space  for  a  section.  One  Vitoria! 
man  is  assigned  to  prepare  the  news  side.” 

A1  Shuman,  vice-president  and  adver¬ 
tising  manager  of  the  Fort  Worth  (Tex.) 
Star-Telegram,  outlined  for  the  conven- 


business  conditions.  Nevertheless,  not  a 
man  left  the  staff.  This  year  we  expect 
to  have  a  large  melon  to  cut  with  our 
employes.” 

Classified  men  .shared  with  display  men 
in  the  bonus,  Shuman  said. 

Sartorial  perfection  as  an  adjunct  to 
selling  advertising  was  discussed  by 
Harvey  R.  Young,  advertising  manager 
of  the  Columbus  (O.)  Dispatch,  during 
a  talk  on  “The  Passing  of  the  Copv’ 
Chaser,”  in  which  he  made  a  plea  for 
highly  trained  men. 

“The  selling  of  advertising  is  being 
revolutionized,”  Young  stated.  “News¬ 
papers  used  to  have  a  practice  of  hiring 
almost  any  presentable  young  fellow  with 
a  glib  tongue  who  was  willing  to  work 
for  a  low  wage.  Experience  meant  vir¬ 
tually  nothing.  He  was  given  a  few 
pointers,  a  list  of  prospects,  and  sent 
merrily  on  his  way.  The  turnover  on 
display  staffs  in  those  days  was  enor¬ 
mous.  In  Chicago  it  was  said  to  be  47 
per  cent.  .\  little  of  the  old-time  attitude 
still  exists. 

“The  need  today  is  for  salesmen  of 
high  caliber.  Selling  advertising  is  a 
profession  which  calls  for  intelligence, 
training,  and  ambition.  If  I  had  any 
criticism  to  make  I  would  say  that  too 
little  time  is  spent  in  adequately  training 
solicitors,  and  that  newspapers  let  the 
magazines  take  the  topnotclwrs. 

“Space  which  means  many  dollars  to 
the  publisher  should  not  be  entrusted  to 
an  incompetent  to  sell.” 

Referring  to  the  advertisers  who  de¬ 
mand  what  results  an  ad  will  bring  be¬ 
fore  they  sign  a  contract.  Young  asserted 
that  most  firms  are  taught  to  expect  too 
much  of  newspaper  space. 

“When  direct  mail  copy  fails  to  reg¬ 
ister  sales  is  the  post  office  department 
blamed?  he  asked.  “Businesses  often  fail 
with  or  without  advertising.  I  defy  any 
man  to  look  at  a  piece  of  ad  copy  and 
tell  me  w'hether  it  will  produce  sales  or 
not.  You  must  not  become  discouraged 
with  reports  of  campaigns  which  pro¬ 
duced  no  results.  Your  must  have  con¬ 
fidence  in  your  paper  and  yourself.” 

How  newspapers  can  develop  more 
national  advertising  was  the  subject 


“The  volume  of 
co-operation  giv¬ 
en  the  national 
advertiser  should 
depend  upon  the 
product’s  stand¬ 
ing  in  the  local 
trade  and  the 
size  of  the  ad¬ 
vertising  c  o  n  - 
tract,”  he  said. 
“It  is  obligatory 
for  the  publisher 
to  know  and  be 
able  to  give  ad¬ 
vice  on  the  mar¬ 
ket  his  paper  cov¬ 
ers.  He  should 


not,  however,  attempt  to  go  out  and  act 
as  salesman  for  a  manufacturer’s  goods. 

Tuesday  noon  2  group  luncheons  were 
held  attended  by  representatives  of  eve¬ 
ning  and  morning  newspapers,  respec¬ 
tively.  The  evening  groufK  effected  a 
permanent  organization,  which  will  meet 
at  luncheons  to  discuss  common  problems 
at  future  A.  N.  A.  E.  meetings.  Officers 
elected  were:  President,  Grorge  M.  Bur- 
bach,  St.  Louis  Post-Dispatch;  vice- 
president,  W.  I.  Barnes,  Springfield 
(Ill.)  Illinois  State  Register;  secretary, 
W.  F.  Johns,  Minneapolis  Journal. 

A  joint  session  with  the  .Association  of 
Classified  Managers  was  held  Tuesday 
aftermxm.  Presiding  officers  were  John 
L.  Irvin,  president,  A.  C.  A.  M.,  and 
Frank  T.  Carroll,  president,  A.  N.  A.  E 

David  Gibson,  publisher  Lorain,  (0.) 
Journal  was  the  first  sjieaker  of  the  Wed¬ 
nesday  morning  program.  .Advertising  is 
not  an  aded  cost  to  business,  he  said.  It 
bears  the  same  relation  to  the  sale  of 
goods  as  automatic  machinery  bears  to 
their  production.  It  increa.ses  the  turn¬ 
over  and  builds  profits. 

Following  Mr.  Gibson  Douglas  V. 
Martin,  Jr.,  Manager  of  publicity,  St. 
Louis  Democrat  discussed  how  a  news¬ 
paper  may  jiromote  its  own  sales  by 
advertising.  He  described  the  methods 
used  by  his  newspapers  in  promoting  the 
St.  Louis  territory,  as  the  49th  State 
other  speakers  on  the  Wednesday  morning 
program  were  Fred  E.  Hussey.  Roches¬ 
ter  (A’.  F.)  Democrat  Chronicle,  who 
discus.sed  efficient  methods  of  measuring 
and  billing  advertising  space.  Brent  Wil¬ 
liams.  Manager  Promotion  Department, 
St.  Louis  Post  Dispatch,  who  cited  the 
advantages  and  disadvantages  of  the  12 
em  column,  and  Don  U.  Bridge,  of  the 
Indianapolis  Netvs  who  analyzed  ad¬ 
vertising  selling  costs.  Mr.  Bridge  em¬ 
phasized  the  useles.sness  of  spasmodic  ad¬ 
vertising  and  the  mistake  of  limiting  ad¬ 
vertising  after  a  market  for  a  product 
has  been  won. 

W'ednesday  afternoon  sessions  were  de- 
The  code  of  ethics 


_  _  voted  to  business.  _  . 

discussed  by  William  A.  Thomson,  direc-  was  presented  and  adopted,  the  auditors’ 
tor,_  Bureau  of  Advertising,  A.  N.  P.  A.,  report  was  submitted  and  officers  elected. 


at  the  opening  session  of  the  .A.  N.  A.  E. 
Tuesday.  He  warned  against  over-solici¬ 
tation,  and  urged  the  advertising  execu¬ 
tives  to  consider  carefully  the  needs  of 
the  advertiser  before  accepting  his  ac¬ 
count.  He  advised  against  large  copy, 
run  sporadically,  stressing  the  value  of 
smaller  copy,  forcefully  written  and  run 
at  regular  intervals. 

.At  a  suggestion  from  the  floor,  dele¬ 
gates  at  the  conclusion  of  his  speech,  gave 
Mr.  Thomson  a  rising  vote  of  thanks  for 
his  championship  of  newspaper  advertis¬ 
ing. 

Other  speakers  at  the  Tuesday  morning 
sessions  were:  Harry  T.  Watts,  business 
manager,  Des  Moines  fla.)  Register  and 
Tribune;  Carl  P.  Leane,  publisher, 
Peoria  (Ill.)  Journal-Transcript',  H.  S. 


More  than  200  delegates  from  all  parts  of 
the  country  attended  the  two  conventions, 
the  majority  representing  mid-western 
and  Central  States. 

A  lively  entertainment  program  was 
provided  for  the  delegates  attending  the 
convention.  Monday  night  they  were 
guests  of  the  Columbus  Dispatch  at  the 
Keith  theater.  Tuesday  evening  a  barbe¬ 
cue  and  frolic  was  held  at  Olentangy 
Park,  followed  by  dancing.  -At  noon 
Tuesday,  women  delegates  were  guests 
at  a  luncheon  and  bridge  party  at  tb* 
Maramoor  tea  room. 

On  Wednesday  morning  delegates  were 
taken  on  an  automobile  tour  of  Coltffl- 
bus.  A  luncheon  for  women  attending 
the  convention  was  held  at  the  Country 
Gub  Wednesdav  noon. 
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CLASSIFIED  ADS  DEFINED,  STANDARDS 
SET  FOR  THEIR  MEASUREMENT 

These  Hopes  of  Association  Advanced  by  Columbus  Conven¬ 
tion,  Which  Votes  for  Statistical  Bureau — 

Irvin  Re-Elected  President 

By  C.  L.  PERKINS 

(By  Telegraph  to  Kditor  &  PrsLisHER) 

PROCiRESS  during  the  past  year  in  Mr.  Miller  stated  that  one  of  the  best 
newspaper  classified  advertising  and  methods  to  build  classified  lineage  was  to 
in  the  .\ssociation  of  Newspaper  Gassi-  build  reader  confidetKe  by  keeping  out 
tied  Advertising  Managers  was  made  eyi-  of  the  classified  columns  fraudulent  and 
dent  by  the  5th  misleading  advertising. 

Annual  Conven-  R.  E.  Seiler,  Classified  Advertising 
tion  of  that  or-  Manager  of  the  Los  Angeles  Examiner, 
ganization  held  in  delivered  an  address  on  “How  to  Get 
Columbus.  Ohio.  More  Readers  to  Read  the  Classified 
June  9-12.  _  Columns.” 

The  associa-  He  developed  logical  reasons  for  mak- 
tion’s  progress  ing  the  classified  department  an  inde- 
was  shown  by  an  pendent  unit  of 
attendance  of  the  publication 
over  one  hundred  and  for  charging 
— the  largest  in  a  profitable  rate, 
the  history  of  the  He  attributed  the 


organization. 
Classified  adver- 


l.os  Angeles  Ex¬ 
aminer's  wonder- 


J.  L.  Irvih 


tising  s  progress  growth  in 

was  apparent  by  classified  adver- 


the  reports  of  ya-  rising  largely  to 
nous  newspapers  from  all  parts  of  this  the  large  and 
country  and  Canada;  from  large  publica-  consistent  reader 
tions  and  small  ones,  showing  that  classi-  interest  promo- 
fied  rates  were  now  on  a  more  profitable  tion  campaign 
basis  than  ever  before,  that  the  make-up,  waged  during  the 
classification  and  arrangement  of  classi-  p^^t  few  years, 
fied  advertising  columns  had  been  greatly  These  speeches 
improved  from  the  standpoint  of  reader  were  followed  by 
interest ;  that  fraudulent  advertising  was  ^  Hvelv  discussion 


1\V.  O.  Brown — Younjiitown  (O.)  Vindicator. 

Don  Bridge.  Indianapolis.  (Ind.)  News. 

Irving  C.  Buntman — Milwaukee  (Wis.)  Herald. 
THIS  WINS  IT  I  >.'ieo.  M.  Burbuch — St.  Louis  (Mo.)  Post-Di^ 

patch. 

The  prize  merchandising  CO-  Bowden  Caldwell — New  Orleans  (La.)  Item, 

operation  request  out  of  the  many 

citetl  at  the  A.  N.  A.  E.  conven-  A.'^L.  Carmical— Chicago  (HI.)  American, 
tion  was  related  by  W.  F.  Johns.  Henry  C  Carpenter— Lancaster  (O.)  Intelli- 

advertising  manager,  Minneapolis  oirca'^rroll  iTew  York  City. 

Ji)Urnai.  A.  M.  Clapp — Sterling  (Ill.)  Gazette. 

“Th^s  nnrfiriilar  roniipct  was  Battle  Clark— Nashville  (Tenn.)  Banner. 

Particular  request  '^^S  H.  S.  Conlon — (>rand  Rapids  (Mich.)  Press, 

nothing  if  not  explicit,  he  said.  J.  .\.  Crawley— Wilkes-Barre  (Pa.)  Time* 

“.After  asking  us  to  promise  the  „  Leader. 

ust|al  broadside  to  the  trade,  posters,  L.  Cu^^a^  m^k.  In..  C^ 

and  window  display  tie-ups,  the  ligencer  &  News, 

letter  requestetl  a  complete  survey  f-  . 

of  the  number  of  packages  of  the  W.'*  hi  Vior^huT^-ChicaV 

advertisers  product  carried  in  the  W.  p.  Ktchison— Columbia  (S.  C.)  State, 

downtown  stores. 

**  •  r  ^  L  *»•  rarrall — Alliance  (O.)  Review  Sc  Leader. 

1  his  information  must  be  ac-  I.  w.  .  Fisk — Milwaukee  (WMs.)  Journal, 

curate’;  the  letter  warned.  )■  L.  Foster — Connorsville  (Ind.)  News  Ex- 

“ ‘Don’t  take  a  store  owners’  i  i  o  .n  s  e,  i  -r- 

,  r  r-  u  u-  j  .u  .  r..  L.  Freeland— Beaver,  (Pa.)  Daily  Times, 

word  for  It.  Go  behind  the  counter  W.  M.  Fuller— KJkhart  (Ind.)  Truth, 
and  count  them!’”  I  Thomas  Gardner— NIarion  (Ind.)  (Tironicle. 

I  Sam.  E.  Ciearhart — Fort  Smith  (Ark.)  Times 

1  Record. 

I  David  Oihson  — I.orain  (O.)  Journal. 

t'l.  N.  (iraham — Syracuse  (N.  Y.)  Herald. 

dent;  C.  W.  Nax,  St.  Louis  Globe-  Greenwalt— Hamilton  (O.)  New*-  ^  ^ 

Democrat,  was  reelected  first  vice-presi-  ‘^  Pre,s. 

dent,  and  G.  N.  Gunderson,  New  York  J.  K.  oVoom—.Aurora  (Ill.)  Beacon  News.  ; 

Telegram  and  Mail,  was  again  chosen  for  > 

of  second  vice-president;  Norf' B  Hal'^oKhJ^on"ta)  Tribune.  ' 

Giarles  \V  inter,  C/ncagO  Lfoi/y  iVeWJ  was  Emery  E.  Hardwick — Wichita  (Kan.)  Eagle, 

elected  treasurer;  A.  T.  Miller.  Nash-  {j-  P  ,G'!)  Tribune. 

znllc  Banner,  was  selected  secretary.  The  ”  k 


H.  E.  Hazel — La  Salle  (Ill.)  Tribune. 
H.  L.  Hawkins — Philadelphia  Bulletin. 
L.  B.  Hill — Columbus  (O.)  Dispatch. 


three  vacancies  in  the  Board  of  Directors  M.  C.  Hinken  Saginaw  (.Mich.)  News-Courier, 
were  filled  by  the  election  of  F.  L.  Tate,  F.  Hirsch— Columbus  (O.),  Ohio  State 

Toronto  Star;  H.  G.  Barringer,  /nrfton-  Alb^rt"G  Hollander-Evansville  (Ill.),  Courier 
apolts  A  exvs,  and  C  L.  Perkins,  Chicago  and  Journal. 


Herald  and  Examiner.  u  Terre  Haute  (Ind.)  Star. 

Thursday  mornmp  meeting  was  de-  E.  Hussey- Rochester.  (N.  Y.)  Democrat 


i  promotion.  .At  this  meeting  the  (Minn.)  Journal. 

.uf  uf  .•  f  .u  L.  O.  Karr — Flint  (Mich.)  Journal, 

monthly  publication  of  the  asso-  w.  D.  Keenan— Indianapolis  (Ind.)  Star. 
The  ClassiAed  Journal,  was  dis-  c.  M.  Kendall — Watertown  (N.  Y.)  Times. 


hcd  advertising  columns  had  been  greatly  ’  These  speeches  c.  L-  p»k..n,  ner^a  ana  i^xammer.  W  K.  Hon-TrTnto^  (N.  J.) 

improved  from  the  standpoint  of  reader  followed  by  Thursday  morning  s  meeting  was  de-  ,>«!  E.  Hussey— Rochester.  (N.  Y.)  Democrat 

interest ;  that  fraudulent  advertising  was  ^  Hvelv  discussion  on  various  phases  of  voted  to  problems  of  direct  mail,  solicita-  &  Chronicle. 

being  eliminated  and  truth  in  advertising  Hassifi^  promotion.  .At  this  meeting  the  l  ’  cf '  I^r^lTl^t”^Mrh' )  ? 

given  more  consideration;  that  the  Wednesday  morning  meeting  was  a  official  monthly  publication  of  the  asso-  w.  r>.  KMnan-^lnd^na^lis  “iSd!)  Star. 

methods  of  selling  and  promotion  were  vound  table  discussion  on  methods  of  in-  ciation.  The  ClassiAed  Journal,  was  dis-  c.  M.  Kendall — Watertown  (N.  Y.)  Times. 

along  more  intelligent  and  progressive  creasing  the  efficiency  of  classified  street  cussed.  It  was  proposed  to  enlarge  the  nightly*^”  ew* 

lines.  salesmen.  Here  again  the  importance  of  journal  and^make  it  still  more  beneficial  c*,  Kncj>pcr — Lima  (O.)  Republican  Gazette* 

How  to  Increase  Voluntary  Patronage  oroper  training  was  shown.  It  was  cvi-  in  broadcasting  news  and  information  on  — Cindnnati  (O.)  Post, 

was  the  subject  of  the  first  session.  The  dent  that  well-trained  sales  staff  had  the  subject  of  classified  advertising.  To  ^  GU.)  Panu- 

round  table  discussion  indicated  that  pro-  much  less  turnover  and  greater  produc-  accomplish  this  the  following  staff  was  a.  e.  Lindquist— Advertising  &  Selling  Fort- 

motion  in  a  newspaper’s  own  columns  tion  than  the  untrained  one.  Methods  of  appointed:  Managing  Editor,  H.  G.  Bar-  mghtlv,  Cleveland,  o. 

was  the  best  method  of  securing  volun-  payment  were  discussed  with  general  ringer,  Indianapolis  News;  News  Editor,  YorlTcitv.^'  Agency, 

tary  patronage  and  that  most  of  this  opinion  that  salary  and  commission  were  VV’.  S.  Campbell,  Toledo  Blade;  business  j„hn  E.  I.utz — Chicago,  III. 


mng  oi  telephone  ad  takers  meeting  of  members  trom  smaller  news-  i\i.  r.  uooaieiiow,  ivew  t otr  e^mertean,  a.  r.  McC*e— Louisville  (Ky.)  Courier- 

sales  people  was  stressed,  papers.  R.  E.  Seiler  of  the  Los  Angeles  was  appointed  editor  of  the  editorial  page,  J';""!®'-  Times^ 

of  opinion  was  that  women  Examiner  presided  over  the  session  of  and  the  following  were  selected  as  asso-  *  w *“Manz— H^ntfnrton  \°w*“vZ)” He^lSd 

itis-  renresentatives  from  larger  publications,  ciate  editors:  G.  N.  Gunderson,  New  Dispatch. 


tary  patronage  and  that  most  of  this  opinion  that  salary  and  commission  were  VV.  b.  Campbell,  Toledo  Blade;  business  j„hn  E.  I.utz — Chicago,  III. 

space  should  be  devoted  to  creating  most  desirable.  manager,  H.  C.  McDonald,  Cleveland  John  j  McConnell--CTii<a9o,  III. 

reader  interest.  Wednesday  afternoon  separate  meetings  P/oin  Dea/er;  circulation  manager,  C  Will  p  McKi;nlv-^Marirt^^^^ 

Tuesday  mornings  session  was  devoted  were  held  by  the  delegates  from  small  .\ax.  it.  Louis  Globe-Democrat;  adver-  c.  L.  ..McLucas— Altoona  (Pa.)  Tribune, 

to  ways  and  means  of  securing  more  and  large  newspapers.  .A.  T.  Miller  of  tising  manager,  C.  T.  Harden,  Columbus  H.  F  McMahon — (Thicago  Tribune, 

business  by  telephone.  The  importance  the  Nashzille  Bonner,  conducted  the  Dispatch.  In  addition  to  these  officers,  J- ^M^j^.lcMurray— Bloomington  (ill.)  Panta- 
of  proper  training  of  telephone  ad  takers  meeting  of  members  from  smaller  news-  M.  P.  Goodfellow,  New  York  American,  r.  McC*e— Louisville  (Ky.)  Courier- 

and  telephone  sales  people  was  stressed,  papers.  R.  E.  Seiler  of  the  Los  Angeles  was  appointed  editor  of  the  editorial  page,  ,tii  v  r 

The  consensus  of  opinion  was  that  women  Examiner  presided  over  the  session  of  and  the  following  were  selected  as  asso-  n.  w.*  Manz— Hi^ntfnrton  (^^ 

were  more  satis-  representatives  from  larger  publications,  ciate  editors:  G.  N.  Gunderson,  New  Dispatch. 

factory  for  tele-  ^  the  first  convention  of  the  associa-  York  Telegram  and  Mail;  Harry  Gwalt-  D.  B.  .MatM!!--Centralia  (Ill.)  Sentinri. 

tion  five  vears  ago  the  great  majority  ney,  Milwaukee  Journal,  C.  L.  Perkins, 

agreed  that  .Agate  type  only  was  the  ideal  Chicago  Herald  and  Examiner;  .R.  E.  c.  P.  Ma.son— National  Advertising  Monthly, 

in  classified  tN-pographv.  It  was  interest-  Serler,  Los  Angeles  E. rammer;  Garence  .  ^>w-  York  City.  ^  , 

ing  to  note  that  at  this  session  most  of  Millius,  Santa  Mmica  Outlook;  UU  |  r  -W^Xry  (ConiT  Republi«^  4 

the  classified  managers  expressed  a  pre-  Heaton,  Philadelphia  Bulletm;  J.  J.  Tier-  American 

ference  for  .Agate  with  a  limited  amount  ney,  Spokane  Spokesman-Reziew;  J.  J.  Myers— Phtenix  (Ariz.),  .Arizona  Rmublican. 
of  display  type.  As  to  the  proper  limit  Rully,  Boston  Herald  and  Trazvler;  T.  Publishing  Company, 

of  display  type  there  was  a  wide  diverg-  R.  Longcope,  Boston  Advertiser;  R.  M.  G.  A.  Nichols— Printers  ink,  CTiicago,  HI. 

ence  of  opinion.  Hughes,  Minneapolis  Tribune;  F.  L.  P-  D.  Nichols— .Athens  ((j.)  Messenger. 

One  of  the  most  lively  and  fruitful  dis-  Tate,  Ntar;  Carl  Owtngs,  Cal-  p-;  a.  ^qu“aZsyra!?use*\N°  Y^ 

cussions  was  on  the  subject  of  defining  Albert^;  J.  H.  Butler,  Houston  k.  m.  Patterson,  Cincinnati  Times  Sto. 

what  constitutes  classified  and  methods  of  CAromr/e;  H  J  Morhman  A.^L.^Poorman-Prov.dence  (R.  I.)  Journal 

more  ana  more  reaching  a  standard  system  of  measure-  T.  F.  Mulhern,  Brooklyn  Eagle;  ^-oy  Pratt— Peoria  (HI.)  Journal  Transcript, 

more  ana  more  s  (paries  Winters,  Chicago  Daily  News;  George  W.  Preston— Uttle  Rock  (Ark.)  Gazette, 

of  the  servicing  of  G.  N.  Gu.ndf.rson  •  *  •  ••  w.  H.  Bearden,  Atlanta  Georgian'  Arthur  E.  Price — Danville  (III.)  Commercial 

contract  adver-  It  was  agreed  that  the  .Association  Walter  Moran  Omaha  IVnrld-HernlA  -  „  News. 

tisers  to  the  telephone  room,  thus  free-  should  undertake  to  promote  a  bureau  jame- Tyouirhprtv  PrardAfttre  Leader. 


phone  room 
workers.  How¬ 
ever  the  thought 
was  expressed  by 
some  that  men 
were  better  in 
selling  to  women 
over  the  tele¬ 
phone. 

Reports  from 
various  newspa¬ 
pers  indicated  a 
tendency  to  give 
more  and  more 
of  the  servicing  of 


G.  N.  Gu.ndf.rson 


contract  adver-  It  was  agreed  that  the  .Association 

tisers  to  the  telephone  room,  thus  free-  should  undertake  to  promote  a  bureau 
ing  more  of  the  outside  salesmen’s  time  to  which  members  desiring  to  could  send 
to  developing  new  business.  classified  statistics  compiled  in  accordance 

Tuesday  afternoon’s  session  was  a  with  a  plan.  It  was  the  opinion  of  the 
joint  meeting  with  the  Association  of  meeting  that  in  all  statistics  used  for 


Louisville  Courier- Journal 


Newspaper  Advertising  Executives  and  purposes  of  comparing  with  othernew^  '  A.  j- ' 

(leyoted  to  the  subject  of  classified  adver-  papers  or  advertising  linage  volume,  net  y,  Di^p^tch.  Andrei  J  Simi^n-Bl5  a^\ln5;T  Ti 

Using.  count  lines  should  be  used.  It  was  also  _ Tribune. 

Fred  L.  Tate  of  the  Toronto  Star  agreed  that  the  lineage  should  be  divided  B.  O.  Simpson — Rushville  (Ind.)  Republi 

spoke  on  “The  Importance  of  Qassified  into  two  groups — the  first  to  be  the  line-  AnvirpnciMy'  MANA/'roe  ^  Publishing  ( 

to  a  Newspaper.”  In  an  interesting  age  which  all  newspapers  could  call  wvtuiisinu  iWAMAUtKS  Cart  "I' Slane— Peoria  (Ill.)  Journal  Transc 

manner  he  sketched  the  history  of  classi-  classified.  This  advertising  was  defined  PRESENT  AT  COLUMBUS  Robert  E.  Slough — Beaver  (Pa.)  Times, 

fied  and  its  general  develoj^nts  oyw  as  “any^adyertising  printed  in  tl^  re^lar  L 

several  centuries  and  predicted  that  the  classified  section,  under  a  regular  classi- - - -  j  ^  sturtevant— Wausau  (Wls.)  Re 

future  evolution  would  be  toward  con-  fied  heading  and  in  accordance  with  the  h.  Alarik— Wausau  (Wis.)  Record  Herald.  Herald.  ,  ,  < 

verting  much  of  the  local  display  adver-  newspaper’s  tyj^raphical  st^dards.”  M!*  Tho^°rCo"um'K»^^^^ 

tising  into  classified  as  an  economic  Such  kind  of  advertising  as  Auctions,  BarhouT^Advertising  and  filing  Fort-  L.  E.  Toller-Marietta  (O.)  Times, 

necessity.  Mr.  Tate  emphasized  the  im-  Resorts,  Travel,  Legal,  Edu^tional,  nightly,  Chicago.  III.  E-  L  Traffinger — Richmond  (^d.)  Item, 

portance  of  classih^  as  a  profit-maker  which  is  frequently  sold  by  classified  de-  W.  j.  Barnes — Illinois  State  Journal,  Spring-  J-  Raleigh  (N.  C.)  News  & 

for  the  paper,  a  builder  of  circulation,  a  partments  but  set  run  of  paper  and  in  a  Wa^ren  L.’  Bassett— Editor  4  Publisher  N.  Y.  Wallace— Elizabeth  (N.  J.)  JoumaL 

stabilizer  of  circulation,  a  creator  of  good  different  style  than  regular  classified,  was  city.  ’  "  *  Harry  T.  Watts — Des  Moines  (la.)  Reg 

will.  to  be  included  in  the  second  group  ac-  Fhas.  S.  Bate^Miami  (Fla.)  Herald.  and  Tnbune. 

W.  W.  Miller.  Qassified  Advertising  cording  to  the  plan  outlined.  .  C  W.  lluthl^l&T  (o!)  ^  Chl^g^.  HI  Management  Maga 

Manager  of  the  Nezv  York  Times,  ad-  Following  these  separate  meetings  a  c.  J.  Bolander— Canton  (O.)  Repository.  Frank  E.  Westcott— Gary  (Ind.), 

dressed  the  n^eting  on  “How  to  gerteral  ^siness  session  was  hdd  at  h!*F. 

More  Qassified  Advertising  for  the  which  John  L.  Irvin,  Des  Moines  Oeveland  (O.)  office.  H.  R.  Young- Kenosha  (Wia)  News. 


F.  W.  Sebaub — Decatur  (Ill.)  Review. 

A.  J.  Sherlock — Bellaire  (O.)  Leader. 

A.  L.  Shuman — Ft.  Worth  (Tex.)  Star-Telegram. 
Andrew  J.  Simpson — Bay  City  (Mich.)  Times- 

Tribune. 

B.  O.  Simpson — Rushville  (Ind.)  Republican. 

C.  L.  Sink — Zanesville  (O.)  Publishing  Com¬ 
pany. 

Carl  P.  Slane — Peoria  (Ill.)  Journal  Transcript. 
Robert  E.  Slough — Beaver  (Pa.)  Times. 

J.  L,  Stackhouse — Easton  (Pa.)  Express. 

R.  K.  Stock*— Toronto  (Canada)  Globe. 

J.  C.  Sturtevant — Wausau  (Wls.)  Record 
Herald. 

Douglas  Taylor — Printers  Ink,  New  York  (Sty. 


-Miami  (Fla.)  Herald. 


L.  E.  Toiler — Marietta  (O.)  Times. 

E.  J.  Traffinger — Richmond  (Ind.)  Item. 

J.  H.  Turner — Raleigh  (N.  C.)  News  4  ©!► 


Harry  T.  Watts — Dm  Moines  (la.)  Register 
and  Tribune. 


F-  C.  Bleau— Champaign  (lil.)  News '  Gazette.  J.  F.  Weintz— Sales  Management  Magazine, 
C.  W.  Bluthart — Newark  (O.)  Advocate.  ChiciMJo,  HI. 


Chas.  H.  Willenl 


itt— Gamr 

iborg — di: 


incinnati  (O.)  Post. 


Readers  of  Qassified.' 


Register-Tribune,  was  re-elected  as  presi-  Enoch  Brown— Nashville  (Tenn.)  Tennessean.  Harvey  R.  Young— Columbus  (O.)  Dispatch. 
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Facts  in  Daily  Experience  of  Newspaper  Executives^  Told  at  Columbus 


‘‘IOWA  IDEA”  PRODUCED  CONTRACTS  AND 
CUT  DOWN  WASTEFUL  COMPETltlON 

By  HARRY  T.  WATTS 

Business  Manager,  Des  Moines  Register  and  Tribune 


JUST  as  the  orange  growers  of  Cali¬ 
fornia!  have  increased  sales  by  co¬ 
operative  advertising,  so  have  the  daily 
newspapers  of 
Iowa  attracted 
a  larger  volume 
of  national  ad¬ 
vertising  to  their 
columns  by  an 
aggressive  co- 
oiperative  adver¬ 
tising  drive. 

A  small  group 
of  Iowa  news¬ 
paper  men  hap¬ 
pened  to  meet 
at  a  state  con¬ 
vention  of  adver¬ 
tising  clubs  last 
fall.  These  men 
discussed  the  un¬ 
favorable  advertising  which  the  state  was 
receiving  because  of  the  drop  in  farm 
product  prices  and  the  speeches  of  her 
radical  junior  senator.  It  was  decided 
that  the  best  way  to  meet  this  was  to 
tell  the  truth  about  Iowa  and  the  Iowa 
market  through  an  extensive  campaign 
of  advertising  in  Eastern  newspapers. 
The  first  step  was  to  call  to  Des  Moines 
not  only  all  of  the  daily  newspapers  in 
the  state  but  their  special  representatives 
in  New  York  and  Chicago  as  well.  The 
sp^ials  were  taken  on  a  hundred  mile 
trip  through  a  typical  Iowa  farming  sec¬ 
tion  and  were  given  an  opportunity  to 
talk  with  farmers  and  small  town  busi¬ 
ness  men  as  well  as  with  the  publishers 
from  various  sections  of  the  state.  The 
specials  were  then  told  of  the  proposed 
advertising  campaign,  asked  for  sugges¬ 
tions  as  to  copy  and  thoroughly  sold  on 
the  idea  that  there  was  abundant  busi¬ 
ness  in  Iowa  for  manufacturers  who 
would  invite  business  through  newspaper 
advertising. 

It  was  first  planned  to  raise  a  fund  of 
15,000  dollars  from  approximately  25  of 
the  larger  newspapers  in  the  state,  the 
committee  not  anticipating  that  some  of 
the  smallest  dailies  would  feel  that  they 
could  afford  to  contribute;  Right  there 
we  were  mistaken  for  within  one  weeks 
time  every  daily  newspaper  in  the  state 
of  any  standing  had  subscribed  to  the 
fund  which  totaled  $18,200.00.  It  had 
previously  been  determined  that  the 
fairest  tesis  of  apportioning  the  cost 
of  the  drive  was  that  each  news¬ 
paper’s  national  advertising  rate.  So  each 
newspaper  contributed  $100  for  each  cent 
of  its  national  rate.  A  newspaper  with 
a  rate  of  2}4  cents  paid  $250  while  the 
largest  newspaper  with  a  rate  of  25  cents 
a  line  paid  $2,500.  All  funds  were  paid 
in  cash  before  a  line  of  copy  was  in¬ 
serted. 

TTie  preparation  of  copy  and  the  selec¬ 
tion.  of  m^iums  was  placed  in  the  hands 
of  a  committee  of  seven  representing 
seven  newspapers  in  six  widely  scattered 
Iowa  cities.  All  agencies  showing  a  de¬ 
sire  to  handle  the  cam^ign  were  given 
an  opportunity  to  submit  plans.  It  was 
then  decided  to  give  the  campaign  to  2 
agencies  both  of  which  had  submitted 
ideas  which  the  committee  felt  were 
equally  good. 

The  key-note  of  the  campaign  has  been 
to  drive  home  fact  after  fact  showing  the 
buying  power  and  wealth  of  the  Iowa 
market  and  then  to  emphasize  that  prac¬ 
tically  every  family  in  Iowa  reads  an 
Iowa  daily  newspaper. 

In  totaling  the  Iowa  circulation  of  the 
32  newspapers  we  found  that  it  exceeded 
582,000.  After  allowing  for  duplication 
we  proved  that  the  Iowa  daily  news¬ 
papers  reach  97  per  cent  of  all  the  fam¬ 
ilies  in  the  state,  city,  small  town  and 
farm. 


We  dwelt  on  the  very  low  cost  of  ad¬ 
vertising  in  Iowa  dailies — only  1.82  a 
line  to  reach  every  family  in  the  state. 
(By  the  way,  two  Iowa  state  farm  papers 
reaching  but  40  per  cent  of  Iowa’s  popu¬ 
lation  collect  a  combined  rate  of  $1.75.) 
We  also  outlined  a  uniform  plan  of  mer¬ 
chandising  which  every  one  of  32  Iowa 
papers  would  give.  Three  page  ads  were 
used  in  the  New  York  Times,  three  in 
the  Chicago  Tribune  and  other  pages  in 
the  Philddelphia  Public  Ledger  and  the 
Detroit  Free  Press.  Other  space  was 
run  in  the  trade  papers. 

Each  ad  mentioned  a  booklet  telling  of 
the  Iowa  market  and  invited  inquiries. 
All  told  somewhat  in  excess  of  6,000  in¬ 
quiries  for  the  booklet  have  been  received 
up^to  date.  These  have  come  from  man¬ 
ufacturers,  sales  managers,  teachers, 
other  ‘publishers  and  people  in  almost 
every  walk  of  life. 

As  the  plan  developed  it  was  decided 
that  our  own  Iowa  people  needed  this  ad¬ 
vertising  as  much  as  our  customers  in 
eastern  cities  so  mats  of  each  page  were 
furnished  to  all  of  the  32  Iowa  dailies  for 
publication  on  the  same  day  as  the  page 
appeared  in  Chicago,  New  York,  Phila¬ 
delphia  or  Detroit.  This  space  amounted 
to  another  $25,000  bringing  the  total  cost 
of  the  campaign  up  to  ^3,2SX). 

So  much  for  the  details  of  the  cam¬ 
paign.  You  now  ask  me  what  did  the 
Iowa  papers  get  out  of  it. 

When  the  money  was  raised  no  one 
looked  for  direct  tangible  results.  We 
had  faith  in  advertising  and  counted  mere¬ 
ly  on  general  publicity  to  create  a  more 
favorable  impression  of  the  possibilities 
of  getting  business  for  Iowa  through 
the  Iowa  Press  Association.  But  we  were 
agreably  surprised  by  being  handed  con¬ 
tracts  for  the  entire  32  dailies  for 
a  10,000  line  campaign  by  Peet  Brothers 
Company,  soap  manufacturers  of  Kansas 
City.  Here  at  the  very  beginning  of  the 
drive  we  got  back  from  one  advertiser 
the  cost  of  all  the  space  we  used  in  Chi¬ 
cago,  New  York,  Detroit  and  Philadel¬ 
phia.  A  short  time  later  a  refining  com¬ 
pany  with  headquarters  in  one  of  our 
Iowa  cities  of  its  own  accord  cancelled 
a  large  contract  with  the  Iowa  farm 
papers  and  bought  5,000  lines  in  all  the 
Iowa  dailies. 

Novv  as  to  the  general  results  of  the 
campaign.  It  has  been  the  means  of 
inspiring  favorable  comment  on  the 
state  and  its  newspapers  in  many  publi¬ 
cations. 

But  perhaps  the  best  thing  produced  by 
the  campaign  has  been  the  effect  of  draw¬ 
ing  the  Iowa  daily  newspapers  into  closer 
contact,  to  unite  them  in  burying  their 
petty  competitive  differences  and  in  work¬ 
ing  out  a  uniform  program  merchandis¬ 
ing  co-operation  that  is  constructive  and 
in  eliminating  some  of  the  expensive, 
non-productive  practices  of  competition. 
The  first  joint  Iowa  campaign  was  con¬ 
cluded  in  May.  A  second  campaign  will 
undoubtedly  be  planned  at  an  early  meet¬ 
ing  of  the  lowra  newspapers  this  summer. 

As  I  mentioned  a  moment  ago  the 
publishers  of  Nebraska  have  already  fol¬ 
lowed  in  Iowa’s  footsteps  with  a  similar 
drive  featuring  the  Nebraska  market. 
Kansas  publishers  are  planning  a  Kan¬ 
sas  campaign,  while  the  publishers  of 
Missouri  are  endeavoring  to  get  together 
on  the  same  type  of  a  drive. 


Minnesota  Market  Defined 

Minnesota  editors  have  been  furnished 
a  valuable  reference  book  in  the  shape  of 
“Questions  and  Answers  on  Marketing,” 
a  pamphlet  prepared  and  distributed  by 
the  division  of  publications  of  the  Uni¬ 
versity  Department  of  Agriculture. 


,  MEASURING  AND  BILLING  ADVERTISING 

By  FRED  E.  HUSSEY 

*  Rochester  (N.  Y.)  Democrat  Chronicle 


'T'O  my  mind  the  newspaper  business  is 
one  of  co-operation.  Elach  department 
must  do  its  share  in  making  the  paper 
complete.  The  advertising  salesman 
should  know  this,  and  he  should  _  know 
that  all  departments  are  functioning  in 
a  way  that  will  back  up  his  sales  argu¬ 
ments.  My  subject  is  “Efficient  Meth^s 
of  measuring  and  billing  advertising 
space.”  I  am  not  going  to  tell  you  of  a 
system  that  is  100  per  cent  perfect  and 
1  don’t  know  of  any  such  system.  My 
experience  in  this  department  has  been 
confined  to  one  paper  and  I  can  only  be 
judged  by  what  we  have  found  to  be 
best. 

Aft#-  the  order  is  brought  into  the 
office  we  must  be  sure  that  it  will  go 
through  the  various  departments  as  in¬ 
structed  by  the  advertiser.  By  this  I 
mean  that  it  will  be  set  in  the  space 
ordered,  that  the  proof  will  be  furnished 
to  the  proper  person,  that  it  will  appear 
on  the  proj^r  days  and  finally  that  it  will 
be  billed  right.  We  have  an  order  that 
covers  all  of  these  points. 

The  measuring  of  our  paper  is  taken 
care  of  by  one  person.  We  measure  all 
display  advertising  one-half  line  above 


and  below  type  or  border.  After  the 
paper  has  been  completely  measured  it  is 
totaled  by  classification.  Then  all  charge 
orders  are  drawn  off  on  loose  leaf  day 
books  which  are  arranged  according  to 
ledger  account.  We  have  five  ledgers. 
The  book  is  then  totaled  and  it  must 
agree  with  the  total  drawn  off  the  paper. 
By  this  method  we  know  that  all  charge 
advertising  will  be  charged.  These  books 
are  then  passed  to  the  bookkeepers  who 
make  the  entries  in  their  billing  books. 
These  are  also  loose  leaf,  showing  original 
and  duplicate  and  are  column  ruled, 
showing  classification,  and  total  linage^ 
both  for  daily  and  Sunday.  These  billing 
books  also  provide  for  unpaid  balances 
and  credits.  The  last  day  of  the  month 
these  bills  are  totaled  and  posted  in  the 
ledgers.  The  original  is  sent  to  the  ad¬ 
vertiser  and  the  duplicate  remains  in  the 
book  and  is  not  filed  for  thirty  days. 

Our  reason  for  holding  them  that 
length  of  time  is  for  reference  purposes. 
We  have  used  this  system  for  three 
years  and  have  found  that  ;t  has  almost 
entirely  eliminated  complaints  and  has 
thereby  been  a  big  help  in  building  up 
the  good  will  of  our  advertisers. 


SELUNG  TIE-UPS  WITH  MAGAZINES  CALLED 
BAD  POUCY 

By  H.  S.  CONLON 

Advertising  Manager,  Grand  Rapids  Press 


Tf7HEN  Mr.  Carroll  assigned  me  the 
^  subject  “Are  Newspaj^rs  Justified 
in  Selling  Tie-up  Advertising  for  Ex¬ 
clusive  Magazine  Campaigns?”  I  was 
of  the  opinion  that  most  newspapers  were 
of  a  unit  as  to  what  policy  to  pursue.  I 
farther  enlightened  myself  on  this  sub¬ 
ject  by  passing  the  same  subject  on  to 
KX)  newspapers  for  their  opinion.  I  re¬ 
ceived  about  60  replies.  These  letters 
were  divided  equally  between  morning 
and  evening  papers,  first,  second  and 
third  papers  and  papers  with  a  circula¬ 
tion  of  lOOO  and  up.  With  but  one  ex¬ 
ception  they  were  unanimous  in  the  opin¬ 
ion  that  newspapers  should  make  no  at¬ 
tempt  to  sell  tie-up  advertising  for  ex¬ 
clusive  magazine  campaigns. 

My  own  opinion,  in  not  attempting  to 
sell  this  class  of  advertising  is  that  na¬ 
tional  advertisers  have  been  shown  many 
times  that  an  entire  appropriation  can  be 
spent  in  magazines  and  proofs  of  ^hed- 
ules  mailed  to  newspapers  with  list  of 
dealers  in  their  towns  and  that  news¬ 
papers  will  sell  thousands  of  dollars 
worth  of  space  in  hookups  at  no  cost 
to  the  advertiser  “So  why  buy  it  when 
you  can  get  the  dealers  to  pay  for  it.” 

Remember,  newspapers  never  share  in 
the  credit  for  successful  magazine  cam¬ 
paigns.  But  without  newspaper  support 
national  advertisers  would  more  quickly 
recognize  that  newspapers  today  are  the 
best  National  media. 

'Then  there  is  this  unfairness  to  your 
own  advertiser:  When  you  sell  a  local 
tie-up  to  magazine  advertising,  you  sell 
the  full  circulation  value  of  your  paper 
whereby  sales  pOTsibilities  created  by 
magazine  advertising  invariably  touches 
only  a  small  percentage  of  the  newspaper 
circulation.  You  cannot  put  the  selling 
force  in  local  tie-up  copy  that  the  na¬ 
tional  advertiser  has  in  his  copy,  conse¬ 
quently  a  large  part  of  its  effectiveness 
is  lost  on  your  general  circulation;  while 
to  expect  to  produce  adequate  returns 
for  your  advertiser  on  the  small  per  cent 
of  your  circulation  which  would  be  dup¬ 
licated  by  magazine  distribution  is  in  the 


nature  of  taking  a  desperate  chance  of 
affording  unsatisfactory  returns  to  a  reg¬ 
ular  or  possible  advertiser  who  may  be 
cultivated  for  a  regular  series  of  business 
under  conditions  sure  to  win. 

It  has  been  my  pleasure  to  work  on 
both  the  third  paper  and  the  first  paper 
in  the  town,  and,  as  you  all  know,  the 
third  paper  and  even  the  second  paper, 
are  usually  hungry  for  any  class  of  ad- 
vertisii^  that  will  increase  lineage  and 
they  will  certainly  endeavor  to  sell  hook¬ 
ups  of  this  nature  when  the  first  papers 
do  not  set  a  good  example  by  refusing 
to  co-operate  with  exclusive  magazine 
advertising.  The  first  papers  should  be 
the  leaders  in  refusing  this  class  of  co¬ 
operation  and  not  be  so  thin  skinned  as 
to  accept  this  hook-up  business  with  the 
idea  that  if  they  did  not  run  it  the  sec¬ 
ond  or  third  paper  would.  You  are  un¬ 
fair  to  your  own  best  interests  if  your 
own  paper  does  not  refuse  this  first. 

Here  is  a  concrete  example  of  how  we 
are  possibly  tearing  down  our  own  good 
business  'to  better  establish  magazine 
^vertising.  It  is  reported  by  a  leading 
Chicago  newspaper  representative  that 
sometime  ago  Thomas  Emory,  the  Pa- 
afic  Coast  Manager  of  the  A.  N.  P.  A 
Bueau  of  Advertising,  called  on  the  (Ore¬ 
gon  Woolen  Mills,  Oregon  Qty,  Ore., 
and  attempted  to  interest  them  in  national 
newspaper  advertising  instead  of  spend¬ 
ing  their  entire  appropriation  in  maga¬ 
zines.  'The  advertising  manager  of  the 
mills  explained  he  was  getting  wonder¬ 
ful  cooperation  from  the  newspapers  .in 
connection  with  their  national  campaign. 
To  prove  his  statement  he  invited  Mr. 
Emory  to  step  into  his  file  room  where 
he  had  on  display  newspapers  in  one 
comer  that  made  up  a  very  large  pile, 
every  one  of  which  carried  some  adver¬ 
tising  on  the  Oregon  Woolen  Mills,  sup- 
jiorting  the  national  campaign.  The 
sales  manager  could  not  have  conveyed 
his  answer  to  Mr.  Emory  any  better  if 
he  had  taken  10,000  words  to  explain, 
(Continued  on  page  31) 


hi 

Cl 

P 

ti 

tl 

0 

SI 

SI 

ii 

li 

ii 

t 

P 

a 

I 

I 


[ 


I 


9 


Editor  &  Publisher  for  June  14,  192  4 


EDITOR  WINS  30  YEAR  FIGHT  FOR  HIS  PEOPLE 

Zerbey  of  Pottsville  Republican  Obtains  Coal  Operators*  Agreement  to  200  Per  Cent  Increase  in 

Property  Assessment  and  Fair  Share  of  County  Taxes 


By  JOHN  J.  LEARY,  Jr. 


WE  all  know  of  the  winning  crusades 
conducted  by  this,  that  or  the  other 
big  newspaper.  Sometimes  the 

crusades,  judged  from  the  standpoint  of 
public  service,  are  worth  while.  S(me- 
times  they  merely  redound  to  the  credit  of 
the  editor  making  them  and  are  forgotten 
once  he  ceases  to  throw  bouquets  at  him- 
self* 

We  who  live  in  the  big  cities,  however, 
seldom  hear  of  big  things  done  by  editors 
in  the  smaller  places  who  within  their 
limitations  accomplish  reforms  fully  as 
important  to  their  communities  as  any¬ 
thing  done  by  their  brethren  in  the  larger 
jiaces.  Even  less  seldom  do  we  hear  of 
a  small  town  editor  who  does  a  job  com¬ 
parable  with  the  biggest  of  big  jobs  done 
by  the  big  town  papers. 

Down  in  Pennsylvania — in  Pottsville, 
Schuylkill  county  to  be  exact — is  such 
an  editor  in  the  person  of  Joseph  H.  Zer¬ 
bey,  owner  of  the  Pottsville  Republican 
and  the  Pottsville  Morning  Paper,  who 
fitting  single  handed  and  alone  has  com¬ 
pel!^  the  immensely  wealthy  anthracite 
owning  interests  in  his  county  to  accept 
the  principle  that  all  property  in  the 
county  must  pay  taxes  on  valuations  suf- 
ficently  high  to  permit  the  county  and  the 
townships  in  it  to  provide  decent  schools, 
passable  roads  and  a  reasonable  number 
of  modern  improvements. 

He  did  it  by  the  slow  and  at  times 
painful  process  of  educating  the  county 
up  to  the  necessity  of  electing  a  board 
of  county  commissioners  who  would  con¬ 
sider  the  rights  of  the  entire  county 
rather  than  the  interests  of  the  big  coal 
companies  and  coal  holding  estates.  It 
took  him  thirty  years  to  do  it.  Now 
firmly  entrenched,  he  is  fighting  to  hold 
the  gains  he  won  for  the  county. 

In  a  word  these  consist  of  an  agree¬ 
ment  of  the  coal  interests  that  for  taxa¬ 
tion  purposes  their  lands  might  be  valued 
at  $374,000,000  as  compared  with  $53,- 
000,000  in  the  last  previous  assessment 
and  settlements  with  three  of  the  largest 
holders  on  a  basis  of  $152,000,000  for  the 
county,  or  roughly  200  per  cent  more  than 
taxes  had  hitherto  been  paid  on.  Many 
small  holders  have  paid  taxes  on  a  like 
basis  and,  at  last  accounts,  the  remaining 
big  companies  while  ostensibly  fighting 
the  increases  and  the  methods  by  which 
the  values  were  fixed,  were  actually  en¬ 
gaged  in  what  diplomatists  would  call 
“conversations”  with  the  taxing  body. 

When  they  will  settle  is  a  question  but 
there  is  no  doubt  in  the  minds  of  the 
county  authorities  that  in  due  time  they 
will  pay  on  the  same  basis  those  who  have 
already  settled  paid. 

Schuylkill  is  cme  of  the  last  of  the 
anthractite  counties  to  pass  from  the  ab¬ 
solute  control' of  the  big  coal  companies. 
Previously  Luzerne  and  Lackawajma 
counties  threw  off  the  yoke.  They  con¬ 
tain  perhaps  one  sixth  the  coal  that 
Schuylkill  contains.  What  independence 
means  is  shown  by  the  fact  that  on  their 
coal  deposits  they  collect  taxes  on  valua¬ 
tions  of  $279,000,000.  Both  counties  have 
splendid  roads.  Their  towns  have  good 
schools  and  plenty  of  them. 

Schuylkill  today  has  few  good  roads 
ffld  is  pitifully  lacking  even  primary 
schools. 

Zerbey’s  fight  against  the  great  anthra¬ 
cite  companies  and  the  Girard  estate,  the 
latgest  anthracite  holding  estate  in  the 
world,  was  made  necessary  by  the  taxing 
s^tem  of  Pennsylvania  which  made  pos¬ 
sible  the  almost  direct  fixing  of  values 
for  tax  purposes  by  the  anthracite  owners. 
*Jh1  their  grip  upon  the  Board  of  County 
Commissioners  which  each  three  years 
mmlly  fixes  values  for  tax  purposes  of 
*11  the  property  within  the  county. 

Under  this  system  each  township  and 
^  ward  in  a  city  has  its  assessor.  The 
Wws  pay  poorlv.  The  work  involved  is 
^^®m^rable.  Frequently,  if  not  usually 


He  fouwht  for  more  Hum  a  quarter 
of  a  oentuTV  for  the  oommon  ricbti 
of  hit  readen. 


When  otheri  said, 
uiet”  he  kept  on. 
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At  lait  he  hat  triumphed  in  the 
tattle  araintt  financial  giantt. 

He  it  the  timon  pure  type  of 
American  newtpaper  champion  of  the 
oaute  of  honett  government  and 
common  right! . 


JOSEPH  H.  ZEBBET 


— usually  is  perliaps  the  best  term — the 
assessor  is  employed  by  one  or  the  other 
of  the  great  companies,  or  is  otherwise 
under  their  influence.  The  means  at  their 
disposal  for  fixing  values  is  meagre. 
Usually,  therefore,  they  accept  the  values 
placed  upon  their  properties  by  the  coal 
companies.  Hitherto  the  county  com¬ 
mission,  sitting  as  a  board  of  appeals  and 
revisions,  accepted  their  figures. 

In  many  of  the  small  Schuylkill  county 
towns  the  only  property  of  consequence 
is  that  held  by  the  coal  companies  or 
coal  holding  estates,  chief  of  which  are 
the  Philadelphia  &  Reading,  the  Lehigh 
\'alley,  the  Lehigh  Coal  &  Navigation, 
and  the  Hudson  Coal  Companies  and  the 
Girard  estate,  whose  revenues  accrue  to 
the  benefit  of  the  city  of  Philadelphia. 
Low  valuation  of  the  coal  lands  meant 
low  revenues  though  whqt  private  prop¬ 
erty  there  might  be  paid  more  than  its 
full  share. 

Consequently  Schuylkill,  the  one  county 
in  the  United  States  richest  in  mineral 
resources,  was  one  of  the  poorest  in 
revenues  when  Zerbey  began  his  fight. 

“There  was,”  he  said  in  telling  m^est- 
ly  of  his  fight,  “no  reason  why  coal  lands, 
the  richest  in  the  world,  should  not  be 
taxed  on  valuations  that  represented  de¬ 
cent  fractions  of  their  real  value.  It  was, 
however,  seemingly  impossible  to  secure 
such  valuations  and  the  people  of  the 
county  suffered  in  consequence.” 

What  these  sufferings  consisted  of  may 
may  be  judged  by  the  experience  of  the 
town  of  New  Philadelphia  which  a  few 
years  offered  the  country  the  novelty  of 
school  teachers  going  on  strike  to  force 
payment  of  their  wages.  At  that  time 
tu«ie  of  the  teachers  had  been  paid  for  a 
full  term,  to  some  the  township  was  in 
debt  for  15  months  and  all  were  at  the 
end  of  their  resources.  What  they  owned 
had  been  spent,  their  credit  had  been  quite 
or  nearly  exhausted,  and  they  felt  that 
patience  had  ceased  to  be  a  virtue.  The 
strike  was  successful. 

In  that  same  {own  the  schools  built 
over  great  veins  of  anthractie  were  per¬ 
manently  cold  because  there  were  no  funds 
available  to  buy  coal  with. 

Other  towns  lacked  and  still  lack  for 
that  matter  any  paved  roads,  others  lack 
school  buildings  large  enough  to  house 
the  children  of  the  residents.  Most  of 


the  small  towns  lacked  the  commonest 
of  modern  improvements.  Everybody  in 
the  county  knew  of  these  conditions,  but 
nobody  seemed  to  care  much  about  rem¬ 
edying  them. 

"The  usual  response”  said  Joseph  Hoff¬ 
man,  for  many  years  associated  with  Mr. 
Zerbey,  “was  ‘what’s  the  use?  You  can’t 
beat  the  companies.’  Mr.  Zerbey  thought 
he  could  and  he  kept  everlastingly  at  it. 
The  ancient  who  went  about  crying 
‘Carthago  delenda  est’  until  finally  Car¬ 
thage  did  fall  had  nothing  on  him.  In 
season  and  out  he  preached  it. 

“He  believed,  we  all  believed,  that  in 
time  victory  would  come,  but  it  was,  I 
must  say  slow  work.  The  companies 
were  all  powerful  >Yhen  it  came  to  elect¬ 
ing  the  «;ounty  boards.  Through  their 
minor  executives  and  connections  they 
say  to  it  that  their  men  voted  the  wa> 
they  wanted  them  to  vote. 

“That  condition  lasted  until  three  years 
ago  when  we  elected  a  board  pledged  to 
proper  valuation  of  coal  lands.  In  the 
following  election,  the  opposition  to  fair 
taxes  centered  on  Josei^  Davenpwt  who 
was  up  for  re-election.  Davenport  went 
over  by  the  largest  vote  given  in  the 
county.  With  him  William  James  and 
Roy  Brownmiller,  who  stood  where  he 
did,  were  elected.  That  clinched  things. 
The  county  had  been  won  to  the  principle 
of  fair  taxes  on  coal  lands. 

‘  How  was  it  done?  For  a  solid  year 
we  pounded  away  on  coal  each  day  com¬ 
paring  conditions  in  Luzerne  and  Lack¬ 
awanna  counties  with  conditions  here  at 
home.  We  would  take  towns  of  like  size 
and  compare  them  showing  how  much  the 
towns  in  other  counties  had  for  their 
children  and  their  adults  and  how  little 
our  towns  had.  It  was  hammer,  hammer, 
hammer  and  coming  on  top  of  the  long 
fight,  put  things  over.  That  is,  it  elected 
the  board  we  wanted. 

“When  the  board  met  to  pass  upon  the 
valuations  of  the  assessors  the  coal  com¬ 
panies  and  the  big  estates  were,  as  usual, 
treated  very,  very  kindly.  The  old  valua¬ 
tions  had  been  accepted.  The  board,  act¬ 
ing  as  a  board  of  appeals  and  revisions 
promptly  put  its  own  engineers  to  work 
and  on  the  data  they  submitted,  marked 
valuations  for  tax  purposes  from  $53,000,- 
000  to  $442,000,000. 

“To  do  this  it  ^'as  necessaM-  for  the 


most  part  to  hire  engineers  from  outside 
the  county.  Practically  all  the  engineers 
in  the  county  were  in  the  service  of  one 
company  or  another  and  were  unavailable 
for  our  purposes. 

“The  companies  took  the  valuations 
into  court  and  by  showing  that  they-  had 
been  assessed  on  60  per  cent  of  real  values 
as  compared  with  45  to  50  on  private 
property,  they  secured  reductions  by 
agreement  of  about  25  per  cent,  leaving 
the  total  values  about  $2/0,000,000. 

“The  companies  did  not  quit  then.  They 
refused  to  pay  and  allowed  their  proper¬ 
ties  to  be  posted  for  tax  sale.  Some  are 
still  posted.  No  one,  however  expects 
them  to  lose  their  properties  for  what¬ 
ever  happens  they  can  be  recaptured  with¬ 
in  two  years.  Meantime  they  fought  in 
the  courts  on  one  pretext  or  another. 
Sometimes  the  county  won,  sometimes 
they  won.  Between  cases  the  Lehigh 
Valley  and  the  Hudson  companies  settW. 
Then  the  Girard  estate  paid  up.  Funds 
were  needed  and  the  board  agreed  on  com¬ 
promises  on  the  agreed  valuation. 

“It  lo<Aed  all  right  until  the  owner  of 
an  obscure  tract  secured  a  ruling  that  the 
method  of  figuring  coal  content  and  taxing 
on  that  was  wrong  and  holding  that  recent 
sales  should  be  the  test.  This  reversed 
former  decisions  and  has  served  to  delay 
matters.  What  they  will  do  next  we 
don’t  know.  The  princiide  has  been  es¬ 
tablished,  however,  we  have  the  board 
and  we  will  continue  to  hold  it 

“There  isn’t  any  doubt  about  that  for 
when  the  time  came  to  hear  the  appeals 
of  the  companies  from  their  assessments, 
delegations  came  in  from  the  various 
towns  to  oppose  them.  Whatever  may 
happen  with  the  big  companies  that  have 
not  settled,  the  low  valuations  will  never 
return.” 

“Mr.  Zerbey  made  a  great  fight  and  he’s 
won,  that’s  all  there  is  to  that,”  Commis¬ 
sioner  Browntree  told  me.  “The  com¬ 
panies  are  fighting  as  they  always  have 
but  in  the  end  they  will  settle  with  us  and 
they  will  abide  by  their  settlements.  Un¬ 
questionably  it  is  the  biggest  thing  that 
has  ever  happened  in  this  county.” 

Mr.  Zerbey,  who  is  now  67  years  old, 
nearly  fifty  of  which  have  been  spent  as 
owner  of  his  own  paper,  is  not,  as  perhaps 
may  be  inferred  anti-corporation  or  a 
radical.  He  is  interested  in  various  enter¬ 
prises,  has  been  honored  by  the  editors  of 
his  state  and  not  so  very  long  ago  joitied 
the  Philadeli^ia  &  Reading  interests  in 
fighting  the  proposal  that  the  Philadelphia 
&  Reading  Railroad  be  turned  over  to  the 
New  York  Central. 

“I  am  not  against  the  companies  when 
they  are  right,”  said  he.  “The  Reading 
was  right  in  opposing  consolidation  a^ 
I  supported  it  as  a  matter  of  fair  play 
and  public  policy.  In  their  policy  of  pre¬ 
venting  fair  valuations  on  their  proper¬ 
ties  the  Reading  and  other  coal  companies 
have  never  been  right.  'Therefore  I 
fought  them  as  a  matter  of  public  policy 
and  public  honesty.  The  valuations  now 
are  not  what  they  should  be,  but  they  are 
headed  in  the  right  direction — ^upward.” 

Of  that  there  is  no  doubt. 

Neither  is  their  room  for  doubt  that 
the  race  of  fighting  editors  still  lives. 


BULLE'HN  OUT  NEXT  WEEK 


Flaherty  Optimistic  on  Enwright’t  New 
York  Evening  Paper 

Optimistic  reports  were  forthco»ning 
this  week  from  Frank  B.  Flaherty  in  re¬ 
gard  to  the  start  next  week  of  the  New 
York  Ez'ening  Bulletin,  Frederick  W. 
Enwright’s  new  Manhattan  venture. 

Workmen  are  rushing  press  installation 
and  every  effort  is  being  made  to  be  on 
the  street  Wednesday,  June  18. 

Flahertv  denied  that  Charles  Stoneham 
was  interested  financially  in  the  Bulletin. 
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NEWS  MEN  KEEP  COOL  WITH  “CAL” 
AT  CLEVELAND  CONVENTION 

Nearly  600  Writers  at  “Biggest  Assignment  in  Four  Years” — 
Press  Area  Glitters  With  Brilliant 
Journalistic  Names 

By  WARREN  BASSETT 

{By  T elcgral’h  to  Editor  &  Publisher) 


(CONVENTION  HALL,  Cleveland,  O., 
^  June  12. — Qeveland  seethed  with 
delirious  humanity  this  week  as  the  Re¬ 
publican  hosts  met  to  nominate  a  Presi¬ 
dent  and  Vice-President  of  the  United 
States,  but  the  newspaper  men  were  cool. 
Working  night  and  day,  with  only  short 
intervals  for  food  and  sleep,  they  re¬ 
corded  for  the  nation  each  varying  and 
intricate  phase  of  the  huge  convention. 

It.  was  the  biggest  assignment  in  four 
years  and  nearly  600  news  writers,  in¬ 
cluding  the  most  brilliant  personalities  in 
the  profession,  were  on  the  job. 

The  center  of  press  activity  was  the 
convention  hall  where  568  reporters,  edi¬ 
torial  writers  and  feature  men  sat  at 
long  desks  on  either  side  of  the  speakers’ 
platform.  From  this  vantage-point  the 
convention  hall  was  an  ocean  of  faces. 
It  was  a  sight  to  remember — 13,000  dele¬ 
gates  and  spectators  packed  into  seats 
that  stretched  back  row  after  row  from 
the  platform  for  a  full  city  block.  The 
bright  hats  of  women  delegates  made  a 
pattern  of  color  through  the  crowd. 

Bent  over  their  desks,  so  close  together 
their  elbows  touched,  correspondents 
wrote  running  stories  of  the  convention. 
Representatives  of  large  newspapers  and 
press  association  dictated  in  low  tones 
to  telegraph  operators  beside  them. 
Soundless  instruments  were  used. 

Downstairs  in  the  basement  of  the 
hall,  temporary  partitions  had  been 
raised  to  provide  working  offices  for 
newspapers,  press  services  and  telegraph 
companies.  A  battery  of  more  than  100 
operators  was  on  hand  from  Western 
Union  and  Postal. 

A  chute  connected  the  press  area  up¬ 
stairs  with  the  basement  level.  Messenger 
boys  relayed  copy  to  the  operators. 

Newspapers  and  press  services  which 
maintained  offices  in  the  basement  of  the 
convention  hall  were :  Chicago  T ribune, 
Chicago  Daily  News,  Christian  Science 
Monitor,  Cleveland  Press,  Neivs,  Times 
and  Plain  Dealer,  Associated  Press, 
United  Press,  and  Consolidated  Press. 

A  restaurant  was  provided  on  the 
basement  level  where  news  men  were 
served  with  coffee  and  sandwiches. 

During  the  sessions  of  the  convention 
the  press  area  resembled  a  score  of  city- 
rooms  merged  into  one.  Copy  was 
written  in  short  “stakes”  and  sped  below 
to  the  operators. 

The  press  area  glittered  with  brilliant 
names.  Among  the  United  Press  con¬ 
tingent  was  Robert  Bender,  Fred  Fergu¬ 
son  and  Frank  Getty.  In  the  group 
representing  International  News  was 
United  States  Senator  Medill  Mc¬ 
Cormick.  Jack  Lait,  Helen  Rowland,  Ray 
Long,  O.  O.  McIntyre,  George  Holmes. 
Barry  Faris,  and  M.  Koenigsburg. 

David  Lawrence  and  Robert  T.  Small 
were  there  for  Consolidated  Press. 

L^niversal  Service  had  Norman  Hap- 
good.  Damon  Runyon  and  “Bugs”  Baer 
in  the  press  area.  Arthur  Brisbane, 
scheduled  to  write  for  Universal,  was 
unable  to  attend. 

Chicago  Tribune  was  represented  by 
a  large  staff,  among  them  Philip  Kinsley, 
Arthur  Sears  Henning,  Donald  Ewing, 
Robert  M.  Lee,  James  O’Donnell  Ben¬ 
nett,  .-Arthur  Evans  and  Walter  Rixlerick. 

George  H.  Harvey,  former  Ambassa¬ 
dor  to  Great  Britain,  reported  the  pro¬ 
ceedings  for  the  IVashington  Post. 

William  J.  Bryan,  linked  arm  in  arm 
with  Will  Rogers,  attracted  attention  at 
the  sessions  as  they  took  their  places  in 
the  press  area.  Both  wrote  feature 
articles  for  the  MoNaught  Syndicate. 

Ring  Lardner,  William  .Mien  White 
and  Samuel  G.  Blythe  were  present. 

Herbert  Bayard  Swope,  Heywoixl 
Broun,  Arthur  Krock,  Charles  Michel- 
soii,  George  F.  Authier  were  there  for  the 
Nero  York  World 


Hendrick  \’an  Loon  wrote  daily 
humorous  features  for  the  Christy 
Walsh  Syndicate. 

William  G.  Shepherd  represented  the 
George  Mathew  Adams  Service. 

Uptown  headquarters  of  the  news¬ 
papers  and  press  services  were  at  the 
Cleveland  and  Hollenden  Hotels. 

Associated  Press  headquarters  were  in 
a  large  suite  of  rooms  at  the  Cleveland. 
The  ornate  furniture  had  been  replaced 
with  low  tables  for  typewriters  and  tele¬ 
graph  instruments.  Six  special  wires 
were  in  operation  here  day  and  night. 

L.  C.  Probert,  Superintendent  of  the 
Washington  Bureau  of  the  A.  P.,  was  in 
charge  of  the  convention  staff  of  23  men. 
Twelve  picked  operators,  the  speediest 
ment  from  the  eastern  and  central  di¬ 
visions  of  the  A.  P.  handled  the  wires. 

United  Press,  1.  N.  S.,  and  Universal 
Service  maintained  headquarters  at  the 
Hollenden  on  the  parlor  floor. 

To  the  delegates  who  swarmed  the 
hotel  lobbies  and  the  streets  of  Cleveland 
decked  with  guady  badges,  the  conven¬ 
tion  was  glamorous,  but  to  the  news¬ 
paper  men  it  was  only  a  glorified  meet¬ 
ing  of  the  city  council. 

“Cut  and  dried”  and  “well  oiled”  were 
the  expressions. 

There  were  no  rumors  of  secret  “deals”' 
in  hotel  rooms  between  powerful  political 
bosses.  Only  one  hotel  room  door  was 
honored  by  the  attention  of  reporters. 
It  led  into  the  suite  of  William  Butler, 
President  Coolidge’s  campaign  manager, 
on  the  fourth  floor  of  the  Hotel  Cleve¬ 
land.  From  2  to  3  o’clock  Thursday 
morning,  a  score  of  weary  news  men  sat 
on  the  carpeted  floor  of  the  hall  outside 
this  door  waiting  for  authentic  word  on 
the  Vice- Presidential  choice.  Presently 
the  door  opened.  The  watchers  leaped 
forward  .  .  three  men  emeiged  .  . 

reporters.  .  A  consultation  divulged 
that  they  had  strolled  into  the  conference 
with  a  group  of  delegates.  A  roll  call 
had  placed  them  on  the  outside  again, 
but  not  entirely  without  some  “inside” 
information. 

While  speakers  droned  interminably  on 
the  platform,  newspapers  blossomed  in 
the  press  area.  V’etqran  political  men 
crossed  legs,  donned  bored  frowns,  and 


'  read  the  nevCI.*  A  few  news  iBfcn — per=^ 
haps  covering  their  first  convention — bent 
low  over  pads  and  tried  to  catch  every 
word. 

*  * 

The  entire  population  of  Cleveland 
seemed  to  be  wearing  badges.  Those 
given  to  reporters  were  circular  gold 
pendants  backed  with  blue  ribbon  with 
the  word  “PRES  S”  on  the  cross¬ 
bar.  It  was  the  sesame  to  the  packed 
convention  hall,  outside  of  which  thou¬ 
sands  swarmed  hoping  to  break  past  the 
vigilant  door-keepers. 

To  James  L.  Wright,  chairman  of  the 
Standing  Committee  on  Press  Arrange¬ 
ments;  James  D.  Preston,  assistant  sec¬ 
retary,  and  Joseph  J.  Jones  of  the  Asso¬ 
ciated  Press,  goes  the  credit  for  excellent 
press  facilities  at  the  convention.  Preston 
was  in  direct  charge  at  the  public  hall. 
At  no  other  convention  have  the  press 
seats  been  so  near  the  speakers’  platform, 
he  said.  Radio  amplification  enabled  re- 
p<irters  to  hear  every  word  of  the  pro¬ 
ceedings  with  ease. 

Jones  was  doubtful  if  facilities  at  the 
Democratic  Convention  in  Madi.son 
Square  Garden,  New  York,  the  week  of 
June  24,  would  measure  up  to  Cleveland. 
Failure  of  some  of  the  large  dailies  to 
use  their  press  seats  furnished  an  oppor¬ 
tunity  for  smaller  Ohio  newspapers  to 
cover  the  G.  O.  P.  deliberations.  Preston 
released  uncalled  for  tickets  to  many 
state  papers  in  towns  of  from  twelve  to 
fifteen  thousand. 

*  *  4: 

Three  hundred  and  fifty  newspapers, 
press  services,  and  syndicates  were  rep¬ 
resented  at  the  convention. 

*  *  ♦ 

Every  modern  mechanical  device  for 
transmitting  news  was  called  into  play. 
At  the  press  tables,  telegraph  operators 
used  soundless  sending  instruments  to 
dispatch  the  flixxl  of  words  pressed  upot> 
them  by  correspondents. 

♦  ♦  ♦ 

The  American  Telephone  &  Telegraph 
Company’s  new  device  for  sending  pic¬ 
tures  by  wire  was  used  to  transmit  con¬ 
vention  photographs  to  New  York. 

*  4  * 

Radio  connections  with  12  powerful 
broadcasting  stations  enabled  millions  to 
"listen  in”  upon  the  speeches  delivered 
from  the  platform. 

♦  *  ♦ 

New  York  newspapers  rushed  editions 
to  Cleveland  bv  aeroplane. 

■  ♦  ♦  * 

Copy  paper  littered  the  desk  and  floors. 
Small  souvenir  megaphones  were  used 
by  the  rear  rows  as  ear  trumpets. 

*  4  4 

There  were  many  women  in  the  press 
seats. 


fi)tle  of  ftle  oldest  reporters  at  the  con¬ 
vention  was  Harry  P.  Wilson,  of  the 
Philadelphia  Record,  who  has  covered 
every  Republican  and  Democratic  meet 
since  1892. 

4  4  4 

Henry  Cabot  Lodge,  Jr.,  grandson  of 
Senator  Lodge,  was  present  as  a  member 
of  the  Boston  Transcript  staff. 

4  4  4 

Henry  L.  Mencken,  on  the  scene  for 
the  Baltimore  Sun,  was  impressed  by  the 

dreariness  of  it  all.  Interviewed  by  a 

local  reporter  his  comment  was :  "This 
is  the  first  dry  convention  in  history. 
No  booze,  no  enthusiasm!” 

4  4  4 

It  was  Ring  Lardner  who  broke  the 
ice  in  Press  Row  on  the  first  day  of  the 
pow-wow.  Correspondents  were  adher¬ 
ing  strictly  to  the  “no  smoking”  edict 
lardner  looked  about  and  calmly  lit  a 
cigarette — the  first  man  to  smoke  in  the 
hall.  The  rest  of  the  press  contingent 
speedily  followed  suit  while  delegates  on 
the  floor  looked  on  enviously. 

4  4  4 

Special  dispatches,  editions,  “deadlines” 
and  the  multitude  of  other  worries  of  the 
correspondents  were  forgotten  Tuesday 

night  when  visiting  reporters  attended 

the  Prospect  Theatre  as  guests  of  the 
Cleveland  press  committee. 

It  was  a  stag  affair,  followed  by  a  buf¬ 
fet  luncheon. 


Ad  Drive  for  Shirley  Dresses 

Plans  are  being  completed  for  a 
national  advertising  campaign  to  begin 
in  about  2  months  to  promote  Shirley 
dresses,  made  by  Shirley  Modes,  Inc.,  a 
corporation  comprising  more  than  a 
score  of  department  stores.  The  follow¬ 
ing  advertising  committee  has  bera 
named:  Charles  A.  Cook;  H.  H.  Kirk¬ 
patrick  of  Eastman  Brothers  &  Bancroft, 
Portland,  Me.;  1.  S.  Sanger  of  the 
Sanger  Brothers  stores;  C.  G.  Tomerlin, 
merchandise  manager  of  Ernest  Kern 
Company,  Detroit ;  and  E.  N.  Allen,  vice- 
president  of  the  Sage-Alien  Company, 
Hartford,  Conn.  Goode  &  Berrian,  New 
York,  have  been  engaged  as  advertising 
counsels. 


FORESHADOWED  EVENTS 

June  16-18 — Texas  Daily  Press  League, 
Amarillo,  Texas. 

June  18-20 — Texas  State  Press  Asso¬ 
ciation,  Amarillo. 

June  19-21 — Arkansas  Press  Associa¬ 
tion,  Fayetteville,  Ark. 

June  20-23 — New  Jersey  Press  Asso¬ 
ciation,  Wemersville,  Pa. 
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ALL  BRIEFS  COMPLETE  IN  A.  P.  PROTEST  FIGHT 


Patterson  and  Gannett  Place  Case  Before  Proxy  Convention  for  Admission  of  Baltimore  and 
Rochester  Papers — Brisbane  and  Gray  Argue  for  Hearst  Papers  .Opposing 


Members  of  the  Associated  Press  ciated  Press,  said  to  the  convention: 

now  have  before  them  all  arguments  “There  is  every  reason  to  suppose  he  has  rejected  the  Ass^iated  Press  report  as  “  ‘So  there  is  no  need  of  fear  that  any 
in  the  controversy  which  started  at  the  expects  to  extend  his  chain  to  still  more  afternoon  news-  precedent  we  are  going  to  establish  here 

April  meeting  over  election  to  member-  cities.  In  doing  so  he  may  add  to  the  Evidence  of  this  is  found  in  the  fact  that  the  impair  the  value  of  our  membership, 

shio  of  the  Baltimore  Evening  Sun  and  number  of  exclusive  memberships  in  his  Associated  Press  Bureau  in  Baltimore  fre-  Whatever  impairment  thereby  may  arise 

the  Rochester  Times-Union  both  of  control.  quently  uses  Evening  Snn  matter  by  ycmr  per-  to  that  membership  exists  now,  by  reastm 

which  ai»plications,  it  will  be  remembered.  “How  can  the  .Ass^iated  Press  hope  ™rvi^’thyn*ha” supplirf'^'^'our^'memberT  hy-laws.  Every  member  who  has 

were  opposed  by  competing  newspapers  to  maintain  satisfactorily  its  news  sources  if,  since  the  annual  meeting,  the  News  shows  a  protest  right  is  subject  to  its  veto  by 
owned  by  W.  R.  Hearst.  As  stated  in  under  such  circumstances?  a  .larRer  use  of  Aviated  Press  tetter  than  the  four-fifths  vote  of  the  membership. 

Editor  &  Publisher  last  week,  the  direc-  “Our  belief  is  that  a  nwst  ^gerous  jSSpnUs^bJfng  ™\orfeed  a'^  i  rtSuh  ^his  feature  is  the  one  particular  appeal 
tors  of  the  .Associated  Press  have  called  prec^ent  will  be  established  if  existing  of  the  exhibits  shown  at  the  meeting.  "e  make  to  public  confidence  in  this  or- 


Editor  &  Publisher  last  week,  the  direc¬ 


tors  of  the  -Associated  Press  have  called  precedent  will  be  established  if  existing 
a  “proxy  conyention”  for  July  31,  when  conditions  in  Baltimore  and  Rochester 
the  entire  membership  will  be  called  upon 
to  decide  the  question.  .A  four-fifths  vote 

is  required  for  election  to  membership  SONGS  OF 

over  a  protest. 

.Argument  for  the  Baltimore  Evening  (Copyright  1924,  by 

is  signed  by  Paul  Patterson,  presi-  v 

dent  of  the  publishing  company.  ^ 

Frank  E.  Gannett  presented  a  brief  and  THE  ( 

incidental  argument  for  the  Rochester  Have  you  a  bunion, 

Times-Union.  An  undehired  mole 

Opposing  arguments  are  over  the  names  Have  yon  a  child  tl 

of  .Arthur  Brisbane  for  the  Baltimore  Xell  it  to  T 

Sun.  and  Harry  Gray  for  the  Rochester  He’ll  show  you  how 

Journal  &  Post-Express,  the  protesting  Xo  heal  a  breath  ca 

members.  An  intellectual  Doci 

Mr.  Patterson’s  brief  in  full  follows:  They  all  co 

"The  Baltimore  Evening  Sun  submits 

its  application  for  membership  in  the  As-  Perhaps  your  Thurs 

sociated  Press  in  the  belief  that  the  in-  Or  some  sad  specnl 

terests  of  all  Associated  Press  members  Or  your  rich  relativ 

will  be  served  by  having  another  member  Write  it  to 

paper  in  the  evening  field  in  Baltimore.  If  you  can’t  get  it 

".As  we  pointed  out  to  the  annual  con-  \Fhy  fulls  and  foun 

vention.  when  this  mail  vote  was  agreed  Or  why  your  wife  i 

upon,  we  feel  there  is  involved  in  the  Just  leave  i 

situation  a  fundamental  principle  that  af¬ 
fects  the  whole  future  of  the  Associated  In  solemn  state  he 

Press.  Xhe  things  he  mast 

“There  are  three  questions  we  ask  you  So  when  your  doul 

to  consider  in  deciding  how  you  will  vote  Xell  it  to  1 

on  this  application :  .  With  instantaneous 

“1.  Can  the  Associ^ed  Press  afford  He’ll  solve  your  a( 

to  leai'e  exclusive  ei'ening  membership  in  If  you  would  know 

Baltimore  in  the  hands  of  William  R.  Go  ask  the 

Hearst,  zcho  is  the  oumer  of  the  Inter¬ 
national  Xems  Service  and  the  Cosmo-  A  thousand  times  1 

politan  Nrn's  Service,  and  u’ho  is  inter-  Xhe  love  affairs  of 

ested  in  building  up  these  services  at  the  For  which  a  thouss 

expense  of  the  Associated  Press?  Are  due  tl 

“You  are  justified  in  voting  to  make  And  these  few  linei 

the  Evening  Sun  a  member  if  you  see  Are  writ  to  their  ei 

danger  in  that  situation.  A  thousand  thonsai 

“2.  Is  it  proper  that  Mr.  Hearst  should  Who  tell  ii 

Bfc  his  protest  rights  to  prevent  his  com¬ 
petitors  joining  the  Associated  Press  and  I  ' 

thereby  compel  them  to  buy  the  Hearst  * 

news  services?  (where  the  only  afternoon  news  source 


SONGS  OF  THE  CRAFT 

(Copyright  1924,  by  Editor  &  Publisher) 

By  Henry  Edward  Warner 
THE  ORACLE 

Have  you  a  bunion,  com  or  pimple. 

An  unde^ired  mole  or  dimple? 

Have  you  a  child  that’s  growing  simple? 

Tell  it  to  The  Editor! 

He’ll  show  yon  how  to  fix  the  bunion. 

To  heal  a  breath  caused  by  an  onion! 

An  intellectual  Doctor  Munyon, 

They  all  consult  The  Editor! 

Perhaps  your  Thursday  girl  has  blown  you. 
Or  some  sad  speculation  thrown  yon. 

Or  your  rich  relatives  disown  you — 

Write  it  to  The  Editor! 

If  you  can’t  get  it  through  your  noodle. 
Why  fulls  and  fours  call  for  a  roodle. 

Or  why  your  wife  adores  a  poodle. 

Just  leave  it  to  The  Eiditor! 

In  solemn  state  he  sits  advising; 

The  things  he  masters  are  surprising! 

So  when  your  doubts  come  tantalizing. 

Tell  it  to  The  Elditor! 

With  instantaneous  wit  that  bubbles 
He’ll  solve  your  aggravating  troubles; 

If  you  would  know  how  money  doubles. 

Go  ask  the  “Answers”  Editor! 

A  thousand  times  his  vision  passes 
The  love  affairs  of  lads  and  lasses. 

For  which  a  thousand  solemn  masses 
Are  due  the  sapient  Editor! 

And  these  few  lines  to  them  that  edit 
Are  writ  to  their  eternal  credit; 

A  thousand  thousand  tongues  have  said  it 
Who  tell  it  to  The  Editor! 


.M  the  annual  meeting  considerable  stress  was  ganization  that  it  is  not  a  monopoly,  and 

that  there  is  a  possibility  of  newspapers 
coming  in  and  getting  the  service  if  it  is 
tp  r'DAPT  thought  to  be  in  the  public  interest." 

Ill  i«lv/Vr  1  “Later  Mr.  Ochs  added,  by  way  of  em- 


( where  the  only  afternoon  news  sources  !»><!  by  Mr.  Hirst’s  representatives  and  some 
of  the  Associate  Press  are  in  the  exclii-  '*?  sympathy  with  him  on  the  assertion  that  to 


phasis 

“  T  do  not  think  there  is  any  newspaper 
in  any  community  that  need  fear  to  have 
another  newspaper  put  into  competition 
with  it  through  precedent  which  may  be 
established  here  in  a  case  where  the  pro¬ 
testing  paper  is  so  closely  allied  with  a 
competitive  news  organisation.  I  think  it 
is  well  that  you  should  bear  that  fact  in 
mind.’ 

“Referring  s^ifically  to  the  point 
raised  in  our  first  question,  Mr.  Ochs 
said : 

“  ‘The  Baltimore  member  (the  News) 
is  being  served  by  a  news  report  of  a 
competitive  news  organization  (Interna¬ 
tional  News  Service).  This  is  not  pe¬ 
culiar  to  that  Baltimore  paper,  for  a  great 
many  of  the  members  are  also  receiving 
that  same  report,  and  that  cannot  be  any 
reason  for  any  action  against  that  paper. 
But  in  this  particular  instance  the  news- 
ipaper  that  is  receiving  that  report  is 
owned  and  controlled  by  the  some  inter¬ 
ests  that  create  and  sell  that  competitive 
report. 

“  ‘There  are  many,  many  instances 
throughout  the  country  where  newspapers 
are  taking  that  competitive  report  to  keep 
some  other  newspaper  from  getting  it. 
That  is,  the  service  is  offered  to  our  mem¬ 
bers  throughout  the  country  and  some  ac¬ 
cept  it  because  they  do  not  want  some 
other  newspaper  in  the  town  served  with 
it.  So  we  have  here  a  competitive  news 
organisation  that  has  its  life  and  being  in 
this  membership  at  Baltimore ;  and  it  is 
a  very  delicate  situation  for  the  men  who 
are  operating  that  (Mr.  Hearst’s)  news¬ 
paper  in  Baltimore  to  make  a  clear  dis¬ 
tinction  as  to  what  obli^tion  or  loyalty 
they  owe  to  the  Associated  Press,  and 
what  they  owe  to  the  other  organization.’ 

“Mr.  Ochs  spoke  also  with  particular 


“You  are  justified  in  disregarding  Mr.  of  the  Associated  Press  are  in  the  exclu-  assertion  that  to  .Mr.  ucfis  spoke  also  witfi  particular 

Hearst’s  protest  if  you  see  the  unfairness  sive  control  of  Mr.  Hearst)  are.definitelv  pifcXts  the  point  raised  m  question 


in  that  situation 


made  permanent  through  the  rejection  of  This  argument  did  not  appeal  to  me  as 


No.  2.  He  said : 

“‘The  member  (Mr.  Hearst)  who  pro- 


“3.  Are  you  satisfied  to  have  your  the  applications  of  the  Evening  Sun  of  ,,  ,1,  ,  •  .t.  j  ,  r  u  ,  *  1  he  member  (.Mr.  Hearst)  who  pro- 

neus  of  Baltimore  and  its  zncinity.  in-  Baltimore  and  the  Times-Union  of  Roch-  memtership  to  demonstVate  'tUr' fition  *  to 

cluding  Annapolis,  come  in  the  daytime  ester.  ra^eTmemb^r  a"d"^venmg  tion  controlled  by  them  is  servmg  the  ap- 

onl\  from  a  Hearst  newspaper?  “It  is  the  danger  inherent  in  this  situa-  *mportant  news  center  who  is  in  pnc^nt  newspa^r  ^tne  Itmes-Unton) 

,w  lies  in  voting  for  ,Jon  that  canted^Pranlt 

dent  oi  the  Associated  Press,  to  take  the  tive  effort  may  properly  function.  ' 


the  admission  of  the  Ezvning  Sun. 

“The  sole  argument  made  against  the 
admission  of  the  Ezvning  Sun  to  mem¬ 
bership  has  been  that  it  is  against  the 


floor  in  advocacy  of  the  Ezvning  Sun’s 


-e  co^>pera  perfectly  natural  for  them  to  protest 

'e  effort  may  properly  function.  '  .  i-  c  -x  -Z 

I  therefore  think  that  the  interests  of  the  agamst  that  application,  for  if  it  were 


application  at  the  annual  meeting  and  granted  thiy  zvould  lose  the  applicant  as 

support  it.  by  his  vote.  Mr.  Noyes  has  mVe^The  f  client  You  can  see  the  conflict  of  m- 


traditional  policy  of  the  Associated  Press ;  repeated  his  views  in  the  following  letter ;  »''•  vote  for  such  election. 

that  it  would  be  establishing  a  bad  prece-  JJ,.  p^ul  Patterson,  June  3,  1924.  (Signed)'  ^R.\NK  B.  NOYEIS 

dent.  The  Sun, 

“The  precedent  established  by  the  ad-  Baltimore,  Md.  “It  was  the.  realization  that  there  w 

mission  of  the  Evening  Sun  under  the  Patterson:  .  dangerou.s  precedent  involved  that  h 

that  exist  in  Baltimore  wmild  "ctor  F.  ol  the  Ctoo  D«. 

only  apply  in  other  cases  where  Mr.  non  to  membership  in  the  .\ssociat^  Press  tif  irews,  one  ot  the  builders  of  the  organi- 

Hearst.  through  the  purchase  of  more  pa-  representatives  of  the  Evening  Sun.  of  Haiti-  zation,  who  had  just  been  re-elected  a 


.UC  •.mre-i.nion  in  Kocnesier.  ana  t  ’ 

will  vote  for  such  election.  lerest  mere. 

Very  sincerely,  “It  should  not  be  necessary  to  empha- 

(Signed)  FR.\NK  B.  NOYEIS.  size  to  the  members  of  this  association 
“It  was  the.  realization  that  there  was  significance  of  these  statements  com- 
no  dangerou.s  precedent  involved  that  led  '"K  ^^om  such  men  as  Mr.  Noyes.  Mr. 
Victor  F.  Lawson,  of  the  Chicago  Daily  Lawson  and  Mr.  Ochs,  who  have  so  zeal¬ 


ously  guarded  the  interests  of  the  Asso¬ 
ciated  Press  since  its  organization,  and 


pers,  extended  his  exclusive  control  of  Times-Union,  oi  Rochester,  director  by  the  unanimous  vote  of  the  con-  who.  more  than  any  othCT  group  of  per- 

Associated  Press  memberships.  In  Baltimore— as  also  in  Rochester-there  is  vention.  to  say  in  support  of  the  Evening  sons,  have  Wn  responsible  fo“  the  tradi- 


“  ‘Now,  under  the  circumstances,  I  am  mcmhfrs. 


tional  policies  that  have  protected  the 


“When  the  discussion  ended  at  the  an¬ 
nual  meeting,  Mr.  Noyes,  Mr.  Lawson. 


Associated  Press  memberships.  In  Baltimore— as  also  in  Rochester-there  is  vention.  to  say  in  support  of  the  Evenmg  sons,  nave  r^n  responsioie  lo  me  iram- 

“Already  Mr.  Hearst  owns  IS  member-  but  one  afternoon  Associated  Press  member,  the  Sun’s  application :  tional  policies  that  have  protected  the 

ships,  spread  throughout  the  United  *“  “  ‘Now,  under  the  circumstances,  I  am 

States,  and  in  three  cities— Baltimore.  until  attention  was  drawn  to  the  fact  at  the  perfectly  frank  to  say  that  I  think  it  is  When  the  di-^ussion  end^  at  the  m- 
Rochestcr  and  San  Antonio.  Texas— he  annual  meeting  these  Hearst  papers  practically  in  the  interest  of  the  Associated  Press  as  "u^l  mating  Mr.  Noyes,  Mr.  I^wson. 
holds  the  only  evening  membershins  imored  the  Associated  P«ss  report,  relying  on  ^  u’hole,  in  the  interest  of  ezrery  individ-  other  members  of 

International  and  Cosmopolitan  services  ,  ’l  excenting  if  vou  olease  the  the  Board  of  Directors,  with  one  excep- 
Ihe  oasi  Antonio  Light  was  added  to  (Hearst)  for  reports  of  news  events  that  would  memoer,  excepting,  ii  you  picase,  me 

Mr.  Hcarst’s  chain  of  papers  very  recent-  t«  the  conspicu^s  features  of  each  day’s  paper,  objecting  member,  to  admit  the  Ezvning  admit  the  Evening  Sun  to 

ly — since  the  Ezvnine  Sun’s  annlication  Items  takm  from  the  Associated  Press  service  ^un  to  membership.  And  I  shall  per-  membership. 

was  presented  to  the  annual  mating.  The  brfhrSst^S Te%ice^^^  sonally  be  guided  by  that  view  in  casting  *  *  *  *  •  *  ♦ 

acquisition  of  this  third  exclusive  evening  latter  being  in  all  eases  conspicuously  credited,  my  vote.  The  specific  conditions  which  have 

fflembership  in  the  Associated  Press  bv  '*  significant  as  evidencing  that  in  the  “It  was  to  allay  the  fear  of  precedent  aroused  such  special  interest  and  concern 

Mr.  Hearst  serves  to  emphasize  all  ' that  "t  w'kn^^he'\^‘15^4a?ed  Pres.P«^^^^^  on  part  of  members  who  had  not  had  on  the  nart  of  your  ofl^rs  and  directors. 


ly — since  the  Ezvnins  Sun’s  annlication  Items  takm  from  the  Associated  Press  service  ^un  to  membership.  And  I  shall  per-  membership. 

was  presented  to  the  annual  mating.  The  b^fh^Sst^S Te%ice^^^  sonally  be  guided  by  that  view  in  casting  *  *  *  *  •  *  ♦ 

acquisition  of  this  third  exclusive  evening  latter  being  in  all  eases  conspicuously  credited,  my  vote.  The  specific  conditions  which  have 

fflembership  in  the  Associated  Press  bv  '*  significant  as  evidencing  that  in  the  “It  was  to  allay  the  fear  of  precedent  aroused  such  special  interest  and  concern 

Mr.  Hearst  serves  to  emphasize  all  'that  not  wam%h7A?Sed  Press' memf^rs  who  had  not  had  on  the  nart  of  your  ofl^rs  and  directors, 

has  been  said  about  the  effect  of  Mr.  but  prefer  the  reports  of  the  Hearst  agencies.  an  opportunity  to  give  full  consideration  and  which,  we  feel,  justifv  our  urging 
Hearst’s  gradual  extension  of  his  mo-  1*  seems  to  me  patent  that  with  this  judgment  to  all  the  problems  involved  that  Adolph  your  favorable  consideration  of  the  Ez’e- 
^ly  of  memberships  in  the  Associated  Twl  s”p'Altd‘'to  S.  ‘he  Nezy  York  Ti^s  for  ning  Sun’s  application  were  created  a  lit- 

Press.  papers  is  governed  by  the  same  selective  instinct  twenty-odd  years  a  director  of  the  Asso-  tie  over  a  year  ago  through  the  purchase 


r. 
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of  the  Baltimore  News  by  Mr.  Hearst 
from  Mr.  Munsey. 

“During  all  the  years  that  Mr.  Munsey 
owned  the  Baltimore  News,  the  Evenmg 
Sun  did  not  ask  for  memlxrship  in  the 
Associated  Press  because  it  saw  no  good 
reason  why  the  traditional  policy  of  the 
association  should  be  set  aside. 

“The  News  then,  under  Mr.  Munsey’s 
management,  was  serving  the  membership 
•  well.  Mr.  Mun¬ 

sey  was  not  in- 
terested  in  the 
ownership  of  any 
other  news  serv¬ 
ice,  but  on  the 
other  hand,  was 
a  most  loyal  sup¬ 
porter  of  the  As¬ 
sociated  Press. 

“Under  his  con¬ 
trol  the  value  of 
the  Associated 
Press  was  em¬ 
phasized  at  all 
times  to  newspa- 

Paol  Patte«son  TCr  readers  in 

Baltimore. 

_  “Local  news  was  handled  in  a  conserva¬ 
tive  but  very  thorough  and  accurate  man¬ 
ner,  and  the  Associated  Press  members 
were,  therefore,  given  the  best  possible 
news  service  from  this  section. 

“The  purchase  of  the  News  by  Mr. 
Hprst  completely  changed  this  situation. 

.  His  representatives  who  took  control  of 
the  p)ai)er  immediately  proceeded  to  tear 
down  the  good-will  of  the  Associated 
Press,  which  had  been  developed  and  fos¬ 
tered  so  carefully,  first  by  Mr.  Grasty 
and  then  by  Mr.  Munsey. 

“Mr.  Hearst’s  representatives  claim  that 
the  admission  of  the  Evening  Sun  to 
membership  will  impair  the  property 
rights  Mr.  Hearst  acquired  when  he  pur¬ 
chased  the  News. 

“But  to  all  of  us  who  are  familiar  with 
the  Baltimore  situation  it  seems  quite  ap¬ 
parent  that  those  property  rights,  in  so 
far  as  the  good-will  attached  to  the  Asso¬ 
ciated  Press  membership  is  concerned, 
have  already  been  destroyed  by  the  man¬ 
ner  in  which  the  Baltimore  News  has 
handled  Associated  Press  matter  since 
Mr.  Hearst  bought  it. 

“All  emphasis  possible  has  been  given 
to  the  International  News  Service  and  the 
Cosmopolitan  News  Service,  the  two  eve¬ 
ning  press  associations  owned  by  Mr. 
Hearst. 

“The  vital  point  in  this  situation,  how¬ 
ever,  and  the  point  upon  which  we  em¬ 
phasize  our  apical  to  you  for  your  favor¬ 
able  consideration,  is  whether  your  news 
sources  in  Baltimore  now  are  ufhai  you 
xvould  like  to  have  them. 

“We  are  not  attempting  to  say  how 
Mr.  Hearst  shall  run  his  newspapers. 
We  have  no  criticism  to  offer  in  this  in¬ 
stance  of  Mr.  Hearst’s  policies  or  Mr. 
Hearst’s  politics.  Mr.  Hearst  knows  that 
the  style  of  handling  local  news  peculiar 
to  his  newspapers  has  proven  popular  in 
some  cities  and  with  certain  classes  of 
readers.  He,  therefore,  chooses  to  have 
all  his  newspapers  handle  his  news  in  that 
characteristic  fashion. 

“But  we  do  not  see  why  Mr.  Hearst 
should  have  the  right  to  say  that  all  the 
Associated  Press  members  must  take  that 
type  of  newspaper  as  their  only  afternoon 
news  source  from  this  territory.  We  do 
not  believe  the  members  of  the  Asso¬ 
ciated  Press  are  satisfied  with  such  a 
limitation  upon  their  service. 

“That  is  why  we  feel  it  would  be  to 
your  interest  to  include  the  Evening  Sun 
in  your  membership  and  let  the  Evening 
Sun  also  serve  you  in  this  territory. 

t  *  *  * 

“The  strength  of  this  association  has 
come  from  the  fact  that  the  Associated 
Press  has  been  built  upon  the  fullest  co¬ 
operation  of  every  member.  This  is  a 
mutual  organization.  Its  continued  suc¬ 
cess  depends  on  maintaining  an  unbroken 
chain  of  the  dominant  papers  in  everv 
city — papers  that  put  the  good  of  the  As¬ 
sociated  Press  above  every  other  press 
service. 

“It  is  in  the  belief  that  the  benefits  will 
be  mutual — that  the  Evening  Sun  will 
contribute  to  the  strength  of  your  asso¬ 
ciation — that  the  dangers  of  exclusive 
control  by  members  owning  competing 


news  service  will  be  averted — it  is  in  this 
belief  that  we  urge  your  favorable  con¬ 
sideration  of  this  application.” 

Frank  E.  Gannett,  editor  and  publisher 
of  the  Rochester  Times-Union,  the  other 
applicant,  couched  his  argument  as 
follows : 

“As  publisher  of  the  Rochester  Times- 
Union,  I  have  applied  for  membership  in 
the  Associated  Press.  I  feel  justified  in 
asking  for  your  vote  in  favor  of  the  ap¬ 
plication  for  these  reasons: 

“1 — The  time  has  come  when  members 
of  the  A.  P.  should  establish  a  precedent 
that  no  disloyal  metnber  will  be  protected 
in  his  protest  rights  and  that  the  members 
of  the  A.  P.  will  not  permit  this  great 
news-gathering  agency  to  pass  into  un¬ 
friendly  hands,  to  be  throttled  and  con¬ 
trolled  by  a  competing  organization. 

“2 — A  favora¬ 
ble  vote  on  this 
application  will 
promote  the  in¬ 
terests  of  the  As¬ 
sociated  Press 
and  increase  the 
z’olue  of  every 
membership  i  n 
that  organization. 

Favorable  action 
means  more  to 
the  Associated 
Press  than  it  does 
to  me,  personally. 

As  my  papers 
hold  six  member-  F»ank  E.  Gamkztt 
ships  in  the  A.  P., 

I  have  the  interest  of  the  A.  P.  at  heart. 

“3 — Hearst,  by  pur  chasing  the 
Rochester  Post-Express  and  merging  it 
with  his  Rochester  Journal,  left  Rochester 
with  only  two  evening  newspapers,  the 
Hearst  paper,  (Associated  Press  and  the 
Hearst  International  News  Service)  and 
the  Rochester  Times-Union  (Inter¬ 
national  News  Service  and  the  United 
Press). 

“•1 — Hearst  uses  very  little  of  the  As¬ 
sociated  Press  report  and  submerges  it. 
A  table  accompanying  this  statement 
shows  that  on  the  average  he  uses  only 
fourteen  marked  A.  P.  items,  mostly 
small  ones,  a  day.  He  exploits  and  fea¬ 
tures  his  own  I.  N.  S.,  a  competitor  of 
the  A.  P. 

“5 — Hearst  is  willing  to  sell  and  does 
sell  the  Times-Union  his  own  Inter¬ 
national  News  Service,  but  he  protests 
against  granting  the  Times-Union  the 
Associate  Press  membership.  Thus,  he 
is  using  his  protest  rights  to  build  up  and 
benefit  the  I.  N.  S.  and  to  throttle  the 
A.  P.  He  knows  that  if  we  get  the  A. 
P.  membership,  we  will  drop  the  I.  N.  S. 

“6 — Hearst’s  Rochester  paper  is  the 
filing  office  of  all  afternoon  news  out  of 
this  big  city  of  325,000  people.  The  As¬ 
sociated  Press  cannot  afford  to  have  in 
the  hands  of  its  competitor  the  control 
of  this  news  center,  when  Hearst  is  ad¬ 
vertising  the  superiority  of  his  Inter¬ 
national  News  Service  over  the  Asso¬ 
ciated  Press  service. 

“7 — The  members  of  the  Associated 
Press  in  New  York  State  practically 
unanimously  support  the  application. 
They  are  particularly  eager  to  have  the 
Times-Union  a  member  of  the  Associat¬ 
ed  Press,  because  the  Times-Union,  as 
the  largest  evening  newspaper  in  the  State, 
outside  of  New  York  City  and  Buffalo,  is 
in  a  position  materially  to  strengthen  the 
Associated  Press  and  its  service. 

“8 — My  six  other  newspapers  in  New 
York  State  are  members  of  the  Associated 
Press,  but  as  matters  stand,  none  of  these 
papers  is  permitted  to  transmit  items  to 
the  Rochester  Times-Union,  the  applicant, 
now  a  non-member.  That  is  hardly  fair. 
With  the  Times-Union  a  member  of  the 
Associated  Press  there  will  be  complete 
co-operation  in  covering  Central  New 
York  with  its  one  million  population. 
These  million  readers  want  the  full  As¬ 
sociated  Press  Service  in  preference  to 
the  Hearst  news  service,  but  they  will 
not  patronize  the  Hearst  paper  to  get  the 
scant  P.  report  he  gives  them. 

“9 — Every  member  of  the  Associated 
Press  should  have  the  benefit  of  the  news 
service  the  Times-Union  can  give  the 
Associated  Press,  in  contrast  to  the  news 
service  that  comes  from  the  office  of  the 
Hearst  newspaper. 


“10 — I  am  in  favor  of  absolutely  pro-  the  over-riding  of  the  protests  would 
tecting  and  guarding  the  Assocutted  greatly  impair  the  prooerty  right  of  the 
Press  membership  and  protest  rights,  ex-  protestants  and  destroy  the  values  inher- 
cept  where  that  membership  is  controlled  ent  in  the  benefits  and  privileges  coo- 
by  a  competing  service,  whose  natural  ferred  by  their  right  to  the  Associated 
tendency  is  to  promote  and  exploit  that  Press  service  in  their  fields, 
service  rather  than  the  Associated  Press.  “2.  The  election  of  the  applicants  over 
“11— Hearst  is  constantly  extending  his  the  protests  would  set  a  precedent  menac- 
interests  and  acquiring  new  Associated  *”8  to  the  property  rights  of  all  news- 
Press  memberships.  Where  he  becomes  papers  represented  in  the  Associated 
the  exclusive  member,  as  in  Rochester  and  Press.  For  what  is  done  in  the  case  of 
Baltimore  and  more  recently  in  San  An-  the  Baltunore  Newts  and  the  Rocluster 
tonio,  he  comes  more  and  more  into  a  Journal  Post-Express  may  be  done  in  the 
position  to  throttle  any  competition  to  case  of  any  <rther  memlwr. 


his  own  wire  service,  in  which  naturally 


Protest  of  Any  Member 


he  is  more  interested  and  whi^  he  strives  Against  the  Application  f^  a  ^anchist 
to  develop  until  it  is  supreme.  In  ex-  ^  CompetUor  m  the  Same  Ctty  Has 


to  develop  until  it  is  supreme.  In  ex-  ^  CompetUor  in  the  Same  City  Has 
ploiting  the  I.  N.  S.  at  the  expense  of  Ewr  Been  Overridden  by  the  Member- 
the  A.  P.,  Hearst  has  forfeited  the  pro- 

test  rights  which  loyal  members  of  the  “4.  To  set  a  precedent  of  this  kind 
A.  P.  should  continue  to  enjoy.  would  practically  wipe  out  the  asset  value 

“12 — ^The  members  of  the  A.  P.  who  of  every  member’s  newspaper,  and  no 
heard  the  arguments  put  forth  in  the  owner  of  an  Associated  Press  franchise 
Baltimore  case  in  the  New  York  meeting  can  tell  when  his  turn  may  come, 
voted  almost  four  to  one  in  favor  of  the  “5.  The  news  value  of  the  Associated 
application.  If  there  had  been  a  quorum  Press  news,  as  a  whole,  is  made  up  of 
present  ,I  am  sure  the  application  would  the  excellence  of  the  news  gathered  from 
have  been  granted.  The  same  arguments  different  localities  by  the  individual  mem- 


in  the  Baltimore  situation  apply  in  the 
Rochester  case. 


bers  in  those  localities.  It  is  admitted 
that  whenever  a  newspaper  property  is 


“13— Hundreds  of  members  have  in  acquired  by  Mr.  Hearst  its  news  facili- 
letters  expressed  the  belief  that  the  situa-  ties  are  increased  and  the  strength  of  the 
tion  in  Rochester  was  injurious  to  the  local  news  gathered  by  the  Associated 
best  interests  of  the  Associated  Press,  Press  in  this  locality  is  increased  to  the 
and  have  said  they  would  support  the  ap-  advantage  of  all  of  the  members  of  the 
plication.  From  the  Hearst  filing  office  Associated  Press. 


in  Rochester  the  Associated  Press  mem¬ 
bers  already  have  been  given  many  in- 


“6.  The  Associated  Press  is  a  co-op¬ 
erative  association  of  newspaper  owners 


accurate,  exaggerated  and  sensational  banded  together  for  the  mutual  gathering 
news  items.  These  weaken  the  public  of  news  and  for  the  mutual  protection  of 


confidence  in  the  Associated  Press. 


each  other’s  rights  to  that  news. 


“14—The  Times-Union  has  a  circula-  over-riding  oi  the  protest  of  two  mem- 
tion  (A.B.C.)  of  66,574.  It  is  welcomed  •^‘‘s  in  the  present  instance  would  point 
111  nearly  every  home  in  Rochester.  The  *o  the  destruction  of  Associated  Press 
Hearst  Journal,  in  spite  of  every  effort  tnutuahty.  .  •  .  , 

to  inflate  the  circulation,  claims  a  dis-  *•.  annual  meeting  when  the 


Hearst  Journal,  in  spite  of  every  effort  tnutuality.  .  •  .  , 

to  inflate  the  circulation,  claims  a  dis-  annual  meeting  when  the 

tribution  of  only  31,847.  The  reliability  question  came  up  for  a  vote  some  of  the 
of  the  Times-Union  is  attested  by  the  influenwd  by 


community’s  zealous  support, 
ber  of  the  Associ¬ 
ated  Press  it  will 
revert  credit  on 
that  organization. 

“15 — The  Board 
of  Directors  of 
the  Associated 
Press,  after  hav¬ 
ing  investigated 
the  facts  in  the 
case,  are  prac¬ 
tically  unani¬ 
mously  in  fervor 
of  granting  the 
application  for 
membership.  In 
New  York,  in 
the  annual  meet-  a«th 


innrt  Ac  a  Adolph  Ochs,  who  said  that  Mr.  Hearst 

always  considered  the  welfare  of  his  as- 
.sociates  in  any  enterprise  he  might  be  en¬ 
gaged  in  with  them,  and  Mr.  Ochs  as¬ 
serted  that  if  Mr.  Hearst  were  present 
he  would  not  endorse  the  protests  of  the 
Baltimore  News  and  the  Rochester  Jour¬ 
nal  Post-Express.  The  first  part  of  Mr. 
Ochs’  statement  is  true ;  that  is,  that  Mr. 
Hearst  always  considers  the  welfare  of 
his  associates.  But,  Mr.  Hearst  says  that 
in  the  present  instance  he  regards  the  at¬ 
tack  upon  the  protest  rights  of  Associated 
Press  papers  eventually  as  much  of  an  in¬ 
jury  to  his  associates  as  it  is  an  injury 
to  his  own  papers.  This  should  remove 
any  misapprehension  any  member  may 
have  on  this  point. 
a.thi'.  Brisianb  The  only  claim  of  tiK  Baltimore 


incr  f  i>  A  *S*un  zs  to  whv  it  should  receive  for  noth* 

5  S?  I-  P  an  Associated  Press  franchise  which 

Nnv«  InH  A '  appl'cation  President  q^^s  modestly  appraised  at  several 

cnnPp  in  fa  nr  f  h'  ^  ^  c  hundred  thousand  dollars’  value,  was  that 

!^n!r  rafp  »  Bu//«niore  Sun,  a  Baltimore  News  did  not  give  as  mudi 

prominence  to  Associated  Press  cable  and 
telegraphic  news  as  the  Baltimore  Sw 
The  protestants’  case  is  stated  as  fol-  thought  it  should.  This  contention,  if 

sustained,  must  operate  to  prevent  the 
"The  Baltimore  Sun  and  the  Rochester  exercise  of  the  i^ividual  judgment  of 
Times-Union,  which  are  non-Associated  ^^ery  Associated  Press  newspa^r  m  the 
Press  papers,  applied  to  the  Board  of  Di-  ’If™®*  , 

rector  of  the  A,  P.  for  Associated  Press  Rochester  Ttntes-Umons  omy 

franchises  reason  is  that  it  wants  a  franchise  tof 

“The  Baltimore  Ncw>s  and  the  Roches-  >*othing  for  which  Mr.  H^rst  paid  ov» 
ter  Journal  Post-Express,  Hearst  papers,  “  quarter  of  a  million  dollars,  when  m 
holding  exclusive  franchises  in  these  two  purchas^  the  Rochester  Post-Express 
cities,  protested  against  the  admission  of  Roch^ter  Journal,  and  M  . 

these  naoers  Gannett  asserts  that  the  protests  of  Mr. 


these  papers.  Uannett  asserts  tnat  tne  protests  oi  ««• 

“The  Baltimore  and  Rochester  appli-  Hearst  s  paper  is  due  to  Mr.  Hearrt 

cants  then  took  the  matter  before  the  an-  wanting  the  revenue  which  Mr.  Uantie 

nual  Associated  Press  meeting  and  de-  ^7®  j  ^  w 

manded  that  the  general  membership  over-  ^ews  Service.  In^ed,  Mr.  Hearst,  W 
ride  the  protest  rights  of  the  Baltimore  the  time  of  the  Rochester  Journal 
News  and  Rochester  Journal  Post-Ex-  Post-Express  protest,  was  not  aware  th^ 

Mr.  Gannett  received  the  International 

“Owing  to  a  quorum  not  being  present  i 

when  the  vote  was  taken,  a  special  meet-  The  Ass^iated  Press  has  suryi 

ing  has  been  called  for  July  31,  next,  at  years  wholly  on  its  quality  o  - 

which  the  whole  membCTship  of  the  Asso-  elusiveness.  Its  competitors  have 
ciated  Press  is  requested  to  vote  either  disappear^  through  the  .. 

to  reject  or  sustain  the  applications  of  cialization  of  the  gathering  and  dist 
the  Baltimore  Sun  and  the  Rochester  t|on  of  the  news.  A  vote  to  over^ 
Times-Union  over  the  protests  of- the  these  protests  is  a  vote  to  break 
Baltimore  News  and  the  Rochester  Jour-  the  Associated  Press  by  impairing  tM 
nal  Post-Express  ‘■'Sht  of  protest  against  the  adimssion  oi 

“Our  claims  for  the  rejection  of  the  "ew  members  in  any  local  comm^- 
applications  of  these  two  papers  for  .\s-  ^t  would  thus  destroy  the  essential 
sociated  Press  franchises  are :  acter  of  the  Associated  Press  and  ^e 

“1.  The  admission  of  the  apnlicwnts  bv  the  asset  value  oi  all  its  members  ip  ^ 


Features  that  are  carefully 
selected  and  edited  to  build 
circulation  for  The  News, 
New  York’s  Picture  News¬ 
paper,  and  for  The  Chicago 
Tribune.  The  News,  in  four 
years,  amassed  the  largest 
newspaper  circulation  in 
America  and  The  Tribune 
is  second  only  to  The  News 
in  the  morning  field.  The 
Chicago  Tribune  News¬ 
papers  Syndicate  offers  only 
featnres  used  regularly  in 
The  Tribune  or  in  The 
News  of  New  York. 
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Blue  Ribbon  Serialt  for  Soiidof 
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THE  GUMPS 
By  Sidney  Smith 
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By  Frank  King 
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By  Carl  EUl 
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By  Branner 
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Weekly  New  York  Theatre  Letter 
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STORY 
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medical  writer  a 
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The  Low-down  on  the  Big 
Movie  Stars  - 

in  30  illustrated  weekly  articles 


master.  But  now  she  wears  an 
diamond  on  one  hand  and  a  ^ 
16  karat  on  the  other.  ^ 


ATCHING  the  heautiful  movie 
her  luxiurious  boudoir 


V  queen  in 

scene,  it  is  hard  to  imagine  her  a 
R  gypsy  baby  sleeping  under  a  tree 
beside  a  foreign  river.  Viewing  in 
^  ecstasy  the  handsome  features  of  the 
hero  as  he  throws  the  villain  over  the 
cliff,  it  is  difficult  to  think  of  him  scraping 
the  left-over  beans  off  the  plates  of  the 
cheap  i^staurant  where  he  once  worked 
as  dishwasher.' 

WHIPPED  AS  A  GIRL 

And  yet  these  are  but  a  suggestion  of  the 
humble  beginnings  of 
many  of  the  great  movie 
stars  and  directors  whose  \\m  A 
life  stories  are  told  in  a 
series  of  30  weekly  illustrated  articles. 
This  series  will  reveal  the  truth  about  the 
men  and  women  of  the  films — their  real 
names,  their  early  struggles,  their  matri¬ 
monial  adventures,  their  eccentricities 
and  hobbies,  their  good  and  bad  traits, 
their  physical  and  mental  peculiarities. 

One  great  star  fled  from  the  Cossacks  who 
had  burned  her  home.  As  a  girl  of  15 
she  felt  the  lash  of  the  Russian  ballet 


HAD  FIVE  HUSBANDS 


Here  is  a  movie  actress  with  three  hus¬ 
bands,  all  out  of  the  picture  now;  another 
with'  five  mates,  one  of  them  in  the  peni- 
^r'  tehtiary.  And  still  another  with  a  suc¬ 
cession  of  bus-  ,  hands  but 

never  a  mar-  r  i  a  g  e  certifi¬ 
cate.  Here  is  a  \  ^  director  now 

famous  w  h  o  0^  was  once  a 
hostler  and  a  basement  cabaret  enter¬ 
tainer;  an  actor  who  graduated  from  the 
section  gang  to  the  stone  quarry.'  His  in¬ 
troduction  to  the  screen  was  as  a  bouncer 
for  a  5  cent  movie  house. 


Each  article  tells  the  truth  about  a 
famous  star  or  director.  It  is  not  an 
attack  on  Hollywood  but  an  attempt  to 
get  under  the  fanciful  claims  of  press 
'  agents  and  movie  magazines. 
C  I  The  articles  are  illustrated 
^  with  photographs  never  be- 

l  LI  published.  Write  or 

ffg  »  J  wire  for  proofs  and  rates. 
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SAN  FRANCISCO  BULLETIN  PURCHASED 
FOR  MILLION  BY  SYNDICATE 


Charles  S.  Stanton  Leaves  Hearst  Service  to  Become  Its  Part 
Owner  and  Publisher — Holman  of  Argonaut  and  Page 
of  Bulletin  Also  Stockholders 


'T'HE  San  Francisco  Bulletin,  one  of 
the  two  daily  papers  which  have  sur¬ 
vived  since  the  pioneer  days  of  the  fifties, 
was  this  week 
sold  to  a  group  of 
local  business 
men  and  is  n  o  w 
headed  by  C.  S. 

Stanton,  for  the 
past  six  years 
publisher  of  Mr. 

Hearst’s  Exam¬ 
iner,  as  publisher. 

It  is  emphatically 
denied  that  Mr. 

Hearst  is  in  any 
way  concerned 
with  the  trans¬ 
action,  Mr.  Stan¬ 
ton  naming  the  news 


C.  S.  Stantok 
owners  as  fol¬ 


lows  ;  ... 

Wallace  M.  Alexander,  millionaire 
Hawaiian  sugar  man. 

A.  B.  C.  Dohrman,  department  store 


owner. 

Alfred  Holman,  editor  and  proprietor 
of  the  San  Francisco  ArgoMut. 

B.  B.  Page,  present  business  manager 
of  the  Bulletin. 

Mr.  Holman  will  be  editor  of  the  Bul¬ 
letin  and  Mr.  Page  will  be  general  man- 
ager. 

According  to  unconfirmed  report,  the 
Bulletin  was  sold  for  about  $1,000,000. 
Title  to  the  building  is  retained  by  the 
former  owners — ^the  Estate  of  Loring 
Pickering,  and  R.  A.  Crothers,  editor  and 
publisher  for  36  years.  Mr.  _  Crothers 
managed  the  paper  for  the_  widow  and 
minor  son  of  the  elder  Pickering  for 
many  years,  and  the  son,  Major  Loring 
Pickering,  has  been  for  the  past  two 
years  also  manner  of  the  North  Ameri¬ 
can  Newspaper  Alliance,  with  he^quar- 
ters  in  New  York.  Mr.  Crothers  intends 
to  travel  in  Canada  and  Europe. 

Major  Pickering  declined  to  enlarge 
upon  reports  received  from  San  Fran¬ 
cisco.  He  intimated  that  he  might  re¬ 
sign  as  manager  of  the  N.  A.  N.  A.,  but 
stressed  the  imcertainty  of  his  plans. 
He  would  not  comment  upon  the  denial 
by  Mr.  Crothers  that  Mr.  Hearst  was 
interested  in  the  purchase. 

Several  other  names  mentioned  as  par¬ 
ticipants  have  been  Herbert  Fleishhacker. 
ostensible  backer  of  the  San  Francisco 
Journal,  fellow  survivor  with  the  Bulletin 
of  the  Vigilante  period ;  Mortimer  Fleish¬ 
hacker,  C.  C.  Moore.  Stanley  Dollar,  son 
of  Robert  Dollar,  the  steamship  man ;  and 
Paul  Shoupe,  of  the  Southern  Pacific 
Railroad.  Mr.  Stanton  denied  that  any 
of  these  were  connected  with  the  paper. 

There  were  also  reports  that  the  San 
Francisco  Journal,  morning  and  Sunday, 
was  to  be  taken  over  by  the  syndicate, 
merged  with  the  Bulletin  and  killed,  pos- 


May,  1924 

During  the  month  of  May 
the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening)  was 

246,938 

For  the  four  Sundays  in  May 
the  average  paid  circulation  of 
The  Sunday  Sun  was  117,767. 

Everything  in  Baltimore 
Revolves  Around 

the  .^I^SUN 

Morning  Evening  Sunday 


sibly  retaining  the  Sunday  issue.  Andrew 
M.  Lawrence,  publisher  of  the  Journal, 
denies  the  story,  although  he  says  he  was 
approached.  The  Journal  has  no  Asso¬ 
ciated  Press  membership,  while  the  Bul¬ 
letin  is  a  member. 

Another  story  published  and  denied  was 
that  James  A.  Callahan,  business  manager 
of  the  Examiner,  had  resigned  from  the 
Hearst  organization  and  would  join  the 
Bulletin  forces. 

Mr.  Stanton,  the  new  co-owner  and 
publisher  of  the  Bulletin,  is  56  years  old 
and  a  native  of  Middleburgh,  N.  Y.  He 
is  a  graduate  of  Union  College,  Sche¬ 
nectady,  from  which  he  also  holds  the 
honorary  degree  of  Master  of  Arts.  He 
began  his  newspaper  career  in  1885  as  a 
reporter  for  the  New  York  IVorld,  and 
he  left  that  paper  in  1893,  as  assistant 
managing  editor,  to  become  editor  of  the 
Albaity  Evening  Union.  The  following 
year  he  became  night  editor  and  later 
editorial  writer  on  the  Chicago  Tribune 
under  the  late  Joseph  Medill,  which  post 
he  held  until  he  went  with  the  San  Fran^ 
cisco  Examiner  in  1906  as  managing  edi¬ 
tor.  He  returned  to  Chicago  in  1914  as 
editor  of  the  Chicago  Examiner,  but  four 
years  later  went  back  to  the  Coast  as 
publisher  of  the  San  Francisco  Examiner. 

The  Bulletin  was  founded  in  1855  by 
James  King  of  William,  whose  assassina¬ 
tion  by  a  rival  newspaper  man  and  city 
official  was  one  of  the  events  which 
hastened  the  end  of  lawlessness  in  Cali¬ 
fornia.  It  is  the  only  daily  paper  which 
has  lived  uninterruptedly  the  intervening 
69  years,  the  Journal  of  Commerce  hav¬ 
ing  dropped  out  for  a  short  time.  It  was 
conducted  during  the  sixties  and  seven- 


94,150 


Sworn  government  statement  for 
the  six  months  ending  March  31, 
1924.  Daily  average  circulation 
April,  1924,  exceeded  97,500. 

Advertising  Leadership 

For  the  first  five  months  of 
1924  the  Dispatch  exceeded  the 
other  Columbus  Newspapers 
combined  by  1,^01,361  lines. 

DI^ATCH  ....  .9,042,563  lines 
SECOND  PAPER  4,406,353  Unet 
THIRD  PAPER.  .3,134,849  lines 
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ties  by  George  K.  Fitch  and  Loring  Pick¬ 
ering,  the  latter  also  editing  the  Morning 
Call,  owned  by  them.  Messrs.  Fitch  and 
Pickering  sold  the  Call  in  1897  to  John 
p.  Spreckels.  R.  A.  Crothers,  brother- 
in-law  of  Mr.  Pickering,  had  acquired  an 
interest  in  the  Bulletin  several  years  be¬ 
fore.  Under  Mr.  Crothers’  management, 
the  Bulletin,  employed  Fremont  Older  as 
managing  editor  and  departed  from  the 
strict  conservatism  which  had  been  its 
policy  for  several  decades.  Mr.  Older 
left  the  Bulletin  about  10  years  ago  and 
is  now  editor  of  the  Call-Post,  the  Hearst 
afternoon  newspaper. 


PLAN  NEW  TROY  DAILY 


Joseph  J.  Murphy  to  Head  Publishing 
Corporation 

Joseph  J.  Murphy,  of  the  Troy  Demo¬ 
cratic  Leader,  Rensselaer  county,  has  pur¬ 
chased  the  Troy  Sunday  Budget  and  will 
form  a  new  publishing  corporation. 

The  paper  will  be  changed  to  a  Demo¬ 
cratic  Party  origin  and  a  morning  daily 
issue  is  planned. 

James  Connell,  of  the  Troy  Record, 
formerly  manager  of  the  Troy  office  of 
the  Albany  Knickerbocker  Press,  will  be 
associated  with  the  new  management. 


A  “City  News’*  for  Boston 


DAMAGES  FOR  FALSE  “OBIT” 


French  Paper  Pays  800  Francs  to  Man  . 

Who  Turned  Up  Living 

It  costs  you  money  in  France  if  you 
report  a  man  dead  and  it  afterwards 
turns  out  that  he  is  very  much  alive  and 
kicking  at  seeing  his  death  notice  in  the 
paper.  LTntrans^eant  recently  informed 
its  readers  that  a  M.  Bernard  Grasset,  a 
well  known  publisher,  was  dead.  C^- 
sternation  of  M.  Grasset’s  friends,  and 
efforts  on  his  part  to  let  all  of  them 
know  that  he  was  still  of  this  world. 
The  dead  man  was  another  of  a  name 
somewhat  similar,  Bernard  Gravier,  a 
fencer  of  repute.  M.  Grasset  sued,  and 
the  judge  found  that  the  editor  and  his  as¬ 
sistants  had  not  paid  sufficient  attention 
to  the  matter  nor  exercised  proper  care 
in  making  sure  of  the  accuracy  of  their 
news.  The  large  sum  asked  by  M.  Gras¬ 
set  as  representing  material  damages  suf¬ 
fered  by  him  through  the  report  of  his 
death  was  reduced,  however,  by  the  court 
to  800  francs,  and  cash. 


Brooklyn  Eagle  Ends  Radio  Talks 

The  Brooklyn  Eagle  has  discontinued 
radio  current  events  talks  delivered  by 
H.  V.  Kaltenbom,  associate  editor,  from 
station  WEAF  New  York. 


Boston  is  to  have  a  city  news  associa¬ 
tion.  modeled  on  the  lines  of  the  New 
York  City  News  Association,  if  plans 
now  under  way  go  through.  These  call 
for  a  service  covering  the  courts.  Federal 
building,  police  and  court  matters,  and 
the  more  important  city  and  suburban  dis¬ 
tricts.  Such  an  association  served  all  of 
the  Boston  papers  some  30  years  ago. 


Mudcingum  College  Honor*  Joumaliati 

Karl  A.  Bickel,  president  of  the  United 
Press  Associations,  and  Edgar  A.  Guest, 
newspaper  poet  with  the  Detroit  News 
were  awarded  honorary  degrees  by  Musk¬ 
ingum  College,  New  Concord,  O.,  June 
12.  Bickel  was  given  a  Doctor  of  Laws 
degree  and  Guest  a  Doctor  of  Letters. 


To  Make  National  Advertising 
100%  Effective  in  Cincinnati 

Time  was  when  magazine  advertising  alone  could  force 
jobbers  to  stock  and  retailers  to  push  your  line.  Not  so 
today.  Mr.  and  Mrs.  Consumer  are  doing  the  ordering; 
the  retailer  takes  his  instructions  from  them  and  the  jobber 
takes  his  from  the  retailer.  National  advertising  must  be 
supplemented  by  local  newspaper  advertising  before  it  can 
do  a  thorough  selling  job  in  the  big  cities. 

In  Cincinnati  the  Times-Star  gives  to  the  national  adver¬ 
tiser  the  popular  recognition  of  a  local  market  six  hundred 
thousand  strong.  It  transforms  “background”  into  “back¬ 
bone”  and  converts  “consumer  acceptance”  into  consumer 
demand ; — 

Because  the  Times-Star  has  a  daily  city  circulation  that 
reaches  four  out  of  every  five  families  in  greater  Cincin¬ 
nati,  practically  the  entire  native  white  literate  population; 
Because  the  Times-Star  carries  the  bulk  of  the  advertis¬ 
ing  burden  of  all  national  advertisers  who  do  business 
here  (150  of  them  use  no  other  newspaper  in  this  market); 
Because  the  Times-Star  last  year  carried  3,851,869  lines 
of  local  display  advertising  more  than  the  second  evening 
newspaper  and  5,757,416  lines  more  than  the  leading  morn¬ 
ing  newspaper,  exclusive  of  Sundays  (1,525,020  lines  more 
than  this  paper  including  its  Sunday  magazine  editions) ; 
Because  the  Times-Star  is  in  fact  a  Cincinnati  paper, 
owned  by  Cincinnati  people,  edited  by  Cincinnati  people 
and  for  Cincinnati  people. 

Times-Star  advertising  is  not  a  substitute  for  national 
advertising,  but  it  is  the  greatest  single  force  in  making 
national  advertising  100%  effective  in  the  Cincinnati 
market. 

(MINNAIl  TMESSM 

CHARLES  P.  TAFT,  Publither  C.  H.  RBMBOLD,  Manager 

Member  Audit  Bureau  of  Circulations 


The  New  York  Times 
Leads  in  Rotogravure 

The  new  YORK  times  was  the  first  American  newspaper  to 
publish  a  rotogravure  section.  It  prints  more  rotogravure  adver¬ 
tising  than  any  other  newspaper  in  the  world  and  excels  in  vol¬ 
ume  and  quality  of  response. 

Approximately  600,000  persons  buy  the  Sunday  edition  of  T  h  e  N  e  w 
York  Times.  Its  sale  in  the  metropolitan  district,  including  territory 
within  150  miles  of  New  York  City,  exceeds  400,000  copies. 

The  New  York  Times  has  the  best  equipped  rotogravure  plant  in  the 
world.  It  comprises  five  one-roll  presses  whose  total  output  exceeds. 
3,500,000  sections  weekly;  four  cylinder  grinding  and  polishing  ma¬ 
chines,  one  depositing  tank  with  generator,  and  four  enlarging  cameras. 
A  completely  new  rotogravure  plant  is  soon  to  be  installed  in  a  special 
building  in  a  space  twice  that  now  occupied. 

The  circulation  of  the  Sunday  edition  of  The  New  York  Times  repre¬ 
sents  the  widest  distribution,  metropolitan  and  national,  of  any  American 
newspaper  and  an  unequalled  buyin-g  power.  The  Times  goes  to  every 
state  in  the  Union,  into  8,000  cities  and  towns  and  into  87  foreign  coun¬ 
tries.  • 

In  five  months  of  1924  The  New  York  Times  Rotogravure-Picture  Sec¬ 
tion  published  425,288  agate  lines  of  advertising,  230,746  lines  more 
than  the  next  New  York  newspaper  rotogravure  section. 

'  Mid-Week  Pictorial,  published  every  Thursday  by  The  New  York 
Times  Company,  is  a  national  picture  magazine,  printed  by  the  roto¬ 
gravure  process. 
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CANADA  WEEKLY  EDITORS  EMBARK  FOR 
EUROPE  AFTER  MEETING 

L.  A.  Eedy  Elected  President  at  Toronto  Meeting,  Which 
Decides  on  Winnipeg  for  Next  Convention — Will 
Visit  Britain,  France  and  Belgium 


TJ^ITH  an  attendance  of  36S  members, 
the  Canadian  Weekly  Newspapers 
Association  held  its  fifth  annual  meeting 
in  Toronto,  June  5  and  6,  with  an  excur¬ 
sion  across  Lake  Ontario  to  Port  Dal- 
housie,  June  7,  by  way  of  entertainment. 
Business  sessions  were  held  in  the 
Physics  Building  of  the  University  of 
Toronto  and  were  presided  over  by  the 
retiring  president,  J.  E.  Fortin,  Beauce- 
vilte  (Que.)  L’Eclaireur.  Delegates  were 
welcomed  by  Sir  Robert  Falconer,  presi¬ 
dent  of  the  University,  after  which  the 
reports  of  the  manner  and  treasurer,  the 
auditor  and  the  chairman  of  standing  com¬ 
mittees  were  presented  and  discussed. 

Forums  on  advertising  topics  and  on 
circulation  and  subscriptions  during  the 
two  days  of  the  meeting  served  to  bring 
out  much  helpful  informaticm.  A  forum 
on  job  printing  was  also  included  in  the 
program  for  the  beiKfit  of  those  members 
conducting  job  printing  departments. 
Among  the  addresses  deliver^  during 
the  course  of  the  convention  was  cme  on 
the  psychology  of  salesmanship  by  Prof. 
C.  S.  Brett,  head  of  the  department  of 
philosophy  at  the  University,  and  one  on 
the  fundamentals  of  public  speaking  by 
Prof.  W.  H.  Greaves,  of  the  department 
of  public  speaking,  Victoria  College. 

Election  of  officers  and  committees  for 
the  ensuing  year  resulted  as  follows : 

President,  L.  A.  Eedy,  Walkerton 
(Gnt.)  Telescope;  immediate  past  presi- 
^nt.  J.  E.  Fortin,  Beauce^le  (Que.) 
L’Ecldireur;  first  vice-president,  L.  T. 
Ball,  Vernon  (B.  C)  News;  second  vice- 
president,  F.  A.  J.  Davis,  Carletpn  Place 
(Ont.)  Canadian;  manager  and  treasurer. 
E.  Roy  Sayles,  Toronto. 

Advisory  Board,  L.  A.  Eedy;  W.  R. 
Davies,  Renfrew  (Ont.)  Mercury;  J.  A. 
Maclaren,  Barrie  (Ont.)  Examiner;  V. 
Diibuc,  Chicoutimi  (Que.)  Le  Progres; 
S.  N.  Wyn,  Yorkton  (Sask.)  Enter¬ 
prise;  F.  B.  Elliott,  Alliston  (Ont.) 
Herald. 

Directors  —  British  Columbia  —  Hugh 
Savage,  Duncan  Leader;,  L.  P.  Sullivan, 
Cranbrook  Courier;  Alberta — J.  A.  Cars¬ 
well,  Red  Deer  News;  L.  D.  Nesbitt, 
Bassemo  Mail;  John  Mackenzie,  Strath¬ 
more  Standard;  Saskatchewan — S.  N. 
Wyn,  Yorkton  Enterprise ;  S.  J.  Doman, 
Alameda  Despatch;  H.  T.  Halliwell, 
Estevan  Mercury;  C.  McIntosh,  Battle- 
ford  News;  Manitoba — J.  L.  Cowie,  Car- 
berry  News-Express;  R.  C.  Fahmi,  Glad¬ 
stone  Age;  Ontario — J.  A.  Maclaren, 
Barrie  Examiner;  W.  A.  Fry,  Dunnville 
Chronicle;  H.  J.  Shore,  Port  Colbome 
Citicen;  G.  Mitchell,  Hanover  Post;  W. 
R.  Veale,  Ingersoll  Tribune;  W.  R.  Da¬ 
vies,  Renfrew  Mercury;  F.  B.  Elliott, 
Alliston  Herald;  M.  Macbeth,  Milverton 
Sun;  J.  J.  Himter,  Kincardine  Reporter; 
Quebec — J.  S.  Giles,  Lachute  Watchman; 


V.  Dubuc,  Chicoutimi  Le  Progres;  Mari¬ 
time  Provinces — H.  B.  Anslow,  Campbell- 
ton  (N.  B.)  Graphic;  H.  R.  Arenburg, 
Lun^urg  (N.  S.)  Progress-Enterprise. 

Winnipeg  was  selected  for  next  year’s 
convention. 

On  June  7  delegates  were  guests  of 
Canadian  National  Railways  on  a  pleas¬ 
ure  trip  by  boat  to  LalAside  Park,  Port 
Dalhousie. 

The  party  organized  by  the  association 
to  visit  the  British  Isles,  France  and  Bel¬ 
gium  sailed  from  Montreal  on  June  11. 
with  the  following  personnel : 

OiTTAmio. 

Acton  Free  Press,  Mr.  and  Mrs.  H.  P.  Moore. 
Barrie  Examiner,  J.  A.  MacLaren  and  Miss 
Jean  MacLaren. 

Beaverton  Express,  Miss  H.  Cave. 

Bridgeburg  Review,  Mr.  and  Mrs.  E.  L.  John¬ 
ston. 

Blenheim  News-Tribune,  J.  M.  Denholm. 

Chesley  Enterprise,  Mr.  and  Mrs.  Wm. 
McDonald. 

Cornwall  Freeholder,  W.  R.  Young. 

Collingwooa  Bulletin,  Mr.  and  Mrs.  D.  Wil¬ 
liams  and  daughter. 

Dundas  Star,  Mr.  and  Mrs.  C.  H.  Moore. 
Dunville  Chronicle,  Mr.  and  Mrs.  W.  A.  Fry. 
Exeter  Advocate,  Mr.  and  Mrs.  R.  N.  Creech. 
E.reter  Times;  J.  M.  Southcott. 

Fergus  News-Record,  J.  C.  Templin. 

Gananoque  Reporter,  Mr.  and  Mrs.  B.  O. 
Britton. 

Havelock  Standard,  T.  P.  Lancaster. 

Hanover  Post,  Mr.  and  Mrs.  G.  H.  Mitchell 
and  daughter.” 

Huntsville  Forester,  Mr.  and  Mrs.  H.  E.  Rice. 
Kingsville  Reporter,  Miss  Bertha  Hellems. 
Kincardine  Reporter,  Mr.  and  Mrs.  J.  J. 

Hunter. 

London  Free , Press,  R.  L.  Taylor. 

Markham  Economist,  Mr.  and  Mrs.  El.  J. 

Corson. 

Milverton  Sun,  Mr.  and  Mrs.  NL  MacBeth. 
Mount  Forest  Confederate,  A.  W.  Wright  and 
daughter. 

Norwich  Gazette,  Mr.  and  Mrs.  J.  E.  Winter- 
burn. 

Orangeville  Banner,  Mr.  and  Mrs.  B.  McGuire 
and  daughter. 

Orillia  Packet,  C.  R.  Hale. 

Owen  Sound  Sun-Times,  C.  A.  Fleming  and 
Miss  L.  Fleming. 

Petrolia  Advertiser,  A.  W.  Ellis. 

Piet  on  Gazette,  Mr.  and  Mrs.  A.  H.  Calnan 
and  daughter. 

Port  Cotborne  Citizen,  H.  J.  Snore. 

Renfrew  Mercury,  Mr.  and  Mrs.  W.  K.  Davies 
and  son. 

Strathroy  Age,  Mr.  and  Mrs.  F.  L.  E.  Evans. 
Shelburne  Tree  Press,  Mrs.  S.  Mortimer. 
Simcoe  Reformer,  George  Pearce. 

Stouifville  Tribune,  A.  V.  Nolan. 

Thamesville  Herald,  Miss  R.  L.  Causgrove. 
IValkerton  Telescope,  Mr.  and  Mrs.  L.Eedy. 
iVhitby  Chronicle,  Mr.  and  Mrs.  G.  Ai.  Good- 
fellow. 

G.  W.  N.  A.,  Mr.  and  Mrs.  Roy  Sayles  and 
daughter. 

British  Columbia. 

Duncan  Leader,  Mr.  and  Mrs.  Huge  Savage 
and  family. 

Golden  Star,  H.  G.  Parsons. 

Grand  Forks  Gazette,  T.  A.  Love,  H.  E.  Wood¬ 
land. 

Vernon  News,  L.  L.  Kerry  and  J.  B.  Jacques. 
Alberta. 

Calgary  Herald,  J.  E.  Wodell. 

CorenatwH  Review,  W.  A.  McGillibray. 

High  River  Times,  Chas.  Clark. 

Peace  River  Record,  Mr.  and  Mrs.  C.  W. 
Fredericks. 


The  Business  Men 

of  your  community  will  value  the 
authentic  statement  of 

Roger  W.  Babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  INSTITUTE,  Babson  Park,  Mass. 

SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


Red  Deer  Advocate,  Mr.  and  Mrs.  F.  W.  Gal¬ 
braith. 

Strathmore  Standard,  Mr.  and  Mrs.  John  Mac¬ 
kenzie. 

W etaskiwin  Times,  Mr.  and  Mrs.  V.  C.  French, 
youngstown  Plaindealer,  Mr.  and  Mrs.  H.  G. 
Quick. 

S.ASKATCBEWAN. 

Cupar  Herald,  Fred  Wisldn  and  sister. 
Davidson  Leader,  H.  F.  Garrett. 

North  Battleford  News,  Mr.  and  Mrs.  C.  R. 
McIntosh. 

Wapella  Post,  Mr.  and  Mrs.  E.  S.  Zingg. 
Yorkton  Enterprise,  S.  N.  Wynn. 

Manitoba. 

Emerson  Journal,  Mr.  and  Mrs.  W.  B.  Ballan- 
tyne. 

Quebec. 

Beauceville  L’Eclaireur,  J.  N.  Portin,  A.  Bey 
and  Miss  Lefebvre. 

Chicoutimi  Progress,  Mr.  and  Mrs.  Vincent 
Dubuc. 

Granby  Leader-Mail,  Mr.  and  Mrs.  Geo.  Lepge. 
Lachute  Watchman,  Mr.  and  Mrs.  J.  S.  Giles. 
St.  John  News,  Rev.  Arthur  H.  Moore  and  Rex 
J.  Moore. 

Thetford  Mines  Canadian,  Mr.  and  Mrs.  A. 
Girouard  and  A.  Prenetie. 

Maritime  Provinces. 

Cambellton  Graphic,  Mr.  and  Mrs.  H.  B. 
Anslow. 

Edmundston  Le  Madawaska,  Max  Cormier. 
Hartland  Observer,  M.  V.  Stevens. 

Lunenburg  Progress,  Hariy  Arenburg. 

New  Glasgow  Chronicle,  Mr.  and  Mrs.  J.  H. 
Macdonald. 

New  Glasgow  Enterprise,  A.  P.  Douglas. 

Parth  News,  O.  L.  Olmstead  and  daughter. 
Sackville  Tribune,  A.  O.  Avard. 

Windsor  Tribune,  Mrs.  P.  M.  Fielding  and  Miss 
A.  Forbes.  _ 

Lancaster  Publishing  Co.  Organized 

The  Lancaster  Printing  and  Publish¬ 
ing  Company  received  its  charter  last 
week.  The  company  recently  organized 
with  the  following  stockholders:  Jay  N. 
Schroeder,  W.  D.  Marburger,  and  Grorge 
R.  Smith,  Jr.  It  will  continue  publishing 
the  Inquirer  which  was  formerly  pub¬ 
lished  by  I.  K.  Witmer  and  after  his 
death  by  his  two  daughters. 


IMRIE  NEW  PRESIDENTr 
CANADIAN  DAILIES  4“ 

Fifth  Meeting  of  Association,  First  oz 
Pacific  Coast,  Also  Names  ^ 
Scroggie  and  Bowman 
as  Officers 

John  M.  Imrie,  managing  directCH*  of 
the  Edmondton  (Alta.)  Journal,  was  elect¬ 
ed  president  of  the  Canadian  Daily  News¬ 
paper  Association,  at  its  5th  annual  coo- 
vention  at  Vancouver,  B.  C.,  June  4 
Other  officers  elected  were :  George  £ 
Scroggie,  Toronto  Mail  and  Empire,  vice- 
pres. ;  N.  T.  Bowman,  Toronto  Telegrai^ 
treas.  The  new  executives: 

W.  H.  Dennis,  Halifax  Herald;  E.  W. 
McCready,  St.  John  Telegraph;  W.  G 
Marson,  Montreal  Star;  H.  Gagnon,  Le 
Soleil,  Quebec;  F.  Carrell,  Quebec  Tele¬ 
graph;  L.  J.  Tarte,  La  Patrie,  Montr^ 
H.  B.  Muir,  London  Advertiser;  W7J. 
Taylor,  Woodstock  Sentinel-Review;  R, 
F.  Parkinson,  Ottawa  Journal;  J.  £ 
Atkinson,  Toronto  Star;  W.  B.  Presto#, 
Brantford  Expositor ;  E.  H.  Macklin, 
Manitoba  Free  Press;  B.  Hooke,  Regina 
Leader;  J.  H.  Woods,  Calgary  Herald; 
F.  J.  Burd,  V’ancouver  Province. 


Daily  Tries  Insurance  Plan 

South  Bend  find.)  News-Times  is  one 
of  the  latest  newspapers  to  adopt  the 
plan  of  insuring  their  advertisers  against 
rain.  J.  M.  Stephenson,  publisher,  who 
has  been  on  a  visit  to  New  York  states 
that  the  idea  has  met  with  a  cordial  re¬ 
ception  from  advertisers. 


Most  of  the  far-sighted 
publishers  who  were  quick 
to  recognize  the  economies 
of  the  Associated  Press  in  its 
infancy  have  again  shown 
their  alertness  by  obtaining 
the  exclusive  rights  in  their 
respective  cities  to  the  Con¬ 
solidated  Press  —  the  first 
service  designed  to  avoid 
duplication  and  to  furnish  in¬ 
stead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington,  D.  C. 
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There  are  certain  funda¬ 
mental  beliefs  upon  which 
we  have  built  this  business 


SCHOOLS 


To  maintain  an 


adequate  supply  of  com¬ 
petent  operators  we  have  for  many  years 
operated  several  schools  of  our  own  and 
have  lent  substantial  aid  to  hundreds  of 
schools  conducted  under  other 


auspices 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 


SAN  FRANCISCO 


CHICAGO 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 


NEW  ORLEANS 


Agtnciet  in  tht  Principal  Cities  of  the  World 


Composed  entirely  on  the  LINOTYPE  in  the  Benedictine  Series 
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NEWSPAPER  MAKERS  AT  WORK 

_  By  PHILIP  SCHUYLER  _ 


*‘l  do  too  much  work  mysoll”— HOWARD  DAVIS 


CUCCESS  of  a  metropolitan  newspaper 
business  manager  in  the  belief  of 
Howard  Davis,  who  holds  that  position 
on  the  New  York  Herald  Tribune,  de¬ 
pends  upon  his  ability  to  pick  able  men 
foi  the  key  positions,  mechanical,  adver¬ 
tising,  and  circulation. 

“And  then,”  opines  Mr.  Davis,  “he 
must  know  how  to  get  along  with  those 
men.” 

Whether  or  not  Mr.  Davis  has  followed 
the  rule  he  preaches  may  be  read  in  the 
success  he  has  had  in  New  York  journal¬ 
ism.  He  has  proved  he  knows  all  key 
positions  well  himself,  which,  at  least,  is 
one  important  requisite  for  the  picking  of 
competent  assistants. 

“But  I  do  too  much  work  myself,”  he 
will  tell  you,  thinking  perhaps  of  the 
many  glorious  aftenuKms  he  might  spend 
playing  golf  at  the  Pelham  Manor  Coun¬ 
try  Club,  he  helped  to  organize.  “I  get 
impatient  and  want  to  see  the  business 
done  quickly.  .\nd  that  isn’t  the  right 
method,  you  know. 

“Take  Louis  Wiley  on  the  New  York 
Times,”  he  liegan,  but  the  eulogy  was  in¬ 
terrupted.  because  everyone  knows  the 
ability  of  the  Times  business  manager. 

.\nyhow,  Mr.  Davis  has  a  decided  lean¬ 
ing  towards  the  mechanical  side  of  news- 
papering.  Coming  from  a  family  of 
printers,  he  knows  just  where  every  bolt 
in  a  huge  newspaper  press  belongs.  In 
this  respect  no  one  will  deny,  he  out¬ 
shines  his  competitor  in  the  Times  .Annex, 
a  few  blocks  further  uptown. 

During  the  strike  of  New  York  press¬ 
men,  in  fact,  Mr.  Davis  ran  number  one 
press  for  the  Tribune  himself,  with  ama¬ 
teur  assistants.  Then  he  was  grimy 
printer  at  night,  sleeping  on  two  tables 
drawn  together  in  his  office  upstairs,  and 
during  the  day  time  attending  publishers’ 
meetings  with  the  union  leaders. 

•Although  his  title  is  business  manager. 


i»  New  Haren’e 
Dominant  Paper 
Circulation  over  40,000  Average 

Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Hpui  IHaupn  iUgIster 

l«)bs  /oUtw  Mmthmwa  5paefal  Agmay 
ttmttn  ffr—  Yark— Detreft— CMeage 


Davis  is  essentially  publisher  of  the 
Herald  Tribune.  Ogden  Reid  from  train¬ 
ing  and  inclination  prefers  the  editorial 
side. 

Starting  in  new'spaper  work  at  16  on 
the  Scranton  (Pa.)  Republican  as  a  gen¬ 
eral  utility  man  in  the  business  office. 
Mr.  Davis  believes  firmly  in  the  small 
town  as  the  best  training  ground  for 
newspaper  men. 

In  1909  he  took  charge  of  foreign  ad¬ 
vertising  for  the  New  York  American. 
Previously  he  had  been  the  eastern  reiv 
resentative  of  the  Chicago,  San  Francisco 
and  Los  .Angeles  Examiners.  On  the 
.American  Davis  had  experience  in  every 
executive  position  in  the  business  depart- 


Ask  San  Francisco  Chronicle,  Wash¬ 
ington  Post,  St.  Louis  Post-Dispatch, 
Philadelphia  Inquirer,  Buffalo  Express 
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OW\  M4RGYI 


"Many  a  man  thinks  he  is  being  vamped 
when  the  girl  is  only  trying  to  make  her  ge^ 
away."  says  Margy. 


UNITED  FEATURE  SYNDICATE 
Worid  Building  New  York  City 


ment,  but  he  always  maintained  direction 
of  the  advertising.  In  1919  he  accepted 
Mr.  Reid’s  offer  to  become  business  man¬ 
ager  of  the  Tribune.  He  is  now  second 
vice-president  of  the  publishing  company 
in  addition  to  his  other  duties. 


NEW  IOWA  DAILY  STARTS 


First  Issue  of  Sioux  City  Register 
Out  June  6 

The  first  issue  of  the  Sioux  City  (la.) 
Daily  Register,  the  third  daily  newspaper 
in  Sioux  City,  was  published  June  6. 
The  first  issue  contained  sixteen  pages, 
seven  columns  to  the  page.  It  has  con¬ 
tracted  and  is  using  the  United  Press 
wire  and  the  NEA  feature  service. 

This  newspaper  is  published  by  The 
Register  Publishing  Company,  which  is 
incorporated  with  a  capital  of  $25,000. 
The  project  was  started  by  the  striking 
Sioux  City  newspaper  printers  and  is 
said  to  have  the  official  endorsement  and 
financial  support  of  more  than  one  hun¬ 
dred  labor  organizations  in  the  middle 
west. 

R.  E.  .Austin  is  managing  editor,  Keith 
Graul  is  advertising  manager  and  E. 
.Almquist  is  circulation  manager.  J.  M. 
Kaspar,  president  of  the  board  of  direc¬ 
tors.  is  bu.siness  manager. 

The  paper  declares  that  it  is  “an  inde¬ 
pendent  newspaper  published  every  eve¬ 
ning  and  Sunday  morning.  Devoted  to 
the  freedom  of  the  press  and  the  liberty 
of  public  opinion,  with  no  interest  to 
serve  but  the  public  good.” 

The  two  other  daily  newspapers  are 
the  Tribune,  morning  except  Sunday,  and 
the  Journal,  afternoon  and  Sunday. 


PINDELL  BUYS  NEW  SITE 


Plans  Larger  Mechanical  Department 
for  Peoria  Papers 

The  Peoria  Journal,  Transcript  and  the 
Sunday  Journal-Transcript  have  recently 
purchased  one  of  the  finest  building  sites 
in  the  city.  It  includes  the  Anheuser- 
Neil  Building  adjacent  to  the  present 
Journal -Transcript  building,  a  four-story 
modern  structure  at  present  occupied  ^ 
professional  men  and  small  mercantile 
shops.  The  rear  half  of  the  lot  is  im¬ 
proved  with  a  one  story  arcade  and  a 
private  garage  building. 

Plans  for  improvement  are  not  com¬ 
plete.  but  it  is  expected  to  erect  a  modem 
building  on  the  rear  half  as  an  addition  to 
the  Journal-Transcript  building  to  pro¬ 
vide  expansion  of  the  mechanical  depart¬ 
ments  and  to  complete  the  project  with  a 
new  and  modem  office  structure. 

Details  of  the  contemplated  improve¬ 
ment  are  being  worked  out  by  (^rl  P. 
Slane  and  Merle  Slane,  managing  execu¬ 
tives  in  the  H.  M.  Pindell  organization. 


Muakogee  Phoenix  in  $100,000  Suit 

Suit  for  $1(X),000  has  been  filed  against 
the  Muskogee  (Okla.)  Phoenix,  by  W. 
R.  Sampson,  Muskogee,  in  district  court 
at  Stigler,  Okla.  Sampson  alleges  dam¬ 
ages  growing  out  of  articles  published 
in  the  Phoenix  during  a  recent  city  elec¬ 
tion.  The  Phoenix  claimed  Sampson, 
as  head  of  the  Ku  Klux  Klan  in  Mus¬ 
kogee  County,  was  manager  of  the  Klan 
ticket  in  the  election.  This  is  the  sec¬ 
ond  suit  to  be  filed  against  the  Muskogee 
newspaper,  Jack  Land  having  sued  for 
$250,000  damages  two  days  before  the 
election.  This  suit  has  not  been  tried. 


You  will  save  money 
with  the  Ludlow 

says  Supt.  Prophet 


Here  is  what  E.  W.  Prophet,  Sup’t.  of  the 
Composing  Room  of  the  Philadelphia 
North  American,  wrote  to  a  newspaper 
investigating  the  Ludlow. 

“We  have  had  Ludlows  in  our  plant  for  about 
six  years.  They  give  you  no  trouble;  upkeep  next 
to  nothing;  can  be  operated  by  any  printer.  Low 
cost  of  Production.  First  cost  is  final.  Our  mats 
are  as  good  as  new.  W e  have  made  no  replacement 
of  mats  and  we  have  no  foundry  type  in  our  ad 
room,  except  a  few  special  faces  for  a  couple  of 
advertisers.  You  no  doubt  see  the  North  Ameri¬ 
can  and  note  the  volume  of  business  carried.  Our 
ad  room  is  without  type — this  is  a  fact. 


The  Ludlow  has  done  great  things  for  us  and  I 
can’t  sing  its  praises  too  highly.  It  is  the  best  sys¬ 
tem  on  the  market  today,  and  I  hope  you  decide  to 
put  them  in.  You  will  save  your  concern  money 
and  yourself  a  lot  of  worry.” 


Ludlow  Typograph  Co. 


San  Francisco: 
Hearst  Bldg. 


2032  Clybourn  Avenue 

CHICAGO 


New  York: 
World  Bldg. 


LUDLOW  QUALITY  COMPOSITION 
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Consider  This  Tremendous 

Market 

Pennsylvania  is  a  permanently  prosperous  market  presenting  every  con¬ 
ceivable  trade  advantage  to  be  found  anywhere  on  earth. 


Population  . 8,720,017 

Number  of  Families .  1,922,144 

Urban  Population .  5,607,815 

Rural  Population  .  3,112,202 

Number  of  Wage  Earners . . .  1,136,210 

Wages  Paid  .  $1,406,463,000 

Average  Wage  per  Year .  $1,235 

Number  of  Motor  Cars .  1,043,770 

Number  of  Personal  Income  Tax  Returns .  621,103 

Per  Capita  Income  Tax  Paid .  $9.70 


These  facts  show  that  this  great  commonwealth  offers  an  excellent  trial 
territory  to  any  advertiser  who  seeks  to  test  the  appeal  of  his  commodity 
to  Americans  of  the  substantial,  discerning  kind. 

The  daily  newspapers  of  Pennsylvania  reach  the  buying  public  oftener 
than  does  any  other  media  possible  to  use. 

These  influential  daily  newspapers  of  Pennsylvania  join  in  offering  Na¬ 
tional  Advertisers  every  co-operation  in  introducing  and  popularizing 
their  products  in  this  great  State  of  Pennsylvania. 
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World’s 


“Have  just  seen  the  world’s  greatest  newspaper  plant,”  cabled  Senator  Paul  M.  Dupuy, 
the  French  publisher,  to  his  Paris  office,  after  visiting  the  mammoth  new  printing  estab¬ 
lishment  of  the  Public  Ledger  in  Philadelphia.  “Discontinue  work  on  our  new  plant  until 
I  return.” 

Three  giant  presses  with  a  capacity  of  360,000  24-page  newspapers  an  hour.  One  20- 
cylinder  multiple-color  press  with  a  capacity  of  20,000  32-page  Sunday  newspaper  sections 
an  hour.  A  battery  of  57  new  linotype  machines — the  largest  single  installation  in  history. 


PUBLIC 


LEDGER 


Morning  Evening  Sunday 

INDEPENDENCE  SQUARE,  PHILADELPHIA 
Cyrus  H,  K,  Curtis,  Publisher 


NEW  YORK — Hu^h  Burke,  366  Madison  Ave. 
CHICAGO — Guy  S.  Osborn,  360  N.  Michigan  Ave. 


DETROIT — Joseph  R.  Scolaro,  703-04  Ford  Bldg. 
ST.  LOUIS — C.  A.  Cour,  613  Globe-Democrat  Bldg. 


tfet  Newspaper  Plant 


View  from  Ballrr>-  in  the  prroa  room 
of  thr  Pnblle  Lodicrr’s  nrw  prlntinc  plant, 
•howinc  aerticno  of  thr  tbrrr  alant  mnlti- 
ple  prrosro  rapabir  of  printina  360,000 
24-paKr  nrwspaprrs  an  hour.  Floor  room 
Is  avallabir  for  doobllna  this  rapacity  to 
provide  for  future  arowth. 


These  are  just  a  few  of  the  mechanical  mai’^Ms  assembled  in  this  great  plant — the 
first  big  unit  of  a  vast  publishing  building  being  erected  by  the  Public  Ledger.  This, 
when  completed,  will  be  the  most  efficient  and  perfectly  organized  equipment  ever  built 
for  printing  a  newspaper. 


j  The  Public  Ledger  is  unique  in  Philadelphia.  Its  presses  never  “sleep.”  Thirteen 

s  regular  editions — morning,  noon  and  night — are  printed  daily,  giving  readers  and  adver- 

Y*  tisers  alike  a  continuity  and  completeness  of  newspaper  service  without  competition. 

PUBLIC  LEDGER 

;  Morning  Evening  Sunday 

INDEPENDENCE  SQUARE,  PHILADELPHIA 
>  Cyrus  H,  K,  Curtis,  Publisher 
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VANDENBERG’S  AMENDMENT 

H.  VANDENBERG,  in  a  recent  number  of 
,  Editor  &  Publisher,  definitely  proposed,  as 
he  had  casually  suggested  at  Atlantic  City  dur¬ 
ing  the  convention  of  the  American  Society  of  News¬ 
paper  Editors,  an  amendment  to  the  Canons  of  Jour¬ 
nalism,  and  asked  for  comment. 

The  article  would  read:  “To  its  privileges  under 
the  freedom  of  American  Institutions  are  inseverably 
joined  its  responsibilities  for  an  intelligent  fidelity  to 
the  Constitution  of  the  United  States.” 

That  is  not  clear. 

It  will  be  interpreted  according  to  preconception  or 
preference. 

To  the  conformist  type  of  mind  which  blindly  ac¬ 
cepts  authority  and  stands  for  the  form  and  the  sym¬ 
bol  throughout  life,  it  means  that  .the  last  word  has 
■been  said,  the  Constitution  of  the  United  States  is 
sacred,  unalterable,  inviolate. 

That  view,  concerning  mortal  things,  is  mistaken. 
The  Constitution  is  our  conception  of  a  national 
charter  fitting  our  present  need  and  reaching  into  the 
future  as  far  as  we  can  perceive.  That  it  shall  be 
altered  to  meet  changed  conditions,  as  we  progress 
or  retrograde,  is  as  certain  as  is  the  fact  that  the 
original  draft  of  the  Constitution,  once  held  by  its 
advocates  to  be  a  perfect  instrument,  has  been  greatly 
changed  to  meet  the  requirements  of  new  generations 
confronted  by  new  problems. 

We  do  not  believe  that  Mr.  Vandenberg  means  to 
chain  the  action  of  the  newspaper  press  to  any  finally 
fixed  set  of  articles  which  are  satisfactory  to  the 
majority  of  this  generation,  indeed  are  held  by  us  to 
be  the  precious  jewels  of  democracy,  but  which,  in 
the  light  of  a  hoped  for  higher  civilization  will  seem 
as  inadequate  to  future  generations  as  would  the 
original  Constitution,  deprived  of  its  amendments, 
seem  inadequate  to  us. 

The  true  function  of  a  progressive  and  useful  press 
is  to  articulate  the  common  thought  and  asperations 
of  the  people  and  thus  assist  crystallization  of  public 
opinion  into  rules  of  government  making  all  men  free, 
prosperous  and  happy.  Nothing  could  be  more  dan¬ 
gerous  than  a  pledge  to  remain  fixed  to  a  fallible 
existing  order. 

Mr.  Vandenberg  speaks  of  “intelligent  fidelity  to 
the  Constitution.”  Those  who  are  today  defying  the 
18th  .\mendment  do  not  admit  that  they  lack  fidelity 
to  the  Constitution  and  they  base  this  conceit  upon 
a  “superior  intelligence.”  That  is  one  interpretation 
which  might  be  made  if  the  Vandenberg  amendment 
were  in  force. 

“Intelligent  fidelity”  is  a  flexible  phrase. 

Why  must  newspaper  editors  be  singled  out  to 
pledge  “intelligent  fidelity”  to  the  Constitution?  It 
begs  an  almost  absurd  question.  The  schoolboy’s 
pledge  of  allegiance  to  his  flag  and  the  Republic  for 
which  it  stands,  is  a  citizen’s  promise  of  faith  and 
duty,  good  enough  for  all  men,  including  newspaper 
editors. 


Suggestion;  Ask  pressroom  foreman  to  turn 
in  to  the  publisher  or  manager  a  small  sample 
of  every  roll  of  newsprint  mounted  on  the 
presses,  with  identifying  matks.  Test  each 
sheet  for  even  texture,  smooth  surface,  color  and 
whether  brittle.  Thus  you  may  be  able  to  talk 
turkey  to  your  mill,  for  consistency  of  paper 
quality  is  the  test  of  service  and  the  vigil  must 
be  constant. 


KEEP  IT  IN  MIND 

N  December,  when  Congress  reconvenes,  there  will 
be  another  drive  for  increased  pay  for  postal  em¬ 
ployes,  and  there  is  no  present  evidence  that  the 
same  forces  that  proposed  to  saddle  on  second  class 
matter  at  least  a  part  of  the  increased  expense  will 
not  continue  their  efforts.  President  Coolidge’s  em¬ 
phatic  veto  of  the  measure  in  the  closing  hours  of  the 
last  session  apparently  did  not  end  the  matter  and 
publishers  should  not  fail  to  keep  this  fact  well  in 
mind.  Congress  made  no  attempt  to  override  the 
President’s  veto,  for  understandable  political  reasons. 
When  Congress  reassembles,  however,  all  political 
bets  will  have  been  settled. 


PROVERBS 

CHAPTER  XX.  14 

The  spirit  of  a  man  will  sustain  his  infirm¬ 
ity;  but  a  wounded  spirit  who  can  bear? 


THE  CHICAGO  MURDER 

HERE  are  those  who  believe,  and  sincerely, 
that  the  treatment  the  rank  and  file  of  Ameri¬ 
can  newspapers  have  given  the  ghastly  murder 
case  at  Chicago,  during  the  past  three  weeks,  is  “ex¬ 
ploiting  crime”  and  “trading  on  the  morbidity  of  the 
general  public.” 

A  few  newspapers  lend  color  to  this  charge  by 
making  a  practice  of  stringing  out  such  a  story,  re¬ 
peating  and  featuring  its  sensational  phases  as  long 
as  the  subject  will  bear  it,  and  often  more,  and 
surrounding  it  with  a  glamor  of  pasty  romance  and 
insufferable  sobbing.  When  the  legitimate  supply 
fails,  these  newspapers  fake  to  drag  out  the  interest 
and  hold  circulation  gains. 

But  the  average  newspaper,  we  observe,  has  un¬ 
folded  the  facts  from  Chicago,  without  fear  or  favor, 
that  the  people  who  read  may  know.  And  the  people 
have  a  right  to  know  what  is  happening  in  their 
world,  whether  it  be  ugly  or  fair.  Newspapers  are 
vital  when  they  deal  with  the  realities  of  life. 

Press  critics  sometimes  strike  at  the  messenger, 
rather  than  the  source  of  evil  tidings.  The  de¬ 
generate  Chicago  murder  which  has  horrified  the 
reading  public  is  an  indictment  of  the  social  order 
in  what  is  very  properly  described  as  the  “jazz  age.” 

VV'ould  the  critics  of  the  press  prefer,  in  the  name 
of  decent  living,  that  such  rank  growths  as  Leopold 
and  Loeb  should  be  glossed  over,  minimized,  sup¬ 
pressed?  Would  they  have  the  newspapers  enter  into 
a  conspiracy  of  silence  and  permit  such  evil  conditions 
to  brew  horrors  beneath  the  surface?  In  such  cir¬ 
cumstances  the  public  would  rightfully  draw  an  in¬ 
dictment  against  journalism.  When  evil  conditions 
persist  in  the  face  of  exposure,  the  indictment  right¬ 
fully  rests  against  the  social  system. 


Frueh  makes  a  good  comic  series  on  radio 
pictures,  depicting  the  funny  changes  a  fan  got 
on  his  screen  at  home.  The  idea  seems  remote 
and  unreal,  but  not  more  so  than  did  popular 
international  radio  conversation,  only  a  few 
years  ago. 
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A  JAPANESE  IDEA 


SMIKl,  business  manager  of  the  Hochishimbun, 
^  Tokyo,  paid  his  respects  at  Editor  &  Pin- 
lisher’s  office  this  week,  telling  of  his  great 
newspaper,  with  2,600,000  combined  morning  and  eve¬ 
ning  circulation,  18  sectional  editions,  200  branch 
offices,  2,000  employes,  publishing  10  pages  for  the 
equivalent  of  one  cent,  50  per  cent  advertising  and 
getting  the  equivalent  of  $1,300  per  page.  One-third 
of  the  circulation  is  in  Tokyo. 

Mr.  Miki  revealed  the  curious  fact  that  an  adver¬ 
tiser  is  not  permitted  to  occupy  more  than  a  page  at 
a  time;  indeed,  if  he  takes  more  than  two  columns 
he  is  charged  an  increased  rate,  and  four  columns  and 
upward  call  for  still  higher  rates.  “We  do  not  per¬ 
mit  any  advertiser  to  monopolize  our  columns,”  he 
said. 

Which  is  a  point  of  view  worthy  of  consideratioo. 


Pure  notes  are  struck  by  Henry  Edward 
Warner,  of  the  “Baltimore  Sun,”  in  his  “Songs 
of  the  Craft,"  appearing  serially  in  Editor  & 
Publisher.  Better  verse  for  newspaper  men 
has  never  been  written,  for  the  author  is  a  true 
craftsman,  thrilling  to  the  romance,  the  heart¬ 
break  and  the  glory  of  the  cause. 


CHECK  UP! 

Every  merchant  inventories  his  stock  annually. 
Why  don’t  you  inventory  your  “stock,”  depart¬ 
ment  by  department,  checking  waste,  careless¬ 
ness.  incompetence  and  neglect?  Who  is  doing  your 
good  work?  Who  is  failing?  Who  makes  friends 
for  your  organization  by  good  business  methods— 
who  loses  old  friends  through  bad  business  practice? 
Is  your  credit  rating  good  through  prompt  payment 
of  bills  and  are  discounts  taken  where  possible?  Who 
approves  purchase  requisitions  and  are  supplies 
sensibly  ordered?  Who  is  wasting  telephone  calls? 
Who  is  extravagant  in  telegraphing?  Who  knows 
the  amount  of  postage  required  for  circular  mail? 
How  do  the  figures  on  paid  circulation,  gross  press 
run  and  print  paper  bills  jibe?  Does  every  adver¬ 
tising  salesman,  circulation  solicitor,  collector  and  re¬ 
porter,  turn  in  to  his  chief  a  weekly  statement  show¬ 
ing  his  production  and  thus,  by  a  system  of  averages, 
demonstrate  his  relative  value?  Are  incompetent  men 
keeping  good  men  out  of  jobs  ?  Is  there  a  waste  of 
gas  in  the  stereotyping  department,  electricity  in  the 
press  room?  You  would  want  an  expert’s  advice 
on  these  questions. 

It  is  tho  function  of  good  management  to  know 
the  answers  to  such  questions  and  the  time  to  regu¬ 
late  expense  is  before  the  money  has  been  spent. 


The  fact  that  the  recent  annual  religious 
assemblies  and  conferences  received  first-page 
play  almost  everywhere  and  that  the  largest 
number  of  reporters  in  the  history  of  these 
meetings  were  reported  present,  seems  to  indi¬ 
cate  reviving  interest  in  church  news. 


EDITORIALS 

HY  are  editorials  not  read?”  is  a  question 
debated  in  Oregon  Exchanges,  and  we  find 
the  editor  of  the  Akron  (Ohio)  Beacon 
Journal  saying:  “The  editorial  of  today  scarcely  rises 
in  its  loftiest  conception  beyond  the  pot  boiler  stagt 
The  fellow  who  writes  it  must  fill  the  space  .  .  •" 
We  think  there  are  many  editorials  worth  reading 
and  others  senseless  and  useless,  with  the  general  ran 
less  effective  than  any  department  of  the  modem 
newspaper,  due  not  so  much  to  the  incompetency  of 
writers  as  to  lack  of  fixed  policy  or  uncertainty  as 
to  what  “the  boss”  wants  said,  that  worthy  often 
being  incommunicado. 


The  synonym  for  "advertising”  is  "selling." 
Think  of  your  copy,  not  as  the  message  of  o 
third  party,  but  as  the  direct  selling  argument 
of  the  first  party  addressed  to  the  second  party, 
the  buyer. 
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RB.  ROSS,  formerly  representing  the 
•  Hearst  Service  at  Buenos  Aires, 
well  known  at  Washington  and  also 
South  America,  has  begun  publication  of 
America,  a  rotogravure  weekly  at  Buenos 
Aires,  a  novelty  in  Argentina.  Mr.  Ross 
reports  a  popular  response  during  the  first 
two  months’  operation  of  the  new 
magazine. 

Milton  A.  McRae  and  his  daughter 
sailed  from  New  York  this  week  for  a 
visit  on  the  Continent. 

Frederick  Roy  Martin,  general  manager 
of  the  .Associated  Press,  contributed  an 
article  on  journalism  to  the  vocational 
series  now  being  published  by  the 
Crimson,  the  daily  newspaper  of  Harvard 
University. 

Dr.  -Alfred  Kerr  of  the  Berliner  Tage- 
blatt  and  Mrs.  Kerr,  who  have  been  visit¬ 
ing  in  this  country  returned  abroad  June 
10  on  the  S.S.  Resolute. 

W.  C.  Edwards;  publisher  of  the 
Denton  {Tex.)  Record-Chronicle,  is  a 
candidate  for  the  nomination  as  lieu¬ 
tenant-governor. 

Omer  N.  Custer,  publisher  of  the 
Galesburg  (III.)  Republican-Register, 
and  Mrs.  Custer,  who  have  been  touring 
Europe  have  returned. 

Senator  John  W.  Haigis.  owner  and 
publisher  of  the  Greenfield  (Mass.)  Rec¬ 
order,  has  announced  his  candidacy  for 
the  presidency  of  the  Massachusetts 
Senate. 

James  W.  Bean  of  Cambridge,  deputy 
state  auditor  of  Massachusetts,  and  part 
owner  of  the  Cambridge  Chronicle,  is  a 
candidate  for  the  Republican  notaination 
as  state  treasurer. 

Robert  Lincoln  O’Brien,  editor  of  the 
Boston  Herald  will  be  one  of  the  speakers 
at  the  luncheon  in  connection  with  the 
Brown  University  commencement  exer¬ 
cises  June  18. 

W.  H.  Ukers,  editor  and  publisher  of 
the  Tea  and  Coffee  Trade  Journal,  New 
York,  who  has  been  visiting  Japan  on 
the  first  leg  of  his  tour  of  the  tea-pro¬ 
ducing  countries  of  the  world,  has  re¬ 
turned  to  Shidzuoka  after  spending  some 
time  in  Formosa.  Mr.  Ukers  expects  to 
return  to  New  A'ork  about  the  last  of 
June,  in  time  to  sail  for  England  as  a 
delegate  to  the  Wembley  Convention  of 
the  Associated  .Advertising  Clubs  of  the 
World,  after  which  he  will  continue  east 
to  Ceylon,  India,  Java,  Sumatra  and 
China. 


former  suburban  correspondent  of 
the  Trenton  Times  has  joined  the  staff 
of  that  paper  as  courthouse  reporter. 

F.  D.  B.  Gay,  tour  finder  for  the  Salt 
Lake  City  Deseret  News  and  LeRoy 
VV'ood  of  the  Grand  Junction  (Colo.) 
Daily  Sentinel  escaped  death  by  a  few 
inches  under  the  hoofs  of  a  mad  bull  elk 
at  the  Colorado  National  Monument  near 
(irand  Junction.  They  were  attempting 
to  get  a  close-up  i^otograph  of  the 
animal  when  he  charged  the  camera. 

Thornton  Loveday  has  returned  from 
Detroit,  where  he  was  engaged  in  news¬ 
paper  work  for  five  years,  and  has  joined 
the  copy  desk  of  the  Albany  (N.  Y.) 
Knickerbocker  Press. 

Sam  Little,  editor  of  the  Hillsboro 
(III.)  Journal,  has  been  named  Hillsboro 
postmaster.  Clinton  James  Colvin, 
formerly  of  the  Montgomery  County 
News  will  be  his  successor  and  Paul  All- 
man  is  new  city  editor. 

W.  R.  Ray,  editor  of  the  Grinnell  (la.) 
Herald,  has  been  appointed  mayor  of  his 
city. 

Miss  Contance  Fisher,  Rockford  (III.) 
Register-Gazette  reporter,  has  been 
made  editor  of  the  Barber-Coleman  As¬ 
sociated  News. 

Miss  Alice  Gwendoline  Albee,  formerly 
of  the  Worcester  (Mass.)  Gazette  staff 
has  been  made  state  chairman  of  publicity 
for  the  Massachusetts  Federation  of 
Women’s  clubs. 

Van  VV’iggins,  former  Houston  Dis¬ 
patch  city  editor,  is  now  with  the  San 
.■Intonio  Light. 

A.  W.  Ferguson,  police  court  reporter 
for  the  Salt  Lake  City  Telegram,  and 
Mrs.  Ferguson  are  parents  of  a  son. 

Robert  Snyder  is  now  church  editor  of 
the  Sioux  City  (la.)  Tribune  succeeding 
.A.  Vaughn  Weidel,  Jr. 

Archie  Herzoff  has  been  added  to  the 
staff  of  the  Sioux  City  (la.)  Tribune  as 
night  police  reporter  succeeding  Richard 
Kingsley. 

Henry  Justin  Smith,  news  editor,  the 
Chicago  Daily  News,  leaves  June  14  on 
indefinite  leave  of  absence  to  become 
dir^tor  of  publicity  of  the  University  of 
Chicago.  Mr.  Smith  has  been  with  the 
Daily  News  about  25  years.  His  work 
is  succeeded  by  Fred  .A.  Chapell,  day 
editor.- 

William  S.  Forman  has  been  made 
associate  sporting  editor  of  the  Chicago 
Herald  and  Examiner. 


JAMES  MELVIN  LEE,  who  con¬ 
ducts  “Our  Own  World  of  Letters,” 
Editor  &  Publisher’s  book  review 
department,  had 
varied  experience 
in  newspaper 
work  before  h  e 
assumed  his  pres¬ 
ent  position  of 
director  of  the 
Department  of 
Journalism,  New 
York  University. 

Graduated  from 
Wesleyan  U  n  i  - 
versity  in  1900,  he 
first  served  on  the 
staff  of  the 
Springfield 
(Mass.)  Union. 

After  a  year  as 
reporter,  he  spent  a  year  teaching  Eng¬ 
lish  at  Western  Reserve  Seminary,  West 
Farmington,  O.,  and  then  became  circula¬ 
tion  manager  of  the  Oneonta  (N.  K.) 
Star.  He  went  back  to  the  editorial  side 
the  following  year,  joining  the  staff  of 
the  Battle  Creek  (Mich.)  Pilgrim. 
From  1903  to  1908  Lee  was  successive- 


WITH  THE  ADVERTISERS 

A.  GATHER,  formerly  in  charge 
of  advertising  and  sales  promotion 
for  the  VV’orthington  Pump  &  Machinery 
Corporation,  New  York,  has  been  made 
sales  manager  of  the  Barrett  Haentjens 
Company,  Hazleton,  Pa.,  makers  of 
centrifugal  pumps. 

V'.  J.  Rogers,  for  ten  years  in  sales  and 
promotion  work  for  Noyes  Brothers  & 
Cutler,  the  St.  Paul  wholesale  drug  house, 
has  become  advertising  manager  of  Drug 
Topics,  New  York. 

Walter  Kriegcr,  formerly  with  the 
Farquhar  &  Seid  Advertising  Agency  in 
San  Francisco,  has  gone  with  the  Eld- 
ward  St.  George  Advertising  .Agency, 
San  Francisco. 

Miss  Florence  E.  Haviland,  formerly 
with  the  San  Francisco  Call,  has  joined 
the  Home  &  Livingstone  .Advertising 
Agency  of  San  Francisco. 


J.  M.  Lee 


IN  THE  AGENCY  HELD 

JOHN  N.  BROUGHTON,  for  two  and 
"  one-half  years  publication  manager  of 
the  Ladies’  Home  Journal  and  for  more 
than  five  years  with  the  Curtis  Publishing 
Company,  is  now  sales  merchandising 
manager  of  the  O’Connell-Ingalls  .Adver¬ 
tising  Agency,  Boston. 

Pathe  Exchange,  Inc.,  distributors  of 


ly  circulation  manager  of  Outing  Mogo-  Patheserials,  Pathe  Comedies,  and  Pathe 
zine,  editor  of  Bohemian  MagazitK,  liter¬ 
ary  editor  of  the  Circle  Magazine,  and 
associate  editor  of  Leslie’s  Weekly. 

Between  the  years  1908  and  1912  he 
was  editor  of  Judge,  becoming  in  1911  a 
lecturer  on  journalism  in  New  York 
University,  being  appointed  director  of 
the  Department  of  Journalism  shortly 
afterwards. 

He  is  author  of  the  following  books  on 
journalism;  “Wordless  Journalism  in 
.America  (cartoons),”  “History  of  Ameri¬ 
can  Journalism,”  “Newspaper  Ethics,” 

“Instruction  in  Journalism,”  “America’s 
Oldest  Daily  Newspaper,”  and  “Oppor¬ 
tunities  in  the  Newspaper  Business.” 


News  have  placed  their  advertising  ac¬ 
count  with  the  Frank  Presbrey  Company. 

Tom  S.  Wright  of  the  Wriglrt  Poster 
.Advertising  Company,  Browmville,  Pa., 
left  June  10,  on  the  liner  Pittsburgh  for 
London  to  attend  the'  A.  A.  C.  W.  con¬ 
vention. 

D.  C.  Thomas  of  Lord  &  Thomas  and 
formerly  of  Husband  &  Thomas  has 
joined  the  Hoops  Advertising  Company, 
Chicago. 


IN  THE  EDITORIAL  ROOMS 

^LIN  DOWNES,  musical  critic  of  the 
New  York  Times,  was  slightly  in¬ 
jured  in  an  airplane  accident  while  on 
the  way  from  Paris  to  Prague  June  4. 
Mr.  Downes  left  New  York  late  in  May 
to  spend  several  months  in  Europe  re¬ 
porting  musical  events. 

Dr.  E.  P.  Cohen,  veteran  re-write  man 
of  the  New  York  World  an  expert  on 
foreign  news,  was  reported  seriously  ill 
at  Mt.  Sinai  hospital,  N.  Y. 

Laurence  Stallings,  book  review  editor 


Harry  A.  Hutchins,  assistant  collection 
and  accounting  manager  of  the  Cleve¬ 
land  Plain  Dealer,  to  Miss  Floy  Whit¬ 
mire  in  Lorain,  O.,  June  2.  The  bride 
was  formerly  employed  in  the  advertis¬ 
ing  department  of  the  paper. 

Miss  Buena  Hutson,  Pontiac  (III.) 
Daily  Leader  business  office,  to  Percy 
Donald,  a  printer. 

Charles  Henry  Mason,  formerly  of  the 
Boston  Transcript,  to  Miss  Helen  Justine 
Hobbs  in  Everett,  Mass.,  May  31. 

/^uADiinc  A  t  I  uu  Hal  Reeves,  sporting  editor  of  the 

CHARLES  .A  ROSE,  foriwrly  with  h^m  (Wash.)  Reveille,  to  Miss 

„  Scribner  s  Marine  and  Doubleday,  j  i„jan  Maag. 

Page  &  Co.,  has  joined  the  New  York  ad¬ 
vertising  staff  of  Current  History  Maga¬ 
zine,  published  by  the  New  York  Times 
Company. 

Miss  Maurine  Shaw,  graduate  of  Knox 
college,  Galesburg,  Ill.,  this  year  has 
joined  the  Chicago  Tribune  advertising 
departtnfent. 


WITH  THE  SPECIALS 

t'RWIN  D.  TUTHILL,  former  busi- 
ness  manager  of  the  Columbia 
Spectator,  daily  newspaper  of  Columbia 
University,  has  joined  Taylor-Conover, 
publishers’  representatives.  New  York,  as 
associate  representative. 


Gene  Markey  of  the  Chicago  Tribune 
sails  June  14  for  a  trip  to  Europe. 


IN  THE  BUSINESS  OFHCE 


PRESS  ASSOCIATION  NOTES 

TT.AROLD  GROSS,  formerly  manager 
of  the  United  Press  bureau  at  Hous¬ 
ton,  has  joined  the  San  Antonio  Eyening 
News  reportorial  staff. 

Robert  Broad,  of  the  Springfield  (Ill.) 
Associated  Press  Bureau,  has  been  made 
chief  at  Omaha,  and  Joseph  Rawlings, 
former  Springfield  State  Register  re¬ 
porter  lately  at  Omaha,  has  been  trans¬ 
ferred  to  New  Mexico. 


HOLDING  NEW  POSTS 


of  the  New  Work  World,  has  returned 

to  New  York  after  a  month  in  Europe.  _  CQ"™)  Reporter,  to  editor 


Ed  E.  Herwig  has  resigned  as  night 
news  editor  of  the  Detroit  News  to  as¬ 
sume  the  editorship  of  the  Lansing 
Capital-News,  recently  purchased  by 
Basil  Brewer,  former  publisher  of  the 
Omaha  Bee.  Mr.  Herwig  formerly  was 
with  the  Clei'eland  Plcun-DeaJer,  for 
several  years  with  the  Scripps-Howard 
papers  in  Qeveland  and  Youngstown,  O., 
and  with  the  International  News  Service 
in  New  York  City.  He  is  succeeded  on 
the  Detroit  News  by  Wallace  Cady,  here¬ 
tofore  afternoon  news  editor. 

Edward  Lannigan,  legislative  reporter 
‘^•■.the  Trenton  Times,  has  resigned  his 
position  to  devote  his  entire  time  as  cor¬ 
espondent  for  several  large  newsgather- 
“>8  organizations. 

Fred  Gaiser,  staff  artist  of  the  Trenton 
Times,  has  bem  ill  for  several  weeks. 
Qtarles  C.  Hansbury,  of  Mt.  Holly, 


sea 

Stillwater  (Okla.)  Advance  Democrat. 

Robert  W.  Akers,  reporter,  from 
Topeka  State  Journal,  to  San  Antonio 
Evening  News. 

Kenneth  Wendler,  from,  Houston  Dis¬ 
patch,  to  re-write  man,  San  Antonio 
Light. 

Myron  Depeu,  from  Houston  Press,  to 
San  Antonio  Light. 

Paul  Grimes,  copy  desk,  Chicago  Dculy 
News,  to  copy  desk,  Chicago  Dcnly 
Journal. 


MARRIAGES 

pAUL  KENDRICKEN  THOMAS, 
New  York  Herald  Tribune  financial 
advertising  department,  to  Miss  Mary 
Cassandra  Funk,  daughter  of  Hon.  Frank 
Funk  of  Bloomington,  Ill.,  in  Washing¬ 
ton,  D.  C.,  June  2. 


^Ttie  PittsburgK  Post 
has  signed  a  contract 
for  tKe  Haskin  service 
for  one  ^Jear.  .  .  . 


HADLEY  PARTNER  OF  ELSER 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


‘The  The  Russian  government  has  ordered  -  ,  ,  Hadlev  for  two  vears  assod 
,tat  Unme’s  to  ^  Sf  Eli?:  J,  V?!::  SS 

simiUr  artill.s,’but  Lybe  they  worfd 

allow  a  manufacturer  of  dynamite  bombs  _ ^ _ :J 

the  privuege.-z.e.ee,-.  Fre.  Press. 

-  owner- 

Science  has  found  the  midnight  kiss  the  ship  of  the  syn- 
safest,  although  young  suitors  should  be  dicate.  Mr.  El- 
well  on  their  way  home  by  that  hour. —  ser  previously 
Terre  Haute  Star.  owned  the  Met- 

_  ropolitan 

The  most  ominous  prospect  of  all  in 
Wa^ington  is  the  possibility  that  Con-  assistant 

gress  may  not  adjourn.— Dcfrotf  Free  „  assisiani 
p  managing  edi- 

_  tor  the  New 

York  Globe  and 

Ex-Congressman  Herrick  of  Okla-  ^n  charge  of 

homa  says  he  is  going  to  rock  the  Nation  features  and  de-  Else*,  J*. 

revelations  of  what  goes  on  in  partments  when 
‘The  Washington  politics.  The  Nation  is  he  resigned  to  join  the  Metropolitan. 

“The  being  rocked  that  if  the  motion  This  was  the  year  before  the  sale  of  the 

-ench  stopped  it  mi^t  wake  up  and  cry. —  Globe.  Previously  Mr.  Hadely  had  been 

any,”  Clex'eland  Plain  Dealer.  city  editor  of  the  5u*i. 

the  -  It  was  while  they  were  both  reporters 

Governor  Pinchot  says  the  vote  against  tlut  the 

him  does  not  “represent  the  heart  of  “ 

Pennsylvania."  From  the  kick  in  it,  per-  ^r.  Elser  had  previously  b^  a 

haps  it  represented  the  sole  of  Pem^l-  “J  Evening  Sun  at  p,  but  had 
^a^is,.-Columbia  (S.  C.)  Record.  college,  rejoicing  the  Etvnmg 

edi-  '  ^  Suns  staff  after  taking  his  A.B.  degree 

at  Cornell. 

The  Champaign  (III.)  News-Gazette,  Senator  Hein’s  ^hting  sjfyle  is  strirtly  Mr.  Hadley 
page  rotogravure  section,  depicting  jdant  A  la  bam. — Columbia  ( S.  C.)  Record.  is  a  graduate  of 

id  personnel  of  the  Pepsin  Syrup  Com-  Building  a  character  is  a  hard  job,  but  Stanford.  At 
my,  which  is  observing  its  25th  anni-  at  least  it  saves  the  trouble  of  thinking  Stanford  he  was 
:rsary.  up  alibis. — Vancouver  Sun.  editor  of  both 


T  UCILE  VAN  SLYKE  has  just  signed  Sol  Hess,  cartoonist,  who  draws 

a  contract  with  the  Bell  Syndicate,  Nebs,”  a  comic  strip  for  the  Bell  Syndi-  _ _ 

New  York,  and  will  write  seriaJ  stories  cate.  New  York,  recently  offered  a  $150  advertise 
for  them.  Her  watch  to  the  reader  who  would  suggest 

- - n  first,  entitled  the  best  name  for  a  well  water  he  was 

“WEat  Every  featuring.  Within  three  weeks,  200,000 
Widow  Knows”  letters  in  reply  reached  the  Bell  Syndi- 
is  ready  for  im-  cate  office.  An  extra  force  of  six  clerks 
mediate  release,  had  to  be  engaged.  Hess  was  forced  to 
It  will  run  for  12  demate  two  watches,  two  persons  sug- 
weeks  daily,  six  gesting  the  winning  name,  “Knox- Age,” 


Lucile  Van  Slykx 


SPECIAL  EDITIONS 


E.  J.  Hadley 


STRAIGHT 
UNIT” 

DECUPLE  NEWSPAPER  PRESS 


The  SCOTT 


using  five  rolls  of  paper  w'ith  underneath  feed  and  Jones  Tension 
Index.  It  doubles  the  space  in  your  press  room.  It  is  also  built 
with  floor  fed  rolls,  if  desired. 


NEW  PUBUCATIONS 

fa  ORTH  KANSAS  CITY  (MO.) 

NEWS,  has  been  incorporated  by 
the  following :  Charles  R.  Bin^iam, 
Mabel  Carlyle  McCammon,  Leo  Shaw, 
B.  B.  Bingham  and  Russell  Ray,  with 
capital  stock  of  $25,000. 


WE  ALSO  BUILD  “MULTI-UNIT”  PRESSES 


Reginald  Sweetland’s  “Fools  Crossing,’ 
a  short  story,  will  be  released  to  news¬ 
papers  by  the  Chicago  Tribune  News¬ 
paper  Syndicate  June  29. 


WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

CHICAGO  NEW  YORK 

1441  Monadnock  Block  1457  Broadway,  at  42nd  Street 


burlesque. 
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INDUSTRIAL  SUPREMACY 

of  NEW  ENGLAND 


The  real  facts  indicate  that  New  England  continues  in  industrial  supremacy  and 
shows  an  increase  in  every  statistical  head. 


No.  of  establishments,  25,528  Per  cent 

No.  persons  engaged  in  manufactures,  1,535,033  Per  cent 
No.  wage  earners,  1,351,761  Per-  cent 

Capital  invested  in  manufacturing,  $5,758,137,000  Per.  cent 
Amount  wages  paid  in  industrial  plants,  $1,436,435,000 

Per  cent 

Value  of  manufactured  product,  $7,183,070,000  Per  cent 
Value  added  by  manufacture,  $3,231,161,000  Per  cent 


of 

increase 

1.2 

of 

increase 

21.0 

of 

increase 

18.8 

of 

increase 

96.0 

of 

increase 

138. 

of 

increase 

145. 

of 

increase 

154. 

These  New  England  states  having  but  seven  per  cent  of  the  total  population  of 
the  country  have  ten  per  cent  of  the  income  of  all  states.  Income  tax  returns  total 
ten  per  cent  of  total  number. 

The  per  capita  income  tax  paid  is  $9.90,  nearly  50%  more  than  the  average  for 
the  country.  .  ' 

You  can  absorb  to  yourself  a  fair  share  of  New  England’s  orders  by  familiariz¬ 
ing  its  two  million  newspaper  readers  with  your  name  and  the  merits  of  your 
goods  through  these  dailies. 


These  dailies  mean  leadership.  Use  them  regularly. 
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HAL  HNK  EHES 


Advertising  Manager  of  N.  Y.  World 
Had  Been  Ill  Four  Months 

Harold  (“Hal”)  Fink,  advertising 
manager  of  the  New  York  World  died 
Tuesday  of  this  week  in  New  York,  fol¬ 
lowing  an  illness 
which  started  last 
March. 

All  his  life  he 
had  spent  in  daily 
newsi^per  work. 

At  his  death,  he 
was  vice-president 
in  charge  of  New 
York  State  of  the 
.Association  o  f 
Newspaper  Ad¬ 
vertising  Execu¬ 
tives,  to  which  he 
was  appointed 
last  .August. 

His  home  was  Hal  Fink 

in  Pittsburgh.  For 

12  years  he  was  with  the  Qover  Leaf 
newspapers,  5  of  which  were  spent  in 
traveling  the  foreign  field  from  the  Chi¬ 
cago  office.  Then  he  was  with  the  Oma¬ 
ha  Bee  and  the  Omaha  News  as  adver¬ 
tising  manager,  later  becoming  business 
manager  of  the  Sioux  City  News  and 
the  Indianapolis  Sun. 

Until  Dec.  1,  1915,  he  was  business 
manager  of  the  Duluth  News-Tribune, 
when  he  came  to  New  York  to  become 
advertising  manager  of  the  New  York 
Evening  Mail. 

Remaining  with  the  Mail  2  years,  he 
resigned  and  after  a  lapse  of  a  few 
months  was  appointed  advertising  man¬ 
ager  of  the  New  York  Herald.  He  came 
to  the  World  from  the  Herald.  On  the 
World  he  succeeded  the  late  (jrorge 
Larke,  with  whom  he  had  been  associated 
on  the  Mail  during  the  war  years  and  cm 
the  Indianapolis  Sun. 

Funeral  services  were  held  Thursday  at 
the  Campbell  Funeral  Church,  New  York, 
and  were  attended  by  a  large  delegation 
from  the  World.  Burial  was  at  Latrobe, 
Pa. 


Cl^bfhtary 


FR.^NK  .A.  WixN,  for  many  years  an 
employe  of  the  Boston  Transcript,  died 
recently  in  Woburn,  Mass.  He  became 
associated  with  the  Transcript  Sept.  16, 
1868,  and  was  one  of  the  last  of.  the 
group  which  was  with  the  paper  at  the 
time  of  the  Boston  fire. 

John  .Armstrong  MacKelvie,  editor 
since  1893  of  the  Vernon  (B.  C.)  News, 
and  member  of  Parliament  for  Yale  since 
1920,  died  suddenly  at  Ottawa,  June  4. 
He  was  born  in  St.  John,  N.  B.,  in  1865, 
going  west  in  1883. 

Emil  Schmied,  64,  is  dead  in  Chicago. 
From  1887  to  1900  he  was  first  with  the 
Duluth  Times,  then  business  manager  of 
the  old  Duluth  Daily  News  and  finally 
publisher  of  the  Herald  before  Col.  A. 
C.  Weiss  bought  the  latter. 

Dwight  B.  Breed,  71,  secretary- 
treasurer  of  the  Freeport  (III.)  Stand¬ 
ard-Journal,  died  June  3. 

John  Joseph  Strong.  80.  for  the  last 
14  years,  employed  in  the  composing 
room  of  the  Boston  Globe,  died  in  Bos¬ 


ton.  June  5.  He  came  to  Boston  from 
the  ProzHdence  Journal. 

Marx  Kahn,  45,  former  sjmrting 
editor,  San  Antonio  Express,  died  at 
Baton  Rouge,  La.,  June  2.  Kahn  was 
a  New  Orleans  Item  reporter  before  he 
went  to  San  Antonio.  Later  he  was 
sporting  editor  of  the  Fort  Worth 
Record  and  on  the  staff  of  the  Sporting 
News,  St.  Louis.  He  was  in  publicity 
work  at  Baton  Rouge. 

William  F.  Axtman,  chief  financial 
editor  of  the  Los  Angeles  Examiner, 
died  last  week  in  South  Pasadena,  Cal. 

Eugene  .A.  Hall,  74,  for  many  years 
editor  and  publisher  of  the  Henderson 
County  Journal,  Oquawka,  Ill.,  died  June 
3  in  Macomb.  He  had  retired  a  year 
ago.  He  established  the  Henderson 
County  Journal  in  1872,  continuing  in 
control,  except  for  a  short  time,  until 
last  year.  A  stepson,  Ray  Brcmking,  is 
now  publisher. 

Gertrude  M.  Kemble,  a  member  of  the 
advertising  staff  of  the  Buffalo  Courier 
and  Enquirer  for  the  past  5  years,  died 
suddenly  following  an  operation. 

Georcm;  W.  Hoffman,  formerly  man¬ 
ager  of  the  Buffalo  Courier  Company, 
died  recently  in  his  home  after  a  short 
illness. 

Sebastian  Lunghino,  79.  owner  of  the 
Buffalo  (N.  Y.)  Italian  Daily  Courier, 
died  at  his  home  in  Buffalo  recently. 

Charles  McNay,  one  time  city  editor 
of  the  United  Press.  New  A'ork,  died  this 
week  in  a  New  York  hospital. 

Hugh  J.  Beihne,  55,  of  the  editorial 
staff  of  the  New  York  World  died  sud¬ 
denly  at  his  home  in  Eltingville,  S.  I.. 
June  9.  Before  coming  to  the  World  he 
had  been  for  25  years  on  the  staff  of  the 
New  York  He  redd. 

Harry  S.  Brooks,  72.  founder  of  the 
Elmira  (N.  Y.)  Telegram,  died  in 

Elmira  June  9.  He  had  sold  his  news¬ 
paper  interests  3  years  ago.  He  was 
secretary  and  news  editor  of  the  Elmira 
Gazette  under  the  ownership  of  David 
B.  Hill.  In  1879  he  started  the  Elmira 
Telegram,  a  Sunday  newspaper,  and 
edited  it  for  42  years.  He  also  inaugu¬ 
rated  the  Harrisburg  (Pa.)  Telegram. 
and  the  Albany  Telegram,  disposing  of 
both  30  years  ago. 

Joseph  Wild,  68,  for  many  years  editor 
and  publisher  of  the  Springfield  (Ill.) 
.Vokomis  Free  Press  Gazette  and  the 
Deutsche  Americana,  died  June  9. 

Crasts  W.  Higgins,  for  23  years  editor 
of  the  Golfer's  Magazine,  died  June  9  in 
Chicago. 

.Albert  J.  Marks,  one  of  the  founders 
of  the  Acorn  Advertising  Agency  of  New 
A'ork  and  Philadelphia,  died  in  .Atlantic 
City  this  week. 

Charles  B.  Oldham,  68,  for  20  years 
capital  correspondent  on  the  Kansas  City 
Star,  and  for  St.  Louis  newspapers,  died 
at  Jefferson  City,  Mo.,  recently. 


N.E.A.  STOPS  TOUR  FOR 
BRONSON  FUNERAL 


INTERTYPE 

Standardized  and  interchangeable  typesetting  machines 
for  all  composition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condense*!,  on  -lugs  'ip 
to  42  ems  wide.  See  our  full  page  next  week. 

INTERTYPE  CORPORATION 

General  Offices:  805  Teraainal  BaiUiag,  Brooklyn,  N.  Y. 


Editor  Honored  Two  Weeks  Ago  by 
Fellows  on  His  Deathbed — 

Had  Long  Career  as 
Newspaper  Man 


Since  moving  to  El  Reno  a  few  years  ^ 
ago,  Mr.  Bronson  had  created  a  imique 
adjunct  to  his  newspaper  plant — a 
museum  and  rest-club-committee  room 
open  for  public  use. 

The  American,  the  Bronson-iNichols 
paper  was  awarded  a  silver  loving  cup 
at  the  recent  N.  E.  A.  convention  for 
having  the  year’s  best  front-page  makeup. 


E.  S.  Bronson 


Death  beckoned  to  Edgar  S.  Bronson 
at  his  home  in  El  Reno,  Okla.,  as  mem¬ 
bers  of  the  National  Editorial  Associa¬ 
tion  which 
elected  him  presi¬ 
dent  two  weeks 
ag;o,  neared  Okla¬ 
homa,  returning 
from  a  week 
spent  as  guest  of 
the  Mexican  gov¬ 
ernment. 

Entertainment 
features  planned 
for  the  ^itorial 
party  were  can- 
cell^  in  order 
that  all  might 
attend  the  funer¬ 
al  services  in  El 
Reno  Sunday 
afternoon,  June  8. 

Mr.  Bronson,  editor  of  the  El  Reno 
.American,  was  on  his  death-bed  when 
the  N.  E.  A.  honored  him  by  its  choice 
for  the  presidency.  The  following  day, 
the  Oklahoma  Press  Association  paid 
him  similar  tribute. 

George  W.  Marble  of  Fort  Scott, 
Kan.,  re-elected  to  the  vice-presidency  of 
the  national  association,  automatically 
succeeds  to  the  presidency. 

Mr.  Bronson  was  bom  on  a  farm  near 
Edina,  Knox  County,  Mo.,  December  2, 
1858.  His  parents  moved  to  Kentucky 
in  his  early  youth  and  it  was  while 
working  his  way  through  Pendleton 
-Academy,  Falmouth,  Ky.,  that  he  learned 
the  printer’s  trade  in  the  plant  of  the 
Falmouth  Independent. 

Later  young  Bronson  did  reportorial 
work  on  the  Cincinnati  Enquirer,  the 
Louisville  Courier- Journal  and  St.  Louis 
G  lobe-Democrat. 

At  one  time,  associated  with  Charles 
D.  Morris,  former  owner  of  the  St. 
Joseph  (Mo.)  Gazette,  he  owned  the 
Trenton  (Mo.)  Tribune. 

In  1900  Mr.  Bronson  was  sent  to 
Oklahoma  City  as  a  staff  correspondent 
for  the  Kansas  City  Star  and  Times. 
Two  years  later,  in  company  with  N.  A. 
Nichols, — ^his  partner  until  death — and  a 
group  of  other  Trenton,  (Mo.)  folk,  he 
founded  the  town  of  Thomas  in  south¬ 
western  Oklahoma  and  established  the 
Thomas  Tribune  in  a  tent. 

Through  the  necessary  practice  of 
trading  with  the  Indians,  Mr.  Bronson 
started  a  collection  of  curios  which  has 
grown  to  one  of  the  largest  in  the  United 
States. 


NEWS  STUDENTS  TO  TOUR 


University  of  Missouri  School  Will 
Take  Party  on  Long  Trip 

Nebraska,  Iowa  and  South  Dakota 
will  be  visited  on  the  annual  field  trip 
of  the  School  of  Journalism  of  the  Uni¬ 
versity  of  Missouri,  from  June  8  to 
-August  2. 

The  men’s  trip,  which  will  leave 
Columbia  when  the  girls  return  on  July 
7,  will  go  to  Kansas  City  and  St.  Joseph 
and  thence  to  Council  Bluffs  (la.)  and 
Omaha  (Neb.).  From  there  the  party 
will  go  to  Sioux  City  and  into  South 
Dakota. 

The  trip  was  established  last  year  by 
Dean  Walter  Williams.  Students  pay 
their  own  expenses  and  are  required  to 
send  stories  daily  to  one  or  more  metro¬ 
politan  dailies. 


Rate*  Rise  in  Cedar  Rapids 

The  Cedar  Rapids  Gazette,  which 
maintained  its  $S  a  year  carrier  sub¬ 
scription  rate  through  war-times,  this 
week  raised  the  rate  in  Cedar  Rapids, 
Kenwood  Park  and  Marion  to  $7.80  a 
year,  or,  if  paid  in  advance,  $7.  -An¬ 
nouncement  of  the  increase  pointed  out 
that  since  1914  print  paper  costs  have 
doubled,  news  service  cost  increased  553 
per  cent  and  engravings  expense  is  366 
per  cent  higher,  while  special  features 
represented  an  increased  cost  of  794  per 
cent.  Carrier  service,  even,  has  gone  up 
162  per  cent. 


180  Newspapers  Assist  Motor  Body 

National  -Automobile  Chamber  of  Com¬ 
merce,  New  York,  now  reports  180  news¬ 
papers  in  47  states  are  assisting  them  in 
their  survey  of  motor  vehicle  fatalities. 
These  newspapers  regi.stered  472  motor 
fatalities  for  -April,  making  a  total  of 
1,332  for  the  first  4  months  of  this  year. 


NORWEGIAN 

NEWSPRINT 


Prompt  shipments 


Inquiries  solicited 


NORWEGIAN  PAPER  MILLS  AGENCY 

INCORPORATED 

33  West  42nd  Street  New  York  City 

Telephone  Penn.  7443 


Oklahoma  Daily  Plan*  New  Home 

Robert  Bellatti,  editor  of  the  Blackwell 
(Okla.)  Tribune,  announces  plans  for 
erection  of  a  modern  two-story  home  for 
his  newspaper.  It  is  thought  the  new 
structure  will  be  ready  this  year. 


Hearst  Boston  Writers  to  Marry 

Hinson  Evart  Stiles,  headline  writer 
for  the  Boston  Doily  Advertiser,  filed 
intentions  at  City  Hall,  June  4,  to  marry 
Miss  Olga  E.  Seydel,  society  editor  of 
the  Boston  American.  Miss  Seydel 
writes  under  the  name  of  Betty  Alden. 


Sir  Charles  Edits  Advertising  News 

Sir  Charles  Higham,  British  advertis¬ 
ing  agent,  is  editing  “.Advertising  News,” 
a  magazine  which  he  proposes  to  issue 
periodically. 
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ASSOCIATIONS  AND  CLUBS 

QIX-POINT  LEAGUE  OF  NEW 
^  YORK  last  week  elected  officers, 
Joseph  F.  Finley,  of  Story,  Brooks  & 
Finley,  being  re-elected  president;  F.  P. 
Motz,  of  John  M.  Branham  Company, 
was  named  vice-president;  W.  D.  Ward, 
treasurer,  and  M.  P.  Linn,  of  the  S.  C. 
^kwith  Special  Agency,  secretary.  On 
the  executive  committee  are :  R.  R. 
Mulligan,  George  R.  Katz,  John  Budd. 
H.  G.  Halsted,  John  O’Mara,  F.  St. 
John  Richards,  W.  H.  Lawrence,  M.  D. 
Hunton.  G.  A.  Riley,  and  A.  VV'.  How¬ 
land.  T.  E.  Conklin  was  elected  to 
represent  the  League  in  the  A.  N.  P.  A. 
Bureau  of  Advertising. 

Arkansas  Press  Association  will 
hold  its  52d  annual  convention  in  Fay¬ 
etteville  June  19,  20  and  21.  H.  M. 
Jackson,  Marianna  Courier-Index,  first 
vice-president,  is  slated  to  succeed  Frank 
E.  Robins,  Comivy  Log  Cabin  Democrat, 
as  president. 

Denver  Women’s  Press  Club  elected 
Mrs.  John  E.  Hayes  president  and  other 
officers  as  follows;  Mrs.  Dean  Clark, 
first  vice-president;  Mrs.  Hamlet  Barry 
second  vice-president ;  Mrs.  John  Steele, 
third  vice-president;  Mrs.  Frank  J.  Mc- 
Eniry,  treasurer ;  Miss  Margaret  Harvey, 
auditor;  Mrs.  Qaire  Pitcher,  recording 
secretary ;  Mrs.  Samuel  Harrison,  as¬ 
sistant  recording  secretary;  Mrs.  Evelyn 
Valentin,  corresponding  secretary ;  Mrs. 
James  Milroy,  assistant  corresponding 
secretary;  Mrs.  W.  D.  Latshaw,  his¬ 
torian. 

Kansas  City  Star  Editorial  Alumni 
Association  held  a  “field  day”  re¬ 
cently  at  the  home  of  Mr.  and  Mrs. 
George  T.  Bye  near  New  Canaan,  Conn. 

Fresno  Advertising  Club  elected 
Harry  Gregory,  business  manager  of  the 
Fresno  Republican,  president.  Gregory 
for  his  work  as  general  chairman  of  the 
recent  Pacific  Coast  .Advertising  Clubs 
.Association  meeting  in  Fresno  was  pre¬ 
sented  with  a  pair  of  cuff  links.  Le  Roy 
Carroll  was  elected  vice-president. 
Other  officers  elected  included,  Herbert 
Cayford,  secretary ;  Arthur  Bradford, 
treasurer ;  board  of  directors,  Charles 
.Adams,  J.  U.  Berry,  Victor  Wallace, 
Gordon  Blade  and  Eilef  Rue. 

Rotary  Club  of  the  National  Edi¬ 
torial  Association  has  been  formed 
with  officers  reported  as  follows ;  Shelton 

M.  Saufley  of  Richmond,  Va.,  president; 
Charles  Beeson,  Winchester,  Ind. ;  secre¬ 
tary,  and  Raymond  B.  Nunnery,  Chick- 
asha,  Qkla.,  sergeant-at-arms  and  press 
representative.  The  club  will  meet  only 
once  a  year— on  the  special  trips  of  the 

N.  E.  -A.  The  1925  meeting,  therefore, 
may  be  held  in  Spain. 

Davenport  Ad  Club  has  been  in¬ 
corporated  as  the  Advertisers’  Club  of 
•  Davenport.  Present  officers  and  direc¬ 
tors  are  listed  as  incorporators.  Victor 
Martin  is  president  and  Luther  Frauzen. 
secretary. 

Cleveland  Advertising  Club  has 
elected  Thomas  V.  Hendricks,  presi¬ 
dent  for  the  current  year,  succeeding 
George  A.  Rutherford.  He  is  adver¬ 
tising  manager  of  the  A.  L.  Englander 
Motor  Company. 

Wichita  (Kan.)  Press  Club  has  been 
organiz^  and  Harry  E.  Harrin^on  elect¬ 
ed  president.  Emerson  G.  Smith  of  the 
ll'ichita  Eagle  is  secretary. 

Women’s  Advertising  Club  of  Chi¬ 
cago  has  elected  Miss  Laura  .Alta 
Johnson  president.  Miss  Lois  Don¬ 
aldson  is  recording  secretary;  Miss 
Marguerite  Heinrichs,  corresponding 
secretary,  and  Miss  Ora  Johnson, 
treasurer. 

Business  Editors’  Association  of 
Chicago  elected  Paul  I.  .Aldrich  of  the 
National  Pro^nsioner,  chairman ;  John 
Cronin  of  Mill  Supply  is  secretary- 
treasurer. 

New  Daily  for  Niles,  Ohio 

Herman  E.  Harner  is  general  manager 
of  the  Niles  (O.)  Daily  Times,  a  new 
newspaper  which  will  start  publication 
the  last  week  of  June. 


Weekly  Enters  Daily  Field 

.After  an  existence  of  68  years  as  a 
weekly  newspaper  the  Greenville  (Mich.) 
Independent  has  changed  to  the  Indepen¬ 
dent  Daily  News,  and  is  furnishing 
Greenville  with  leased  wire  service  for 
the  first  time  in  its  history.  There  are 
now  two  dailies  in  the  town,  the  other 
being  the  Grehwille  Call,  published  by 
W.  B.  Wells.  The  new  Independent 
Daily  News  is  edited  by  Frederic  H. 
Goodrich,  who  for  the  past  two  and  one- 
half  years  has  been  editor  of  the  weekly 
Independent.  He  was  formerly  with  the 
Albion  (Mich.)  Ei-ening  Recorder. 

Newspaper  Men  Launch  Magazine 

The  Bronx  Review,  a  new  monthly 
magazine,  devoted  to  the  progress  of  the 
Bronx,  New  York  City,  appeared  June  2. 
.A.  H.  Levitt,  formerly  of  the  editorial 
staff  of  the  Clez’eland  Plain  Dealer,  is 
editor ;  J.  M.  Klein,  formerly  with  the 
Boston  T ranscript,  is  managing  editor ; 
Christie  Brooks,  former  city  editor  of  the 
Bronxonian,  Consuelo  Coulter  and  Dcm 
Greymore  are  the  associate  editors. 
Lester  Schlessinger,  formerly  with  the 
New  York  Daily  News  is  advertising 
director  and  Anthony  Owen  Bird,  for¬ 
merly  with  the  McFadden  Publications, 
circulation  manager. 

Dispatch  Company  Appeals 

Refused  registration  as  a  dealer  in 
securities  under  the  “blue  sky”  law  of 
Pennsylvania,  the  Daily  Dispatch  Pub¬ 
lishing  Company  of  Pittsburgh  filed  an 
appeal  in  the  Dauphin  County  Courts  for 
reversal  of  the  decision  of  the  State 
Banking  Department,  which  declined  to 
grant  the  company  a  permit  to  sell  stock. 
It  is  contended  that  the  refusal  was  not 
a  decision  of  the  Secretary  of  Banking, 
as  required  by  law,  but  was  made  by  a 
deputy.  The  Daily  Dispatch  Publishing 
Company  was  incorporate  in  April,  1923, 
and  is  seeking  to  dispose  of  300,000  shares 
of  stock  at  $5  each,  fixing  a  maximum 
commission  of  12^^  per  cent. 

Light  Firm  Introduces  Employes 

To  promote  better  acquaintance  between 
the  personnel  of  the  Peoples’  Light  Com¬ 
pany  and  the  Davenport  (la.)  public. 
General  Manager  C.  N.  Chubb  this  week 
began  a  series  of  advertisements  buil; 
around  some  member  of  the  organiza¬ 
tion.  A  photograph  of  the  person,  a 
story  of  the  position  occupied  arid  a  para¬ 
graph  of  his  duties,  length  of  service 
and  bit  of  personal  history  are  utilized. 
This  new  weekly  series  will  supplant  the 
personal  letters  from  individuals  of  the 
corporation  to  the  public,  which  has 
been  notably  successful. 

New  Type  Retail  Ad  Appears 

The  Golden  Rule,  a  St.  Paul  depart¬ 
ment  store,  is  running  in  the  local  dailies 
full  page  copy  on  “Creative  Merchandis¬ 
ing.”  "Phe  ads  appear  at  intervals  of 
several  days.  Each  carries  an  essay 
written  especially  for  the  page  by  some 
well-known  writer  and  is  bordered  by 
illustrations  showing  the  advance  in  busi¬ 
ness  methods,  in  this  and  old-world  coun¬ 
tries.  .Among  the  writers  contributing 
are  Richard  Burton,  poet  and  professor  of 
Engli.sh  literature  at  the  Uvinersity  of 
Minnesota;  Miss  Frances  Boardman.  dra¬ 
matic  and  music  critic;  and  George  B. 
Woods,  professor  of  English  in  Carleton 
college. 

Cleveland  Has  Woman  Sports  Writer 

Mrs.  Ross  Tenney,  widow  of  the  late 
sporting  editor  of  the  Cleveland  Press, 
has  taken  up  the  work  her  husband 
carried  forward  for  several  years  and  her 
ba.sehall  stories  of  big  league  games  are 
proving  interesting  to  fans.  Mrs.  Tenney 
usually  went  with  her  husband  to  the 
games  and  learned  to  score  as  well  as  he 
could.  She  was  his  companion  on  all  his 
trips  with  the  big  league  teams. 

'Merchandising  the  Indianapolis  Radius’ 

“Merchandising  the  Indianapolis 
Radius.”  a  new  book  surveying  the 
Indianapolis  market  has  just  come  from 
the  presses  of  the  Indianapolis  News, 
Frank  T.  Carrolls,  advertising  manager. 


APRIL 

IS  A  RECORD 
BREAKER 

During  the  Month  of  April 
The  ALTOONA  MIRROR 

published  1,101,952  lines  of 
paid  advertising,  an  increase  of 
241,052  lines  over  April,  1923. 

There  must  be  a  cause  for  this 
wonderful  gain.  Local  mer- 
chants  say  it’s  the  pulling 
power  and  Reader  Confidence. 

To  convince  yourself  of  this 
fact,  write  to  any  merchant  in 
Altoona  and  asK  him  why  the 
advertisers  used  229,124  lines 
more  in  April,  1924,  than  in 
April.  1923. 

27,435 

Subscribers 

buy  the  Altoona  Mirror  be¬ 
cause  they  want  to  read  it.  No 
inducement  has  ever  been 
offered  other  than  a  good, 
clean,  “spicy”  newspaper. 

There  is  no  better  medium  in 
central  Pennsylvania  for  na¬ 
tional  advertisers.  Nor  is 
there  a  more  prosperous  town 
in  the  State. 

Net  Paid  Circulation 
for  April  27,435 
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BUSINESS  DIRECT 


SMALL  CITY  NEWS  MEN  WIN  TRIBUTE 
FROM  WHITE,  PUUTZER  WINNER 


intended  to  cultivate.  Poe’s  influence  is  ‘Til  give  you  a  job,”  said  Brazier,  and  a 
uppermost,  it  seems,  and  he  plans  to  con-  let  the  young  reporter  into  the  inside  story  2 
centrate  on  the  short-story.  of  a  contemplated  I.  W.  W.  invasion  ofi  C 

“But  Hell’s  Fire!”,  he  awed  me  once  the  northwest  timber  lands.  Whited' 
more,  “I  dashed  off  a  poem  on  Woodrow  listened  carefully  and  learned  all  about  ^ 
Wilson  to  catch  an  edition  just  after  his  the  planned  I.  W.  W.  sabotage  campaign 
death  was  announced.  Think  of  that!  — all  the  intimate  details. 

And  Mrs.  Wilson  acknowledged  it,  too.”  After  obtaining  a  complete  story, 
Althoi^h  inclined  towards  confidence  White  went  back  to  the  Chronicle,  wrote®: 
today,  there  was  a  time.  White  revealed,  it,  and  turned  it  over  to  the  city  editor.'®' 
when  he  n^ed  the'  pressure  of  his  “girl-  That  gentleman  sprang  from  his  chakJK 
wife’s”  will  to  advance  the  spark  and  and  rushed  down  to  the  press  room,  with-^^ 
start  him  chugging  down  life’s  road.  out  saying  a  word.  -  '  ^ 

“I  was  a  country  printer  in  Davenport,  White  waited  for  the  newspaper  to  come  • 
Washington,”  he  said.  “My  wife  believed  from  the  presses  and  looked  for  his  story,  i 
I  could  write,  when  I  wasn’t  quite  sure.  He  says  he  began  at  the  back  page  and 

She  urged  me  to  get  work  ui^tairs.  We  worked  through  towards  the  front.  He  | 

iTOved  to  Spokane.  There,  in  fact,  she  was  about  to  give  up  in  despair  when  1* .  i 
literally  led  me  by  the  hand  up  the  found  it  the  biggest  story  on  page  one.  ; 

elevator  and  to  the  city  editor’s  desk,  of  After  telling  of  thrills  he  experienced. 

Spokane  Chronicle.  while  reporter  at  Boise,  Idaho,  when  Ik 

“  ‘Here,’  she  told  him,  ‘is  my  husband,  covered  a  riot  on  the  capitol  steps.  White 
He  wants  a  job.’  came  to  his  prize  winning  story  abort 

“I  got  it.”  the  eclipse  of  the  sun,  written  for  the*; 

White  s  first  day  on  the  Chronicle  was  San  Diego  namesake  of  Old  Sol. 
a  thriller.  In  'Davenport,  he  had  spent  “I  wrote  it  hurriedly,  between  edi- 
part  time  ^gathering  personals.  He  tions,”  he  said.  “Of  course  I  had  spent 
thought  that’s  what  he  was  suppos^  to  several  days  beforehand  studying  astro*, 
do  on  the  larger  city  daily.  He  visited  omy  in  the  public  library, 
the  railway  depot  and  gathered  together  “A  hardboiled  former  New  York  newK 
200  personals,  rushed  them  into  the  office,  paper  man  on  the  desk  didn’t  like  it  at 
Buying  the  early  editions,  he  found  they  all.  He  wanted  it  written  in  bulletm. 
w^  not  used,  so  gave  that  up.  style  and  said  so.  But  the  editor  insisted 

He  continued  wandering  about  town,  that  it  should  be  run  as  I  wrote  it. 
wondering  where  he  could  find  news.  ..when  they  told  me  it  had  won  the 
Finally  he  l^ppened  by  a  dmgy-lookmg  puj^^er  prize,  you  could  have  knocked 
building,  just  as  a  man  was  tossed  from  j^wn  with  a  feather, 
a  doorway  on  his  head.  ....  t  i 

“Perhaps  this  is  a  storv,”  he  thought.  That  isnt  the  best  story  I  have  ever 
He  lingered  nearby  '  written.  I  think  my  best  was  a  feature 

“What’s  it  all  about.”  he  questioned  a  Potters  Field,  San  Diego, 

man,  who,  like  him,  was  watching  two  “f  have  been  knocked  pretty  hard  about 
shaggy  men  who  were  continuing  beating  the  eclipse  story,  in  the  east.  People 
the  unfortunate  fellow  who  liad  caress^  want  to  know  what  public  service  it  per- 
the  pavement  with  his  head.  This  man.  formed.  And  the  only  answer  I  can  give 
White  later  found  out  was  William  them  is  that  any  newspaper  story  which 
Brazier,  close  friend  of  Big  Bill  Hay-  makes  readers  look  outwards  from  thein- 
wood.  of  I.  W.  W.  fame.  selves,  lifts  them  out  of  the  terrible  d^- 

“Who  are  you?”  Brazier  wanted  to  drums  of  life,  performs  a  public  service.” 
know.  .•\nd  he  added,  naively: 

White  was  asham«id  of  his  efforts  as  re-  “The  San  Diego  public  library  since  the 
porter,  so  told  him  he  was  a.  printer  from  story  was  printed  has  been  kept  busy  sup- 
Davenport  looking  for  a  job.  plying  readers  with  books  on  astronomy.” 


Assistant  Editor  of  San  Diego  Sun  Will  Stick  to  the  West  After 
Visit  to  New  York — Can  Call  Up  the  Mayor  Back  Home 
and  Heal  Marital  Woes — Would  Be  Short  Story  Writer 


By  PHIUP  SCHiJYLER 

CMALL  city  newspaper  men  may  claim  “Just  a  short  time  ago,”  he  recalled, 
an  ardent  booster  in  Magner  White,  punctuating  his  remarks  with  enthusiastic 

of  the  San  Diego  (Cal.)  Sun,  winner  of  expletive,  “I  straightened  out  the  maritial 

this  year’s  $1,(^  prize  for  best  report-  troubles  of  an  elderly  photo^apher  and 
ing,  who  breezed  into  New  York  this  his  wife.  He  wanted  to  use  his  home  as  a 
week,  and,  after  a  few  frenzied  looks,  dark  room.  And  that  annoyed  his  wife 
was  quite  willing  to  breeze  right  out  some,  let  me  tell  you.  She  couldn’t  re- 

again.  cieve  callers  half  the  time  for  fear  of 

“New  York  doesn’t  charm  me  at  all,”  spoiling  hubby’s  negatives, 
he  confessed,  when  the  writer  met  him  “Well,  I  went  over  to  their  house,  and 
near  the  city  desk  of  the  New  York  sitting  down  between  them,  talked  it  all 
World.  He  wanted  to  see  the  wheels  over. 

of  metropolitan  journalism  go  around.  “  ‘See  here,  old  man,’  I  said  to  hubby. 
For  the  first  time  in  his  life,  he  had  come  ‘can’t  you  do  your  developing  at  night?’ 
east  of  the  Mississippi,  escorting  San  “  ‘I  want  my  sleep,’  says  he  obstinately. 

“The  I  turned  to  his  wife.  ‘You  want 
.  r  your  husband  to  get  ahead,  don’t  you?’ 

f  asked  her.  ‘Someday  I’m  sure  he’ll  get 
enough  money  ahead  and  be  able  to  run 
a  fine  big  studio  down  town.  ^  Then  you’ll 
be  proud  of  him,  won’t  you?’ 

“That  soften^  the  womanly  heart. 
SBHy Divorce  was  avoided.  The  photographer 

and  his  wife  are  now  among  the  happiest 
in  San  Diego.” 

And  all  this.  White  is  proud  to 
you,  can  be  accomplished  in  a  small  city, 
V  and  in  a 

]  Yet  despite  his  eagerness  to  sing  pane- 
a  gyrics,  the  San  Diego  newspaper  man 
anxious  to  climb  on  to  larger  fields.  New 

- - - —I  York  or  the  east  will  never  win  him, 

though,  he  insists.  He  could  never  be 
persuaded  to  go  back  on  the  west. 

Since  winning  the  Pulitzer  prize,  he  has 
Diego’s  marble  “King”  to  the  champion-  received  many  flattering  offers, 
slflp  tournament  just  concluded  at  At-  “But  1  intend  to  stick  by  the  people 
lantic  City,  N.  J.  who  have  stuck  by  me,”  he  declared,  re- 

“Newspaper  men  can  have  much  more  ferring  in  emphatic  phrases  to  the 
fun  in  small  cities,  and  learn  much  more.  Scripps-Howard  Newspapers  of  which  the 
“You  can  duplicate  anything  in  the  San  Diego  Sun  is  a  link, 
west  that’s  in  New  York — only  on  a  “They  have  given  me  freedom  of  mind, 
smaller  scale,”  he  continued.  “The  West  and  allowed  me  the  widest  opportunity 
is  so  small  you  can  see  the  wheels  go  for  development  possible.  But  I  expect 
round,  in  politics,  in  business,  in  news-  they  will  transfer  me  to  San  Francisco 
paper  work,  and  everything.”  next  fall.” 

And.  whether  or  not  small  city  journal-  Newspapermen,  White  believes,  go 
istic  experience  is  responsible.  White  has  through  certain  processes  of  development 
been  and  is  a  keen  observer  of  the  so-  similar  to  the  different  college  grades. 

“wheels  of  life.  C^versation  newspaper  freshman.  White 

with  him  ^kes  that  known  shortly.  confronted  byAe  common  dilemma. 

In  the  Pulitzer  prize-winner  this  year  j  writer,  which  would  he  be? 

^e  sees  essen  lally  a  man  ^th  ability  to  ^ 

observe,  to  retain,  and  to  r^ord  his  o^  determined  to  make  a  name  for  himself 

^vations;  a  m^  denied  a  college  ^uca-  .  „  American  literature. 

tiOT  ^d  therefore  all  hungrier  for  painstaking  pa- 

that  elusive  thing  k^wled^  He  hau^^^^  j  ^  ^j,ton,  one  rather  expects  to 

libraries  seeking  fact  information  he  can  " 

use  to  bring  profit  to  his  pen,  not  just  a  i  ••  .  t  j-j  .  i-i  j  t 

mass  of  undigested  wisdom  to  be  used  in  I  ^  discovered  I  didn  t  like  dpk 
passing  a  college  quiz.  work,  he  remembered.  An  editor  has 

His  father  was  a  minister  of  the  South-  so  many  petty  details  to  fret  about.  The 
ern  Baptist  Church  in  Texas.  One  day  a  ^tt  e  of  a  writer  is  internal  entirely, 

book  agent  came  along  and  sold  Dad  while  the  battle  of  an  editor  is  harass- 

Edgar  Allen  Poe’s  complete  works.  ingly  external.’ 

“I  read  every  line  of  those  books,”  Interested,  the  writer  endeavored  to 


Magnar  White 


It’s  More  Fun  To  Cheer 
Because  The  Milk 
Wasn't  Spilt! 


Of  course,  a  good  many  people  seem  to  prefer  spilling 
it — and  having  a  good  cry  afterward.  Even  some  news¬ 
paper  publishers! 


But  not  one  of  them  need  lament  over  the  spilt  milk 
of  summer  classified  advertising  losses — as  long  as  the 
Smith  System  stands  ready  to  turn  them  into  heavy 
gains  hy  Fall. 


Following  a  plan  like  ours  in  a  naturally  dull  season 
might  he  called  striking — not  when— but  until  the  iron 
is  hot.  It’s  also  another  case  of  locking  the  stable  door 
before  the  horse  is  exposed  to  homesickness— not  after¬ 
ward! 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


We  believe  that  the  logic — and  the  financial  possibili¬ 
ties — of  the  situation  will  appeal  to  you.  Write  us 
to-day  for  all  the  information  applicable  to  your  case. 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Connsellort 

Otis  Building  Philadelphia 
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ITEM 


CLEVELAND  CROWDS  HEARD  ELEPHANTS  TRUMPET  OVER 
TIMES’  AUTOMOBILE  RADIO 

(From  the  Cleveland  T^es) 


His  1779  Shares  in  St.  Louis  Star  Vd- 
ued  in  WiD  at  $599,568 

John  C  Roberts,  part  owner  of  the 
St.  Louis  Star,  and  vice-president  of 
the  International  Shoe  Ccnnpany,  left  an 
estate  of  $1,243,503,  it  is  shown  by  the 
inventory  filed  for  probate  last  wedL 
Mr.  Rc^rts  died  April  27. 

The  largest  item  in  the  inventory  con¬ 
sists  of  45  shares  of  preferred  and  1779 
shares  of  common  stock  of  the  Star- 
Chronicle  Publishing  Co.,  which  are 
valued  at  $599,568,  and  bonds  of  the  Star 
company  listed  at  $263,000. 

The  recapitulation  incltxks  stocks 
worth  $830,029.92,  bonds  $263,000,  notes 
$21,729.49,  real  estate  $102,370  and  cash 
$25,95924. 

The  family  home,  “Crest  Haven,”  in 
University  City,  was  bequeathed  to  the 
widow,  and  the  residue  will  be  divided 
equally  among  the  widow  and  two  sons, 
Elzey  M.  and  John  C.  Jr. 


The  highest-priced 
newspaper  in  Dallas — fw 
the  best  of  all  reasons. 


CLEVELAND’S  famous  Public  Square  den.  Jack  Francis,  Henry  Waugh,  Robert  pense,  together  with  the  inaugu 
^  was  packed  with  an  enthusiastic  E.  Livingston,  William  A.  Willis,  H.  A.  continuous  air  mail  service  Iron 
throng  that  listened  in  on  the  conven-  V'ivian,  Donald  MacGregor,  James  lantic  to  the  Pacific, 
tion  bv  radio,  amplified  with  a  public  Loughborough,  Charles  Macauley,  Ed-  “We  approve  all  proper  met 
address  system  of  the  Western  Electric  ward  Staats  Luther,  Edward  Kelly,  An-  the  widest  dissemination  of  inj 
Company.  drew  Ford,  Sylvester  Sullivan,  Joseph  and  to  that  end  favor  the  expedi 

The  party  was  held  under  the  auspices  Fitzgerald,  Daniel  L.  Ryan,  John  J.  Don-  economical  distribution  of  newsp 
of  the  Cleveland  Times.  Ion.  Willis  Holly,  Frederick  Crone,  periodicals. 

The  thousands  on  the  Square  heard  all  Walter  Miller.  Joseph  J.  Johnson.  Frank  “We  commend  the  investigat 
the  speeches  at  the  convention  as  clearly  Robinson,  Theodore  Stitt,  LaBert  St.  condiKted  by  the  Post  Office 
as  the  spectators  in  the  balcony  at  the  Clair,  James  B.  Walker,  Jack  Binns,  ment  to  determine  the  cost  of 
Public  Hall.  Monte  Cutler,  Herbert  Bayard  Swope,  the  different  classes  of  mail  mat 

Temporary  Chairman  Theodore  E.  Bur-  Joe  Van  Raalte,  Frank  Sullivan,  Jos^i  will  enable  the  Administratior 
ton’s  Iwynote  address  was  heard  from  O’Neill  and  .Austin  Carson.  scribe  just  and  equitable  rates 

start  to  finish  and  the  announcer  at  the  Other  committees  have  been  appointed  regard  to  the  service  rendered 
hall  filled  in  the  time  between  speeches  to  entertain  the  visitors  according  to  aid  of  the  National  Convention. 

with  interesting  and  colorful  comments  on  their  tastes,  including  golf,  baseball,  art,  - ; - 

the  happenings  in  the  Hall.  theatre,  movies,  pool  and  billiards. 


lem- 


Supreme  in  Texas 


The  set  was  mounted  on  a  half-ton  Ford 
truck  with  a  closed  body.  It  was  driven 
in  from  Newark  direct  to  the  Cleveland 
Times  office  especially  for  the  convention. 

Technically,  it  is  known  as  a  No.  3 
Western  Electric  Public  Address  System. 
It  consists  of  a  vacuum  tube  amplifier, 
storage  batteries  and  a  group  of  four 
horns  mounted  on  a  telescope  mast  15  feet 
high.  Through  these  horns  speeches  can 
be  heard  over  an  area  of  several  hundred 
feet. 

The  ami^ifications  on  this  truck  picked 
up  by  means  of  the  radio  receiver,  the 
procc^ings  broadcast  from  the  Public 
.\uditorium. 


Mr.  Publisher 


PASSAIC 
DAILY  NEWS 


POSTAL  PROBE  PRAISED 


or 

Business  Manager 

The  •  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 


Publishers  Present  Recommendation  to 
Republicans  at  Cleveland 

The  -American  Publishers’  Conference 
and  the  National  Publishers’  Association, 
presented  the  following  recommendation 
to  the  Republican  National  Convention, 
Qeveland  this  week; 

“We  commend  the  present  efficient  man¬ 
agement  of  our  postal  service  and  its 
handling  of  enormously  increased  volume 
with  gradually  diminishing  rates  of  ex- 


Leads  in 

Cltutifiedf  Local  and 
Foreign  Advertiaing  in 
New  Jerte^a  Faateat 
Growing  City 

TRADING  POPULATION 

167,395 


TO  ENTERTAIN  VISITORS 


NEW  JERSEY  NEWSPAPERS, 
INC. 

Natfanal  Advarttafag  Rspr*— 

(Ntm  Jm-taj  Nmatpmpmt  Ktriudmtty) 
Nnr  York  Chicago  Nkuail 


New  York  Newspaper  Men  Prepare  for 
Democratic  Meet 

Names  of  committee  members,  ap¬ 
pointed  to  plan  entertainment  for  out  of 
town  newspaper  men  coming  to  New 
York  to  cover  the  Democratic  National 
Convention,  June  24,  were  made  public 
this  week  by  Charles  G.  Hambidge,  of 
the  New  York  Times,  chairman  of  the 
committee  in  charge.  Christie  R.  Bohn- 
Mck.  vice-chairman,  is  at  present  direct¬ 
ing  activities,  due  to  the  absence  of  Ham- 
bidge  in  Qeveland. 

On  June  16  a  luncheon  of  committee 
members  will  be  held  at  the  'Newspaper 
Chib  and  from  reports  of  the  various 
chairmen  a  day  by  day  program  of  en¬ 
trainment  will  be  arranged  for  the 
visitors. 

A  general  reception  and  entertainment 
committee  will  consist  of  the  following ; 

Qiarles  S.  Hand,  chairman;  Louis  Sie- 
boW,  Axel  W.  Warn,  William  P.  Beazell, 

Geor^  Van  Slyke,  John  Larkin.  Jr., 

Martin  Green,  Charles  T.  White,  Julius 
Hreman,  .Alfred  L.  Pierce,  Wells  Hawks. 

Qiarles  W.  Bayer,  Fred  Benham.  George 
Boothby.  James  Hagerty,  Michael  K  FVFNflNr' 
Haggerty,  James  L.  Durkin.  Hamilton  Y  i:.1Y11YVa 
°Htz,  Wesley  Hamer,  Harry  D.  Kings- 


iLos  Snseles  Ctmes 


with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  foe 
high  _  grade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  conmlete,  interesting,  prompt; 
carrying  TO-DAY'S  news  of  activiues 
in  commerce  and  markets  TO-DAY. 

The  News,  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A  B.  C  Sept.  30,  1923,  •119,754  total 
net  paid 

Cover  the  Buffalo  llarket  with  the 


The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
serves. 


Dominate ! 


Concentrate  in  the  paper 
which  covers  46%  of  New 
York'  s  evening  held. 


BUFFALO  EVENING  NEWS 

•Preaent  avarago  drculatkat  12t,7« 
Edward  H.  ButUr,  Editor  and  Pubifaltar 
Keny-Smith  Company,  RaprsssatatlvBa 
Marhridge  Bldg.  Lytteu  Bldg. 

New  York.  N.  Y.  Oileagn,  lit 


James  Melvin  Lee,  Oarence  Wor- 


30 


Editor  &  Publisher  for  June  14,  1924 


NEW  AND  AUTHENTIC  HISTOBY  OF  THE 

^1 


By  ALBEBTEVANDEB  COmAN-dlYcarson 

COPyWCHT  1924  3y  EOiT»C  t  PVBLISMCR- ALt.  RIGHTS.  IHCLOOlPtO  roRtiGM  RIGHTS,  PROTECTED. 


I  (Continued  from  last  issue) 

Journalistic  Warfare 

I 

The  wordy  warfare  between  Mr.  Bennett  and  his  journalistic  enemies 
had  now  begun  to  increase  in  intensity.  Mr.  Noah,  who  had  become 
{  one  of  his  most  embittered  opponents,  knew  Bennett  well,  from  having 

employed  him  as  a  writer  on  the  old  Courier,  and  realized  that  there  was 
\^.  no  possible  Weapon  available  to  attack  the  Herald  and  its  fearless  editor, 

•  excq>t  abuse,  and  that  he  w’ielded  vigorously. 

>•;.  It  appears  that  when  Mr.  Bennett  began' his  fateful  struggle  to 

+  stand  alone  in  the  newspaper  field,  he  had  borrowed  small  sums  of  money 

,f,  from  various  friends,  among  them  at  that  time  being  Noah,  who  claimed 

he  had  loaned  Bennett  $100.  In  1839  he  sued  to  recover  this  amount, 

1  and  in  response,  Mr.  Bennett  penned  this  amusingly  vindictive  editorial 

r  attack : 

“If  the  poor,  mean,  beggarly,  contemptible,  superannuated  Jewish 
,  infidel — a  vagabond  by  order  of  the  Almighty  since  Titus  took  Jerusa- 

t  lem — who  publishes  the  Evening  Star,  and  insulted  this  Christian  city  by 

;  his  infamous  “Book  of  Jasher,"  thinks  that  I  shall  write  him  into  some 

notice  in  his  name,  he  will  find  himself  mistaken. 

“The  old  drivel  now  owes  me  over  S200  for  services  rendered.  When 
the  action  at  law  was  brought  in,  the  old  do.  scoundrel  pleaded  the 
statute  of  limitations,  and  as  such  the  case  now  stands,  as  David  Graham, 

!  Jr.,  can  testify.  The  truth  is,  the  extraordinary  talent,  circulation  and 

success  of  the  Herald  alarms  the  Wall  Street  press  for  their  very  ex- 
istence. 

“-\s  to  Noah  or  any  of  the  tribe,  they  are  only  fit  to  be  exhibited  as 
monsters  to  a'  gaping  w’orld  at  a  shilling  apiece.” 

A  new  antagonist  now  appears  on  the  stage  of  this  journalistic 
’*  drama,  in  the  person  of  Moses  Y.  Beach,  who  bought  the  Sun  from  his 

brother-in-law,  Mr.  Day.  His  ability  and  energy-  were  remarkable,  and 
he  rapidly  built  up  the  circulation  and  advertising  patronage  of  his  paper, 

■  which  had  fallen  oflF  steadily,  during  the  last  year  of  Day’s  management. 

On  September  17,  1839,  Mr.  Bennett  published  the  following  slap  at 
the  Sun’s  well  knowm  wavering  attitude  toward  the  two  principal  po- 
\  litical  parties: 

“JACK  o’  BOTH  SIDES. — It  is  amusing  to  see  the  tricks  resorted 
1':  to  by  miserable  politicians  to  retain  and  obtain  office,  power,  spoils  and 

plunder.  The  Locofocos  bought  the  Sun  last  year,  and  did  not  pay  up. 
^  The  Sun  exjxised  them,  and  then  sold  itself  to  the  Whigs  for  ‘a  con- 

3;  sideration.’  Since  then  the  Locofocos  have  paid  part  and  also  bought 

. '  the  Sun  for  their  jxirty.  The  Sun  thus  ix)ckets  the  money  from  both 

parties,  and  laughs  at  them  for  being  such  asses  as  to  verify  the  proverb, 
3;  ‘fools  and  their  money  are  soon  parted.’  ” 

Beach’s  retort  appeared  in  the  Sun  next  morning,  beginning:  “You 
^  need  never  expect  courtesy  or  even  decency  from  a  born  blackguard.” 

The  struggle  to  abolish  slavery  in  the  Southern  states  had  ^gun,  the 
I  Sun  becoming  o’ne  of  the  chief  champions  of  the  abolitionists.  Mr. 

Bennett  carried  the  “war  into  Africa,”  so  to  speak,  in  his  vigorous  at¬ 
tacks  on  the  Sun  as  the  alK>litionists’  chief  organ,  terming  it  “The  Nigger 
Penny  Paper,”  and  giving  the  following  comical  report  of  its  circulation : 


Circulation  among  abolitionists  .  1,0(K) 

Circulation  among  genteel  niggers  .  500 

Circulation  among  low  niggers  .  400 

Circulation  among  mulattoes  .  200 

Circulation  among  bootblacks,  etc . 100 

Given  away  to  the  boys  .  1.000 


-Aggregate  .  3.200 

Winding  up  his  attack  with  the  remark  about  the  Sun  being  “a  small, 
decrepit,  dying  paper.” 

L  Later,  in  reply  to  an  extremely  abusive  article  by  Beach,  in  the 

Sun,  he  well  nigh  exhausted  the  vocabulary  of  forcible  invectives,  w'hen 
he  termed  it : 

“Our  highly  respected,  dirty,  sneaking,  drivelling,  negro  contempo¬ 
rary,  the  Sun.” 

,  Both  the  Sun  and  the  Herald  at  this  time  carried  many  columns  of 

the  most  obnoxious  patent  medicine  advertising,  including  announce¬ 
ments  of  the  Female  Vegetable  Pills;  Hunter’s  Red  Drop;  Jew'  David’s 
S  or  Hebrew'  Plaster,  “unparalleled  in  its  effects,”  while  the  card  of  the 

.  notorious  Madame  Restell  appeared  in  both  papers.  All  decency  was 

f ,  thrown  to  the  winds  in  the  mad  scramble  for  business. 


(Continued  next  week) 


WEEKS  THANKS  PUBUSHERS 


Secretary  of  War  Pays  Tribute  to 
j.  Power  of  Advertising 

E.xpressing  appreciation  for  the  as¬ 
sistance  of  the  Surplus  Property  Com¬ 
mittee,  John  \V.  Weeks,  Secretary  of 
War,  in  a  letter  to  Mason  Britton,  chair¬ 
man.  pays  tribute  to  the  “power  of  well 
directed  advertising.”  The  committee 
recently  concluded  four  and  a  half  years 
of  publicity  work  with  the  War  Depart¬ 
ment  in  the  liquidation  of  war  surplus. 

“Satisfactory  recovery  prices  to  the 
Government  and  lower  prices  to  the  con¬ 
suming  public  are  an  indication  of  the 
soundness  of  the  methods  employed  and 


their  effectiveness,”  Secretary  Weeks 
wrote. 

The  Surplus  Property  Committee  con¬ 
sists  of  A.  C.  Pearson,  treasurer.  United 
Publishers  Corp.,  A.  O.  Backert,  vice- 
president,  Penton  Publishing  Co. ;  V.  H. 
Power,  2nd  vice-president,  “Manufactur¬ 
ers  Record” ;  Geo.  R.  Wilson,  advertising 
manager,  W.  Shaw  Co. ;  E.  H.  Ahrens, 
president.  Hotel  Afa>tagement;  Hugh  A. 
O’Donnell,  assistant  business  manager, 
the  .VcTC  York  Times;  Russell  R.  Whit¬ 
man,  president.  New  York  Commereial; 
.\.  W.  Clark,  president,  Ameriean  Paint 
/ounial;  E.  B.  Terhune,  general  man¬ 
ager,  Boot  &  Shoe  Recorder;  John  B. 
Woodward,  advertising  manager,  Chi¬ 
cago  Daily  News. 


The  Switchboard  Comes  to  Life 

Zero  hour  approaches.  Wire  chief  and  assistants  are  set 
for  the  "cut-over”  that  will  bring  a  new  central  office  into 
being. 

In  the  room  above  operators  sit  at  the  new  switchboard. 

Two  years  this  equipment  has  been  building.  It  embodies  the 
developments  of  hundreds  of  engineers  and  incorporates  the 
scientific  research  of  several  decades.  Now  it  is  ready,  tested 
in  its  parts  but  unused  as  an  implement  of  service. 

In  the  terminal  room  men  stand  in  line  before  frames  of 
myriad  wires,  the  connections  broken  by  tiny  insulators. 
Midni^t  comes.  A  handkerchief  is  waved.  The  insulators 
are  ripped  from  the  frames.  In  a  second  the  new  switchboard 
becomes  a  thing  alive.  Without  their  knowledge  thousands 
of  subscribers  are  transferred  from  the  old  switchboard  to  the 
new.  Even  a  ch2mce  conversation  begun  through  the  old 
board  is  continued  without  interruption  through  the  new. 

The  new  exchange  provides  for  further  growth. 

This  cut-over  of  a  switchboard  is  but  one  example,  one  of 
many  engineering  achievements  that  have  made  possible  a 
wider  and  prompter  use  of  the  telephone. 

To-day,  in  maintaining  a  national  telephone  service,  the 
American  Telephone  and  Telegraph  Company,  through  its 
engineering  and  research  departments,  continuously  makes 
available  for  its  Associated  Companies  improvements  in 
apparatus  2md  in  methods  of  operation. 


American  Telephone  and  Telegraph  Company 
And  Associated  Companies 

BELL  SYSTEM 

One  Policy,  One  System,  Universal  Service, 
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r  “  ~  _ _ _ _ _  again  have  a  chance  to  sell  a  small  2  r— — — — — — — — 

SELLING  RIAGAZIN^  TIE-UPS  or  4  inch  hook-up  with  a  national  cam-  NEWSPAPERS  MUST  STANDARDIZE  THEIR 

tsAU  ruiav-i  paign.  just  forget  that  you  are  selling  a 

(Continued  from  base  8)  MEIRCHANDISING  SERVICES 

(Contmuid  from  page  8)  possible  chance  of  net  earning  for 

— j  paper  of  10c.,  50c.  or  possibly  $1 

when  he  ?aid  “Why  should  1  divert  any  and  think  of  the  sales  manager  sitting  A  STANDARD  merchandising  serv-  quests  for  surveys  from  agencies  are 

I  oi^v'^rficinor  o nr»rrkf\riQfirkn  ^mrn  at  Viic  rljaclr  in  Hictant  /»it\/  lilr^  tViA  i/*A  <a>#I  Kv  oil  nAurcnork^re  onH  inrrPAf^inJX  in  VflllltTIP.  \fnnv  nf  tViPtn 


NEWSPAPERS  MUST  STANDARDIZE  THEIR 
MERCHANDISING  SERVICES 


of  our  advertising  appropriation  from  at  his  desk  in  some  distant  city,  like  the 


ice,  adopted  by  all  newspapers  and  increasing  in  volume.  Many  of  them 


the  national  magazines  to  newspapers  sales  manager  of  the  Oregon  Woolen  adhered  to  strictly  is  the  only  solution  are  ridiculous  in  their  requests,  demanding 

when  we  are  getting  such  excellent  sup-  Mills,  and  decide  yourself  whether  you  to  merchandising  problem  now  confront-  a  large  expenditure  of  effort  and  money 

port  from  the  newspapers  all  over  the  are  big  enough  to  do  something  for  the  ing  the  press,”  D.  F.  McMahon,  western  on  the  part  of  the  newspaper, 

country?”  newspapers  or  whether  you  want  to  be  national  advertising  manager  of  the  “It  is  not  the  newspaper’s  province  to 


country  r 

That’s  the  story  in  a  nut-shell  gentle 


men,  and  when  you  get  back  home  and  your  own  paper. 

CHANGING  FROM  IZ'/z  TO  12  EMS  WITH 
NO  TJME  OR  MATERIAL  LOSS 

By  BRENT  WILUAMS 

IHrettor  of  Promotion  and  Publicity,  St.  Louis  Post- Dispatch 


small  enough  to  accept  something  for  Chicago  Tribune  told  Editos  &  Pub¬ 


lisher  at  the  annual  meeting  of  news-  rnore  advertising. 


It  IS  not  the  newspaper  s  province  to 
sell  goods,  but  to  promote  better  and 


paper  advertising  executives  in  Columbus, 
O.,  this  week. 


“The  Chicago  Tribune  has  adopted  a 
policy  prohibiting  special  surveys  for  in- 


Newspapers  generally  should  draw  up  dividual  products.  We  make  general 
a  concrete  prograin  of  the  service  they  f^r  one  brand  of  goods, 

will  and  will  not  give  to  national  adver-  . .  ^  _ii  _ r..i  c _ „ii  -ru- _ 


ti.sers,”  McMahon  said.  “This  program  . 

By  BRENT  WILLIAMS  would  then  be  sent  to  manufacturers  and  manufacturer  in 

Director  of  Promotion  and  Publicity,  St.  Louis  Post-Dispatch  agency  heads.  ^  '  .  .  r  .  j  j 

1  “The  merchandising  service  given  by  ^  ^  strong  advocate  of  a  standard- 

.  .  .  ..T-,  u  II  4  I  many  newspapers  today  is  often  far  out  of  >zed  merchandising  service  for  news- 

HE  program  lists  my  subject  as  “The  shoulders  usually  took  care  of  the  differ-  __„^rt!on  ^  the  lin/aoe  it  hrino*  Rp  naners  ” 

Advantages  and  the  Disadvantages  of  ence.  In  other  cases,  where  it  could  be  P^Portion  to  the  lineage  it  brings.  Re-  papers. 


but  equally  useful  for  all.  The  same 


.  .  .  ..T-,  u  ij  II  4  I  -4,  f  4U4.  many  newspapers  today  is  otten  far  out  of  >zea  mercnanciising  service  lor  news- 

THE  program  lists  my  subject  as  “The  shoulders  usually  took  care  of  the  differ-  __„^rtion  ^  the  lineairp  it  hrincrc  Pp  naners  ” 

Advantages  and  the  Disadvantages  of  ence.  In  other  cases,  where  it  could  be  P^Portion  to  the  lineage  it  brings.  Re-  papers. 

the  12-em  column.”  However,  the  Post-  done  without  loss  of  detail,  the  dry-mat  - - 

Dispatch  has  found  the  advantages  so  method  of  shrinking  was  used,  and  in 

many  and  the  disadvantages  so  few  that  a  few  instances  we  made  new  plates  m  PASSING  OF  THE  COPY  CHASER 

I  shall  not  attempt  to  classify  or  to  om"  own  engraving  department. 

enumerate  either,  but  merely  give  our  .  The  Linotypes  and  Intertypes,  Ml  be-  B  HARVEY  YOUNG 

experience  '"8  equipped  with  universal  molds,  re- 

Theoreticaly,  taking  a  nonpareil  from  quired  only  new  liners,  costing  about  a  Columbus  Dispatch 

each  12^-em  column  is  a  reduction  of  dollar  each,  to  adapt  them  to  the  12-em 

4  per  cent  but  when  we  take  into  con-  measure.  '  — i 

sideration  the  fixed  width  of  the  seven  1  he  necessary  changes  in  cha^,  on  yjig  selling  of  advertising  is  rapidly  The  general  manager  of  a  Chicago  news- 
column  rules  which  divide  the  eight  col-  ‘he  presses  and  m  the  stereotype  depart-  revolutionized.  Progressive  news-  paper  was  recently  quoted  as  saying  that 

umns,  the  right  and  left  margins’,  and  ment  were  taken  care  of  entirely  m  our  pap^r  publishers  and  modern  advertising  there  was  an  annual  turnover  of  47  per 

the  little  burrs  on  the  ends  of  linotype  own  machine  shop.  Steel  fillers  m  the  rnanagers  are  eliminating  what  has  been  cent  in  advertising  salesmetL  We  all 

slugs,  the  saving  is  reduced  to  approxi-  chases  to  compensate  for  the  narrower  sJangily  termed  “the  copy  chaser.”  hope  that  he  has  been  misquoted — be- 

nately  3.4  per  cent.  measure  were  made,  and  the  chases  Most  all  trades  and  professions  require  cause  47  per  cent  is  startling.  If  such  a 

"The  Post-Dispatch  formerly  used  72  bored  for  screws.  New  trimmers  were  years  of  study  and  training.  Even  the  ccmdition  prevailed  on  the  newspaper  I 


slugs,  the  saving  is  reduced  to  approxi-  chases  to  compensate  for  the  narrower  slangily  termed  “the  copy  chaser.” 


mately  3.4  per  cent. 


measure  were  made,  and^  the  chases  Most  all  trades  and  professions  require 


"The  Post-Dispatch  formerly  used  72  bored  for  screws.  New  trimmers  were  years  of  study  and  training.  Even  the  cOTdition  prevailed  on  the  newspaper  I 
j4-inch.  52  }4-and  35-inch  rolls.  We  prepared  for  the  cores  of  the  autoplate  typographical  trade  upon  which  we  all  represent  for  one  month,  I  would  have 
now  use  70,  52  'Ti-inch  and  36  }4"irich,  casting  boxes — ready  to  install.  must  deneud  demands  five  vears’  annren-  mv  resicrnation  in  before  the  oublisher 


must  depend  demands  five  years’  appren-  my  resignation  in  before  the  publisher 


so  you  see  the  theoretical  4  per  cent  in  These  with  the  lowering  of  the  saws  ticeship.  Yet  some  newspaper  publishers  beat  me  to  it.  You’ll  pardon  any  per- 

reality  averages  a  trifle  less  than  iy^  n*3de  us  ready  to  cast  plates  on  the  and  advertising  managers  are  guilty  of  sonal  reference  but  I  wish  to  say  that 

per  cent.  12-em  basis  on  a  few  minutes’  notice.  employing  most  anyone  to  sell  advertis-  there  have  been  but  three  changes  in  the 

Among  other  experiments  made  in  con-  O"  Ihe  presses  it  was  only  necessary  ing  who  has  a  good  personal  appearance  display  department  of  our  newspaper 
sidering  the  change  was  the  resetting  I®  move  the  slitters  and  sheet  foriwrs  and  is  willing  to  accept  a  small  salary,  during  the  past  eight  years, 
of  a  page  composed  almost  entirely  o^  folders.  The  center  margin  rings  The  time  has  arrived  when  we  must  It  is  said  that  comparisons  are  odious 

solid  reading  matter  as  it  actually  ap-  ^"<1  clips  required  no  changes,  show  more  appreciation  of  the  value  of  — but  I  can’t  refrain  from  telling  you 

peared  in  12  54-ems  in  a  previous  issue  O'}®  of  the  most  important  things  to  training  men  to  sell.  We  would  not  that  one  of  the  well-known  agency  space 

of  the  Post- Dispatch,  in  the  same  type  consider  in  the  change  was  our  supply  place  our  smallest  newspaper  press  in  buyers,  who  is  also  experienced  in  the 

in  12-em  measure.  We  use  a  7-noint  paper  in  storage,  in  transit  and  in  charge  of  an  unskilled  mechanic.  Yet 

face  on  an  8-point  body.  This*  experi-  process  of  manufacture.  The  change  was  some  of  us  engage  young  men  with  little 

ment  prov^  that  there  is  only  a  negli-  timed  to  enable  us  to  make  the  shift  or  no  training  to  represent  our  publica- 


of  paper  in  storage,  in  transit  and  in  charge  of  an  unskilled  mechanic.  Yet 
process  of  manufacture.  The  change  was  some  of  us  engage  young  men  with  little 
timed  to  enable  us  to  make  the  shift  or  no  training  to  represent  our  publica- 


gible  reduction  in  the  amount  of  read-  without  having  a  supply  of  the  larger  tions,  expecting  them  to  go  out  and  sell 
ing  matter.  .Actually,  only  eight  lines  width  rolls  left  over.  pages  of  valuable  display  space  varying 

were  left  over  when  the  page  was  re-  Two  hours  after  the  big  Sunday  issue  according  to  the  publication  from  five 


the  narrower  measure.  Utilizing  November  25,  on  a  12}4-em  basis,  cents  to  .several  dollars  a  line. 


the  white  space  on  short  lines  at  the  b®cn  put  to  bed  we  had  turned  the 


ends  of  paragraphs  accounted  for  this. 

The  difference  of  a  nonpareil  per  col¬ 
umn  in  the  width  of  display  advertise- 
*ments.  as  any  lay-out  man  or  compositor 


entire  production  department  to  a  12- 


Inexperienced,  incapable,  indifferent, 
so-called  salesmen  are  not  only  a  handi- 


em  basis  and  issued  without  a  hitch  a  cap  but  a  real  liability  to  any  newspaper. 
Sunday  evening  edition.  ,  ■ 


Where  nobody  loses  and  the  publisher 


knows,  will  not  restrict  either  text  or  s^vcs  appro.ximately  3}4  per  cent  on 
display  of  the  average  advertisement,  w’hite  paper  there  seems  to  be  but  one 
Having  established  these  two  facts,  de-  . 

partment  heads  were  consulted,  the  date  , r  more  than  40  newspapers  m 
fixed  and  plans  made  for  the  change.  ^  largest  cities  Iwve  adopted  the 

Notices  were  sent  out  to  advertisers,  rneasure,^  and  if  the_  history  of 

rate  cards  and  contract  forms  were  re-  12-em  columns  in  St.  Louis  indicates  the 


This  was  virtually  the  extent  ‘’'^nd  throughout  the  country  another 


of  our  notice  to  the  public. 

The  composing  room,  with  eight  weeks 


year  will  see  nearly,  if  not  all,  of  the 
larger  newspapers  using  this  standard 


to  prepare  for  the  change,  reset  in  spare 

time,  all  advertisements  standing  on  ad-  changed  Nov.  26, 

vance  schedules,  and  as  new  schedules  o  1 1” 

came  in  12^-em  measure  was  used  for  o/or  Feb.  11,  1924. 

sll  copy  to  be  inserted  before  the  change 

and  12-em  for  those  that  were  to  appear  ii 

after  the  change. 

Repeat  ads — when  the  dates  required  VIA 

both  measures — were  set  twice — one  for  IWI 

each  measure.  We  found  most  of  the  IlS  IVlCntS  • 

ate  nn  T"®  Circulation  and  lineage 

already  on  the  12-eni  basis,  but  when  Kwr 

liny  »ere  not,  close  trimminu  o(  the 


MOST  NEWS 

The  largest  morning  daily  circnlation 
in  Pittsburgh 

morning  and  SUNDAY 

Daily  Circnlation . 118,000 

Sunday  Circnlation. . .175,000 
Member  A.  B.  C. 


Circulation  and  lineage 
increasing  by  leaps  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
growth  of  newspapers. 

It’s  the  answer  for  the 
continued  great  growth 
of 

The  Mt.  Vernon,  N.  Y. 

Daily  Argus 

AND 

The  New  Rochelle,  N.  Y. 

Standard  Star 

Write  for  information,  how  to  cover 

thi.s  rich  field. 

WESTCHESTER  NEWSPAPERS.  Inc. 

T.  Harold  Forbes  New  Rochella 


There  is  no  unemployment  in 

P0RTSM0inil,0HI0 

and  this  city  is  in  very  prosperous 
shape.  An  average  of  $20,000,000  ia 
spent  in  Portsmouth  every  year  and 
this  prosperous  market  can  be  reached 
only  via  the 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 
They  cover  South  Central  Ohio  like  the 
dew. 

National  Advertishig  Representatives 
ROBERT  E.  WARD,  Inc. 

Ml  FIftii  Ave.  S  Sok  Wabash  Avn. 
New  York  Chfeaga 


Utah,  Southern  and  East¬ 
ern  Idaho,  Eastern  Nevada 
and  Western  Wyoming — 
the  territory  served  by 

THE 

Salt  Lake  Tribune 

No  other  section  of  the  country  offors 
the  advertiser  the  opportunity  of  prso- 
tlcsUy  covering  four  states  by  using  one 
newspaper. 

FOSEI&M  REPRESENTATIVES 

The  S.  C.  Beckwith 
Special  Agency 

New  York — Chicago— Detroit — St.  Louis 
— Kansas  City — Atlanta. 

PAOmO  COAST  REPRE8ENTAHVR 

M.  G  Mogensen  &  Co., 
Inc. 

Lea  Angeles — San  Franclsoo— Seattle 


1893  SERVICE  1924 

as  visualized  by 

BENJAMIN  &KENTN0R  CO. 

STANDING  FOR 

STANDARDS,  enthusi¬ 
astic  for  ethics,  diggers  for 
data,  BENJAMIN  & 
KENTNOR  CO.  bring 
newspaper  representation  up 
to  a  very  high  level  of 
efficiency. 

An  organization  sufficient¬ 
ly  comprehensive  to  meet 
every  demand — large  enough 
to  have  the  right  type  of  men 
to  cover  territories  thor¬ 
oughly  and  small  enough  to 
give  intensive  service  to  each 
newspaper  they  represent. 

BENJAMIN  &  KENTNOR  CO. 

Advertising  Representatives  of  News¬ 
papers 


2  West  45th  St. 
New  York 


900  Mailers  Bldg. 
Chicago 


401  Van  Nuys  Bldg. 
Los  Angeles 


Editor  &  Publisher  for  June  14,  1924 


local  field,  said:  “The  average  local  The  postal  has  no  editorial  policy — no  mills  could  not  produce  enough  white  3.  The  Classified  Advertising  Depart 
newspaper  salesman  does  not  measure  up  j)restige — no  magnetism — offers  no  co-  paper  to  supply  the  demand.  ment. 

to  the  average  salesman  of  magazine  and  operation  to  the  advertiser whereas  the  “Advertising  is  bas^  on  business  and  We  must  support  these  departments 

trade  paper  advertising.”  If  this  is  true,  newspaper  presents  all  of  these  business  is  often  a  failure.  If  you’ll  but  with  advertising  which  tells  of  the  pres- 

publishers  and  advertising  managers  are  t.-  __  out  q  failures  in  any  given  line  over  tige  and  widespread  influence  of  the 

at  fault.  Too  many  of  us  underestimate  j-  *  l  -i  »  i  _  ^  *1,  ^  period  of  seven  years,  you  will  under-  Globe-Democrat — which  tells  of  the 


publishers  and  advertising  managers  are 


.  e  rt^  e  ^  a.  All  auv^ivis^i  9^iAja  vuk  a  picvc;  \/i 

at  fault.  Too  many  of  us  underestimate  -  ... 

in  dollars  the  value  of  experienced  and  a*rect-Dy-maii,  a  telegram  or  uses  tne  business  often  fails  with  and  power  of  this  newspaper  as  an  adver 

capable  advertising  salesmen.  Magazine  teleiwone  to  solicit  business  and  does  not  without  the  assistance  of  advertising.  tising  medium. 


publishers  select  the  cream,  usually  taking  he  never  thinks  of  blaming  ^  ^e  "How  then  can  advertising  be  a  sure  In  order  to  serve  all  these  departoenti 


the  top-notchers  from  the  newspapers  telegraph  company,  the  postal  authorities  success  when  based  on  some^ing  that  is  the  Globe- Democrat  established  still  aii> 


paying  better  salaries. 


or  the  telephone  company  and  yet  we  mostly  a  failure.” 


it  is  a  mistake  to  encourage  young  permit  him  to  blame  our  publication  for 
men  to  enter  advertising  as  a  pastime  or  lack  of  results. 


other — a  department  of  publicity,  designed 


“The  best  advertising  in  all  the  world  to  tell  the  story  of  this  newspaper  to 
can’t  make  a  successful  business  man  out  the  world — through  advertising. 


livelihood  only,  because  advertising  has  One  of  the  most  successful  directors  of  a  boob — and  the  weakest  kind  of  ad-  The  department  of  publicity  is  analo* 

become  a  profession  of  which  any  man  of  advertising  salesmen,  now  the  head  of  vertising  never  denied  a  good  business  gous  to  an  advertising  agency,  serving 

who  makes  a  success  can  well  be  proud,  a  great  New  York  newspaper,  recently  man  progress.”  several  “clients.”  These  “clients”  are 


I  remember  an  advertisement  published  said  this  to  his  advertising  staff: 


by  an  agency  in  the  New  York  Times  “When  advertisers  tell  you  their  adver- 


Confidence  in  the  advertising  business  the  other  departments  of  the  Globe-Detih 
should  be  just  as  vital  as  it  is  in  the  ocrat. 


last  year  headed :  “More  good  people  tising  isn’t  paying  or  your  paper  is  not  banking  business.  Summed  up  it  is  .\nd  how  do  we  advertise  these  depart- 


needed — a  message  to  young  men  and  pulling,  don’t  be  discouraged. 


women  of  the  class  of  1923.”  Iti  part  it 
said: 

“If  you  want  to  take  up  advertising 
because  you  feel  that  you  have  as  much 
sense  as  anyone  you  know  in  the  business 
and  can  do  as  good  work — stay  clear  of 
It.  You  probably  won’t  get  in  at  all  and 
if  you  do,  you  won’t  get  very  far. 

“If  you  want  to  go  into  advertising 
work  because  you  think  the  work  a  little 
easier  and  hours  shorter — ^keep  away. 

“If  you  want  to  enter  advertising  be- 


“If  all  advertising  paid  at  once,  the  is  shaken,  disaster  follows. 


simply  faith  in  others  and  when  that  faith  ments  ? — What  iidvertising  policy  have 


ROMANCE  A  MAJOR  COMPONENT  OF 
GLOBE-DEMOCRAT  COPY 

By  DOUGLAS  V.  MARTIN.  Jr. 


Manager  of  Publicity,  St.  Louis  Globe -Democrat 


we  adopted? 

The  obvious  and  old-fashioned  policy 
would  have  been  one  of  boastful  claims. 

We  studied  the  problem  and  decided 
upon  a  broader  policy.  The  average  per¬ 
son  outside  our  organization  is  not  par¬ 
ticularly  interested  in  us  to  begin  with, 
except  insofar  as  we  offer  him  a  service. 

We  try  in  our  advertising  to  sell  our 
customers  on  the  service  which  the 
Globe-Democrat  will  render  them. 

If  we  are  trying  to  win  new  readers. 


cause  you  think  it  is  a  big  and  splendid  T  LIKE  to  think  that  it  was  the  adver-  On  the  other  hand,  we  have  those  we  advertise  the  advantages  of  reading 
business — full  of  opportunities — ^fine!  tising  man  who  first  discovered  the  departments  which  sell  the  white  space  news  early  in  the  morning,  when  the 

“The  thing  that  makes  young  men  romance  in  business.  I  know  that  he  is  to  advertisers.  mind  is  fresh.  We  show  how  our  spe- 


study  medicine  and  surgery  that  they  may  the  one  who  has  made  it  his  task  to 
benefit  mankind,  the  thing  that  causes  search  out  the  interesting  and  dramatic 
vigorous,  brilliant  youths  to  enter  church  facts  of  business  around  which  to  build 
as  a  life  work,  the  thing  that  makes  new  and  greater  enterprises, 
young  men  strive  to  become  efficient  engi-  He  is  the  one  who  has  brought  li- 
neers,  is  the  attitude  toward  the  woijjc  noleum  out  of  the  kitchen  to  beautify 
they  undertake.  parlor  floors.  He  is  the  one  who  has 

“They  have  grasped  the  concept  of  real  demonstrated  to  us  all  that  the  little 
service  and  have  seen  in  their  chosen  cake  of  yeast  can  do  more  than  raise 
calling  the  pathway  for  the  jubilant  feet,  bread  dough.  He  is  the  one  who  has 
“If  you  can  see  advertising  that  way,  lifted  the  cloak  of  opprobrium  from  the 
you  are  needed — some  way — somewhere.”  alarm  clock,  and  made  of  that  instru- 
No  man  was  ever  bom  a  dentist.  No  ment  a  friendly,  helpful  companion, 
man  was  ever  bom  a  salesman.  It  takes  He  can  take  oil  or  rubber,  paper  or 
time,  study  and  practice  before  one  can  leather,  coffee  or  gum;  and  out  of  those 
extrart  molars  or  money  painlessly.  A  apparently  prosaic  materials  he  can  draw 
man  is  only  valuable,  as  he  has  fitted  inspiration  for  masterpieces  of  sales  liter- 
himself  to  be.  ature. 

Hugh  Oialmers,  one  of  the  first  great  Results? 
automobile  manufacturers,  and  a  friend  You  know  the  results.  They  show  in 
of  advertismg,  gave  selling  talks  several  dividends — big  dividends  reflecting  in¬ 
years  ago  in  which  he  described  a  large  creased  sales  and  expanded  business, 
arch,  r^resenting  salesmanship  built  of  And  now  I  am  going  to  specialize.  I 
stone  blocks  on  each  of  which  was  a  want  to  tell  you  how  the  Globe-Demo- 
word  pertaining  to  or .  connected  with  employing  the  power  of  adver- 

sellmg.  tising  in  its  own  behalf,  in  behalf  of  St. 

One  block  represented  c^rtesy-an-  Louis,  in  behalf  of  those  other  adver- 
other  tact,  and  so  on  but  the  keystone  tisers  the  world  over  who  entrust  their 
block  carried  the  word  that  should  campaigns  to  its  columns, 
the  first  factor  the  first  requiremrat,  in  The  Globe- Democrat,  like  other  news- 
all  selling,  vffieffier  it  be  a  commodity  or  paper,  has.  primarily,  two  things  to  sell : 
a  s^vice  Md  that  word  was  knowledge.  To  the  advertiser  we  sell  white  space. 
•  *  IS  education  melted  down  To  the  reader  we  sell  printed  columns- 

into  the  J’utfon  of  experience.  news,  features,  editorials,  cartoons,  fic- 

Aristotle,  the  Greek  philosopher,,  is  jjon 
quoted  as  saying,  “to  become  an  able  pirst  of  all,  there  is  the  editorial  de¬ 
man  in  any  profession,  there  are  three  partment,  with  its  news  and  features,  to 
mgs  necessary  nature  study  and  jjg  public.  Closely  linked  with 

practice.  .  .  ,  .  ,  the  editorial  department  is  the  circulation 

^  P'‘o^«sion  when  department.  The  advertising  in  behalf 

I  ibnrS  re"®  of  these  two  departments  must  be  di- 


They  are :  cial  features  help  readers  to  a  better  un- 

1.  The  Local  Advertising  Depart-  derstanding  of  the  problems  of  house- 

"lent,  keeping,  care  of  the  automobile,  selec- 

2.  The  Foreign  Advertising  Depart-  tion  of  clothes,  maintenance  of  health, 

ment,  etc.,  etc. 


Here  Is 

Our  Representative 


and  a  'Knowledge  of  their  own  proposition 
and  the  possibilities  of  increasing  sales 
and  good  will  through  properly  used 
space  in  the  newspapet  they  represent. 

You  are  more  certain  of  increasing 
your  advertising  volume  if  you  will  but 
train  your  representative.  Every  daily 
newspaper,  be  it  evening  or  morning, 
circulation  5,000  or  500,000,  has  a  con¬ 
vincing  selling  story. 

It  is  regrettable  that  more  advertising 
men  do  not  fully  realize  the  value  of 
advertising  space  in  newspapers.  They 
sell  an  advertiser  a  full  page  at  an  aver¬ 
age  rate  of  but  to  Ys  of  a  cent  per 
family  reached,  which  means  an  adver¬ 
tiser  can  place  a  full  page  message  into 
the  home  at  the  cost  of  of  a  cent  as 
against  a  whole  cent  for  a  postal  card. 

Surely  every  one,  be  he  a  buyer  or 
seller  of  space,  recognizes  that  the  lull 
page  advertisement  in  the  newspaper  has 
far  more  value  than  the  postal  card  and 
you  can  secure  three  full  pages,  three 
different  days  at  the  cost  of  the  postal 
one  time. 


Satisfied 

Subscribers 


is  the  result  all  Circulation 
Departments  strive  after. 


Complaint  was  made  at  the  recent  meeting 
of  the  American  Society  of  Newspaper 
Editors  that  the  cost  of  selling  newspaper 
features  was  a  considerable  element  in  the 
price  of  this  portion  of  the  newspaper’s 
expense. 

The  copy  service  which  the  Church  Adver¬ 
tising  Department  offers  newspapers  is  loaded 
with  no  personal  selling  expense.  This 
weekly  announcement  in  EDITOR  AND 
Publisher  is  our  only  way  to  reach  news¬ 
paper  advertising  managers — and  this  space 
is  donated  by  the  paper. 

Our  only  desire  in  life  is  to  see  churches 
make  larger  use  of  various  forms  of  helpful 
publicity.  We  believe  that  they  can  use 
newspapers  largely  and  that  newspapers  can 
show  the  churches  the  way  this  advertising 
can  best  be  done. 

The  price  for  exclusive  use  of  copy  aver¬ 
ages  four  dimes  a  week.  We  have  other  copy 
which  is  free  to  all  papers. 


This  result  is  certain,  and  easy 
to  effect,  when  The  Multi- 
Mailer  System  is  used  in  the  up¬ 
keep  and  addressing  of  the  mail 
list. 


CHURCH  ADVERTISING  DEPARTMENT 


A.  A.  C.  W. 

Dr.  Chrictian  F.  Reitner,  President,  701  West  177th  St.,  New  York 


leed^unafic 


Campam/ 

MAMUMCTWWM* 

THE  MULTI -MAILER  SYSTEM 

SIT-StS  WASHINOTON  SkVB. 

CHICAOO 


Associated  Advertising 
383  Madison  Ave. 


Clubs  of  the  World 
New  York  City 
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Or,  in  lighter  vein,  we  star  comic  of  the  Globe-Democrat  in  the  territory 


favorites. 

If  we  are  tackling  the  problem  of  win- 


surrounding  St.  Louis. 

And  we  found  that  this  one  newspaper 


ning  advertisers,  we  tell  them  how  to  was  the  one  big  influence  of  the  district, 
build  business — a  more  interesting  mes-  As  one  writer,  in  a  recent  article  in 
sage  to  any  space  buyer  than  a  mere  re-  The  National  Geographic  Magazine  has 
countal  of  dull  circulation  flgures  and  said — “to  tens  of  thousands”  throughout 
line  rates.  this  district  “The  Globe  Democrat  is 


line  rates. 

For  instance,  back  in  1921  we  under¬ 
took  to  help  reliable  investment  houses 
sell  the  public  on  the  advantage  of  bonds. 


guide,  philosopher  and  friend.” 

The  49th  State  we  call  it.  It’s  a  circle 
radius  ISO  miles.  The  population  ex- 


Twice  each  week  we  ran,  oyer  our  own  ceeds  4j4  millions.  It  has  mbre  resources 
name,  a  good  sized  advertisement,  em-  than  any  other  state  can  show. 

.  *1? _ a/v. «  .  _ • _  _ _ 


phasizing  the  value  of  bonds,  and  urging  The  49th  State  comprises  sections  of 
our  readers  to  deal  with  substantial  in-  five  states — Missouri,  Illinois,  Kentucky, 
vfstment  houses.  Tennessee,  and  .Arkansas. 

We  said_  very  little  about  the  Globe-  And  we  are  advertising  this  49th  State. 
Democrat  in  these  ads.  Only  this:  We’ve  taken  the  principal  towns  one  by 

“Seek  Sound  Advice  one.  We’ve  found  out  their  princijial  re- 

Gnsultation  with  reliable  investment  houses  will  sources.  We’ve  tabulated  their  retail  out- 
S«r^ide"irto""^  fouV”"  adl  ‘cts-  So  inany  grocers,  so  many  druggists, 

strtisements  in  the  SO  many  hardware  stores,  so  many  auto 

GLOBE-DEMOCRAT  •  r  j  • 

(With  its  real  Financial  Pages)  We  ve  prepared  a  senes  of  advertise- 


“Seek  Sound  Advice 


StTtisements  in  the  SO  many  hardware  stores,  so  many  auto 

GLOBE-DEMOCRAT  •  r  j  • 

(With  its  real  Financial  Pages)  We  ve  prepared  a  senes  of  advertise- 

In  order  to  protect  its  readers,  the  Globe-Demo-  nicntS  each  reproducing  a  View  of  the 
crat  investigates,  m  carefully  as  possible,  the  down  town  Section  in  a  given  town,  and 
integrity  of  every  investment  house  advertising  then  telling  of  its  market  possibilities. — 
in  Its  columns.  shown  how  the  Globe-Demo- 


in  its  columns.” 

We  kept  faith. 


crat  serves  each  of  these  towns  as  no 


We  kept  our  colunms  clean — free  from  other  metropolitan  paper  does, 
the  advertising  of  wild-cat  organizations.  Here  is  a  book  which  is  based  upon 
In  one  year  we  have  turned  down  as  much  nearly  two  years’  work  in  research  and 


as  $50,000  worth  of  questionable  invest 
ment  advertising. 


compilation.  The  story  of  this  book  and 
the  investigation  upon  which  it  is  founded 


The  public  listened.  The  investment  would  require  several  hours  for  the 
houses  listened.  The  public  learned  to  telling. 


look  for  high  class  investments  on  the 
financial  pages  of  the  Globe-Democrat. 


This  is  the  work  of  one  of  the  lead¬ 
ing  advertising  agencies  in  the  country — 


The  investment  houses  found  their  busi-  a  dispassionate  survey  of  St.  Louis  and 
ness  increasing  by  leaps  and  bounds.  One  the  49th  State,  seeking  information  as 
of  our  advertisers  wrote  us  that  our  to  the  real  preferences  of  the  people  re¬ 


campaign  had  helped  him  increase  his 
sales  300  per  cent. 

Our  campai^  is  still  running — one  ad- 


garding  newspapers ;  seeking  accurate 
knowledge  of  this  market — the  division 
of  population  and  purchasing  power;  the 


vertisement  each  week  urging  sound  in-  percentage  of  home  ownership;  the  dis- 
vestment.  tribution  of  automobiles;  the  location  of 

We  have  put  a  portfolio,  containing  native  white — page  after  page  of  authen- 
proofs  of  the  advertisement  which  we  tic — absolutely  authentic — information  re- 
have  run  in  our  own  columns,  into*  the  garding  this  market. 


hands  of  investment  houses  throughout 
the  country. 


The  survey  was  made  by  specially 
trained  workers,  who  called  upon  110,- 


When  we  looked  about  us  for  a  big  000  homes  and  obtained  80,797  effective 
idea  upon  which  to  base  our  main  adver-  interviews. — Probably  the  most  compre- 
tising  effort,  we  d^ided  that,  in  order  hensive  analysis  of  circulation  and  read- 
to  build  sound  business  for  the  Globe-  ing  habits  ever  made  for  an  American 
Democrat,  we  must  build  business  for  newspaper. 

St.  Louis.  It  is  difficult  to  conceive  of  the  mag- 

Bring  big  factories  and  warehouses  and  nitude  of  this  undertaking.  A  new  de¬ 
sales  organizations  to  a  city,  and  every  partment — The  Research  Division — ^has 


one  in  that  city  is  benefited. 

So  we  undertook  to  advertise  St.  Louis 
—the  dty  and  community. 


had  to  be  created  at  the  Globe-Democrat 
— to  take  care  of  the  records,  and  to 
carry  on  the  work  which  the  survey  has 


Along  the  Pennsylvania  Railway,  just  made  possible.  Ballot  counting  ma- 
out  of  New  York,  we  leased  a  battery  of  chines  have  had  to  be  installed  to  enable 


painted  bulletins. 


this  department  to  collate  and  appraise 


On  these  bulletins,  visible  to  110,000  the  mass  of  data  for  the  benefit  of  our 
passengers  a  day,  we  have  spread  the  advertisers. 


message  of  St.  Louis’  dominance. 


And  just  lately  this  book  went  out  to 


And,  subordinated  to  the  main  message,  advertisers  throughout  the  world  to  carry 


we  add,  as  a  post  script: 
•Globe-Democrat,  St,  Louis’  Largest 
Daily.” 

I  Do  you  see  the  psychology  of  it? 

'  Imagine  the  pride  felt  by  a  St.  Louisan, 
far  from  home,  as  he  sees  his  own  city 
so  strikingly  advertised. 


the  news  of  the  survey. 

Full  page  advertisements  in  the  met¬ 
ropolitan  newspapers  have  told  of  the 
revelations  in  this  book  and  have  offered 
it  to  interested  executives. 

We’ve  linked  St.  Louis  and  its  tribu¬ 
tary  towns  inseparably.  The  people  in 


Imagine  the  effect  upon  the  travelers  those  very  towns  have  become  interested 


from  other  cities — the  advertiser  in  New 
York,  the  big  manufacturer  from  Detroit 


in  our  campaign.  They  have  felt  the 
compliment  of  seeing  the  names  and 


And  now  the  phase  of  our  advertising  pictures  of  those  towns  published  broad- 


— the  man  from  San  Francisco. 

which,  to  me,  is  the  most  interesting  of 

all. 

The  Globe-Democrat  has  added  a  new 
state  to  the  Union. 


cast  with  remarks  as  to  their  importance 
in  the  community. 

-And  we  at  the  Globe-Democrat  have 
felt  the  good  effect.  The  St.  Louis 
Chamber  of  Commerce  has  asked  for 


It  may  not  show  on  your  map,  but  it  copies  of  our  portfolio  to  display  to  busi- 
is  there  just  the  same.  It  does  show  on  ness  men  seeking  information  on  the  St. 
a  map  which  I  hope  to  give  to  each  wie  Louis  market. 

of  you  when  I  close  my  remarks  in  a  Mind  you,  we  have  planned  our  own 
jew  minutes.  In  studying  the  situation  campaign  to  reinforce  a  somewhat  small- 
ffl  the  St.  Louis  newspaper  field,  we  dis-  er  one  which  the  St.  Louis  Chamber 
cowred  a  remarkable  fact.  of  Commerce  is  running. 

Here  was  St.  Louis— the  hub  of  a  re-  We’ve  tried  to  link  the  two  together— 
aarkable  market — one  of  the  richest  in  for  the  glory  of  St.  Louis — and  the 

*  ^Ijole  world.  Globe-Democrat. 

A  city  with  26  railroads  entering  its  You’ll  hear  interesting  things  from 
A  city  on  the  banks  of  the  Father  The  49th  State.  It’s  a  most  remarkable 
^Waters.  A  city  with  nearly  a  dozen  xmimonwealth.  .  .  .  The  more  we 
wctnc  lines  radiating  into  the  wealthy  study  it  the  bigger  it  seems. 
®Mufarturing  agricultural  districts  of  And  if  you  motor  down  to  St.  Louis, 
Mwouri  airf  Illinois.  this  summer,  you’ll  see  along  the  road, 

.  A  aty  with  hard  surfaced  roads  bear-  giant  bulletin  boards,  reprtSucing  the 


automobile  traffic  from  throughout  the  map  of  The  49th  State,  and  telling  you 


comtry — and  this  city  the  mecca. 


more  about  it.  You’ll  know  when  you 


YOUR  INDIANA 
MARKET 

Gives  You  a  Potential  Market  Unsurpassed 

A  LTHOUGH  great  pioneering  projects  in  industry, 
trade  and  agriculture  are  still  being  carried  for¬ 
ward  in  Indiana,  this  state  belongs  to  that  group,  to 
which  natural  endowments  have  given  the  mark  of 
established  stability. 

Indiana's  first  great  wealth  came  from  its  farms,  and 
agriculture  still  plays  an  important  part  in  its  trade 
life.  Other  natural  resources,  such  as  timber^  oil, 
gas  and  coal  have  also  contributed  to  the  buying 
power  of  the  people  of  the  state. 

The  industrial  growth  of  the  state  is  the  natural  result 
of  superior  transportation  facilities.  No  state  is  bet¬ 
ter  supplied  in  this  respect.  It  is  in  the  pathway  of 
almost  all  of  the  great  trunk  lines  and  branch  rail¬ 
roads  tap  every  part  of  the  state. 

Indiana  is  a  state  of  good,  live  towns  only  a  few  miles 
apart.  This  state,  ninth  in  point  of  population,  has 
twelve  cities  with  over  25,000  people.  It  has  the 
highest  native  born  population  of  all  the  states,  with 
over  92  per  cent. 

Any  national  advertising  campaign  must  include  In¬ 
diana.  It  is  right  in  the  heart  of  things — conuner- 
cially  and  geographically. 

The  newspapers  of  Indiana  offer  you  the  best  means 
of  reaching  this  market,  all  of  them  substantial,  en¬ 
terprising  papers,  highly  thought  of  by  their  readers 
and  advertisers. 

Secure  a  firm  foothold  with  these  leading  daily 
newspapers. 


CirctilatiMi 

tt+Decatur  Democrat  . (E)  3476 

••♦Evansville  Coorier  and  Journal.. 10^^} 

•••Evansville  Courier  and  Jonmal . (S)  32402 

•••Fort  Wayne  Jonmal-Gazette  . (M)  31474 

•••Fort  Wayne  Jonmal-Gazette  . (S)  34457 

•••Fort  Wayne  News-Sentinel  . (E)  41,412 

•••Gary  Evening  Post-Tribnne  . (E)  IMIO 

Hammond  Times  . (E)  15,436 

•••Huntington  Press  . (M&S)  3463 

•••Indianapolis  News  . (E)  131418 

•••Lafayette  Jonmal  &  Conrier. . .  |  20447 

tttLa  Porte  Herald  . (E)  4491 

•••Newcastle  Conrier  . (E)  4,603 

•••Son*  Bend  News-Timea . I  23.039 


RaU  far 
S.SW  Ifaia 

.025 


.JUUUI  . . 12484  J 

•••South  Bend  News-’^mes  . . (S) 

•••South  Bend  Tribune . (S)  19,718 . (E) 

•••Terre  Haute  Tribune  . (BIAS) 

•••A.  B.  C.  Statement,  April  1,  1924. 
fttGovemment  Statement,  April  1,  1924. 


We  investigate  the  circulation  records  reach  The  49th  State. 
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METHODS  OF  OBTAINING  AND  DEVELOPING 
LOCAL  DISPLAY  SALESMAN 

By  W.  E.  DONOHUE 

Local  Display  Manager,  Chicago  Tribune 


IV EARLY  every  executive  in  the  ad- 

^  vertising  department  of  the  Chicago 
T ribunc,  even  to  the  advertising  manager, 
has  come  up  through  the  ranks  from 
a  “want  ad  solicitor.”  Thus,  we  are  able 
to  attract  to  our  doors  young  men  from 
all  walks  of  life  seeking  an  opportunity 
to  sell  advertising  space.  It  rarely  be¬ 
comes  necessary  for  us  to  advertise  for 
men  because  with  the  close  of  each  high 
school  year  or  college  year  we  have  hun¬ 
dreds  of  applications  from  young  men 
who  have  decided  that  they  want  to 
follow  the  advertising  business  and  want 
to  start  on  the  Tribune. 

L'sually  these  men  are  interviewed  by 
our  classified  manager  and  if  they,  in 
his  judgment,  measure  up  to  the  stand¬ 
ard.  they  are  given  an  application  blank. 
Maybe,  immediately,  or  at  some  future 
date,  the  candidate  is  started  either  on 
the  front  counter  accepting  want  ads 
from  the  public,  or  is  given,  after  a  few 
days’  training,  what  is  known  as  a  cash 
territory — usually  far  removed  from  the 
downtown  di.strict  and  the  young  man  is 
instructed  to  stay  within  it  and  get  all  of 
the  want  ads  that  he  can  on  a  cash 
basis  only. 

If  ^n  advertiser  telephones  and  wants 
to  place  a  cash  ad  that  lead  is  turned 
over  to  this  particular  salesman,  clippings 
of  ads  appearing  from  his  territory  from 
other  newspapers  are  also  furnished  him 
as  leads,  and  he  is  supposed  to  canvass 
the  rooming  houses,  boarding  houses, 
hotels,  real  estate  offices,  etc.  If  he  shows 
ability  he  is  moved  from  one  territory  to 
another  until  he  earns  his  way  to  a 
downtown  territory,  then  as  the  vacancies 
occur  he  is  moved  from  the  cash  depart¬ 
ment  into  the  charge  department  and  does 
practically  the  same  work  as  before, 
starting  in  an  outlying  district  calling  on 
those  who  have  yearly  contracts,  render¬ 
ing  service  to  them  and  trying  to  con¬ 
vert  any  businesses  that  are  using  the 
paper  on  a  cash  basis  to  contract  adver¬ 
tisers. 

During  all  of  this  time  in  the  classified 
department  he  receives  certain  literature 
about  the  Tribune,  its  policies  and  its 
methods.  He  is  given  a  certain  amount 
of  instruction  as  to  how  advertising  copy 
should  be  w'ritten  and  handled,  and  after 
a  year  or  more  of  training,  if  a  vacancy 
occurs,  he  is  then  sent  to  the  local  dis¬ 
play  manager  for  an  interview,  compet¬ 
ing  probably  with  from  6  to  12  other 
men  for  the  position. 

It  may  be  surprising  to  you  to  learn 
that  the  man  turnover  in  the  classified 
department  is  large.  If  the  candidate 
after  two  interviews  with  the  local  dis¬ 
play  manager  does  not  measure  up  to 
the  standard  demanded  by  him,  the  can¬ 
didate  is  advised  to  seek  his  fortune  else¬ 
where — in  other  words,  he  is  fired. 

There  are  certain  factors  taken  into 
consideration  when  he  appears  before  the 
local  manager,  heredity,  education,  en¬ 
vironment,  observation  powers,  personal 
appearance,  and  the  success  that  he  has 
made  as  a  classified  solicitor.  Subtle 
questions  are  put  to  him  at  the  interview. 
His  method  of  approach,  his  handshake, 
are  the  first  things  that  are  noted  along 
with  his  personal  appearance  and  expres¬ 
sions,  that  is,  the  things  that  he  says  and 
the  way  that  he  says  them.  He  is  ques¬ 
tioned  as  to  the  schools  he  attended.  A 
lineup  is  gotten  on  his  inherent  charac¬ 
teristics  and  the  environment  he  started 
life  in.  and  the  things  he  has  done  to  im¬ 
prove  that  environment  up  to  the  present 
time. 

Questions  are  asked  to  test  his  obser- 


Hundreds  stand  in  line  in  Philadel¬ 
phia  to  buy  the  Sunday  Transcript. 
This  is  not  true  as  to  any  other  pub¬ 
lication  on  earth.  Seventy-five 
years  without  soliciting  an  adver- 


vation  pow'ers  on  the  newspaper  itself,  its 
management  and  policy — on  its  pyramid 
style  of  makeup,  editorial  policies  and 
the  editorial  features,  as  well  as  of  his 
knowledge  of  display  advertising  and  the 
concerns  who  are  large  users  of  space  in 
a  display  way,  and  the  specific  days  that 
these  large  users  of  space  run  copy.  Then 
a  question  is  put  as  to  the  application  of 
the  knowledge  he  has  acquired.  In  Qii- 
cago  certain  popular  priced  department 
stores  do  not  use  the  daily  morning 
papers,  but  are  large  users  of  Sunday 
space.  Certain  types  of  women’s  wear 
stores  of  a  cheaper  grade  are  large  users 
of  Sundav  space  and  do  not  use  daily 
morning  papers. 

Others  stores  such  as  Marshall  Field 
and  Carson.  Pirie  Scott  &  Company  do 
not  use  Sunday  papers.  All  of  this  in¬ 
formation  is  included  in  a  Book  of  Facts, 
a  copy  of  which  is  given  to  each  employe 
each  year,  or  at  the  time  he  enters  the 
employ  of  the  paper.  So  the  question 
might  be  put  in  this  way :  If  you  were 
employed  in  the  local  display  advertising 
department  and  the  telephone  rang  on 
your  desk  and  Mr.  Goldberg  who  con¬ 
ducts  a  cloak  and  suit  store  of  a  cheaper 
grade  were  to  tell  you  that  he  had  1,000 
coats  that  he  wanted  to  sell  for  $12.50 
and  asked  you  to  get  up  an  advertise¬ 
ment — what  size  advertisement  would 
you  recommend  and  what  day  of  the 
week  w’ould  you  suggest  that  he  place 
that  advertisement  and  why?  His  an¬ 
swer  would  indicate  whether  or  not  he 
had  studied  and  absorbed  the  Book  of 
Facts. 

If  the  young  man  is  selected  for  the 
position,  in  a  few  days  he  is  placed  on 
the  local  payroll.  He  is  then  put  through 
a  system  of  sales  training  lasting  about 
ten  days,  during  which  time  a  course  of 
home  study  is  outlined  for  him.  He  is 
then  assigned  to  a  trained  local  solicitor 
and  changed  each  day  so  that  he  can  get 
an  entire  training  on  all  classes  of  local 
business.  This  usually  takes  from  twro 
to  three  w’eeks  and  at  the  end  of  a  month 
he  is  placed  in  charge  of  the  accounts 
and  is  assigned  certain  prospects,  and  is 
usually  given  a  six  months’  trial  to  make 
good.  This  ten  days’  verbal  instruction 
received  from  the  local  display  manager 
is  outlined  as  follows: 

He  is  taught  the  4  big  requisites  for 
successful  .selling.  These  are,  he  must 
sell  himself — his  personality — the  house 
he  represents  and  the  contents  of  that 
house.  Ramifications  of  these  4  major 
points  are  gone  into  in  detail.  The  faults 
in  his  method  of  approach  are  pointed 
out  and  instruction  is  given  on  how  to 
correct  them.  He  is  w'arned  against  a 
stereotyped  method  of  approach.  He  is 
instructed  to  be  a  positive  salesman,  not 
a  negative  one.  He  is  instructed  in  the 
use  of  the  yardstick  to  test  whether  or 
not  an  advertising  campaign  will  be  suc¬ 
cessful.  This  yardstick  is  as  follows : 
Is  the  medium  right,  the  time  proper,  the 
copy  right,  the  merchandise  right,  the 
management  of  the  proposition  right  ? 
The  5  points  are  covered  in  detail.  He  is 
schooled  in  the  testing  of  the  inherent 
qualities  of  his  prospective  customer,  thus 
being  instructed  to  fit  himsef  into  the 
customer’s  scheme  of  things.  He  is  ex- 


Pittsburgh  Press 

A  Scrippc-Howmrd  Newspaper 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
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MEMBER  A.  B.  C. 

Foreign  AdrerMsinK  Representatires 
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pected  at  the  end  of  each  day’s  training 
to  recite  the  things  that  he  learned  that 
day,  thus  giving  him  confidence  to  talk 
on  his  feet.  He  is  usually  trained  with 
two  or  three  other  salesmen. 

Sales  problems  are  given  him  and  a 
sales  resistance  by  a  fellow  solicitor  is 
placed  against  him,  thus  teaching  him 
when  to  recognize  a  point  of  contact  and 
the  course  to  pursue  in*  order  to  domi¬ 
nate  from  that  point  of  contact  so  that 
he  might  carry  the  conversation  to  a  suc¬ 
cessful  sale.  He  is  impressed  with  the 
importance  of  study  because  he  cannot 
sell  the  house  he  represents  unless  he 
knows  it  Euid  believes  in  it  and  radiates 
it — and  he  cannot  sell  the  contents  of 
that  house  unless  he  understands  it — 
therefore  he  is  given  a  great  deal  of  in¬ 
struction  on  the  makeup  of  local  adver¬ 
tising,  the  city  of  Chicago  and  the  5  cen¬ 
tral  states ;  and  a  working  knowledge  of 
the  news  writers  and  the  features  ap¬ 
pearing  in  the  newspaper,  as  well  as  the 
mechanical,  etlitorial,  auditing,  circula¬ 
tion  and  manufacturing  departments.  He 
is  taught  what  circulation  figures  mean 
and  how  to  analyze  them.  He  is  im¬ 
pressed  with  the  fact  that  knowledge  is 
power  only  when  it  is  properly  dissemi¬ 
nated. 

He  is  instructed  in  the  who,  what, 
when,  where,  why  and  how  rules  of  sales¬ 
manship.  He  is  schooled  in  the  buying 
and  selling  of  merchandise,  the  whole¬ 
sale  market,  the  jobbing  market,  the 
markup,  and  turnover  of  merchandise, 
and  in  retail  store  service  and  manage¬ 
ment.  Also  how  to  compare  his  mer¬ 
chandise,  that  is,  the  newspaper  that  he 
represents  with  that  of  his  contempo¬ 
raries.  He  learns  not  only  his  own  rates 
but  the  rates  of  other  newspapers.  He  is 
warned  never  to  oversell  and  to  realize 
that  after  all  the  man  that  pays  his  sal¬ 
ary  is  really  the  merchant  whose  adver¬ 
tising  he  solicits.  He  is  advised  against 
exaggerated  statements  in  order  to  sell  a 
client,  because  by  bad  advice  while  he 
may  gain  temporary  lineage  he  may  kill 
a  permanent  advertiser.  He  is  instructed 
to  be  truthful  in  his  statements,  be  honest 
with  himself,  the  house  he  represents,  and 
the  merchant  on  whom  he  calls.  When 
he  is  released  from  this  school  he  has 
access  to  the  office  of  the  local  manager 
or  his  assistant  for  any  information  that 
he  may  seek,  and  then  two  or  three  times 
a  week  he  sits  in  with  a  group  of  solici¬ 
tors,  at  which  time  important  sales  talks 
and  sales  instructions  are  given.  He  is 
impressed  with  the  importance  of  team 
work  and  warned  against  individualism. 

In  these  meetings  at  times  he  is  called 
to  give  talks  on  his  experiences  or  seek 
advice  of  his  fellows  on  problems  that 
confront  him.  Usually  his  accounts  are 
a  diversified  line  when  first  assigned,  and 
if  he  shows  a  particular  ability  for  cer¬ 
tain  lines,  such  as  furniture,  men’s  wear 


SALT  LAKE  CITY,  UTAH 

Our  merchandising  and  research 
department  is  at  the  service  of 
all  national  advertisers  or 
agencies  at  all  times. 

Foreifn  Repmentative* 

CONE.  HUNTCm  A  WOODMAN 
N«w  YoA  Chicaca  Debpit 

Kaaaaa  Qty  St.  Louis  Atlanta 

Pacific  Coast  Rspreaentatives 
(XmCEJt  A  JOHNSTON 
Loa  Anceles  San  Francisco 
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Hortli  Eiohlgan  Ave.,  CUoago. 
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or  women’s  wear,  musical  instruments 
etc.,  when  a  vacancy  occurs  on  these 
group  accounts  he  is  selected  to  handle! 
that  particular  branch  of  the  business  en-7 
tirely-  S 

1,  as  Local  Manager,  am  able  to  give' 
this  kind  of  training  because  having  cong 
up  through  the  ranks  myself  and  having 
worked  in  the  editorial,  auditing,  circo- 
lation,  and  mechanical  departments,  as 
well  as  the  advertising  department  of 
newspapers. 

Texas  Daily  Loses  Damage  Suit 

Former  Chief  of  Police  Fred  Lanca^ 
ter  of  San  Antonio.  Texas,  has  been 
given  verdict  for  $15,000  damages  against 
the  San  Antonio  Exprcs.t  in  District 
Court  at  San  Antonio.  Lancaster  sued 
for  $50,000.  The  action  was  based  upon 
three  articles  printed  in  the  Express  in 
December,  1917,  in  which  city  and  county 
officials  were  urged  to  enforce  the  vice 
laws. 


In  New  Orleans 
Consult  the  Latest 

A.  B.  C.  AUDIT 

(September  30th,  1923) 

Before  scheduling  space  in  eve¬ 
ning  papers. 

NEW  ORLEANS  STATES 
13c  a  Line  Flat  Daily 
15c  a  Line  Flat  Sunday 

SPLENDID  COOPERATION  TO 
ADVERTISERS 

Leads  in  Daily  and  Sunday 

CITY  CIRCULATION 

Specials:  East  Beckwith 
West  Branham 


A  Stable 
Market 


The  .Milwaukeo-Wis- 
consin  market  ot¬ 
ters  your  most  depend¬ 
able  sale's  opportunity 
in  19241  The  first  city- 
of  diversified  industries 
located  in  the  world’s 
richest  dairying  center 
an  unbeatable  combi¬ 
nation  —  thoroughly 
covered  l)y  one  adver¬ 
tising  medium — 

J'Thc  Milwaukee 

OURNAL 

FIRST- by  Merit 


DETROIT  TIMES 

Over  200,000 

DAILY 

Over  250,000 

SUNDAY 

A  good  newspaper 
plus  the  growth  of 
Detroit  to  1 ,200,000 
population,  is  the 
answer. 
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HEARST  PLANS  N.  Y.  TABLOID 


^nir  lirnir  trum  l^ndcm,  bnirland,  that  will  ibow  how  the  Adaertuinc  and  Pnblish^ 

Mco  oi  Great  Britain  are  preparinc  and  building  for  the  Great  Advertiaing  Cooeentioa 
in  l^ndoii.  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

( London  Editor,  Eoitob  &  Publubu) 

London  Ufhee — Hastings  House,  10,  Norfolk  Street,  Strand.  W.  C.  2 

Bush  House,  London,  for  New  Annoncebureau,  Christiania,  has  been 
Yorkers: — In  addition  to  making  Bdsh  nominated  to  the  Legion  of  Honor. 


House  the  Convention  Registration 
Headquarters  in  London,  it  is  intended 
to  continue  the  tenancy  to  July  22,  and 
it  is  hoped  to  arrange  headquarters  of¬ 
fices  there  for  the  New  York  Advertis¬ 
ing  Club,  the  Houston  delegation,  the 
Xew  England  contingent,  and  the  Amer¬ 
ican  advertising  agents.  The  ground  floor 
reserved  has  an  area  of  nearly  6,000 
square  feet,  and  in  the  building  are  two 
American  banks,  the  Guaranty  Trust 
Company  and  the  Equitable  Trust  Com¬ 
pany,  and  two  cable  companies.  Western 
Union  and  Commercial  Code. 

Sir  Charles  Starmer’s  Interest: — 
Sir  Charles  W.  Starmer,  who  controls 
one  of  the  largest  groups  of  Provincial 
newspapers,  as  well  as  the  London  West¬ 
minster  Gazette,  has  contributed  £500  to 
the  convention  fund  and  in  addition  will 
make  a  special  contribution  to  the  Shef¬ 
field  entertainment  fund. 

Other  contributors  include  the  proprie¬ 
tors  of  the  Bolton  Evening  News,  with 
£250;  Sir  Robert  H.  H.  Baird,  of  the 
Belfast  Telegraph,  with  £100;  H.  J. 
Heinz  (57  Varieties)  and  Boots’  Pure 
Drug  Company,  each  with  fifty  guineas. 

France  Wants  to  Be  In  It: — Fer¬ 
nand  A.  Marteau,  Hon,  Sec.  of  the  Brit¬ 
ish  Overseas  Committee,  reports  that 
France  is  expected  to  be  prominently 
represented  in  the  Convention.  Accord¬ 
ing  to  hotel  reservation  made,  more  than 
80  delegates  are  coming,  including  2  ad¬ 
vertising  women.  At  the  banquet  to 
French-speaking  delegates,  M.  Paul  Du- 
puy,  proprietor  of  the  Petite  Parisien  has 
priMnised  to  speak.  One  session,  as  part 
of  the  Elxport  Departmental,  will  be  held 
in  the  French  language. 

Five  hundred  American  delegates  are 
to  be  welcomed  to  Paris  after  the  Con¬ 
vention,  and  a  comprehensive  program 
of  hospitality  is  being  arranged.  It  is 
pointed  out  by  Mr.  Marteau  that  al¬ 
though  this  invitation  to  the  American 
delegates  has  been  extended  by  the  As¬ 
sociation  of  the  French  Press,  provision 
will  be  made  to  enable  any  American 
group  of  specific  interests  to  meet  lead¬ 
ing  French  advertising  men  possessing 
similar  interests.  The  Paris  trip  will  be 
a  great  time  for  hotel  proprietors,  rail¬ 
ways  and  airtomobile  houses  are  cooper¬ 
ating  to  give  of  their  best. 

Little  Lines  of  Action: — The  Great 
Western  Railway  has  offered  free  trans¬ 
port  for  250  delegates  to  Oxford  and 
Mratford-on-Avon  ( Shakespeare’s  Home) 
and  will  entertain  the  passengers  to  din¬ 
ner  on  the  train. 

The  Publicity  Club  of  Edinburgh  has 
applied  for  affiliation  to  the  A.  A.  C.  W. 

A.  Adeler,  the  Norwegian  delegate  to 
the  Convention,  who  is  president  of  the 
Norwegian  Advertising  Agents’  Associa¬ 
tion  and  general  manager  of  Heroldens 


I  understand  that  J.  Murray  Allison 
is  the  new  advertisement  manager  of 
-Allied  Newspapers  Ltd.  the  Berry  group 
of  papers  taken  over  from  Messrs.  E. 
Hulton  &  Co.  Ltd.,  and  including  the 
Manehester  Daily  Dispatch,  Evening 
Chronicle,  Sunday  Chronicle  and  Em¬ 
pire  Neu's. 

At  the  convention  luncheon.  May  27, 
C.  Harold  Vernon  welcomed  Muelen 
Dyke,  of  the  New  York  Advertising 
Club,  as  the  first  American  delegate  to 
arrive  in  London. 

The  Ulster  delegation  to  the  Con¬ 
vention  will  be  housed  at  the  Hotel  Great 
Central  (Marylebone  terminal) ;  the 
French  delegates  have  made  reservations 
at  the  same  hotel  and  at  the  Hotel  Rus¬ 
sell. 


Rumora  Peraist  and  Ofliciala  Won’t 
Deny  Them — Haa  Equipment  Ready 

While  Hearst  officials  seemed  bent  on 
keeping  plans  secret,  rumor  this  week 
persisted  that  a  new  morning  illustrated 
tabloid  newspaper,  the  Star,  flying  the 
Hearst  banner,  would  be  established  in 
New  York  shortly. 

Rumors  set  the  date  for  the  first  issue 
at  June  16. 

Efforts  to  obtain  confirmation  or  denial 
of  reports  were  unsuccessful.  A  high 
official,  refusing  use  of  his  name,  declined 
to  deny  the  rumor,  declaring  that  “any¬ 
thing  was  likely  to  happen  in  an  organ¬ 
ization  as  large  as  Flearst’s  in  New 
York.’’ 

Arthur  Brisbane,  it  was  learned,  was 
not  in  Cleveland  June  10  or  11,  and  gossip 
immediately  connected  his  presence  in 
New  A'ork  with  establishment  of  the 
tabloid. 

It  is  known  that  Mr.  Hearst  owns 
sufficient  equipment  in  New  Y'ork  for 
immediate  publication  of  such  a  daily. 
Organization  of  a  staff,  and  completion 
of  distribution  arrangements  remain  to 
be  completed. 

Equipment  is  housed  in  the  Hearst 
auxiliary  plant  on  Gold  street,  near  the 
.American  building.  Tabloid  presses  there 
were  used  once  before,  when  a  tabloid 
section  was  added  to  the  regular  morning 
editions  of  the  New  York  American. 


PICTURESQUE  SPOTS  IN 
HISTORIC  LONDON 


Gog  and  Magog.  City  Guardian  genii 
who  changed  their  names. 

Last  of  the  Giants. 


One  on  each  side  of  the  great  west 
window  of  the  Guildhall  stand  Gog 
and  Magog,  the  gigantic  guardian 
genii  of  the  City  of  London. 

They  are  carved  in  wood,  and  richly 


PICTURE  TRANSMISSION  RECORDS 


Telephone  Wires  and  Airplanes  Used 

to  Relay  Photos  from  Cleveland 

Transmission  of  pictures  by  telejffione 
and  airplane  was  a  feature  this  week  of 
the  National  Republican  Convention, 
Qeveland.  While  the  American  Tele¬ 
phone  and  Telegraph  Company  flooded 
New  York  newspapers  with  photographs 
brought  over  telephone  wires  by  their 
new  method,  picture  agencies  vi^  with 
one  another  for  speed  using  airplanes. 

One  record  was  claimed  by  United 
News  pictures,  when  a  flashlight  picture 
taken  in  Qeveland  was  dropped  by  para¬ 
chute  to  a  waiting  navy  speed  boat  in 
New  York  harbor,  and  was  in  the  office 
of  the  New  York  World,  within  5  hours. 
Airplanes  were  also  used  in  transport¬ 
ing  pictures  to  Chicago  and  other  cities. 


A.  A.  C.  W.  Vanguard  Off  for  Britain 

.As  vanguard  to  2,(XK)  .American  adver¬ 
tising  delegates  to  the  international  con¬ 
vention,  A.  A.  C.  W.,  Wembley,  July  13 
to  18,  Harry  Tipper,  chairman  of  the 
program  committee,  and  Earl  Pearson, 
secretary,  sailed  for  England  Thursday 
on  the  S.  S.  President  Roosevelt.  John 
H.  Logeman,  of  Chicago,  chairman  of 
the  exhibit  committee,  was  also  in  the 
partv.  He  goes  to  complete  arrange¬ 
ments  for  the  .American  advertising  ex¬ 
hibition  to  be  set  up  in  the  Wembley 
stadium.  Establishment  of  American 
headquarters  in  London,  and  final  iron¬ 
ing  out  of  program  matters  are  the  chief 
reasons  for  the  advance  trip  to  London. 


When  you  come 

to  London — 

Don’t  miM  aeeing  how  the 
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The  Times 

London,  E^ngland 


Columbia  Honors  Three  Journalists 

Columbia  University,  New  York,  on 
June  4,  awarded  honorary  degrees  of 
Doctor  of  Laws  to  Victor  F.  Lawson, 
publisher  of  the  Chicago  Daily  News; 
Adolph  S.  Ochs,  publisher  of  the  New 
York  Times;  and  Melville  E.  Stone, 
counselor  of  the  Associated  Press.  On 
June  3,  they  were  guests  at  the  annual 
commencement  dinner  of  Nicholas 
Murray  Butler  president  of  Columbia. 
Other  newspaper  men  at  the  dinner  were 
Herbert  Bayard  Swope,  executive  editor 
of  the  New  York  World,  and  H.  H. 
Kohlsaat,  former  editor  of  the  old 
Chicago  Inter  Ocean. 


coloured.  Each  is  over  fourteen  feet 
in  height. 

The  one  on  your  left  is  Gog.  He  is 
girt  with  a  sword,  and  has  a  bow  and 
a  quiver  of  arrows  slung  behind  him. 
But  his  main  armament  is  a  “morning 
star.’’ 

This  instrument,  which  he  holds  in 
his  right  hand,  consists  of  an  iron  ball 
studded  with  spikes,  hanging  by  a 
chain  from  the  end  of  a  long  pole,  a 
truly  formidable  weapon. 

Magog  carries  a  long  pike,  shield 
and  sword,  and  wears  armour  of  the 
Roman  type. 

These  solid  and  enduring  images 
were  carved  in  the  year  1707  by  Cap¬ 
tain  Richard  Saunders,  of  King  street, 
to  take  the  place  of  predecessors  of 
a  much  lighter  construction.  Before 
this  time  it  was  customary  for  the  two 
giants  to  be  taken  each  year  from  the 
hall  and  carried  in  the  Lord  Mayor’s 
procession.  They  were  consequently 
hollow  affairs  of  wicker  and  paste¬ 
board. 

How  long  ago  they  were  first  con¬ 
nected  with  the  civic  pageantry  of 
London  we  do  not  know.  But  they 
seem  to  have  been  well  established  by 
the  time  of  Henry  V.,  whom  they 
greeted  at  the  end  of  London  Bridge 
on  his  triumphal  return  after  .Agin- 
court. 

It  is  a  curious  thing  that  they  now 
have  the  name  of  only  one  of  them 
shared  between  them.  The  name  of  the 
one  now  known  as  Gog  was  originally 
“Gogmagog”  and  the  other  was  “Cori- 


The  latter  was 
brother — of  Brut, 


the 

the 


companion — or 
leader  of  the 


Gog  and  Magog 

Britons  when  they  first  settled  in  this 
“Isle  of  Albion.” 

He  subdued  and  tamed  Gogmagog, 
the  last  of  the  giants  who  inhabited 
this  land  before  that  time. 

The  mistake  doubtless  occurred 
through  a  confusion^  of  the  name 
“Gogmagog”  with  the  “Gog  and 
Magog”  mentioned  in  the  books  of 
Ezekiel  and  Revelation. 
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pOLLAR  PULLEi^s 

Advfrtiiini  and  circnlation  mauaeert  ora  alwayt  on  tka  lookout  for  new  idomi 
that  will  increaje  advortiiint  reeeipte  and  win  new  circnlation.  Yonr  idea  for 
meroaeiat  advertieint  or  eVculation  way  not  appeal  to  yonr  manager,  but  it 
may  be  /net  the  thing  that  tome  other  manager  wantt.  Editob  k  Pubushu 
will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that  the  idea  u 
now  being  used  in  yonr  aty  doet  not  bar  it  from  the  department.  Addrett 
your  communication  to  the  Doujib  Pen  w  Esrroa.  IVhn  they  appear  dip 
them  and  mail  them  in  and  receive  payment.  Unavailable  ideas  wul  not  be 
returned. 


A  LARGE  line  drawing  of  a  modem 
car  with  lines  running  to  small  dis¬ 
play  ads  all  around  prov^  a  good  spe¬ 
cial  feature  for  one  paper  recently.  Each 
space  brought  $50  and  was  sold  to  an 
advertiser  or  dealer  of  some  sort  of 
equipment  for  the  car. — James  M.  Mose- 
ly,  39  East  Concord  str^,  Boston. 


Every  year  in  recent  years  has  seen  a 
considerable  increase  of  interest  in  horse 
riding.  Get  up  stories  about  the  local  in¬ 
crease  in  interest  in  this  sport  and  work 
for  advertising  among  local  riding  acad¬ 
emies,  harness  dealers,  renters  of  saddle 
horses,  dealers  in  riding  habits,  etc. — 
Frank  H.  Williams,  411}4  North  Main 
street,  Sana  Ana,  Cal. 


An  industrial  feature  aimed  at  manu¬ 
facturers  who  rarely  advertise  in  local 
papers  brought  results.  The  plan  fol¬ 
lowed  out  was  to  get  a  manufacturer  take 
space  on  the  industrial  page  for  a  certain 
number  of  issues.  The  news  department 
then  detailed  a  rejwrter  to  go  through  the 
plant  and  get  an  industrial  news  story. — 
L.  J.  Jellison,  Dubuque  (la.)  Times  Jour¬ 
nal. 


Unavailable  ideas 

mileage,  makes  of  cars  that  have  crossed 
the  country  without  mechanical  trouble, 
family  ideas  of  equipment  necessary  for 
camping  convenience,  yams  of  hairbreadth 
escapes  on  the  road,  attempted  holdups, 
sketches  of  men  at  the  camp  of  national 
importance,  persons,  etc.  This  opens  up 
an  endless  channel  of  advertising.  All 
garages  will  carry  a  permanent  space. 
Business  houses  selling  tents,  cots,  camp 
stools,  cooking  utensils,  etc.,  will  be  in¬ 
terested.  Agencies  for  tires  and  cars  will 
jump  at  the  chance  to  run  a  big  ad  when¬ 
ever  a  favorable  story  regarding  their 
product  is  to  appear.  In  fact  a  double 
truck  ought  to  be  necessary  in  any  large 
city  offering  a  municipal  camp  ground  to 
totirists. — P'red  E.  Beane,  Manchester 
(.V.  H.)  Union-Leader. 


ALL  MILWAUKEE  PAPERS 
CLAIM  NEW  READERS 


First  Week  of  Sentinel  Operation  by 
W.  R.  Hearst  See«  Shift  in 
Store  Copy — Report 
Berger  Will  Sell 


The  Santa  Ana  (Cal.)  Register  wraps 
all  its  papers  which  are  delivered  by  car- 
•  rier  boys  with  wire  so  that  the  papers  are 
tight  and  yet  not  broken  and  are  in  the 
best  possible  condition  when  received  by 
the_  subscribers. — Frank  H.  Williams, 
4ilJ4  North  Main  street,  Santa  Ana,  Cal. 


One  of  the  easiest  double  pages  we  have 
ever  sold  was  one  using  the  word 
“WHEIRE.”  This  word  occupied  about  3 
columns  by  5  inches  deep  in  the  center 
of  the  top  part  of  the  pages.  Around  the 
word  “Where”  were  six  question  marks. 
At  the  top  of  each  ad  was  “Can  I  Buy.” 
“Can  I  Get,”  or  “Can  I  Find,”  depend¬ 
ing  upon  the  body  of  the  advertisement 
which  was  all  written  in  this  office.  For 
the  garage  man  we  wrote  “Can  I  Get  My 
Car  Repaired?”  and  so  on  for  other  mer¬ 
chants.  For  this  page  we  had  but  four 
refusals  out  of  38  calls. — R.  Kenneth 
Kerr,  IVilmington  (Ohio)  Doily  News. 


•Ad  departments  miss  good  guesses 
every  day  by  not  watching  national  ad 
schedules.  Take  music  record  releases. 
A  series  of  line  ads  from  merchants  could 
be  secured  for  a  run  under  the  ad.  Then 
in  clothing,  tire  and  other  ads,  boxes  con¬ 
taining  ads  from  local  merchants  may  be 
secured  if  it  is  pointed  out  that  the  mer¬ 
chant  enjoys  the  benefit  of  the  larger  ad 
merely  by  inserting  a  small  name  ad  under 
the  foreign  ad. — L.  J.  Jellison,  Dubuque 
(la.)  Times  Journal. 


Milwaukee,  June  9. — That  a  morning 
newspaper  will  be  launched  by  the  pub¬ 
lishers  of  the  Milwaukee  Journal,  not 
later  than  August  1,  is  the  latest  pre- 
sistent  rumor  here,  following  the  shake- 
up  incident  to  change  of  control  of  the 
Sentinel.  The  Journal  denies  the  reports. 

Announcement  was  made  during  the 
week  that  Judge  August  C.  Backus  is  to 
retire  from  the  bench  to  become  pub¬ 
lisher  of  The  Milwaukee  Sentinel.  The 
announcement  named  four  prominent  Mil¬ 
waukeeans,  including  Charles  Pfister, 
former  owner  of  the  Sentinel,  as  asso¬ 
ciated  with  Judge  Backus  as  directors  in 
the  company  publishing  the  Sentinel.  The 
announcement  omitted  mention  of  owner¬ 
ship. 

The  Morning  Sentinel  is  being  put  out 
with  a  somewhat  modified  form  of  Hearst 
morning  paper  make-up.  Arthur  Bris¬ 
bane’s  “Today”  appears  regularly  on 
page  one  in  the  r^^ular  position.  Back 
of  page  one,  the  Sentinel  has  dropped 
much  of  its  former  conservative  makeup 
and  adopted  more  of  the  Hearst  style. 
The  society  page,  for  instance,  is  made 
up  in  standard  Heafrt  morning  paper 
style.  The  Sentinel,  however,  has  not 
gone  in  for  a  solid  page  of  comics  and 
has  thus  far,  ^tuck  to  one  “first”  page. 
The  better  known  of  the  Hearst  morning 
comics  are  scattered  throughout  the  paper. 

Several  days  during  the  week,  the 
.\forning  Sentinel  carried  a  full  page  an¬ 


nouncement  that  in  acquiring  control  of 
the  Sunday  Milwaukee  Telegram,  the 
Sentinel  company  automatically  acquired 
first  option  on  the  Hearst  morning  paper 
features. 

It  is  understood  from  an  authoritative 
source  that  during  the  week,  the  cir¬ 
culation  of  the  morning  paper  increased 
from  approximately  39,00U  to  around 
46.000  net.  The  press  run  on  the  Sunday 
paper  yesterday  was  196,000.  The  Sun¬ 
day  edition  of  the  Journal  reports  a  press 
run  of  146,214  last  Sunday  against  a 
press  run  of  131,164  a  week  ago.  The 
evening  edition  of  the  Journal  on  Friday 
last  claimed  a  press  run  of  138,703  against 
an  average  of  131,590  for  the  week  be¬ 
fore  the  consolidation  of  the  li'isconsin 
News  and  the  Ei'ening  Sentinel.  The 
IVisconsin  News  claims  to  be  running 
around  112,000  against  89,000  before  the 
consolidatioo. 

It  is  reported  that  the  Sentinel  has 
cancelled  its  contract  for  the  New  )Jork 
Times  leased  wires  effective  June  10  and 
that  after  that  date  Universal  Service 
(the  Hearst  night  wire)  will  have  two 
leased  wires  serving  the  morning  edition 
of  the  Sentinel.  From  the  same  sources 
it  is  said  that  the  Journal  is  negotiating 
with  the  Times  for  leased  wire  service. 
The  Journal  now  has  United  New^  and 
New  York  World  service  for  its  “sunrise” 
edition  which  does  not  circulate  in  the 
city. 

During  the  week,  is  was  announced  that 
the  Jounuil  had  engaged  the  services  of 
L.  Harvey,  formerly  city  editor  of  the 
Evening  Sentinel;  Fred  Sheasby,  form¬ 
erly  i^litical  writer  for  the  Sentinel  and 
Manning  Vaughan,  formerly  sporting 
editor. 

The  advertising  situation,  so  far  as  con¬ 
cerns  department  stores,  is  interesting. 
Prior  to  the  consolidation,  the  Journal 
and  Wisconsin  Neu’S  were  running  full 
copy  from  the  three  leading  department 
stores  and  the  Sentinels  were  running 
greatly  reduced  copy.  All  last  week,  the 
li'isconsin  News-Evening  Sentinel  com¬ 
bination  had  only  part  copy  from  the  same 
stores,  despite  the  larger  press  run  and 
circulation. 


ger, 

Howard  newspapers,  with 


.Also,  the  day  the  combination  went  into 
effect,  the  street  car  boxes,  from  whkk 
Milwaukee  car  riders  in  the  moniing  had 
been  obtaining  .Morning  Sentinels  dis¬ 
appeared  from  the  cars.  Charles  Pfiste^ 
former  owner  of  the  Sentinels,  is  largeb 
interested  in  the  street  car  company,  it  ■ 
said. 

Another  rumor  which  is  going  the 
rounds  is  tliat  Congressman  Victor  Bcr- 
negotiating  with  the  Scripp*. 

view  of 

transferring  to  them  the  Mil-.,aulut 
Leader,  the  socialist  daily  he  owns.  Tl^ 
Leader  is  served  by  United  Press.  It  hai 
a  practically  new  plant,  well  equipped  ami 
adequate  for  considerable  growth,  leader 
employees  profess  to  know  nothing  of  the 
Scripps- Howard  report.  Berger  is  ■ 
Washington. 


Our  Features: 

Samuel  G.  Blythe 
Irvin  S.  Cobb 
R.  L.  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Penrod  and  Sam 
Will  Rogers 
H.  J.  TuthiU 
Albert  Payson  Terhune 
and  others 

The  McNufhl  Sjidicale,  he. 

Time*  Building,  New  York 


COMICS 


We  can  enhance  the  circulation 
pulling-power  of  your  comic 
page  classics  with  unexcelled 
color  printing. 

IVrite  for  proofs  and  low  prices. 

The  World  Color  Printing  Co. 
R.  S.  Grable,  Pres. 

EsL  1»M  St.  Louis,  Mo. 


CUtCUIATION 

BUILDING 

SUPR^ACY 

Proven  time  and  time  again 
by  the  many  thousands  of 
NEW,  paid-in- advance  sub 
scribers  we  gain  tor  newspapers 
in  all  parts  of  the  country 


Wtrs  or  Writa  Cara  of 
HaraM 


] 


HOlUSIEKS 

CIRCUIATION  ORGANIZATION 

300  Merritt  Building  -  los  Angeles, Cal. 


The  summer  touring  and  camping  is 
about  to  start.  As  soot  as  it  is  well  un¬ 
der  w^  try  a  special  page  feature  headed 
“The  Summer  Tourists’  Extra.”  I>evote 
the  center  of  the  page  to  stories  on  im¬ 
provements  being  made  or  planned  for  the 
camp,  auto  tires  that  have  given  unusual 


FarEvoUttg  andSiutky  Nevs^o^m 


fattornatianal  New*  Service 
n  Spivica  St.  Naiw  Yvk 


FIRST  IN  PUSLIC  SERVICE 


The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  '  circulation  daily,  of 
6M.fl00  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  goods 
advertising;  are  read  by 
more  jabbers,  department 
and  chain  itore  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

Adoartiaa  in  Nawapapart 
by  tha  Yaar 

®l)e  •'tfSfefc  W 

Puliteer  Buildfaig,  New  York 
MaUera  BnfMfcig  Ford  Buflding 

Chicago  Detroit 
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nine  n.  y.  papers  gained  in  may,  though 

TOTAL  SHOWS  LOSS 


I 


IVTINE  out  of  13  New  York  and  Brook- 
u-n  iiewsDaoers  orinted  more  adver- 


l)Ti  newspapers  printed  more  adver-  almost 
tising  in  May,  1924,  than  in  the  same  vertisi 
month  of  1923,  according  to  measurements  dation 
of  the  New  York  Evening  Post  Statistical  the  d« 
Department.  Four  papers  showed  losses  The  a 
which  totaled  326,162  lines,  while  the  printer 
itains  of  the  nine  other  papers  totaled  last  y 
12W.62S  lines.  Yet  the  loss  for  the  which 
month  against  the  May,  1923,  total  was  for  51 
1,407,556  lines,  due  to  suspension  during  May, 
the  year  of  the  Herald,  Globe,  and  Mail,  agate 
whose  combined  total  last  May  was  2,342,-  tively. 
022  lines.  Con 

Superficially,  it  would  appear  that  ad-  and  1* 

MAY,  l»24-lta 


vertisers  have  cut  from  their  schedules 
almost  a  million  and  a  half  lines  of  ad¬ 
vertising  as  a  result  of  the  year’s  consoli¬ 
dations.  Allowing  2,300  lines  to  a  page, 
the  decrease  in  lineage  totals  612  pages 
The  actual  decrease  in  number  of  pages 
printed  was  the  difference  between  14,582 
last  year  and  13,396  this  May — 1,184,  oi 
which  the  loss  in  advertising  accounted 
for  51  per  cent.  The  total  lineage  for 
May,  1924,  and  May,  1923,  are  13,938.118 
agate  lines  and  15,345,674  lines,  respec¬ 
tively. 

Comparative  totals  for  May,  1924-1923. 
and  1%4-1918,  follow: 


, - Psges - , 

^4  1923 


1,458  1,186 

1.288  1,226 


522  616 
1,168  1.136 


524 

790  540 

706  764 

622 

....  1.046 

1.202  1.006 


i;076  1,004 

612  702 


916  722 

722  604 


1,700  1,598 

1,238  1,286 


Percentage  of 
Total  Space 

American  .  9.9 

Brooklyn  Eagle  .  11.9 

Brooklyn  Times  .  2.7 

'Evening  Journal  .  9.S 

'Evening  Mail  . 

'Evening  Post  .  2.8 

'Evening  World  .  4.8 

'Globe  . 

Herald  . 

Herald  Tribune .  8.3 

News  (Tabloid)  .  3.7 

Standard  Union .  4.6 

'Sun  .  8.5 

•Telegram  &  Mail .  5.9 

Times  .  16.6 

World  .  10.8 


1924 

1,373,016 

1,656,552 

379,998 

1.326.084 


1.155,880 
520.318 
642,554 
1  176.648 
815,722 
2,327,628 
1,509,218 


1923 

•1,098,586 

1,639.608 

358,436 

1,255,888 

539.638 

394,472 

765,230 

782,358 

1.020,026 

*879,172 

369,148 

713,394 

t966,206 

1642,230 

2.261,944 

1,659,338 


13,398  14,582 


1.407,556 
Net  Loss 


•No  Sunday  edition. 

"68.850  lines  American  Weekly  not  included. 

tSun  and  Globe  combined  June  4,  1923.  Name  changed  to  Sun  March  10,  1924. 
ITcietram  and  Mail  civnbined  January  28,  1924  Sunday  isjuie  iliscimtiniicd 
1924.  Evening  Telegram  4  Sundays  1923  included. 

{Herahl  and  Tribune  combined  March  19,  1924. 


American  . 

Brooklyn  Eagle . . 
Brooklyn  Times. 
•Evening  Journal 
•Evening  Mail... 
•Evening  Post. . . 
•Evening  World. 

•Qobe  . . 

Herald  . 

Herald  Tribune. . 
News  (Tablcid).. 
.Standard  Union. . 

•Sun  . 

•Teleg.  and  Mail. 

Times  . 

World  . 


MAY,  ISM-lfU 

1924 

:923 

1922 

1921 

1920 

1919 

1918 

1,373,016 

l.,/y8,586 

953,808 

976,780 

1,046.262 

905,192 

837,292 

1,656,552 

1,639,608 

1,450.730 

1,336.286 

1,334,474 

1,048,962 

779,239 

379,998 

358,436 

314,752 

291,874 

295,894 

t . 

t . 

1,326,084 

1,255.888 

1,092,622 

972,914 

857,792 

868,787 

691,809 

539,638 

540,384 

526,602 

608,468 

423,509 

429,742 

381,770 

394,472 

347,628 

507,784 

539,344 

418,168 

379,968 

672,730 

765,230 

808,762 

766,590 

919,444 

725,742 

452,165 

782,358 

642,466 

572,700 

725,218 

786,704 

444,697 

1,020,026 

1,002,640 

1,172,520 

1,214,588 

788,450 

596,721 

1,155,880 

879,172 

768,392 

863.320 

1,005,858 

730,402 

377,906 

520,318 

369,148 

283,848 

225.780 

146,922 

t . 

t . 

642,554 

713,394 

706,818 

595,898 

783,090 

623,750 

480,003 

1.176,648 

966,206 

945,362 

758,274 

748,400 

732,380 

498,741 

815,722 

642,230 

672,700 

632.960 

769,612 

907,412 

763,891 

.  2,327.628 

2,261,944 

2,162,080 

2,092,816 

2,315,637 

1,669,932 

1,210,616 

.  1.509,218 

1,659,338 

1,459,432 

1,355,588 

1,748,420 

1,601,328 

1,347,380 

.13.938,118 

15,345,674 

14,152.414 

13.648.686 

15,059,423 

12.2.10.718 

9.290.170 

tFigures  not  recorded. 


NEWS  MEN  TOURING  NORTHWEST  Kelly,  assistant  to  publisher,  Chicago 
_  News;  Oscar  Hewitt  and  Arthur  Evans, 


Chicago  Tribune;  Willard  E.  Carpenter, 
Take  Coast  Jaunt  as  Guests  of  Great  publisher,  Lincoln  (III.)  Courier;  James 


Northern  Railroad 


P.  Kolbert,  superintendent.  Central  West- 


^  ,  ...  ern  Division,  United  Press ;  C.  R.  Abbott, 

That  eastern  newspapermen  may  obtain  manager,  Underwood’s  News  Photo  Ser- 


^  information  concerning  agricultural,  j  ^  Bamum,  publisher,  5yroci«c 

^imrial  and  economic  conditions  in  the  (N.  Y.)  Post-Standard. 

Pacific  Northwest,  the  Great  Northern  _ 


Railway  is  playing  host  to  a  party  of  rjqRE  HONORARY  DEGREES 

eastern  editors  on  a  tour  of  the  West.  _ 

The  editors  will  travel  as  far  as  St.  Paul  o  •  e  •  »i,i  .. 

on  the  Oriental  Limited  and  will  make  Gunnison,  Swope  and  Wile  Honored  by 


the  remainder  of  the  trip  on  a  special 
train  to  be  made  up  there.  L.  W.  Hill, 


Universities 


b..  J  'f  J-  t  Tj  1  u  Three  prominent  newspaper  men  to  be 
honored  by  different  Im^ersities  this 
with  honorary  degrees  of  Doctor 


^^esident  and  traffic  chief.  Great  of  Laws  are  Herbert  F.  Gunnison,  pub- 
^^rn  Railway,  will  accompany  the  Usher  of  the  Brooklyn,  Eagle.  Herbert 

•  1  j  u  id  IT  Bayard  Swope,  executive  editor  of  the 
^^or  guests  include :  Harold  F.  ^ew  York  World,  and  Frederick  Wi% 
riT;  ’  "L^naging  editor,  Boston  Ham  Wile,  Washington  correspondent 
Ijweler;  Rutherford  Rennie  special  and  head  of  the  Wile  News  Service. 

w,  New  York  Herald-Tribune;  E.  Gunnison  received  his  degree  from 

M.  bwasey  s^ial  writer,  New  York  St.  Lawrence  University,  Canton,  New 
Reid  Byron  city  editor  Pri/j-  York.  He  was  graduated  from  there 
osrgH  (Pa.)  Gazette-Ttmes;  E.  S.  Ed-  with  the  class  of  ’80.  The  award  was 
®<*son,  assistant  to  publisher,  Philadel-  made  June  10. 


Pkia^  North  American;  Louis  LaCoss, 
*P*rial  writer,  St.  Louis  (Mo.)  Globe- 


On  June  16,  Mr.  Swope  will  go  to 
Hobart  College,  Geneva,  New  York,  to 


*  Vj  •  7-  n.  V,  '  - .  ,  uciicvd,  ivcw  I  urK,  u> 

Edunn  G.  Pinkliam,  special  receive  his  L.LD  award  from  President 
A  (Mo.)  Star;  Curtis  Murray  Bartlett  in  recognition  of  h's 


n  managing  editor,  Indianapolis  services  during  the  war,  while  the  award 


ft  ,  V  uui  ui^  iiic  wdT,  wfiiic  IOC  awarii 

^■)  News;  Earl  Mushiltz,  special  to  Wile  was  to  be  made  by  Notre  Dam- 
'^w.  Indtanapohs  Star;  Julius  Liebman,  at  South  Bend,  Ind.,  June  15.  Mr.  Wile. 

editor’  Milwaukee  (Wis.)  who  was  covering, the  Cleveland -Conven- 
•sentmel;  Glen  Griswold,  publisher,  Cht-  tion  for  his  clients,  planned  to  arrive  at 
gyo  Journal  of  Commerce;  Ashtoo  South  Bend,  Saturday,  to  deliver  the  an- 
JtemB,  special  writer,  Chicago  Herald-  nual  alumni  banquet  address  on  “The 
Ernest  L.  Heitkamp,  special  Recent  Gouds  at  Washington  and  the  Sil- 
■mter,  Chicago  American;  Josepb  F.  ver  IJnwig:" — — ■» — —  - 


Iowa  Enjoys  the  Highest 
Per  Capita  of  Wealth  and  the 
Lowest  Percentage  of  Illiteracy 


This  condition  is  permanent  because  her 
wealth  is  based  on  agriculture. 

The  approximate  value  of  farm  products 
and  live  stock  products  each  year  in  Iowa 
amounts  to  the  enormous  sum  of 


$1,750,000,000 


Iowa’s  progressive  people  are  mainly  en¬ 
gaged  in  intensive  agricultural  pursuits. 

Nature  stands  back  of  Iowa  each  year. 
Every  acre  is  fertile.  Iowa  has  never  known 
a  crop  failure. 

The  average  value  of  farm  land  per  acre  is 
$254.00.  Iowa  has  no  congested  sections. 
There  are  no  “good”  sections  and  “ordinary” 
sections.  It  is  all  good. 

This  means  that  money  pours  into  Iowa 
banks  and  her  people’s  pockets,  giving  Iowa 
more  banks  than  any  other  state. 

These  facts  are  reflected  in  that  Iowa  has 
a  higher  percentage  of  literates  than  any 
other  state,  she  has  more  farm-owned  auto¬ 
mobiles  and  more  telephones  per  capita  than 
any  other  state. 

An  advertising  appropriation,  judiciously 
divided  among  Iowa’s  dominating  newspa¬ 
pers  listed  below,  can  be  made  to  pay  a  sub¬ 
stantial  dividend. 


The  Time  to  Prove  IOWA’S 
Responsiveness  is  NOW 


**  *Burlington  Gazette 
***Ce<lar  Rapiile  Gazette 


***Davenport  Democrat  A  Leader. 
***Davenport  Democrat  &  Leader. 

***Davenport  Times  . 

***Det  Moines  Capital . 

***Des  Moines  Sunday  Capital.  .  .  . 

***Iowa  City  Press-Citizen  . 

•••Keokuk  Gate  City  . 


•  •  •  Muscatine  Journal 


GreulatJoe 

RaU  for 

$,««>  Bnas 

. .  (E) 
..(E) 

10,535 

22,671 

.04 

.07 

(E&S) 

16,132 

.05 

..(E) 

14,485 

.06 

..(S) 

17,416 

.06 

..(E) 

24,946 

.07 

..(E) 

61,683 

.14 

..(S) 

27,895 

.14 

..(E) 

6,230 

.035 

..(E) 

-  5,899 

.03 

..(E) 

13,405 

.04 

..(E) 

7,980 

.035 

. .  (E) 

13,375 

.05 

..(E) 

16,775 

.06 

•••A.  B.  C.  Statement,  April  1,  1924. 
tffGovemiiient  Statement,  April  1,  1924. 
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ROGERS  PLANS  A  NEW 
EVENING  DAILY 

Former  New  York  Globe  Publieber 
and  Editor  Announces  Venture 
As  Unique  Experiment 
in  Journalism 

A  new  evening  newspaper  for  New 
York,  “established  in  the  same  manner 
as  a  public  library,”  forming  a  “unique 
experiment  in  journalism,”  was  promised 
by  Jason  Rogers,  former  publisher  of 
the  New  York  Globe,  this  week,  if  the 
public  indicates  it  wants  such  a  news¬ 
paper. 

To  ascertain  the  public  mind,  Mr. 
Rogers  published  a  full  page  advertise¬ 
ment  in  Tuesday’s  New  York  Times,  re¬ 
questing  persons  interested  to  return  a 
coupon  to  his  headquarters  in  the  old 
Tribune  Building.  In  the  advertisement 
the  proposal  was  outlined. 

Rumors  had  long  been  current  that 
Mr.  Rogers  intended  re-entering  the 
New  York  newspaper  field  at  the  head 
of  a  daily.  In  the  advertisement,  he 
said  that  thousands  had  requested  him  to 
do  this. 

“No  definite  plans  regarding  a  plant 
have  been  made,”  Rogers  declared  in  a 
statement  given  Editor  &  Publisher. 
“I  do  not  intend  to  start  the  new  news¬ 
paper  until  after  the  election  excitement 
is  over.  I  already  have  substantial  sup¬ 
port  pledged,  and  when  sufficient  capital 
for  an  assured  success  is  in  hand  w« 
shall  start.” 

The  date,  he  said,  will  probably  be  in 
the  late  fall  or  about  January  1,  1925, 
The  paper  may  be  printed  up-town,  with 
possible  branches  in  Brooklyn  and  the 
Bronx  to  reduce  delivery  costs,  he  stated 

“The  capital  necessary  will  be  raised 
by  subscription  to  bonds,  upon  which  in¬ 
terest  will  be  paid  up  to  7  per  cent  when 
earned,”  Rogers’  statement  continued. 
“Control  will  be  in  a  small  issue  of 
common  stock,  a  majority  of  which  will 
be  held  by  trustees,  men  who  command 
the  respect  and  confidence  of  the  com¬ 
munity.^  Dividends  will  be  limited  to  7 
per  cent  and  those  earned  on  the  trusteed 
stock  will  constitute  a  bonus  fund  to  be 
distributed  among  the  employes  of  the 
newspaper.” 

■Advertising  rates,  Mr.  Rogers’  state¬ 
ment  reads,  under  no  circumstances  shall 
exceed  cost,  plus  a  sufficient  profit  to  pay 
the  limited  <Uvidend. 

Mr.  Rogers  described  his  proposed 
daily  as  one  that  will  be  “neither  a 
temporary  personal  organ  nor  a  mere 
business  enterprise,  but  a  solidly  estab¬ 
lished  institution  devoted  singly  to  the 
public  service,  secure  against  capture  by 
private  wealth  and  the  natural  vicissi¬ 
tudes  of  life.” 

Henry  J.  Wright,  editor  of  the 
Globe  for  many  years,  and  who  recently 
resigned  from  the  New  York  Sun  as 


executive  editor,  will  be  editor  of  the 
.new  daily,  if  demand  of  the  public  jus¬ 
tifies  its  establishment. 

Others  now  associated  with  Mr.  Rogers 
in  preliminary  work  are  W.  E.  Severn, 
one  time  advertising  manager  of  the  New 
York  Herald,  and  A.  S.  King. 

Mr.  Rogers  said:  “We  will  not  seek 
the  ‘largest  circulation,’  but  make  a 
newspaper  better,  bigger  and  more  com¬ 
plete  than  the  Globe  was  and  depend 
upon  such  meritorious  production  as  we 
can  make  to  win  substantial  recognition 
from  a  public  grown  out  of  patience  with 
personally  conducted  newspapers  for 
profit.  Judged  by  early  returns  the  pub¬ 
lic  wants  such  a  newspaper.  That  it 
will  be  a  success  if  started  is  assured, 
for  the  organization  I  will  bring  together 
is  bound  to  make  a  go  of  the  venture.” 

Later,  in  a  lengthy  formal  statement, 
Mr.  Rogers  declared  that  “recent  con¬ 
solidations  of  newspapers”  in  single 
hands  and  one-man  ownership  of  more 
than  one  newspaper  “have  raised  ques¬ 
tions  touching  the  integrity  of  a  free 
press.  The  constitutional  guarantee  was 
framed  under  conditions  simpler  than 
those  that  exist  today.  Newspapers  owed 
their  influence  to  their  ability  to  com¬ 
mand  attention.  That  ability  resided  in 
their  editors,  preservation  of  whose  right 
to  publi.'^h  the  news  and  their  opinions 
was  clearly  in  the  public  interest.  How¬ 
ever  powerful  they  might  become  in  the 
exercise  of  this  right  was  of  no  public 
concern. 

“With  the  growth  of  great  cities  and 
mechanical  devices  for  rapid  publication 
of  newspapers,  the  character  of  our  press 
began  to  change,”  he  said.  “Merchants 
had  been  learning  the  advantage  of  cry¬ 
ing  their  wares  in  its  pages.  Capital 
had  been  learning  how  much  was  paid 
for  the  privilege.  Wealth  that  had  gone 
into  journalism  for  recognition  and 
power,  rarely  with  success,  now  turned 
to  it  as  a  congenial  source  of  more 
wealth. 

“The  profession  of  journalism  had  be¬ 
come  a  business.  With  the  change  in 
object,  came  a  change  in  practice.  Profit 
being  the  first  consideration,  nothing 
that  might  endanger  it  was  tolerated. 
Everything  that  would  increase  the 
money  return  became  desirable.  For 
rivalry  of  brains  and  emulation  in  public 
spirit,  was  substituted  rivalry  of  dollars. 
Competition  to  win  support  by  public 
service  was  destroyed  wherever  possible 
by  power  of  suppression,  by  purchase.” 
♦  ♦  ♦ 

Speed  “Extras”  to  Cleveland  by  Plane 

Three  New  York  morning  news¬ 
papers  utilized  airplanes  this  week  to 
speed  editions  to  Oeveland  for  National 
Republican  Convention  delegates.  On 
Tuesday  3  planes  of  the  Curtis  Exhibi¬ 
tion  Company,  carrying  copies  of  the 
Times,  Tribune,  and  World  left  New 
York  just  after  dawn,  arriving  in  Qeve- 
land  at  9:30  A.  M.  Circulation  man¬ 
agers  said  copies  were  all  sold  by  noon. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Directory  of  Leading  Features 

rom  Bsn.T,  snsAT  avd  wnaLT  nrwsFAPSBs. 


Daily  Features 


BADIO,  XOTOB,  KEWS-KAFS,  FOBTHAIT8, 
Kaxhions,  Tricks,  Puzzles,  Smiles,  Noocie. 

The  International  Syndicate,  BAXTIXOBE. 

Daily  Serials 

ICLDBED  BABBOVB 
,  Writes  for  an  eager  audience. 

I>aily  Serial  with  a  Dally  Throb 
Metropolitan  Mewtp,  B’vice,  150  Nassau  St,,  N,Y, 

Fashions 

HOLLYWOOD  FASHIONS— NEW  WEEKLY 
All  about  the  clothes  worn  by  Filmland’s  beau¬ 
tiful  women  when  “off  location." 

Irresistibly  feminine  and  timely. 

Tom  Book  Features,  7SS  San  Fernando  Bldg., 
Los  Angeles. 


Religious  Features 


A  “DIFFEBENT"  SUNDAY  SCHOOL  LESSON 
The  Standard  Bbligious  Feature  of  American 
N'ewspaperdom.  Twenty-live  years  of  continuous 
publication.  Ncn-Controverslal,  Readable,  Timely, 
The  Ellis  Servioe,  Swarthmore,  Fa, 

Serial 

“XUBDEK  ON  THE  LIMITED” 
lly  l>ewls  WilKCMi  Appleton.  Jr. 

1922  East  Paciflc  St..  PhUadelphU.  Fa. 

Weekly  Humor 

LAUGH  WITH  LEACOCK 
Ace  of  Humoriftts 
Once  a  Week 

KetropoUtan  Newsp.  SVioe.  160  Nassau  St..  N.T. 


N.  Y.  DAILY  NEWS 

HALF.TCWES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


Qlne-Weatingbouae  Double  Motar-Drlva 
with  full  automatic  pudi  button  coutrol. 


USED  BY  THE 

La  Trobe  Ptg.  &.  Pub.  Co. 

La  Trobe,  Pa. 

We  refer  you  to  them  for  their 
opinion 


X/CLIWENSAv 

yoEcnscW 

'MANTlO.COXliS. 

CMICAOO  'R'N 


MAIN  OFFIOB  EASTERN  OFFICE 
Piaber  Building  Harbridge  Building 

343  S.  Dearborn  SL  Broadway  at  34th  St 
CHICAGO  NEW  YORK 


R.  Hoe  &  Co. 

We  offer  for  sale  at  very  low 
price  and  available  for  immediate 
delivery  the  following: 

TWO  USED  WOOD  Semi- 
Autoplate  Machines  suitable  for 
casting,  finishing  and  cooling 
semi-cylindrical  plates  for  pages 
of  Ziyi  and  23  9-16  inches  in 
length. 

Full  parttcailars  fumidiod  OB  reqiMst. 

504-520  Grand  Street 
New  York  City 

No.  7  Water  St.  7  South  Deerbom  St. 
Boston.  Maaa.  Chicago,  IIL 


DonTPigMetal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  Referenoet  gladly  furnished. 


Fiction 


Weekly  Pages 


WORLD'S  FAMOUS  AUTHORS 
Unexcelled  (election,  serials,  novelette.,  ehorts. 

Serrloe  for  Authora,  S3  W,  dCd  St.,  N.  Y. 


CAMERA  NEWS.  FASHION.  FEATURE,  CHIL¬ 
DREN'S  Pages — also  Houee  Plana,  Handicraft  in 
the  Home,  Radio  and  Motor  feature*. 

The  International  Syndioato,  BALTIMORE. 


SUmbtmft  tbo  Motal  rmrmmcm 

Printers  ManafactBring-  Co. 

709-719  Phlaee  Bldg., 
imnneapolk  If  inn. 


FOR  SALE 

15-HOE  Presses 

These  presses  range  in  capacity 
from  20  to  64  pages.  If  yos 
are  in  the  market  for  g 
second  hand  press 
Let  us  know  your  wants. 

THE  COSS  PRINTING  PRESS  CO. 

1S35  So.  PaiSina  St. 

Chicago 


We  can  increaie  your  business— yoa 
want  it  increased. 

You  have  thought  of  preaa  clipping! 
yourself.  But  let  tu  tell  you  how  prcM 
clippings  can  be  made  a  business  builder 
for  yon. 

BURRELLE 

145  Lafayette  St,  N.  Y.  City 

Establisbed  a  Quarter  of  a  Century 


REBUILT  LINOnPES 
AND  INTERTYPES 
FOR  SALE 

Write  US  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linog^aphs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing, 

THE  UNOGRAPH  COMPANY 

DAVENPORT,  IOWA,  U.  S.  A. 


Goss  Motor  -  Driven  Steam 
Tables  made  in  units  of  one 

platen.permitplacingasmany 
units  as  desirra  side  by  side. 
30,000  lbs.  "follow-up”  pres¬ 
sure  exerted  during  drying;  auto- 
RMtic  releases.  Power  is  used  only 
while  platens  are  being  raised  or 
lowered.  Write  for  complrte 
catalog  of  Goss  Stereotyping 
Machinery.  The  Goss  Printing 
n^Hn  Press  Co.,  Chicago. 

coss 


! 
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Editor  &  Publisher  for  June  14,  1924 


The  Market  Place  of  the  Newspaper 


M  par  word  par  inaartiao,  caah  with  ordar, 
9C  fgr  aiivartiaaiiianta  under  the  claaaifica- 
dga  ai  "Situations  Wanted.’* 

per  Una  par  hiaertian,  caah  with  ordar, 
loC  ){  white  apace  is  used  at  top  and  hot* 
oi  advartiaeiBant. 

m  par  word  par  fauertion,  caah  with  order, 
OC  advertiaeinents  under  any  other 

^^eificaticn. 

per  line  per  hisertion,  caah  with  ordar, 
K  whlta  apace  is  used  at  top  and  bot- 
(eB  ol  advertiaenwait. 

SITUATIONS  WANTED 


Situations  Wanted 


Classified  Manaper 

with  knowledge  of  every  branch  of  the  busi¬ 
ness  open  for  engagement  in  large  field.  New 
York  experience.  Best  credentials.  Address 
Box  B-514,  Editor  &  Publisher. 

Comic  Strip  Artist 

has  developed  a  continuous  strip  for  daily 
publication  with  a  “kick”  every  day.  Also 
have  a  singfe  cartoon.  Would  like  to  make 
connection  with  some  syndicate  or  cbily  paper. 
George  F.  Wales,  Jr.,  617  Floral  Ave.,  Eliza¬ 
beth,  N.  J. 


AdvcrtWng  Copy  Writer. 

tfiliation  with  Publisher  or  Agency  requiring 
reil  right-hand  man  with  a  producer’s  quali- 
6c3tions  plus  first-class  ability  as  advertising 
cany  writer,  lay-out  man,  sales  correspondent 
^  solicitor  desired.  B-505,  Editor  &  Publisher. 

Advertismf  Layout  Man, 

practical  printer,  expert  typographer,  proof- 
leader,  checker,  buyer  printing,  agency  ex¬ 
perience;  references;  interview.  B-516,  Editor 
4  Publisher. 

Advertising  Manager. 

I  wish  to  connect  as  Advertising  Manager  with 
medium  sized  but  progressive  Western  paper. 
\ni  young,  married,  now  employed,  eight 
rears’  experience.  A  result  getter,  ambitious 
to  get  ahead.  Excellent  references.  B-S06, 
Editor  &  Publisher. 

Advertising  Manager 

Available  at  once.  Now  employed  with  morn¬ 
ing,  evening  and  Sunday  paper.  Thoroughly 
experienced  in  building  and  promoting  general 
retail  advertising,  in  national  field  and  special 
work.  Capable  executive  and  convincing  sales¬ 
man.  Excellent  record  in  present  ^sition. 
18  years’  experience;  age  36;  married.  For 
interview,  at  your  convenience.  Address  Box 
A-991.  Eilitor  &  Publisher. 

Adverthing  Mfuiager 

with  ability  to  develop  both  disiday  and  classi¬ 
fied.  Good  manager  of  men.  Not  a  driver  but 
a  business  building  executive  that  can  make 
friends  and  money  for  a  good  newspaper. 
Prefer  medium  size  city  where  there  is  a 
possibility  to  later  purchase  an  interest  in 
the  business.  Andress  Box  B-513,  Elditor  & 
Publisher. 

Cartoonist 

with  Eastern  Daily  wishes  change;  can  pro¬ 
duce  cartoons  with  punch.  Samples  and  quali¬ 
fications  gladly  furnished.  B-504,  Elditor  ft 
Publisher. 


Circulatkn,  Advertiaing  or  General  Manager. 
Eighteen  years’  successful  newspaper  experi¬ 
ence,  principally  circulation,  advertisi^,  and 
generu  business  in  New  York  City,  Chicago, 
and  in  one  Southern  icity  and  one  Middle 
Western  city  of  250,000.  It  is  not  a  matter  of 
«lary,_but  the  desire  for  a  happier  connection 
a  a  city  of  50,000  or  more,  that  prompts  this 
annooncement.  Complete  information  by  mail 
or  personal  interview  without  obligation  or  ex- 
to  those  interested.  Address  Box  A-994, 
Edrtor  i  Publisher. 


r nmpnofag  Room  or  Mechanical  Superhatendesat 
Who  can  get  results  at  minimum  cost.  Young, 
ambitious,  honest;  practical  printer,  machinist, 
operator,  university  journalistic  training;  14 
years’  all-around  experience  in  newspaper  and 
printing  industry.  Go  anywhere;  union,  ex- 
service  man,  gentile.  Connection  with  large 
riant  or  syndicate  desired.  Address  Box  A-999, 
Editor  ft  Publisher. 


HELP  WANTED 


Advertising  Salesmen 

to  represent  both  of  our  publications  “The 
National  Republican”  and  “Outdoors.”  We 
have  openings  in  some  of  the  largest  cities 
in  the  United  States.  “It’s  a  money  maker 
to  the  right  men.”  Address  E.  C.  Johnson, 
.Assistant  Manager,  909  Munsey  Bldg.,  Wash¬ 
ington,  D.  C. 

Adverthsiag  Solictlor 

and  General  Assistant.  By  publisher’s  repre¬ 
sentative  with  advertising  agency,  newspaper 
or  successful  selling  experience.  Salary  and 
percentage  profits.  Address  B-511,  Editor  ft 
Ihiblisher. 

Managing  Editor. 

Wanted  ei^rienced  managing  editor  with 
proven  ability  for  new  afternoon  newspaper 
amply  financ^  in  progressive  resort  city.  Must 
have  initiative  and  imagination  to  give  punch 
and  personality  to  snappy,  live  newspaper. 
State  age,  present  salanr,  reasons  for  making 
change,  married  or  single,  salary  expected, 
notice  required  in  making  change.  Address 
Evening  Bulletin,  Box  906,  St.  Petersburg, 
Florida. 


Editorial  Writer. 

Most  widely  quoted  editorial  writer  in  his 
state,  young  man  under  thirty,  independent 
Republican,  seeking  broader  field.  Brilliant 
writer  on  widest  range  of  subjects,  well  edu¬ 
cated,  world  traveled,  pleasing  personality. 
Invites  correspondence  and  will  submit  sam¬ 
ples  of  published  work.  Box  B-510,  Editor  ft 
Publisher. 

PubUsher’s  Assistant. 

ExKutive  with  metropolitan  newspapCT  ex¬ 
perience,  thorough  knowledge  of  organization 
methods  and  practical  business  getting  ideas 
and  plans.  Can  bring  to  publisher  valnarie 
business  building  assistance.  Address  Box 
B-S15,  Editor  ft  Publisher. 

Reporter. 

Young  lady  journalist,  21,  seeks  position.  Ex¬ 
perience  in  general  reporting  and  feature 
writing.  Graduate  Georgia  Wesleyan  School 


BUSINESS  OPPORTUNITIES 


Advertising  Solicitor. 

The  only  newspaper  in  the  most  talked  of 
town  and  county  in  Florida,  requires  the  serv¬ 
ices  of  a  _  live  wire  advertising  solicitor  who 
has  a  minimum  capital  of  twenty-five  hundred 
and  is  anxious  to  purchase  an  interest  in  a 
rapidly  growing  and  profitable  publication. 
The  man  we  want  is  not  satisfied  to  continue 
working  on  salary  but  knows  he  should  share 
in  the  profits  he  can  assist  to  increase.  As 
this  is  an  unusual  opportunity  the  successful 
applicant’s  record  must  be  clean  and  progres¬ 
sive.  Can  you  sell  yourself  to  us  as  a  desir¬ 
able  business  associate  in  your  first  letter? 
Address  Box  B-508,  Editor  ft  Publisher. 


^orgia  Wesleyan  &hool  campaign  for  The  Coffee  Products  Corpora- 


of  Journalism.  College  education.  Write 
B-507,  Eiditor  ft  Publisher. 

Reporter. 

Young  man  26  years  old  would  like  position 
as  reporter.  Prefer  western  paper.  Five  years’ 
experience.  Can  cover  any  assignment  large 


tion.  New  York,  manufacturers  of  “Sanka”  non¬ 
caffeine  coffee. 

Hazard  Advertiaiag  Corporatkn,  7  East  42nd 
street.  New  York.  Placing  advertising  for  the 
Bdleclaire  Hotel,  New  York. 

Intematfanal  Motor  Toia-,  35  South  Dearborn 


Wisconsin  at  present)  on  motor  tours  it  is 


BUSINESS  SERVICES 

Press  Qippfaigs. 

National  Newsp^r  Reading  Service.  Reads 
the  daily  and  important  weekly  newspapers 
of  the  United  States  Four  'Terraoe,  Buffalo, 
N.  Y. 


TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  ft  Son,  300  Chestnut  street, 
Philadelphia.  Placing  account  of  the  William 


conducting  throughout  the  country  starting 
from  Chicago.  No  agency  connection. 

J.  Roland  Kay  Company,  163  Blast  Erie 
street,  Chicago.  Sending  orders  to  additional 
towns  on  Sunbeam  Chemical  Co.,  Chicago. 

Klkig-Cibson  Compay,  220  South  State  street, 
Chicago.  Sending  orders  to  general  list  of 
papers  on  Edna  Wallace  Hopper  Co.,  Chicago. 

Lord  A  Thomas,  400  North  Michigan  avenue, 
Chicago.  Has  obtained  account  of  Yellow  Cab 
Co.,  Chicago  (trucks  only).  Nothing  contem¬ 
plated  for  the  present. 

McJimldn  Advertising  Co.,  5  South  Wabash 
avenue,  Chicago.  Preparing  list  on  Everwear 
Hosiery,  Milwaukee,  Wis. 

Mattocks-McDonald  Company,  South  5th 
avenue  and  Commerce  street.  Duluth.  Now 
handling  accounts  of  the  Lewis  Hosiery  Com- 


i^iiaawpliia.  Macing  account  of  the  William  pany  of  Dui„,h  and  the  Paul  Company  of 
G.  Bell  Company,  Boston,  manufacturers  of  buluth,  manufacturers  of  the  Paul  automobile 
grocery  specialties.  shodc  absorber  and  hydraulic  jack. 


shock  absorber  and  hydraulic  jack. 

Caivta  StanfoH  AdverttsiM  Agmmy,  AUanla.  Potts-Turnbull  Company,  6  North  Michigan 
,97  Ameriian  Indus-  avenue.  Chicago.  To  place  accounts  of  Sun  Ray 

Wentworth,  Savannah;  Products  Co.,  Kansas  City.  Mo. 

Fulton  Lime  &  Cement  Company,  Atlanta,  and  u  »  1.2  ioa  xt _ s.x 

the  Search  Warrant  Liniment  Company,  GriflSn,  ”•  Company,  180  N^h 

Ga.;  the  riler-Oeveland  Company,  ^iami,  first  Wabash  avenue,  Chicago.  It  is  reported  that 
mortgages  and  first  mortgage  teal  estate  bonds; 

Provident  Life  ft  Accident  Insurance  Company,  \*y.***°”^k  advertising  on  B.  F.  Goodrich  &  Co., 
Chattanooga;  Reynolds  &  Rankin  Manufacturing  A»ton,  U. 


Company,  Rome,  Ga.,  manufacturers  of  textile 
products. 


Stewart-DasHs  Advertising  Agency,  400  North 
Michigan  avenue.  Chicago.  Sending  schedules 


CampbeU-Ewald  Company,  General  Motors 
Building,  Detroit.  Placing  account  of  The  Traub  York  (Duz  Washing  Powder). 


Have  You  Got 
an  Idea 

that  needs  capital  to  back  it 
up?  Tell  the  men  with  capi¬ 
tal  all  about  it  through  an 

editor  &  PUBLISHER 

Btuiiieas  Opportunitiea  Ad 


Manufacturing  Company,  Detroit,  manufacturers 
of  Orange  Blossom  wedding  rings  and  other 
jewelry  specialties. 

Qiamhera  Agency,  Inc.,  339  Caroadelet  street, 


New  Orleans.  Now  handling  account  of  the 

Humble  OU  Company  of  Texas.  Growers,  Fresno,  Cal. 


J.  Walter  ’Thompaon  Company,  14  East  Jack- 

son  Boulevard,  Chicago.  Issuing  orders  and 
schedules  to  newspapers  throughout  the  country 
on  the  Scholl  Manufacturing  Co.,  (Zeno  pad) 
Chicago.  Making  up  list  on  Sun  Maid  Raisin 


George  L.  Dyer  Company.  42  Broadway,  New  - 

York.  )Vill  handle  account  of  Fettijohn’s  «  »  ddcmga  CL*‘rc 

bre^fast  food  for  The  Quaker  Oats  C^pany.  EA  PRENSA  SETS  RECORD 

Erwin.  Wasey  A  Company,  844  Rush  street,  [  ’ 

Chicago.  Sending  out  renewals  on  (Goodyear  Buenos  Aires  Daily  Carries  60,000 
Tire  ft  Rubber  Co.,  Akron,  O.  Sending  out  .  .  e  *  as  _ 

orders  to  general  list  of  papers  on  Postum  Co.  Lines  of  Adverbsing  May  Z7 

(brmi^  _  Buenos  Aires,  Argen-hne,  May  27. — 

„f««TY-Hanly  Adverriafa,  Comply.  6  N<wth  a 


— Sales - 

Appraisals 

NEWSPAPER 

PROPERTIES 

Palmer,  DeWitt 
&  Palmer  *'•- 

Paeijie  Com»$  R0pr€$^n$ativm 
M.  C.  MOORE  S15  Canon  Drive 

Beveriy  Hills,  Calif. 

Suaessful  PerfonnaiKe 

This  firm  has  a  record  of 
almost  15  years  of  successful 
performance  in  the  difficult 
work  of 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine 
properties  throughout  the  U.  S. 

BARWELL  &  CANNON 

Times  Bldg.  New  York 

WE  CONNECT  THE  WIRES 


VffIDDLE  WESTERN  PUB- 
LISHER  has  just  sold  daily. 
Wants  new  connection  as  pub¬ 
lisher,  business,  circulation  or 
advertising  manager.  TTiirteen 
years  with_  one  paper,  advancing 
to  circulation  manager,  business 
manager,  and  finally  publisher. 
Experience  has  taught  him  to 
watch  the  overhead  while  in¬ 
creasing  bnsiness.  Age  42. 
State  Normal  education.  Our 
No.  3865. 


Fernalo’s  Exchange.  Inc 

Third  Nat'l  BYdu..  Sprinofielo,  Mass. 


Newspaper  Publishers: 

A  merchandising  service  depart¬ 
ment  will  increase  your  national 
advertising  lineage. 

If  you  need  an  experienced  mer¬ 
chandising  service  manager,  write 
Box  B-512,  Editor  &  Pubti^er. 


Where  Can  I  Find 
a  Dependable 
Advertising  Mat 
Service  for  Small 


1  ire  01  ivuDDCT  \^o.,  akfod,  acnoing  oui  ■  a  #  a  s  . .  mm  ^ 

orders  to  general  list  of  papers  on  Postum  Co.  Line*  of  AdvertiMng  May  Z7 

..  .  Aj  .,1^  _  -  AT_i.  Buenos  Aires,  Argen-hne,  May  27. — 

M&a;“::5^u^afi^  All  South  American  records  for  volume 

to  a  lew  newspapers,  principally  in  the  west,  of  newspaper  advertising  were  broken  to- 
?*  Co..  New  Orlmns,  Jay  vvhen  La  Prensa  printed  more  than 

rvLi!!'’*u  I- _ AW.  c_..u  5,000  separate  advertisements  in  an  or- 


?*  Co..  New  Orlemis,  Jay  vvhen  La  Prensa  printed  more  than 

-  Aso  5,000  separate  advertisements  in  an  or- 

Oiorlea  H.  Fuller  Campaow,  629  South  .4^1,,  loc. 

Wabash  avenue,  ChicagoT^Sending  orders  to  daily  issue.  _  _ 

Illinoit  papers  on  Auto  Fizik  Co..  Chicago.  The  total  volume  of  advertising  of  La 

;  Goym^Dayte  ftdissMU^i  •" -j  ny.  Dayton  Prcnsa  has  been  growing  steadily.  The 
>1  Trust  ft  Savings  B^  Baildiiig.  Daytoa.  Plac-  issue  carried  more  than  160  columns  of 
sISriS?  Ohio  Compmiy,  ^.j^sements.  of  which  approximately 

1  Oiarisa  C  Gra.  Advartfaiag  A«.«W.  450 
4th  Kftaiemn  Wgw  yorfc;  Preparim  wtmmtmam  Rfft  was  prsctlCUiy  60,000. 


Newspaper? 


AddreM  Box  A-9d7 
EDITOR  a  PUBLISHER 


Printers’  Outfittsrs 

Printing  Plants  and  butinesa  bought  and  aold. 
American  Typefounders’  products,  printers’ 
and  bookbinikrs’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  ft  C^,  96  Beekman 
St.,  New  York  (^ty. 


CLASSIFIED  ADS 

put 

THE  RIGHT  MAN 

in 

THE  RIGHT  PLACE 
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HUNCHES 

Managini  tditort  and  city  cditart  arc  alwayt  on  the  lookout  for  news  and 
feature  %d^  that  can  be  used  locally.  Editob  ft  Publishek  wM  pay  $1  (or 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  betng 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Humch  Editob.  lyhen  they  appear,  clip  them  and 
mail  them  ••  and  receive  paymertt.  Unavailable  hunches  ml  not  be  returned. 


^NE  of  the  most  popular  society  page 
features  we  have  ever  tried  is  the 
inclusion  under  our  daily  “Society  Calen¬ 
dar”  of  a  recipe  contributed  by  some  local 
housewife  of  Icnown  culinary  ability.  The 
women  readers  pick  up  the  paper  every 
night  and  turn  to  the  society  page  to 
learn  who  the  recipe  donor  is — even  be¬ 
fore  they  turn  to  the  comics.  There  is 
no  truer  measure  of  popularity  than  this. 
— W.  Earl  Hall  Mason  City  (la.)  Globe- 
Gazette. 

The  Sioux  City  (la.)  Journal  has  asked 
for  subscribers’  names  who  have  read  the 
paper  for  more  than  50  years.  It  brings 
many  good  pioneer  stories  to  light  aniT 
proves  good  advertising  for  the  paper. — 
L.  J.  Jellison,  Dubuque  (la.)  Times  Jour¬ 
nal. 

How  often  do  the  motorists  in  your 
city  buy  new  cars?  Is  the  average  one 
new  car  a  year,  or  one  new  car  every 
year  and  a  half?  Or  what  is  it?  Ask 
100  motorists  how  often  they  buy  new 
cars  and  get  their  reasons  for  buying 
when  they  do  and  incorporate  the  whole 
in  a  strikingly  interesting  story  for  vour 
automobile  page. — Frank  H.  Williams, 
15^  Spy  Run  avenue.  Fort  Wayne,  Ind. 

What  are  the  leading  merchants  and 
commercial  organizations  in  your  town 
doing  to  benefit  the  community?  study 


and  outline  of  the  work  of  these  non- 
political  agencies  will  reveal  interesting 
movements  and  accomplishments  in  the 
advancement  and  welfare  of  the  town. — 
C.  M.  Litteljohn,  Washington,  D.  C. 

Prohibition  has  produced  some  inven¬ 
tive  geniuses  in  the  establishment  of  se¬ 
cret  places  for  the  storing  of  intoxicating 
liquors,  especially  in  places  of  business 
where  the  liquor  is  handled  in  violation 
of  the  law.  A  list  of  these  can  be  ob¬ 
tained  from  your  police  department. — 
Lewis  Hyman,  Pharos-Tribune,  Logans- 
port. 

Have  you  ever  wondered  as  to  what 
might  be  the  reason  men  do  not  change 
their  style  of  dress  as  often  as  women? 
Perhaps  your  readers  have  done  some 
wondering,  too.  Local  men’s  clothiers 
could  probably  shed  some  light  on  the 
subject,  as  could  also  a  few  prominent 
local  men  of  your  city.  Puttting  the 
question  to  women  might  add  a  little  fla¬ 
vor  to  the  story. — R.  C.  Bolton,  Jr.,  315 
West  97th  street.  New  York. 

If  you  were  given  an  ideal  day  off. 
what  would  it  be  like?  I^t  a  staff  man 
put  this  up  to  people  of  all  sorts,  not 
overlooking  the  woman  at  home.  It  made 
a  dandy  Sunday  special  for  the  Boston 
Globe. — James  M.  Mosely,  39  East  Con¬ 
cord  street.  Boston,  Mass. 


UR  OVN  Voi5l£> 

“or  Letters 


By  JAMES  MELVIN  LEE 


't'RANKLIN  P.  ADAMS,  the  col- 
umnist  for  the  New  York  World,  is 
going  to  call  his  new  volume  of  verse 
“So  Much  Velvet.”  To  the  Bookman 
for  June  he  contributed  a  love  lyric  en¬ 
titled  “The  True-Love.” 

The  newspaper  classic  in  this  field  is 
doubtless  the  following : 

May  I  print  a  kiss  on  your  pretty  lips? 

And  she  nodded  her  full  permission; 

So  we  went  to  press,  and  I  rather  guess 
We  printed  an  extra  edition. 

♦  ♦  ♦ 

T  AURENCE  STALLINGS,  the  new 
■“^literary  critic  of  the  New  York 
World,  has  gone  to  Europe  for  a  few 
months.  The  Bookman  for  June,  how¬ 
ever,  prints  his  “Notes  on  Contraband 
Prose.”  He  and  Maxwell  Anderson,  the 
editorial  writer,  have  collaborated  in  a 
war  play  which  Arthur  Hopkins  will 
produce  this  fall. 

no* 

JOHN  W.  OWENS,  who  writes  on 
political  topics  for  the  Baltimore  Sun, 
has  drawn  a  fine  portrait  of  Senator 
George  W.  Norris  of  Nebraska,  in  the 
New  Republic  for  June  11.  Here  is  a 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Seivke 

241  WEST  S8TH  STREET 
N«w  York  City 


snap-shot  from  the  photographic  pen  of 
Owens : 

But  I  never  see  Norris  on  the  Senate  floor  - 
burly  body;  massive  head  and  face;  direct,  cai- 
did,  fearless  speech — that  I  do  not  see  that 
peasant  of  easterri  Europe  who  lifted  himself  to 
mastery.  Norris  is  the  plain  man  in  a  fine  an  I 
rare  mold. 


JOHN.  H.  FINLEY,  who  since  1921 
"  has  been  Associate  Editor  of  the  New 
York  Times,  is  probably  the  best  “leg¬ 
man”  connected  with  New  York  news¬ 
papers.  He  made  the  twenty-six-mile 
stretch  from  Marathon  to  Athens  last 
summer  in  five  hours  flat.  .\s  he  cov¬ 
ered  this  famous  stretch  he  composed 
his  poem  “The  Blue  Flowers  of  Mara¬ 
thon.”  which  is  printed  in  Scribner’s 
Magazine  for  June. 


AUTOMOBILE 

FEATURES 

Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep  — 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 

BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  WG  WAY 


The  UUman  Feature  Service 

Home  Life  Bldg.,  Washiogtoo,  D.  C. 


ALMA  WHITAKER 

a  short  daily  service  on 

The  Modern  Woman’s 
Philosophy 

clever,  amusing  and  interesting 

The  Los  Angeles  Times 
has  used  it  for  years 

Alma  Whitaker  gets  more  letters 
than  a  movie  star. 

Ask  for  samples. 

The  McCinre  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  Qty 


hi 


pROF.  WILLIAM  LYON  PHELPS 
of  Yale,  who  conducts  the  depart¬ 
ment  “As  I  Like  It”  in  Scribner’s  Mag¬ 
azine,  is  a  preacher’s  son  who  is  also 
interested  in  journalism.  His  father  was 
not  only  a  Baptist  clergyman  at  Hart¬ 
ford,  Conn.,  but  was  also  the  editor  of 
the  Christian  Secretary.  The  future  jffo- 
fessor  at  Yale  became  a  regular  con¬ 
tributor  to  that  paper  when  only  four¬ 
teen.  Like  Melville  E.  Stone  of  the 
Associated  Press,  he  can  boast  of  fifty 
years  at  journalism.  Stone’s  father,  in 
addition  to  being  a  Methodist  clergy¬ 
man,  was  the  ^itor  of  the  Christian 
Adz’oeate  published  at  Chicago. 


C  CRIBNER’S  MAGAZINE  may  be  a 
periodical  for  the  “high-brows,”  but 
for  its  contributors  it  draws  heavily  up¬ 
on  the  working  press.  Its  art  depart¬ 
ment  is  conduct^  by  Royal  Cortissoz, 
art  Editor  of  the  New  York  Herald 
Tribune.  Its  financial  section  is  edited 
by  Alexander  Dana  Noyes,  financial  edi¬ 
tor  of  the  New  York  Times.  The  editor, 
Robert  Bridges,  was  recently  given  an 
honorary  degree  by  Columbia  Univers¬ 
ity  at  the  same  time  honorary  degrees 
were  bestowed  upon  Melville  E.  Stone 
of  the  Associated  Press,  Adolph  S.  Ochs, 
publisher  of  the  New  York  Times  and 
Victor  F.  Lawson,  owner  of  the  Chi¬ 
cago  Daily  News. 

Attention !  Linotype  Men 

To  Editor  &  Publisher:  Can’t  you  do 
something  to  stop  trade  papers  and  even 
magazines  dividing  the  word  extraor¬ 
dinary  on  the  “extra?”  The  word  is  not 
extra-ordinary  but,  extraordinary.  Any 
old  dictionary  will  tell  you  so.  You  are 
not  guilty  to  my  knowledge,  but  many 
are,  and  the  thing  grates  on  my  country- 
town  nerves.  Help  me  out,  please. 

Geo.  L.  Saunders, 

Bluffton  (Ind.)  Banner. 


From  St.  Paul  to  London 

Paul  R.  Bohen,  retiring  president,  and 
H.  B.  Breslin,  secretary,  will  represent 
the  Town  Criers  Club  of  St.  Paul  at  the 
London  A.  .\.  C.  W.  meeting.  A.  J. 
McFaul,  business  manager  and  advertb- 
ing  director  of  the  Dispatch-Pioneer 
Press,  is  the  new  president  of  the  Qnh, 

Klan  Chief  Sues  Editor  for  $100,000 

Russell  Dyche,  editor  of  the  London 
(Ky.)  Sentinel-Echo  was  sued  for  $100,. 
000  damages  in  a  suit  filed  in  f^eral 
court,  Lexington,  Ky.,  June  10  by  Hiram 
Wesley  Evans,  .Atlanta,  Ga.,  chief  execu¬ 
tive  officer  of  the  Ku  Klux  Klan. 


Pre-eminent  Articles 

A  Commanding  Feature 


Gertrude  Atherton 

Dorothy  Canfield 

Lucian  Cary 

Edna  Ferlier 

F.  Scott  Fitzgerald 

Zona  Gale 

Beatrice  Grimshaw 

Rupert  Hughes 

Inez  Haynes  Irwin 

Will  Irwin 

Mary  Jhhnston 

Fanny  Heaslip  Lea 

Samuel  Merwin 

Alice  Duer  Miller 

Mrs.  Gouvemeur  Morris 

Mary  Roberts  Rinehart 

Arthur  Stringer 

Arthur  Train 

Jesse  Lynch  Williams 

ARE  among  the  contributors 
TO  THIS  GREAT  SERIES 


A  Lustrous  Name — An  Arresting 
Idea  Every  Week 

Metropolitan  Newspaper  Service 

MAXIMILIAN  ELSER,  Jr.,  Gen.  Mgr. 
130  Nassau  St.,  New  York  City 


Tjhoiiicis 


Ciompang^  • 

deneral  Offices’ 
Memphis,  ^Tenn. 

m  a  » 

Wv‘  inci-eiise  ijoiu* 
Local  Displotp 
10,000  liites  Mottlhlij 
With  Our 

Pei^ni  an  en 
Weekli)  Business’ 
Revieiu  Pa^e 

L.Ofjh  us  up  ill 
Zfun  ni'  Hi-aclsZi-^^i'S 


Million 

Dollar 

Hearst 

Features 


The  World’s  Greatest  Circulation 
Builders 


International 
^  Feature  Senrice,  Inc.., 
u-i”'  New  Yurb  - 

V—* ^  •. 


w  ITH  special  writers 
and  photographers 
covering  all  parts  of  the 
world,  NEA  furnishes 
Full  Service  clients  the 
best  of  news  pictures  and 
news  feature  stories. 

ITrite  for  samples  and  rates 


HPASEPVCCINC, 

rkXmSBDSTRCET.^ 
CLEVELAND,  OHIO 
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OHIO’S  WEALTH 

COMES  FROM  HER  OWN  SOIL 


OHIO’S  wealth  comes  largely  from 
her  own  soil,  a  fact  which  alone 
would  prejudice  economists  in  its  favor 
and  which  is  of  vital  importance  to 
national  advertisers. 

Agriculture,  the  leading  industry,  pro¬ 
duces  crops  and  live  stock  with  an  ap¬ 
proximate  value  of  $900,000,000,  a  fig¬ 
ure  exceeded  by  only  four  other  states. 
Practically  all  her  land  is  working  and 
adding  to  the  buying  power  of  the  state. 

The  soil  of  the  state  is  universally  fer¬ 
tile  and  this  has  given  Ohio  a  leading 
position  in  every  branch  of  agriculture. 

The  wealth  of  her  soil,  however,  is  not 
alone  responsible  for  the  prosperity  of 


the  state  for  her  land  is  also  rich  in  min¬ 
erals.  Beds  of  bituminous  coal  that  is 
workable  underlie  1 2,000  square  miles 
of  land,  and  the  production  is  in  excess 
of  45,000,000  tons  annually.  There  are 
about  50,000  miners  that  receive  more 
than  $48,000,000  in  wages  yearly. 

Ohio’s  population  of  5,759,394  is 
fourth  in  the  Union  and  is  advanta¬ 
geously  distributed  between  the  cities 
and  farming  communities. 

Almost  50,000  retail  dealers  serve  the 
people  with  goods  that  are  advertised  in 
the  newspapers.  There  are  1 .2  such 
stores  for  every  square  mile  of  territory 
and  there  are  2,600  wholesale  dealers  in 
practically  every  commodity  that  is  used 
by  American  people. 


OHIO  HRST  AS  A  MARKET 

Ohio  answers  First  as  a  market,  making  it  an  ideal  tryout 
proposition  for  national  advertising  campaigns.  Ohio  newspa¬ 
pers  cover  the  cities  and  towns  and  the  country  round  about  and 
ultimately  find  their  way  into  every  home. 


UtiM 

•••Akron  Beacon  Journal  . 

. (E) 

40458 

•••Akron  Times  . 

. (E) 

24,499 

•••Akron  Sunday  Times  . 

. (S) 

24,468 

ttfBellefontaine  Eixaminer  . 

. (E) 

4,706 

tttCincinnati  Enquirer  . 

...(M&S) 

76,789 

tttColumbus,  0.,  State  Journal... 

. (M) 

43488 

tttColnmbns,  0.,  State  Journal.... 

. (S) 

43488 

tttConneaut  News  Herald  . 

. (E) 

3,095 

tfDover  Daily  Reporter . 

. (E) 

5,046 

fflronton  Irontonian  . 

. (M) 

3,400 

Kenton  Democrat  . 

. . (E) 

2400 

•••Lima  Republican-Gazette  . 

...(E&S) 

11,742 

Lorain  Journal  . 

. (E) 

4,866 

•••Middletown  Journal  . 

. (E) 

4,345 

tttNewark  American-Tribune  . . . . 

. (E) 

7393 

New  Philadelphia  Times  . (E)  7,904 

Piqna  Call  and  Press  Dispatch . (E)  6442 

ttfPortsmoath  Sun  and  Times . (M&E)  18379 

fftPortsmonth  Son-Times  . (S)  13,112 

***Springfield  Sun  . (M)  13472 

••♦Toledo  Blade  . (E)  109,123 

•••Youngstown  Vindicator  . (E)  27,441 

•••Youngstown  Vindicator  . (S)  27,441 


tfOovemment  Statement,  Sept.  30,  1923. 
tttGovemment  Statement,  April  1,  1924. 
•••A.  B.  C.  Statement,  April  1,  1924. 
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Tfee  Sun’s  Consistent 

Growth 


TN  the  year  1922  The  Sun  made  a  greater  gain  in  adver¬ 
tising  than  the  gains  of  all  other  New  York  evening 
newspapers  combined. 

In  1923^.  The  Sun  gained  more  than  a  million  lines  of 
advertising  compared  with  the  year  1922. 

In  the  five  months  of  this  year  The  Sun  has  gained  approximately  one  and  a 
half  million  lines  of  advertising  compared  with  the  corresponding  months  in 
1923 — by  far  the  largest  gain  in  advertising  for  this  period  made  by  any  news¬ 
paper,  morning  or  evening,  in  America;  and  despite  the  fact  that  The  Sun  is 
published  only  six  days  a  week,  excluding  Sunday,  while  most  other  news¬ 
papers  with  large  gains  are  published  seven. 

The  Sun’s  great,  consistent  and  continuing  growth  is  a  reflection  of  great,  con¬ 
sistent  and  continuing  results  to  its  advertisers;  results  assured  by  the  domin¬ 
ant  position  of  The  Sun  among  the  more  intelligent  and  prosperous  of  all 
classes  in  New  York  City — the  world’s  greatest  market. 

The  more  than  250,000  daily  purchasers  of  The  Sun  constitute  the  largest  circu¬ 
lation  of  high-class  readers  attained  by  any  New  York  evening  newspaper. 


280  Broadway 


New  York 


Net  Paid  Circulation  More  Than  250,000  Daily 


IN  ha 


